members to intercede with Carter to convince him of need for strong Executive Branch tele- _ 
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CARTER'S PLANS FOR OTP: Transition team rec- BETTER, BUT BARELY, is our forecast for 1977. 
ommends shift of most OTP functions & personnel Color seen continuing strong in first quarter, with 
‘outside the White House,' rejects Office's abolition. another pick-up at year-end. Imports expected to 
Move would cut size of President's Executive Office, maintain place in TV market despite ITC. Return 
streamline federal govt. organization, Carter aides to stability for CB, another stereo price war. (P. 5) 


conemute..“(. 1) TV IMPORTS up sharply again in Nov., paced by 
NAB TO COMBINE CODE & PR in new public affairs 170.7% gain for color. 11-month color imports 
dept. under ex-CBS Vp Thomas Swafford. Helffrich double those of any previous year. First color im- 
asked to retire, Resor expected to be named PR ports from Singapore. (P. 7) 


dir. Record $5,1 million budget proposed. (P. 2) BLEAK OUTLOOK for domestic TV industry is seen 
VHF DROP-IN CRITERIA: FCC staff suggests precise in Frost & Sullivan study of consumer electronics 
offset with 24 dB ratio, DAs with suppression up to market. It's suggested manufacturers here seek 

15 dB, terrain roughness factor under some condi- new products or drop out in response to foreign com- 
tions. (P. 2) petition. (P. 8) 


NAB & COMMUNICATIONS REWRITE: Renewals, JAPAN'S OCT. EXPORTS of most audio equipment 
forfeiture & all-channel radio are prime items. showed strong increases from same year-earlier 
Members polled on other issues. (P. 3) month, though tape hardware held steady. (P. 9) 


CARTER'S PLANS FOR OTP: Shift of most OTP functions and personnel to unspecified organiza- 
tion outside of White House is goal of Carter transition team, according to spokesman Barry 
Jagoda. Though some current OTP functions ''can only be performed by an entity close to the 
President,'' Jagoda said, Carter Administration goals of cutting size of Executive Office of the 
President and streamlining federal govt. organization have convinced transition staff to recom- 
mend changes in OTP structure. He added, however, that changes can't be made without con- 
gressional approval, haven't yet been approved by Carter himself. 


"No one is interested in getting rid of OTP," Jagoda said. "Its functions are extremely 
important and will be continued" in Carter Administration. However, most will be performed 
"outside the White House" if Carter & Congress accept transition team recommendations, he 


said, while ''some functions of policy planning and coordination" need to remain in Executive 
Office. 


Jagoda stressed that plan wasn't his alone, but acknowledged that he'd already discussed it 
with congressional aides and others, in his function as transition liaison with OTP. FCC liaison 
Simon Lazarus also recently sounded out Senate & House Communications Subcommittee staffers 
on plan, to try to gauge congressional reaction. Other Carter aides who worked on plan include 
Transition Dir. Jack Watson and transition press office's Richard Neustadt. 


Con ressional reaction is likel ‘to be guarded, at first, depending on how severely OTP is 
altered. Senate & House Communications aides are ‘known to be preparing to make pitch to 


communications policymaking arm. House Communications Chmn. Van Deerlin (D- Cal.) already 
is on record in support of strengthened OTP, and incoming Senate . Communications Chmn, 
Hollings (D-S. C. Ji is expected to "jump right in" after ome convenes this week, ‘according 
toaides. | ove . i eee 
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followed by another completely different consumer-priced lightvalve device—both developmental, 
neither produced in '77, Although projection TV sales this year won't go above 35,000, these 
new developments will whet appetite of much of industry by year's end. 


Video Games: Shortage problems will continue through first quarter—possibly into 2nd—as 
producers struggle to fill pipelines emptied by Christmas sales boom. Prices on first-genera- 
tion ball-&-paddle games will drop 30-40% at supplier level in first half, bringing starting re- 
tail price down to $35-$39, Unit sales will top 10 million, but 15-20 million year in some in- 
dustry forecasts is unattainable. 


Microprocessor & programmable games will be important part of market, but major em- 


phasis during year will be on dedicated LSI games patterned after popular arcade units (space 
ng wars, tank battles, etc.) in $89-$109 range. Another TV producer could join Magnavox with TV - 
h game combination, but big news will come from toy & coin-op industries with at least one major 
firm entering home market on large scale. 


CB: A year of transition & shakeout, with industry slowly recovering from ravages of last- 
year's 23-channel debacle and at least one prominent name (plus a host of lesser brands) leaving 
market. Sales will barely top 11 million, but pricing will improve significantly during 2nd half 
as 23-channel dumps slowly disappear from pipelines. 


We see more market confusion as FCC proposes new CB service, kills off old Class E 
docket calling for band in 220-MHz range. It will be nothing more than proposal during 1977, 
rekindling FCC-industry debate. Decision will wait until 1978 or later, giving 40-channel mar- 
ket chance to reach comparative level of stability. We don't see repeat of 23-to-40 disaster, 

7 at least not this year. 


| Coming year won't see major new names in industry, but impact of non-traditional CB sup- 

aA pliers (RCA, GE, Superscope, etc.) will put added pressure on older producers, At same time, 
Im Japanese OEM giants will adopt more visible profile, and we think Uniden will intensify efforts 
‘9 to establish own brand in U.S.—unless 40-channel market fizzles completely. 


Audio: Another year of booming sales & busting companies. Compact-component-portable 
systems should repeat at a 4-plus million level, with consoles in at around 800-900,000. Having 
Le taken lumps in low-fi in 1976, audio specialists will, as group, attempt to improve profits by 
 glutting market with $250-&-up systems, setting off yet another stereo price war and providing 
patient consumers with better-than-ever bargains. In tape, cassette will start displacing 8- | 
track in compact & auto systems, and first pocketable mini-cassette radio-recorder combina - | 
tions will appear. Four-channel stereo will suffer another year of stagnation, thanks in part 
to FCC's inaction on quad FM, AM-stereo will also stay bogged down at FCC, 


Watches & calculators: Another year of same for both industries. Prices on LED watches | | 

will continue sinking to $10 level, while mass production of liquid crystal modules will enable | 

prices for those types to drop to $20. More for less will be theme of calculator industry, with 

Scientifics falling into $20 range, programmables as low as $50. Introduction of basic 10-digit 
models & units with liquid crystal displays will keep consumers buying at low end. 


TV IMPORTS SOARED IN NOV.: Commerce Dept. reported U.S. posted all-time high trade 
deficit of $906.2 million in Nov., and TV importers did more than their share with 2nd highest 
monthly imports of total TV & color TV, setting new records for month for both. 


‘Total of 895, 900 TV were imported in Nov., up 128.5% from same month last year, with 
4 color up 170.7% to 433, 500, b&w up 99.3% to 462, 400. Nov. figures pushed 11-month color 
_ total to 2.97 million, which is more than double full-year record of 1.4 million set in 1973, 
d and up 167, 4% from same year-earlier period. Total TV, at 7.03 million, was up 84. 2%, 

_ While b&w was up 50. 1% to 4.06 million. 


- Nov. marked first import of complete color TV from Singapore, 1,350 sets (18'') worth 

Hill | 4 $240, 00 (average value . Hitachi has color export assembly plant there, has been ship- 
' ® ping sets into Canada. Full-period totals include import of 395,000 unfinished color sets, 

_ 113,700 unfinished b&w. More than 60% of unfinished color came from Mexico where RCA, 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


'REVOLVING DOOR' ATTACKED by Carter transi- 
tion group through tough new restrictions on top ap- 
pointees' financial holdings, ethics and post-govt.- 

service employment. Current FCC members won't 
be affected. (P. 1) 


NAB BUDGET PARED, HIRING FROZEN, following 
expected deficit for current year. Increase in radio 
: dues rejected. Swafford to head Code & PR. (P. 2) 


CABLE ISSUES NEAR DECISION: FCC gets into defi- 
nitions this week. Radio carriage, contours and 
radiation on tap soon. (P. 3) 


COMMERCE DEPT. PROJECTIONS see TV revenues 
up this year, earnings flat because of costs. Radio 
earnings expected to rise 7%. Cable basic sub- 
scribers seen up 1 million, (P. 4) 


WILEY 'MASTER PLAN' FOR UHF outlined at San 
Francisco INTV convention. Program availability 
_isakey issue, will be considered Jan. 13. (P. 4) 


_ BREAK FOR INCUMBENT STATIONS expected in new 
renewal policy, as FCC clarifies WESH-TV decision 
| with definition of ‘superior’ programming and further 
| evaluation of ‘diversification.’ (P. 5) 


) | NEW HOUSE COMMERCE MEMBERS named by Re- 
_ | publican & Democratic leaders. (P. 5) 
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Consumer Electronics 


RCA VIDEODISC program survives management re- 
view, major goals now lowering price, increasing 
playing time, adding software—but still no final de- 
cision on whether to go to market. (P. 7) 


40-CHANNEL SLUGGISH at retail in first sales week. 
Retailers say they'll look for clues to market's future 
at CES, cite short supply & consumer disinterest as 
reasons for slow sales. (P. 8) 


ZENITH'S NEVIN to lead witness parade at ITC's TV 
escape-clause hearing in Chicago this week. All 
scheduled testimony to be in favor of import restric- 
tions. (P. 8) 


TV FREIGHT INBOARDED by most U.S. TV manu- 
facturers, aS RCA & Quasar join Zenith, Admiral & 
GE. Zenith sets new promotional allowances to 'keep 
competitive.' Sylvania lowers color prices. (P. 10) 


CANADA ACTS TO AID TV producers by cutting duty 
on OEM imports, providing incentives for exports, 
new business ventures. Move seen as modest help, 
could draw fire from Canadian importers, including 
Zenith. (P. 10) 


GAMES GALORE AT CES as suppliers move into 2nd 
generation. RCA's programmable Studio II hits mar- 
ket at $150, same as Fairchild's VES. Magnavox adds 
3-models to Odyssey line. (P. 11) 


CARTER TRIES TO SHUT 'REVOLVING DOOR': Transition group has placed strict new limita- 


_ | Hons on financial holdings and post-govt.-service employment of new top Executive Branch ap- 
ed | pointees, but restrictions will have no effect on current members of FCC, FTC, and other in- 


4 -Gependent agencies with commissioners appointed for fixed terms. Among new restrictions: | 
(1) Full public disclosure of all assets, liabilities and "continuing affiliations" of appointees || 


a- | and their immediate families, with divestiture required for FCC & FTC commissioners and OTP | 


duties of 


ae dir, & deputy dir. if holding "will seriously impair the capability of the officer to perform the | 
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NEW CB DATA: Revision of CB import statistics, 
ordered by International Trade Commission, should 
provide more precise handle on size & nature of CB 
business. (ITC specifies import classifications, 
Customs collects data, Commerce Dept. reports it.) 


While import data for 1976 had just one CB-only 
breakout—CB-automotive—1977 will have 10. Trans- 
ceivers operating outside CB band, which were in- 
cluded with CB units in old classifications for hand- 
held & other (base stations & non-automotive mobile) 
plus automotive, will have 2 breakouts. 


Replacing CB-automotive classification will be 
3 categories covering all DC or AC-DC models, in- 
cluding automotive only, automotive with AC adaptors 
and non-hand-held battery portables. These will be 
broken down into single-side-band (SSB) 40-channel 
without SSB, less than 40-channel without SSB. 
Hand-held models in CB band will be separated into 
those under $7.50 (toys) and those over. AC-only 
CB units, mainly base stations, will have same 
breakdowns as mobile. New classification covers 
combination CB-AM or CB-FM-AM radios, includ- 
ing mobile, base and hand-held, but excluding those 
with tape players. Non-CB transceivers will be 
reported as either hand-held or other, latter includ- 
ing both mobile & base stations. 


Combination CB-tape players will continue to 
be hidden in tape player classifications, may be 
broken out next year. Also changing next year will 
be breakout for toy walkie-talkies to reflect sched- 


GAMES GALORE AT CES: If CB captures major re- 
tailers attention at CES, video games will be 2nd 
priority along with audio. Though some firms will 
hold off product introductions until June, there'll be 
plenty of 2nd-generation arcade-style & program- 
mable units in Chicago this week. Leader Atari will 
head off in new direction with audio-visual device 
which generates patterns on TV screen keyed to out- 
put of audio system. 


RCA may show new Studio II programmable game, 
approved by FCC in Nov. (Vol. 16:48 p11), carrying 
list of $150 (same as Fairchild's Video Entertain- 
ment System), to be introduced with 3 cartridges— 
TV Schoolhouse I educational game ($20) and Fun 
With Numbers & Space War ($15 each). It also fea- 
tures 5 built-in games including math quiz, bowling, 
car racing, doodling. Unit will be produced in Swan- 
nanoa, N.C. RCA plant previously used for manufac- 
ture of antennas by Distributor & Special Products 
Div., go into national distribution this summer. 


Magnavox will add 3 games to Odyssey line at 
CES, including 7-game 24-option unit featuring non- 
ball-&-paddle (b&p) games for first time. Lowest- 
priced model of new games will be Odyssey 2000 
with list of about $50—same as current Odyssey 300. 
It's 4-game b&p unit (tennis, hockey, smash, prac- 
tice) for one or 2 players with May delivery data. 
Odyssey 3000 features 8 games (including basketball), 
will be about $60, delivery in Aug. New 7-game 
color model has traditional b&p games (hockey, ten- 


\. nis, etc.) plus tank & helicopter games, will cost 


about $100, delivery in Sept. 
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uled move out of 27-MHz band to 49 MHz. Success 
of new breakouts in providing useful data depends 
on correct listing of units by type in exporters’ in- 
voices and proper logging by Customs inspectors. 
But as of end of last week—5 working days after new 
listings went into effect—local Customs people we 
talked to hadn't been informed of changes by Wash- 
ington. 

Other CB developments: AMC will offer 3 E. 
F, Johnson Messenger-series 40-channel CBs 
($130-$250) as dealer-installed options on cars & 
jeeps...Arthur D, Little forecasts $1.8-billion CB 
market by 1980, with wider availability, simplified 
licensing procedures, aggressive merchandising and 
other factors keeping boom alive. Number of fre- 
quencies available will be primary factor in limit- 
ing growth, ADL study says... FCC has issued 
urgent request—on pink paper—that CBers not send 
$4 fee with application, due to suspension of all 
FCC fees (Vol. 16:52, p2, 11). All personal $4 
checks sent to FCC after Jan. 1 will be burned. 
Money orders & cashiers' checks will be returned... 
Ad Hoc committee of Fla. CB users holds conven- 
tion this week in effort to halt indecency, discour- 
tesy, arguments, other bad CB practices. Situation 
has become so serious, organizer said, "that the 
FCC could easily say 'no more CB"... First (legal) 
40-channel CB was sold at 12:01 a.m. Jan. 1 by | 
Radio Shack in Guam—"'where America's day begins"... 
FCC received 403,090 applications in Nov., issued 
217, 624 new licenses, bringing license total to 
7,313, 786. 


to 5 new games, including programmable & 2 color 
combination units—one featuring b&p & action arcade 

games (space wars, etc.), other with b&p games & 
pistol game using new GI chip—prices, delivery dates | 
not set at press time. Allied Leisure is finally get- 
ting into production with its 2 b&p games (one with 
rifle option), will also show self-contained electron- 
ic backgammon game using 19" or 23'' b&w monitor 
designed for both coin-op & home use, and home 
cocktail table with pinball game located under plexi- i. 
glass cover. Coleco will show new Telstar b&p unit 

at booth, privately introduce new line of Telstar 

games, reportedly including arcade-style road- i 
racing & pistol-firing unit (firm is also thought to be | 
readying stripped-down CB unit for CES). Wonder | | 
Wizard (General Home Products) will show new line 

of tank & rifle games at hotel suite. Firm marketed 4 
line of Odyssey-style b&p games made by Sentinel , 
Div. of Magnavox during 1976. 


First signs of price erosion in original black-&- 
white b&p games could show up at CES, many sup- 
pliers forecasting up to 30% drop at manufacturer 
level during first quarter. Shortages will remain 
problem into 2nd quarter, as industry battles to fill 
bone-dry pipelines kept empty by Christmas sales 
boom. 


ee) + as 

CES activity by other firms: APF will show up 
' 

} 


———_ 
Harman International is seeking merger or other 
type of venture partner as result of Pres. -elect 
Carter's nomination of Chmn, Sidney Harman to 
Commerce undersecy. post. HI spokesman said 
negotiations are being held with major U.S. company. 
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SUMMARY - INDEX 


Broadcast 


NO CHANGES AT FCC EXPECTED through June, 
with 'tentative decision' by transition team to leave 
Wiley chmn. until term expires; Hooks to stay 
through July. Pertschuk likely FTC chmn. (P. 1) 


FCC STARTS 'FACT-GATHERING' on networks in 
answer toGroup W petition. Comments sought on 
relationships with affiliates & program suppliers. 
Special staff to handle; decision in year. (P. 2) 


STORER'S OFFER TO VIACOM based on belief both 
companies are undervalued. Storer expects manage- 
ment resistance, isn't worried about Justice Dept., 
FCC, franchise transfers. (P. 3) 


PROSPEROUS INTV VOTES to double dues & employes, 
increase Washington involvement. Cable, 4th network, 
satellites, Wiley & Van Deerlin featured. (P. 4) 


CPB-PBS PARTNERSHIP DISPUTE continues as 2 
sides haggle, settle little. Third meeting set for 
Feb. 18 in Dallas. (P. 5) 


COMMUNICATIONS BILLS pile up as 95th Congress 
begins—on renewals, regulatory reform, ads. (P. 6) 


Consumer Electronics 


1976 SALES to dealers—7.7 million color, 5.2 mil- 
lion b&w. Year was color's 4th best. Consoles 
declined to 29.5% of mix. (P. 7) 


ZENITH & CORNING chairmen support TV import 
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quotas at ITC hearing but could have weakened case 
by calling unfair competition main problem. (P. 7) 
Admiral moving virtually all color to Taiwan; indus- 
try employment plunges in Chicago area. (P. 11) 


WCES TOUR DE FORCE for technology, serves as 
showcase for changes microelectronics is bringing 
to calculators, watches, games, audio. (P. 8) 


UPBEAT TALK ABOUT TV resounds at CES. Sin- 
clair introduces 2"’ worldwide set. Projection sys- 
tems feature washable screens. Emerson name on 
TV sets again. (P. 11) 


MIXED BAG OF GAMES AT CES—Lowball, program- 
mable, computers. Atari into video music. GI intro- 
duces broad new line of circuits. (P. 12) 


CB AT CES—in-dash units & 40-channel seen pushing 
1977 sales to 8-12 million. Japanese shakeout seen. 
Cybernet opens Chicago sales & service hq. (P. 12) 


U.S. TV MAKERS re-examine home VTR, find more 
potential than they thought. Matsushita to make JVC 
system. Quasar & Sanyo start home recorder market- 
ing in U.S. (P. 13) 

REVOLVING DOORS keep unusually busy in consumer 
electronics in 1976. Some major job moves under- 


score difficulties of U.S. TV marketing executives 
in Japanese organizations. (P. 13) 


JAPANESE TO BOOST color TV output in U.S., put 
more stress on exports of audio & appliances to offset 
expected drop in 1977 color shipments. (P. 14) 


NO CHANGES AT FCC THROUGH JUNE: J Jimmy Carter won't rush into any changes at FCC or 


other agencies, according to transition team officials. This means, we're told, that a "tentative 
decision" has been made to keep Republican Richard Wiley as chmn. until his term expires in 


"This could be turned around if there's strong Democratic opposition," we were warned, 


Comr, Benjamin Hooks earlier had been sounded out about becoming interim chmn. (Vol. 
, reportedly has told transition team he's no longer interested. However, Hooks now 


p 
definitely plans to remain at Commission through July—when he'll become exec. dir. of NAACP. 
_ Newest Democratic appointee, Comr. Joseph Fogarty, has expressed interest in interim chair- 
_ manship—if opposition arises to Wiley—and prominent Democrats in Congress have fallen in 
_ behind Fogarty. 


Senate Commerce Committee Chief Counsel Michael Pertschuk has launched campaign for 
FTC chairmanship, is expected to get nod. He worked on Carter transition team before election, 


e@ 
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Houghton said he was appealing on behalf of his employes rather than company—because if 


color TV industry folds here Corning can move somewhere else but ''the people in our plants do 
not enjoy that flexibility.'’ He asked that quotas be imposed as prelude to forcing importers to 
"follow the same rules which we are legally required to follow.'' He said quotas should be kept 
on "while we negotiate what those rules should be,"' perhaps for full 8 years provided by statute. 
Japanese got where they are by acquiring U.S. technology, he said, adding that if Corning had 
known what was going to happen it might have thought twice about selling TV bulb production li- 
censes to Japan. 


Under probing from Commission, COMPACT economic consultant Stanley Nehmer said that 
group would seek quotas for all imports of complete color TV, unfinished color & key compon- 
ents, and that import boom of 1976 be excluded when calculating how many sets should be allowed 
in. Indications are COMPACT will propose dividing unfinished sets into 2 classes, those im- 
ported with picture tubes and those without, and would be willing to exclude tubeless chassis 
from quotas to protect U.S. firms importing chassis from Mexico (Sylvania & RCA) & Taiwan 
(Admiral). 


Dismal picture of domestic industry's health was presented by long roster of COMPACT 
witnesses. Only retort from Japanese came from ex-ITC Comr. Bruce Clubb, now represent- 
ing Melco Sales (Mitsubishi), who contended leap in color imports this year was aberration and 
couldn't be blamed for years of losses and declining employment of U.S. producers. Prodded 
by Leonard, Clubb acknowledged he voted with majority in 1971 when Commission found U.S. 
industry injured by dumped Japanese TV, but said that finding ''doesn't necessarily correlate 
to the type of cataclysmic injury needed to trigger"’ import quotas. 


Japanese will press anti-quota case at Washington hearing starting Jan. 18, but not until 
COMPACT puts on 10 more witnesses, including GTE Consumer Electronics Pres. George 
Konkol, to describe further industry's sick state and type of quota protection needed. Also 
appearing in favor of quotas will be Zenith and Council on Wage & Price Stability. Arguing 
against will be EIA-Japan, Matsushita, Mitsubishi, Toshiba, Taiwan Electrical Appliance Mfrs. 
Assn., Korean Electronic Industries Promotion Assn., American Retail Federation. 


Hearing will run at least 2 days; if more time is needed, as seems likely, it could resume 
afternoon of Jan. 20 following inauguration. Chmn. Daniel Minchew, working under March 22 
deadline to wrap case up, said Commission will meet March 3 to discuss staff report, vote 
March 15 or 17. 


WCES—TOUR DE FORCE FOR TECHNOLOGY: There was plenty of talk about pricing, delivery 
dates and usual industry concerns, but real story of Winter CES last week was in products. 
Event could have been billed "Show of the Future,’ serving as dramatic showcase for vast 
changes application of microelectronics technology is bringing to calculators, watches, games 
& audio, plus new breed of products combining elements of all 4. 


Word ''computer" was tossed around by virtually every supplier at show—as well as "LSI," 
"microprocessor" & "logic'—and major CES news was made by General Instrument, which an- 
nounced new Gimini series of microprocessor video game chips which provide 50 games plus 
programmable circuits. | 


New GI games showed up on floor immediately. Unisonic demonstrated programmable line 
in prototype. Others, including Coleco, reportedly were showing GI games privately. APF 


showed range of games, from ball-&-paddle types through programmables, using GI, MOS | 
Technology & TI circuits. 


Perhaps most sophisticated new product was $495 Personal Electronic Transaction (PET) 
computer from Commodore, which acquired MOS Technology last year. Somewhat reminiscent 
of Videospond concept abandoned by Admiral, PET is interactive device consisting of TV screen, 
keyboard, memory storage & cassette recorder, can be used for teaching, games, household 
accounting, etc., communicate with data banks or other home computers, will be offered with 
library of programmed cassettes. 


Other new products: (1) Casio combination calculator, alarm clock & stopwatch, about 
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size of handheld calculator, $50. (2) National Semiconductor continuous display watch-calcu- 
lator, $350; "Quiz Kid" calculator with capacity for over 6, 500 problems. (3) APF calculator 
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q a TV UPBEAT AT CES: Encouraged by momentum of 


which plays various math & action games using overlays. (4) Mattel handheld auto racing 
(dealer cost $15) & football ($22.50) games using LED moving blip & number displays with sound 
effects. (5) Fidelity Electronics $200 chess challenger with LED readout. 


CES is far from a video show, but TV & VTR were in spotlight at & near Chicago's Conrad 
Hilton. As Quasar started distribution of VX-2000, its parent Matsushita announced in Japan 
it would build & sell JVC-developed VHS in interest of standardization. At same time, Sanyo 
started U.S. sale of V-Cord I. But perhaps most significant development was growing interest 
in VTR by U.S. TV makers, as expressed by representatives of Zenith & Magnavox at CES 
video seminar (details on p. 11). Among other TV developments were debut of Sinclair's long- 
awaited 2'' worldwide TV set, revival of Emerson name on Korean set line, showing of projection 


systems using new washable screens (see p. 11). 


Traditional CES concerns were ignored, however. CB industry found itself still in throes 


of 23-to-40-channel conversion, with suppliers at Show generally optimistic and retailers saying 


they'll know more in next few months. 


first quarter. 


Prime retail concern seemed to be differential between 
23 & 40 pricing, many dealers expressing conviction that 40 prices will drop substantially in 
Producers agreed prices of off-brand merchandise may erode in near future, 
but insisted others will hold firm as bargain 23s clear pipelines. 


Suppliers appearing at CB 


panel (see p. 12) forecast strong year for both 23 & 40, unit projections ranging from low of 8 


million to high of 10 million. 


Audio field remains key part of WCES, but atmosphere this year was low-key, with few 
flashy new products introduced and talk centering primarily on refinements, negotiations for 
Beatrice Foods to acquire Harman International (see below) and Superscope's entering Marantz 


into high-power race with $1,100 185-watt-per-channel receiver and forthcoming introduction 


of low-priced Imperial line. 


Watch field apparently opened another round of who-can-be-the-lowball-leader. | 
dore set pace with 3-95 five-function LED, its first watch offering. LED vs. LCD battle should” ’ 
be 50-50 by end of this year, shift to 75% LCD by 1980, Fairchild spokesman told us. He said 


sales in U.S. should double this year. 


Beatrice Foods is discussing acquisition of 
Harman International, but both companies said last 
week that price hadn't been mentioned. Harman be- 
came candidate for merger when Pres.-Elect Carter 
nominated Chmn. Sidney Harman for Commerce 
undersecy. For some time, Beatrice has been seek- 
ing audio acquisition. If sale goes through, Harman 
operations will be placed under Beatrice Senior Vp 
Richard Hanselman, pres. of Luggage & Home En- 
vironment Divs. & Samsonite Corp., and under Group 
Pres. Edward Disborough. Both Hanselman & Dis- 
borough are former RCA Consumer Electronics 
officials. Other Beatrice executives, both at Sam- 
sonite, are Keith Nieman & Gerald Martin, ex- 
Magnavox & RCA...Hoffman Electronics, onetime 
TV-stereo producer, said it discontinued negotia- 
tions to buy unidentified firm which distributes auto 
sound & CB...Sanyo's offer to buy publicly held 
shares in Sanyo Mfg. Co. (Warwick's former TV 
operation) expires Jan. 19, unless extended. 


"New marketing strategy" for Sylvania's GTE 
audio components involves "very limited distribu - 
tion [by] a few high-quality dealers." Dealers will 
receive exclusive franchises for their territories 
for one year. Short GTE line has 3 receivers at 
$280-$600, 3 speaker systems at $120-$250, _ 


Commo- 


JVC will recall 979 color sets made in July & 
Aug. 1971 for possible modification to avoid poten- 
tially excessive X-ray emission. In re-testing sets, 
Bureau of Radiological Health determined that zener 
diode had been omitted from horizontal oscillator 
high-voltage circuit, situation which could cause 
emission of more than 1 milliroentgen per hour under ~ 
certain conditions of component failure (0.5 mR/hr. | 
is permissible maximum). Some of the sets, all 19", _ 
may contain the diode, JVC America spokesman said, 
but all are being recalled for examination. Last 
year, JVC launched recall program for 5,098 19" 
color sets in another X-ray case (Vol. 16:34 p11). 

JVC spokesman said that despite notification, only 
10% of owners bothered to bring sets in for modifi- 
cation (3 new circuit boards) and company will make 
another effort. 


FF eo 


New AM stereo systems have been submitted to 
National AM Stereo Radio Committee by Magnavox 
and by engineer Hobart Wilson, owner of radio sta- 
tions in Ore. & Mont. Magnavox system is described 
as ''true phase-modulation system"; Wilson's techni- 


que hasn't yet been outlined. NASRC plans to start = 


field tests March 14, probably using facilities of 
WTOP and WGMS or WMAL Washington, with skywave 
tests probably at WBZ Boston. a 
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4th-quarter sales (see p. 8), TV manufacturers ven- 
turing 1977 forecasts showed varying degrees of 
optimism. RCA's William Boss, chmn. of EIA Con- 
sumer Electronics Group, keynote speaker at CES 
video session, set tone: ''The video industry [is] 
now poised for unparalleled growth that will be fueled 
by a continuing supply of new products and new fea- 
tures,'’ with 1977 retail market for 'video-related 
products" reaching $4 billion. 


Other manufacturers agreed with his estimate 
that 40% of 1977 color market would represent re- 
placement sales, additional-set sales 33%, with 52 
million over-5-year-old color sets candidates for 
replacement. Average retail price of color TV has 
"improved noticeably since 1973,"' he said—portable- 
table category has risen $43 to $402, consoles $59 
to $632. Video seminar produced 1977 color TV 
estimates of 8 million units ("'a certainty,'' said 
Magnavox's Charles Dolk) to 8.4-8.5 million (GE & 
Zenith), with agreement that more deluxe features, 
such as digital electronic tuning & remote would be 
pushed. Toshiba's Edward Garland saw technologi- 
cal advances as significant for step-up purposes as 
changeover from hybrid to solid-state. 


Quasar Mktg. & Sales Vp Alex Stone forecast 
color sales at 8 million, b&w 5-5.2 million, in 
statement released at CES, with sales running at 
nearly 7.8 & 5.3 million rate in first quarter. 


Unique TV -set introduction at CES was Sinclair 
Radionics' long-awaited "pocket TV''—now re-dubbed 
"Microvision" because of slightly -larger-than- 
pocket size (6x4x1.5 in.). Book-size 2"' set weighs 
26 oz., can tune VHF & UHF in any part of world 
(except some Eastern European countries) by means 
of continuous varactor tuners and 3-position stand- 
ards switch. It will play 4 hours on 4 built-in AA 
nicad batteries, will sell (in U.S. first) at $300. 
Managing Dir. Clive Sinclair told us sets are already 
being shipped from factory in England, would eventu- 
ally be sold in Japan as well as Europe. Bulk of 
circuitry is on 5 bipolar ICs. 


Five projection-TV systems were displayed, 
including 2 with new easy-clean screen surfaces. 
Futurevision (formerly Video-1), Miami, said it 
was going into Macy's Herald Sq. (N. Y.) store, 
Sam Goody's & some Allied dept. stores, has 2- 
piece systems with new Mylar washable screen, new 
7" fresnel f1.4 lens, using 13"' Toshiba as source, 
at $1,295 & $1,495. Infra-red digital calculator- 
type remote made by Selectra is $140 option. Pres. 
Leigh Rothschild said production goal is 30-40, 000 
yearly. 


Sega (Gulf & Western) also has washable screen 
surface—of aluminum with special coating—for its 
one-piece system. Sega America Pres. Harry 
Kane said company now has 5 distributors, will 
shortly appoint 4-5 more. Sony 15" remotes & 
Toshiba non-remotes are picture sources. 


New 2-piece unit which resembles Advent in 
cabinet appearance (but uses 13" Hitachi as source) 
| was displayed by Amtron Video, Chicago. Using 


a 51" diagonal Ektalite screen, it will sell for $1, 995 


~~ following FCC approval. 
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Two rear-view units with 3M lens-screen were 
displayed—by Global Video, Seattle (17" Zenith re- 
mote, $1,995), which claims to be selling about 100 
monthly, and by Century Projection Systems, Santa 
Clara, Cal. (13'' Zenith, about $2, 000). 


In conventional TV, Emerson name is reappear- 
ing on Korean-made line imported by Empire Ultra- 
sonics, Rahway, N.J. (Jack Beyda, pres.), name 
licensed from Emerson Radio Corp. (formerly Major 
Electronics). Initial line starts with Empire-brand 
12". at $70, Emerson-brand 12" at $80 & $90, wood- 
cabinet 13" color at $230, with 16° b&w ($100), 19" 
color & b&w planned later. National distribution 
will be through reps, and spokesman told us 500, 000 
sets would be shipped this year. Warranty provides 
for one-year customer return for full credit. 


Among other new sets announced at CES: Quasar, 
step-up 19" at $450, remote $580, three 25" at $670, 
remote $850... Panasonic, monochrome AC-DC sets 
with self-contained D batteries—5" at $140 and 7" at 
$150...Hitachi, 5'' b&w AC-DC with D batteries, 
$150, other AC-DCs at $130 (9''), $140 (12"). 


ADMIRAL CUTS U.S. TV: Admiral will virtually 
drop out as U.S. TV manufacturer this year, rely 

on Taiwan plant for portables & color console chassis, 
restrict operations at Harvard, Il. plant to mating 

of imported chassis with U.S.-made cabinets & pic- 
ture tubes, according to Pres. John Henry. 


Responding to comments by union leader at ITC 
hearing last week (see p. 8), Henry told us switch 
to Taiwan would cover Admiral's entire 1978 model 
line, but there was still possibility that production 
of ERA II modular chassis, introduced last year, 
would continue at Harvard. He said Admiral has no 
plans to have any sets made in Japan. In view of 
transfer, he said, any import quotas imposed on TV 
or chassis imports "would be harmful to us." 
Expressing understanding of industry's depressed 
state, Henry said "I'm not a believer in import 
quotas,'' but "if the Japanese are getting [TV export] 
subsidies from their government, they should be off- 
set.'’ He wasn't certain such subsidies were being 
given, "but I don't know how else they've been able 
to undersell us." 


Among details of industry depression given at 
hearing: RCA Indianapolis IBEW membership is 
4,100, down from 10, 000 in 1967, with more due to 
go as RCA shifts output of 16"' & 19" b&w to Taiwan; 
Warwick's Niles, Ill. plant, which employed 2, 500 
in 1971, is down to 100 and being closed; Wells- 
Gardner employs 300, from 1, 600 peak in 1966; 
Admiral in Chicago employs 500, from 1,500 jus 
last year. 


* * * * 


Wells-Gardner, now producing only 25" color 
consoles, is introducing new chassis which will drive 
either 19" or 25" models...Admiral retained bulk of 
private-brand color contract with Montgomery Ward, 
though it's understood Sharp took increased portion 
of portable business. Admiral will also supply 13", 
17'' & 19" color portables to Midland, which formerly 
purchased most of its sets from Japan's General 
Corp. 
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CES GAMES—MIXED BAG: Games were dominant 
part of CES scene last week, but delays in getting 
products delivered & prototypes produced, and new 
directions taken by several gave field new look. 
Atari threw press bash to show "Video Music," non- 
game control console which hooks to output of stereo 
system & TV antenna terminals, providing viewer 
with range of visual-pattern options keyed to audio 
output. System will sell at $150-$200 through stereo 
specialties market beginning in Jan. Firm conducted 
extensive consumer -profile research on project, and 
Warner Communications executives reportedly were 
enthusiastic about system when they began initial 
negotiations for acquisition of Atari. 


Representatives of major game manufacturers 
Atari & Magnavox agreed that 1976 sales totaled 
3.5-4 million, which would rise to 8.5-10 million, 
depending on how well game industry guesses con- 
sumer preferences. Both Atari Pres. Joseph Keenan 
& Magnavox Sales Planning Vp Charles Dolk agreed 
there'd be 3-tier market this year--simple games, 
more sophisticated dedicated units & top-end pro- 
grammables. Game & set manufacturers reported 
no consumer complaints of "burn'' damage to TV 
sets—but report that Canada had dropped probe of 
situation (Vol. 16:51 p10) turned out to be false. 


GI, which isn't in consumer product field, made 
its own game news at Show, introducing broad line 
of circuits (see p. 9), including road-race, submarine, 
blackjack and series of programmable game cir- 
cuits. GI also is sticking with dedicated-circuit 
approach in game field, Vp Edgar Sack said, design- 
ing microprocessors with specific functions for 
firms interested in high-volume, low-cost produc - 
tion. Unisonic was sole visible firm using new GI 
chips, and Pres. Maurice Lowinger told us it will 
introduce 15 new games, including GI programmables, 
in 2nd half, prices not set. Prices on low-end ball- 
&-paddle units will hold firm due to continuing 
shortage, Lowinger said, "but some of the dreck 
coming in from the Far East may go down in price." 


Other new games: APF showed new GI b&p 
game ($70), MOS-chip b&p game ($80-$90), will in- 
troduce games using TI circuits later. National 
Semiconductor was expected to show $45 version of 
Adversary, reportedly planned to add $39. 95 b&p 
game which hadn't shown up by press time. Fair- 
child added 3 new cartridges to Video Entertainment 
System, bringing total library to 6, announced that 
VES system price has been jumped $20 to $170. New 
cartridges ($20) are Spitfire airplane game, Space 
War & Math Quiz. Fairchild Exec. Charles Jacoby 
told us lag in delivering 2 of original 3 cartridges 
continued through Christmas, but said firm is catch- 
ing up with back orders. Two of new cartridges will 
be available in March, 3rdin April, he said, adding 
that firm probably will enter home computer market 
some time in next year. 


Other game developments: U.S. District Court 
ruled that Chicago Dynamics & Seeburg Corp. in- 
fringed Magnavox game patents. Magnavox suits 
against Allied Leisure & Radio Shack in Fla. Federal 
Court are still pending. RCA showed new black-&- 
white Studio II cartridge game privately at hotel 
suite. 


JANUARY 17, 1977 


CB AT CES: Increase in popularity of in-dash con- 
cept, rejuvenation of market through introduction of 
40-channel units, will push sales at least to 8 million 
this year, possibly to 12 million. That's consensus 
of suppliers appearing at CB seminar. FCC applica- 
tions, which shot to 400, 000-plus in Nov., about 
430-440,000 in Dec., are encouraging, panelists 
agreed. Forecast at panel: Panasonic (8-10 million), 
Hy-Gain (10-12 million), Motorola (8-9 million), 
Kraco (10-million-plus), Fanon/Courier (9-12 mil- 
lion), Dynascan (11 million). 


Major shakeout among Japanese producers during 
1977 is inevitable, panelists said. Motorola Auto- 
motive Products Vp-Gen. Mgr. Carl Lindholm said 
as many as 70% of estimated 100 Japanese CB pro- 
ducers will disappear, with "'bigger names than we've 
seen before'' emerging. Fanon/Courier Exec. Morris 
Adato said shakeout will hit "both sides of the ocean" 
with only those firms strong in basic R&D, through 
suppliers or in-house, surviving. 


FCC Chief Engineer Raymond Spence didn't elec- 
trify forum with startling announcements, but did 
make following points: (1) Comments on proposed 
100-dB transmitter harmonic suppression limit pro- 
bably will be extended "'to give the CB industry time 
to respond."' (2) Rumor that 40-channel CBs don't 
"talk as far as 23s"' due to new FCC standards is 
"sheer nonsense"' and industry should spike it. (3) 
FCC won't issue rulemaking on power mikes. (4) 
Sunspots will hit peak in late 1979, into 1980, but 
won't wipe out 27-MHz communications. Range dur- 
ing high-skip periods will be limited to about a mile. 
(5) Current CB band won't be eliminated when FCC 
proposes new services, which should come this year. 


On Show floor itself, CB producers insisted mar- 
ket was basically healthy, with 23s moving through 
pipelines by early summer. Although suppliers said 
industry-wide 23-channel inventories now stand at 
about 2 million, retailers said figure was far higher. 
"T think it's closer to 4 or 5," one said, leading him 
to speculate that 40-channel prices—particularly on 
leader models—will begin to drop through first quar- 
ter. "I was offered some promotional merchandise 
at $59 & $69 cost, and I expect more." 


Competition should heat up further as major 
Japanese manufacturers start trading in U.S. under 
own names—latest being No. 1 maker Cybernet, 
which is opening sales & service operation in Chi- 
cago. 

New 40-channel lines: Motorola, 4 under-dash 
models all with digital PLL synthesizer ($180-$260), 
Firm is stressing hands-off operation, with auto- 
matic noise-limiting, other features built-in, and 
minimum number of user controls... Panasonic, 4 
models with LED read-outs ($130-$330), including 
2-piece trunk-mounted unit with remote mike con- 
taining controls, switches, indicators & speaker... 
Superscope, 3 models (no pricing), including unit 
with continuous Channel-9 scanner... Sanyo, 2 models 
($150-$200), both with LED readout & PA switch. 

—_—__}_—_—- 


FCC changed effective date of UHF-VHF antenna 
comparability rule (Vol. 16:51 p9) to July 15, 1978 
from July 1. 
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IN THIS ISSUE: Directory of all 40-channel CBs approved by FCC to Jan. 7, listed by brand- 


name & manufacturer. 
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SUMMARY- INDEX 


Broadcast 


'GOALS' GET NAB PRIORITY: Future directions to 
get board attention in Hawaii. Staff & Radio Vice 
Chmn. Jones both present goals. Communications 
Act rewrite 'principles' delineated, gets 'major prior- 
ity.' Sex & violence study planned. (P. 1) 


SPOTLIGHTING RADIO-TV TRENDS: Presentation 
to NAB board sees radio rising 8.3% yearly to $4.3 
billion in 1985, TV up 10.6% annually to $13 billion. 
FM parity with AM seen. Technology assayed. (P. 2) 


SCHLOSSER'S SUMMARY: NBC pres. evaluates pro- 
grams, revenues, 4th network, sex & violence, news 
trends, who's No. 1. (P. 3) 


AGENCIES HEAR PITCH for 4th network. Organizers 
ask advertisers to devote 5% of prime-time budgets 
to 'MetroNet.' (P. 3) 

FORD FINAL BUDGET would shear OTP of spectrum 


management authority, turn it over to Commerce 
Dept.'s OT. FCC gets slight increase. (P. 4) 


PTA PROJECT'S IMPACT GROWS: Networks and 
stations sending representatives to hearings to 
present industry position. (P. 5) 


'GOALS' TO BE NAB PRIORITY: Future directions & priorities—and how to go about them— 
will be major subject before NAB TV, Radio & Joint boards during 5 days of board & committee 
meetings in Maui, Hawaii this week. Among major issues will be rewrite of Communications 
Act—and top issue here, according to NAB members, is length of license—future of TV Code 
following family viewing decision (Vol. 17:1 p2), future of radio, research into televised sex & 
violence, increased regulation vs. de-regulation, broadcasters' First Amendment rights and 


pay cable, just to mention few. 


In survey by Research Vp John Dimling, NAB members offered more than 1,200 recommend 
tions and comments—with majority seeing length of licenses, as opposed to stability, as most 
pressing issue. NAB staff will present proposed short- &long-term goals to board, while Radio 
Vice Chmn. Donald Jones will present goals of NAB's re-organization effort. 
Act rewrite ''must be a major priority for the broadcast industry,"' Jones said. 
a lifetime proposition and we want to make sure free broadcasting is involved from the very be- 


ginning ."' 
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Consumer Electronics 


CB PRIVATE-LABEL contracts show Japanese sup- 
plying virtually entire market. Of 297 FCC-approved 
units, only 16 are U.S.-made. Cybernet is leading 
OEM with 61 models, 4 brands. (Pp. 7 & 11) 


TV YEAR STARTS with strong momentum, Dec. 
color sales up 33.3%. Color inventories seen not 
excessive for sales rate. All products export port- 
able-compact phonos increased sales in 1976 over 
1975. (Py 7) 


RCA VIDEODISC to market by late 1978 if there's 
potential to cut price to near $400, expand playing 
time, offer attractive programs, Griffiths says. 
RCA eyes video cassette possibilities. (P. 8) 


1.3-MILLION QUOTA on imports of complete color 
sets, just half 1976 total, recommended to ITC by 
COMPACT. GTE's Konkol says industry needs 
quota for breathing time. Hearing marked by con- 
fusion, inaccuracies. (P. 9) 


RCA EARNINGS leaped in last quarter, color TV pro- 
fits climbing 50% in year. Admiral's quarterly loss 
increased. Matsushita parent-only sales & earnings 
up for year. (P. 13) 


Communications 
"Tt's a once in 


In preparation for hammering out NAB's position on rewrite, Govt. Relations Dept. prepared 


"statement of principles" for board action. 


Staff sees only major defect of Act its infringement 


on journalistic freedoms, sees as most important principle fact that t system is working well under 


ant se et et oe 
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Presidential Council on Wage & Price Stability urged ITC to recommend adjustment assist- 
ance to industry producers & workers, not trade restrictions, if need for import protection was 
found. Agency said 1.3-million quota would lead to $43 -per-set price boost, cost consumers 
$317 million annually, while hike in duty from current 5% to 15% would raise price by $28, cost 
consumers $221 million. Agency's grasp of industry, however, was made clear when, in re- 
sponse to query, Senior Economist John Morrall said that domestic producers during adjustment 
period could quit TV business, simply re-enter market later, and in between might start pro- 
ducing radios. 


Being one of intense compromise, COMPACT position has created uncertainty in minds of 
commissioners who must make finding by March 22, By their questions, it's clear Commission 
is struggling with problem of granting color-only import protection. Quotas are supposed to 
preserve total industry. COMPACT's unwillingness to support that concept because of special 
interest of members, and failure of more manufacturers to support petition, is obviously 
creating confusion. 


Throughout long proceeding—hearing dragged on through Jan. 21 and at presstime there 
was possibility of Sat. session—ignorance of TV business was displayed by non-manufacturer 
spokesmen for both sides, Hours were wasted debating such mysteries as whether Rockwell or 
Dutch Philips owns Admiral and why a 19" set in U.S. would be 20" in Japan. 


* * * * 


"Where's RCA ?" and ''What's RCA's position ?'' were frequent questions at ITC hearings, 
and answers were supplied bluntly by RCA Pres. Edgar Griffiths at press briefing last week 
(see p. 8). RCA turned down invitation to speak at hearing: ''We told [ITC] our position had 
been explained many times, but we submitted lots of paperwork at their request."' As to quotas, 
he said: "We believe in free trade, If you put on import restrictions, where do you draw the 
line? If |Japanese| are dumping & pricing unfairly, it's up to the U.S. govt. to find out and take 
action. I don't think we should join another group dissatisfied with govt. findings. We'll leave 
that up to Treasury."’ Putting embargoes or quotas on imports "leads to retaliation. ..and where 
you go from there God only knows."' RCA must compete with Japan but ''can't compete on cost. 
We must do it on innovation & technical competence.'' Commenting on charge RCA is getting fat 
on Japanese royalty payments, Griffiths acknowledged RCA's strong patent position which ''we 
got by substantial investment in research. Now I don't believe anybody at RCA has ever ex- 
plained this before. We must register patents in Japan or they become public property |there]. 
We must license all manufacturers [who want them | or the govt. steps in to set a fair price and 
license itself. We have never given the Japanese technical aid in the manufacture of TV re- 
ceivers." 


eee eee 
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Video games are just a flash," and "I have Now it's Winter CES which may move to Las 
skepticism on the marketplace ahead,'’ RCA Pres. Vegas—next year. At direction of Show Committee 
Edgar Griffiths said last week. "The game & CB & CEG board, exhibitors are being polled, decision 
markets are not of any great moment—not big to be announced next week. Date would be 2nd week 
businesses or technical breakthroughs. ..If games in Jan., show to be held in Vegas yearly. At least 
fail, it's of no moment to us; we have no great 40,000 sq. ft. would be added to 125. 000 used this 
investment."' However, he forecast that games will year, rates would be reduced to $4 per sq. ft. from 
yield to ''something a lot more sophisticated''— $5.75 and exhibits limited in area & height. If 
home video center with tape, disc, interactive devices. winter Vegas plan is adopted, it's unlikely that 1980 
"We have a wide range of [viewer-interactive| summer show will be held there as planned, but in 
cassettes we're working on."' Such new products as Chicago June 14-17. This year's WCES registra - 
games & CB are handled by Distributor & Special tion was record 31,362, up 17% from 1976 show 
Products because that div. can ''move faster than with actual attendance estimated at 28, 000. 
Consumer Electronics.” ? 


Antitrust suit has been filed against Sylvania by 


RCA Service Co. begins newspaper & radio ad trustee in bankruptcy for Griffiths Electronics 
program geared to consumer satisfaction, with charging restraint of trade, attempted monopoly and 
these commitments: (1) If technician fails to show predatory pricing of replacement picture “nian pre 
up on day promised, there's no labor charge. (2) gun mounts forced Griffiths to bankruptcy Suit seeks 
Fair charges. (3) Factory-specified parts. RCA ; 


accounting of damages, estimated at more th 4 
Service employs more than 2,500 technicians at million, asks treble damages. Sylvania nip 


164 branches. studying charges, had no comment. 
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Broadcast 


NATPE—MORE THAN PROGRAMS: Govt. regula- 
tion, equal employment, news consultants, network- 
affiliate relations rate high on agenda. Boyer calls 
for program dirs. to 'reassert themselves’ in news. 
Silverman likely 'person of year’; Van Deerlin, 5 
commissioners, to participate. (P. 1) 


WARNER 2-WAY PLANS for Columbus, O. include 
per-program charging, special interest shows, opin- 
ion polling, interactive games, etc. (P. 2) 


SENATE SETS 'TOTAL REVIEW' of Communications 
Act, seeks assistance from Office of Technology 
Assessment. Senate Commerce Committee mem- 
bers announced. (P. 3) 


FCC'S 'AUSTERE' BUDGET gets easy going-over 

by House Appropriations Subcommittee. Wiley wants 
to avoid regulation of TV violence, hopes for role in 
Communications Act rewrite. (P. 4) 


NAB UNION EFFORT gets mixed reports on possible 
success. CWA to answer questions Feb. 15. Carna- 
han files unfair labor charges at NLRB. (P. 4) 


SENATE REPORT RATES AGENCIES: Govt. Opera- 
tions Committee calls for greater care in selection 
of members, better conflict-of-interest rules. Sur- 
vey of lawyers, et al., ranks 8 agencies. (P. 6) 
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Consumer Electronics 


CB SALES still hinge on 23-channel bargains, with 
40s off to slow start. Suppliers say 23s should clear 
pipelines by spring, estimate current 23 inventories 
at 1.6-1.7 million. (P. 9) 


IMPORTS TOOK HALF of total 1976 TV market —35% 
of color, 73% of b&w, our analysis of trade & govt. 
data shows. Soaring Japanese color exports in Dec. 
indicate U.S, import boom continued in Jan. (P. 10) 


LINEAR AMP BAN, amateur equipment type-accept- 
ance rules proposed by FCC in effort to reduce inter- 


ference problems. (P. 11) 


JAN. COLOR SALES to dealers just 22,500 short of 
record, despite weather & energy woes. Feb. starts 
with near-record week. (P. 11) 


HOME VTR STANDARD race narrowed to 2 systems. 
Beta & VHS could coexist if RCA chooses to back 
latter against Zenith-Sony alliance. (P. 12) 


GTE LOSSES from consumer electronics cut last 
year. E.F. Johnson writes off $3.3 million in CB. 
Motorola, Capehart profits up. (P. 13) 


GAME-CABLE MARRIAGE closer with new Warner 
2-way project. (P. 2) Game inventor Baer says 
one-way cable-game interaction is now feasible, 
based on Boston & Akron experiments. (P. 13) 


NATPE—NO LONGER JUST FOR PROGRAMMERS: Communications Act rewrite; news consult- 
ants; equal employment; network-affiliate relations—these are major issues, along with pro- 
gramming, of course, on agenda for this week's NATPE convention in Miami Beach. Some 600 
program dirs. will be far outnumbered by gen. mgrs., owners, foreign broadcasters, govt. of- 
ficials, network execs., lobbyists, trade assns., rep firms, ad agencies, advertisers, security 
analysts, a bevy of actors and over 4 dozen publications. There'll be 127 (count 'em) hospita- 
lity suites. 

This is to say that NATPE has gone far afield from its 1964 beginning with 71 program dirs. 
(no press, or any of the other types mentioned above) attending first conference in N.Y. This 
week, over 2, 200 are expected at the Fontainebleau Hotel, compared with 1,870 year ago in San 
Francisco, There'll be 5 FCC commissioners at NATPE—causing Chmn. Wiley to postpone 
scheduled Feb. 16 meeting because he is only one who planned to leave Miami Beach early (he'll 
be in Hartford Feb. 15 for PTA meeting on violence). As consequence, there'll be no FCC meet 
ing this week. - | gs | | P = 

While Feb. 14 communications rewrite panel has big govt. & industry names (see below), 
NATPE Pres. Philip Boyer, program vp of ABC-owned TV stations, may have set tone for ses- 
sions when he called on his colleagues to "reassert themselves" into news. He noted, in Feb. 
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GTE TV IMPROVES: GTE reported record 1976 
sales & earnings, Consumer Electronics Products 
Group contributing with higher sales, reduced loss. 
Results for Group, included with those of GTE in 
financial table (see p. 14), reflect both U.S. (Sylvania) 
& foreign consumer electronics & components opera- 
tions. For year, Group sales rose 10.5% to $728.7 
million, while 1975 loss of $27.7 million (including 
$8 million writeoff for closing Brazilian operation), 
was trimmed to p16 million. In 4th quarter, Group's 
sales rose 11.9% to $230.2 million, but loss in- 
creased to $3.7 million from $1.3 million. GTE 
said Group's color TV sales increased in Europe 

and color tube sales had general increase, with 
strongest gains made in Europe. 


E.F. Johnson threw $3.3 million into CB red 
ink pool in form of inventory writeoff, resulting in 
$4.8 million 4th quarter loss, cutting net for year 
to $260,000. Company said indicated 87% drop in 
4th-quarter sales was result of accounting adjust- 
ment to reflect effect of price protection program 

on distributor CB inventories, some of which were 
sold in earlier quarters. For year, company sales 
were up 13. 7%. 


Automatic Radio reported $263,000 operating 
loss, before $1.4 million received from Ford in set- 
tlement of antitrust suit, in opening quarter to Dec. 
31, on 20. 1% decline in sales. 


Morse's long-delayed annual report for year to 
March 31, 1976, shows total audio equipment sales 
fell 15.3% to $110. 1 million. Product sales break- 
down (in millions); Consoles $46 (up 7.1%), com- 
pacts & components $50.8 (down 13.3%), musical 
furniture $6.05 (down 57.7%), other $7. 26 million 
(down 49.2%). Morse said results were affected by 
price cuts to meet competition and reduce inventory. 
Report notes Martin Dubilier, who joined Morse as 
consultant, is now pres. & chief exec., posts for- 
merly held by Chmn. Philip Morse; Gerald Zarin 
is now senior vp, finance & accounting, replacing 
former Finance Vp Marvin Adler, now a consultant; 
Paul DiPietro has succeeded Edward Rabin as 
secy.-treas. 


SBE posted loss in opening fiscal quarter as 
sales dropped by 49%. 


Capehart profit jumped 180% in fiscal 3rd quar- 
ter despite 12.4% sales decline. For 9 months, 
sales were down 2.8%, operating loss shrank to 
$580,000 from just under $4 million. 


Motorola reported 1976 & 4th-quarter profits 
doubled, despite special $2.5-million charge finaliz- 
ing 1974 sales of TV business (Quasar) to Matsushita. 
Motorola said semiconductor operation was strongest 
contributor to sales & earnings gains, while com- 
munications & automotive products showed healthy 
increases. 


Lafayette profits fell by half in fiscal 2nd quarter 
& half as sales held about level. 


Ad notes: Zenith signs Pete Rose, Cincinnati 
Reds, as spokesman for color TV...Advent names 
Y&R Chicago for video projectors, replacing ABCD 
| Adv., which retains audio products...TEAC appoints 
Y&R L.A., replacing Dentsu. 
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CABLE TV GAMES: Interactive cable TV service 
which will permit subscribers to play games with 
each other and against central computer as well as 
participate at home in TV programs & events is 
scheduled to be inaugurated late this year by Warner 
Cable's Columbus, O. system (see p. x). Mean- 
while, Ralph Baer, Sanders Associates consumer 
products development mgr., generally given credit 
for inventing video game concept, said "meaningful 
technical & marketing assault on one-way cable 
games" is now possible. 

Warner system uses small 5-button home termi- 
nal developed jointly with Japan's Pioneer Electronics. 
Although Warner recently purchased video game 
producer Atari, Columbus system was developed 
before acquisition. However, Atari Pres. Nolan 
Bushnell told us his company is working with Warner 
on basic aspects of 2-way cable programs. Feasibi- 
lity of using games with one-way cable was demon- 
strated in Boston area through joint transmission 
conducted by Sanders & Warner Cable, with larger 
Sanders-Warner experiment using 2-way Akron sys- 
tem for one-way game transmission, 

Though several types of interactive games can 
be accommodated by one-way cable, Baer said in 
speech at recent San Francisco Gametronics Con- 
vention, most interesting development during Boston 
test was transmission of colorful playing field plus 
4 randomly moving hockey players, 2 goalies and 2 
forwards. Sanders receiving equipment recognized 
field & players in real time, introduced them to 
game logic circuitry and permitted interaction be- 
tween transmitted symbols and locally generated 
players controlled manually. 

Cable could also be used for microprocessor- 
controlled games, Baer said, with digital data on 
game rules, character symbols, etc., transmitted 
to storage equipment on receiving end, Other pos- 
sibility is What's My Line ?" type viewer-participa- 
tion game. Big question mark is whether cable in- 
dustry can be motivated to move in this direction 
before 2-way systems are widespread. 


Among other future game possibilities envisioned 
by Baer: (1) Interactive games via phone lines using 
remote data base linked to home. (2) Pre-recorded 
home VTR or disc programs permitting interactive 
games. "Once videotape or disc home entertainment 
systems have become a widely accepted consumer 
product," he said, ''game-playing capability will be 
one of the things you will find in every machine." 

— ——_¥e———— 

Watch watch: Gillette dropped electronic watch 
line, said 4-month market test of $40-$75 digital 
watches showed market pricing is too low to make 
business sufficiently profitable. Company remains 
in consumer electronics with home fire alarm... 
Litronix is laying off 600, closing Mountain View, 
Cal. & Singapore watch & calculator plants as part 
of cost-cutting program aimed at reducing consumer 
product losses. Company said employment in Feb. 
should be 3,000, down from worldwide total of 4, 200 
last Sept.. National Semiconductor offers clock 
module for auto, boat & aircraft OEMs at $25 in 
100-unit lots. Four-digit display automatically 
blanks when ignition is off, dims by 1/3 when head- 
lights are on. 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Automatic Radio UA-Columbia Cablevision 


1976-qtr. to Dec. 31 14,635 ,000 1,112 ,0008 . 46 1976-qtr. to Dec. 31] 5 »583 ,000 987 ,000 
1975-qtr. to Dec. 31 18,311 ,000 1,865,000°| .77 1975-qtr. to Dec. 31 4,679,000 458,000 

| Capehart Washington Post 

1976-9 mo. to Dec. 31 36 ,780 ,000 (580,000)| -- 1977-year to Jan. 2 375,729,000 
1975-9 mo. to Dec. 31 37,853,000 (691,000)| -- 1975-year to Dec. 28 309 ,335 ,000 12,042,000 }1.27) 
1976-qtr. to Dec. 31 15,666 ,000 545,000 | .24 1977-qtr. to Jan. 2 110,881,000 9,438,000 |1.05 
1975-qtr. to Dec. 31 17 882 ,000 164,000 | .07 1975-year to Dec. 28 86,107,000 5,540,000 | .59° 

CBS Wometco 
1976-year to Dec. 31 | 2,230,576,000 | 163,995,000 |5.75 1977-year to Jan. 1 202,167,000 15,230,000°|1.77 
1975-year to Dec. 31 | 1,938,867,000 | 122,903,000 |4.30 1976-year to Jan. 3 180,677,000 11,615,000. |1. 
1976-qtr. to Dec. 3] 660,149,000 47,887,000 | 1.68 1977-qtr. to Jan. 1 61,990,000 5,137 ,000° 
1975-qtr. to Dec. 31 574,722,000 35,668,000 | 1.25 1976-qtr. to Jan. 3 59,083 ,000 3,957,000 

Columbia Pictures Industries : 

1976-6 mo. to Dec. 25, 174,545,000 | 21,908,000°] 2. 64 Notes: Includes special credit. "Restated. “Adjusted. 
1975-6 mo. to Dec. 27 176,660,000 9,116,000°| 1.10 reliminary. 
wre ae to Dec. 25 84,792 ,000 3,422 000° 4) 

-qtr. to Dec. 27 86 ,886 ,000 6,382, : 

ei. wa Sas Trade Personals 
1976-year to Dec. 31 121,944,000 5,322,000 |3.5) K. managing dir 
1975-year to Dec. 31° 90 ,427 ,000 3,567,000 |2.41° yas one Ceerserd U.K. manag oe Mu: 
1976-qtr. to Dec. 31, 27,851,000 1.238.000 | .a0! named to head U.S. operations, succeeding Murray 
1975-qtr. to Dec. 31 25,698,000 1,066,000 | .72° Rosenberg, resigned, plans unannounced... Donald 

CTS Green, ex-Coleco, joins Magnavox as video games 
He ceak ies “0 31 157,136,470 12,772,898 |2.73 national sales mgr...Jane Davis, ex-EIA Govt, Div,, 
alld 5 idle Ba FES. 121,000 , 362 8,281,477 |1.78 joins GTE as govt. relations asst. vp...Jerry Brande- 

ee year to Dec. 31 | 6,780,898,000 | 453,233.00 berry advanced at National Semiconductor to U.K. 
1975-year to Dec. 31 5,948,395 000 388.157 000 scan managing dir. & European technical dir., succeeding 
1976-qtr. to Dec. 31 | 1,849,586,000 | 144,857,000 | 1.06 Roy Thiels, now MOS/LSI Operations Group dir. 
1975-qtr. to Dec. 31 | 1,652,210,000 | 123,452,000 | 92 ; ; 

Interpublic Group Jack Kiewit, ex-Litronix consumer products 
1976-year to Dec. 31] 203,121,000 10,735,000 | 4.50 national sales mgr., joins Fairchild Consumer Prod- 
be ol a i “ Yi odes 7,918,000 | 3.45 ucts Div. as Video Entertainment Systems sales 

-qtr. to Dec. :940 ,000 4,505, ‘ = 
197Ssqte. 46 Cac 8) 53-384 000 ve we = mgr... Charles Duke promoted at Teaberry from re 
ie uae . i gion to national sales mgr,..Thomas Needles ad- 
1976-year to Dec. 319 82,014,000 sent | to vanced at Koss North America from exec. vp to 
1975-year to Dec. 314 72,110,000 5,048,000 |2. 36 pres., succeeding Gerald Parshalle who resigns but 
1976-qtr. to Dec. 31 2,916 ,000 (4,773,000)| -- continues on board, 

1975-qtr. to Dec. 317] — 22°942’000 | ‘1 7agn 200) 

Lfivtes Ghale P eee ee As" Hugh Craton shifts at RCA Distributor & Special 

nics : : : 

1976-6 mo. to tec. 3} 50,005 ,000 see dandy Products Diy, from national & special accounts mgr. 
1975-6 mo. to Dec. 3] 49.151_000 : 66 to southeast region sales mgr., new post... Robert 
Lk ms Dec. 31 29,755,000 .22 Gillespie advanced at Canadian GE to vp & div. exec. 

Bi wert? 0 Dec. 3] 28 ,891 ,000 919,000 | .42 for new Consumer & Construction Products Div... 
-R. Mallory Loren Ryder, ex-Magnavox, appointed MGA south- 
1976-year to Dec. ‘mniaali » app 
197S-year to dec. 31°| 255'550:000 | ‘n‘g2g"0un |“ie3] West region mer. for TV & hi-fi; William Slaughter, 
1976-qtr. to Dec. 31, | 87,711,000 | —3,069°000 | 773 ex-Magnavox, named for midwest; Larry Scott ad- 
1975-qtr. to Dec. 31 68,476,000 (102,000)| -- vanced to Home Appliance Div. sales dir. 

Masco 
1976-year to Dec. 31 423,234,000 | 47,050,000 11.80 _ Ron Stephens advanced at General Instruments 
ro75-year to Dec. 3] 310,862,000 | 33,674,000 |1.32 Microelectronics Group from special asst. to Gen. 
197becevionee ween ed Ne 9,990,000 | .38 Mer. Edgar Sack to gen. mgr. for microelectronics, 

iinake 1624, 8,160,000 | .32 succeeding Jeffrey Stein, resigned... Craig Wilson 

fSahe ef 

1976-year to Dec. 31 | 1,504,431,000 | 85,397,000 13.01 aati Signetics telecommunications products 
1975-year to Dec. 31 | 1,311,771,000 |  417127°000 |1.4¢ mtg. mer.; Thomas Marshall named MOS micro- 
1976-qtr. to Dec. 31 412,431,000 23,390,000 | ‘go processor business mgr... Bud Frye, onetime Fair- 
1975-qtr. to Dec. 31 356 ,006 ,000 12,140,000 | .43 child Optoelectronics Div. vp-gen. mgr., named 

“1977-qtr.) to Jan. 31 3,635,000 3 pres. of Integrated Technology, new electronic watch 
1976-qtr. to: Jan. 3} 7.183000 Fale wv chip producer; John Marshall, ex-Micro Power & 

Times Mirror ‘ Intersil, joins as exec, vp. 
1976-year to Dec. 31 975,640,000 | 69,513,000 | 2.05 James Pratt joins Sylvania Parts Div. as con-— 
ieee bee a eecten 47,240,000 | 1.40 somes products mktg. mgr... Robert Taylor promoted 
1975-qtr. to Dec. 31 | 217.784°000 127165000 ie © Sylvania Replacement Mkts. Operation personnel 


& group services mer, 
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SUMMARY-INDEX OF WEEK’S N 


Broadcast Consumer Electro 
NATPE—CROWDED BUT DULLER than most past PC '77 DRAWS BIG crow rs, as i 
conventions. ‘A lot of good talent was wasted.' Van buyers, concerned with 23-channel inventories & | 
re Deerlin seeks help on rewrite of Act; McGannon & public acceptance of high-priced 40s, hold back. ~ 
| Grossman agree. Sheinberg hits ‘insidious threat’ FCC plans & rumors of power-shy 40s are major 
oe of Sony Betamax. Wiley sees ‘govt. protection floor & seminar topics. (Pp. 7 & 10) 
against gross abuse’ justified. (P. 1) RCA TAIWAN expanding to production of color chasis, 
TV 'TURNING OFF' VIOLENCE: 'Turn the TV Off' i a “ee upcoming 13"' model, a size not now in 
week is set for Feb. 27-March 5. NAB TV Code ine. (P. 8) 
| board sets meeting with NCCB, AMA & PTA rep- TINYVISION STARRED in 1976 color market, as 13” 
| resentatives. Wiley testifies at Hartford PTA hear- & 11"'-12" sizes scored biggest gains at new supply 
ing. (P. 3) level. Remotes also up as portables increase market 


I SHAKEDOWNS FOR PAYOLA by WOL(AM) disc share to 70.6%. Domestic portable-table production 
down for year. “(P. 8) 


oe jockeys are charged at FCC hearing. (P. 4) 
DEALERS EMBRACE VTR—65% of traditional retailers 


HOUSE REWRITE ADVANCES as Communications on our EWR panel already offering it, and most of 
Subcommittee holds organizational meeting, staff rest plan to have it this year. Betamax dealers eye 
briefs members on goals and timetable. Additional Quasar as 2nd line. (P. 9) 


advisory groups unveiled. (P. 5) 
BETAMAX EXPANSION planned by Sony includes 


AFFILIATES MOOD VARIED as network sere meet doubling capacity of main plant, production in 2 others. 
with stations during NATPE. ABC 'bullish.' NBC — Home movie-to-cassette service offered in U.S.  \/ 
& CBS promise less violence. Howard expects profit Ala. tape plant opens this week. (P. 11) 


from 1980 Moscow Olympics. (P. 5) 
COLECO UNVEILS plug-in microprocessor game at 


NCTA BOARD POSITIONS firmed on rewrite, Bell $100, $50 to $70 below RCA & Fairchild offerings, 
bill, leased channels, rural service, FAA issues. undercuts Magnavox on 48-game unit by $40. Milton 
Dues adjustments voted. Aaron chmn. in uncon- Bradley goes electronic at Toy Fair. 'Children's 
tested slate. (P. 5) band’ walkie-talkies displayed. (P. 11) 


, NATPE—CROWDED BUT DULLER THAN MOST: "It just didn't take hold. ..nobody ever got ex- 
cited...a lot of good talent was wasted,"' group station head opined last week toward end of NATPE 


if conference in Miami Beach. He cited Communications Act rewrite panel as example, noting 
there was no interplay among big names on panel & "'discussants."' Most other delegates and 
govt. participants we queried agreed. 


This isn't to say that convention—attended by record 2,211—could be deemed anything but 
success, with everything bigger & better than ever. Nearly all of over 10-dozen syndicators 
present said they were happy with results, although there was little program buying—mostly be 
cause of high prices for syndicated product. "The prices they're asking are outrageous,"’ said 
Elmer Jaspan of independent WDBR-TV Louisville. 'I'm holding off." 


House Communications Subcommittee Chmn. Van Deerlin (D-Cal.) wrapped up Feb. 14 re- 
write panel, obviously irked by some of what he'd heard from network, station, assn., program- 
mers, cable and other ee oe of whom said no alee restructuring of Act is nsened. 


ee eS 


"y eee that ‘i can persuade you... I'm reaching oat for support. yt We're not the first nation in | 
the application of technology. [It's] going to tax the best that all of us can bring to bear." 


\ 17, NO. 8 


TELEVISION DIGEST—9 


Biggest increase in portable-table color was reported for 13", up 73.4% to 525, 800 for 
9.1% share of that segment, up from 7.2%, followed by 59.9% gain for 12''-&-under to 624, 100, 
increasing its share to 10.8% from 9.3%. Results for other portable-table sizes: 14''-15", 
406,600, up 33.6% for 7% share (from 7.3%); 16"-17", 523,800, up 6.5% for 9.1% (11.8%); 
18''-19"', 3.44 million, up 37. 4% for 59.4% (59.8%); 20"-&-over, 269, 600 for 4.66% (from 


t. 69%). 


In b&w, all sizes posted production increases, and except for gain achieved by 11''-12"' at 
expense of smaller sizes, shares were relatively unchanged. Here's breakdown: 10'-&-under, 
910,925, up 18.8% for 15.3% (from 17.3%); 11'-12", 3,125,913, up 38.9% for 52.6% (50. 9%): 
13-15", 210,300, up 37.5% for 3.5% (unchanged); 16''-17", 329,000, up 49% for 5.5% (5%), 
18''-&-over portable-table, 1.29 million, up 33.4% for 21.7% (21.9%); consoles, 74,600, up 
16.1% for 1.3% (1.5%). Battery portables rose 66.5% to 928, 200 for 15.6% share (from 12.6%), 
including 326, 500 11''-12"', 601, 700 smaller sets. 


Analysis of EIA & Commerce data indicates domestic production of 19''-&-under color port- q| 
able-table models dropped 3.3% last year to 2.68 million. Declines were in 18''-19"' (down ' 
3.3% to 1.85 million), 16-17" (down 4.9% to 413, 200) & 14''-15"' (off 12. 1% to 157,500). In- | 
creases came in 12''-&-under (up 12.5% to 146,300) & 13" (up 3.3% to 112, 800). 


As result, imports took 76.5% of 12''-&-under color market (up from 66.7%), 78.5% of 
13" rom 64%), 61.2% of 14°-15" (from 41.1%), 21.1% of 16"-17" (from 11.7%), 46. 1% of 
18"'-19"' (from 23.1%). In b&w, imports captured 95.6% of 10''-&-under (from 83.2%), 91.7% 


of 11''-12" (from 91.7%), 25. 6% of 18''-&-over (from 22.9%), lost ground only in 13''-17", 


slipping to 48% from 62.3% 


Here's breakdown of 1976 market at new-supply level as compared with 1975: 


Color Monochrome 
1976 1975 1976 1975 
aap etre tae Mi 8,193,818 6,218,972 5,937,463 4,418,406 
portable-table..... 70.6% 67.3% 98. 7% 98.5% 
console..... in dn 29.0% 32.3% 1.3% 1.5% 
combination....... 0.4% 0.4% - int 


DEALERS EMBRACE VTR: Traditional TV re- 
tailers—dept. stores, appliance dealers, mass 
marketers—accept home videocassette recorder as 
product they should be selling. Special survey of 
retailer participants in our Early Warning Report 
panel produced these results: (1) Majority already 
offers home VTR. (2) Almost all who don't have it 
now plan to enter field this year. (3) Most now 
offering VTR (presumably Betamax) plan to take 

on another line when available. 


Approximately 65% of dealers in panel say 
they're selling videocassette recorders, and 75 
of those who aren't have plans to offer them this 
year. Survey went out before Zenith announced 
entry into field, but a few respondents mentioned 
Zenith as brand they planned to carry, with Sony, 
Quasar & Sanyo also named. In this area, there 
was no pronounced preference for any brand, per- 
haps indicating that dealers plan to shop for one or 
2 lines. 


More than 60% of dealers who already sell VTR 
plan to add another line, with Quasar cited as over- 
whelming preference—undoubtedly because it was 
only major brand (other than Sony) announced when 
survey started. On basis of survey, we'd say 


™ dealers share manufacturers' enthusiasm for newest 


high-ticket member of consumer electronics family. 


Mergers & acquisitions: Motorola agreed to 
acquire data communications equipment producer 
Codex for shares valued at $88.5 million, also 
recently acquired outstanding 38% interest in Italian 
subsidiary Autovox, consumer electronics producer 
with sales of about $34 million. .. Increase in elec- 
tronics-related merger activity in 1976 was reported 
by consultant W.T. Grimm Co., which said 60 
transactions were announced last year, vs. 38 in 
1975...RCA is negotiating sale of publishing sub- 
sidiary Random House to Times Mirror Co., L.A. 


Commodore signs TV game & watch IC cross- 
license agreement with Integrated Technology, which 
will produce game chips now made by Commodore's 
recently acquired subsidiary MOS Technology, pro-_ 
vide watch chip know-how to Commodore. . . Solitron 
Hong Kong subsidiary Solidev increases output of 
quartz crystals from 150,000 monthly to 500, 000, 
for CB, TV game & watch OEMs. 


Japan's color TV production last year totaled 
10.53 million, up 40.9%, marking first time any 
nation's color output exceeded 10 million, EIA- 
Japan reports. Domestic shipments rose 2.3% to 
5.69 million, while exports leaped 90.5% to 5. 25 
million. U.S. was largest foreign customer, 2.96 
million; Australia 2nd, 610,000; Europe 3rd, } 
530, 000. | 

| 
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BETAMAX EXPANSION: Although Sony sticks to 
official goal of 250,000 Betamax videocassette 
recorders this year, Chmn, Akio Morita indicated 
us last week that total could be as high as 300, 000. 
“e said Sony's Koda plant, built exclusively for 
“4 ‘amax (Vol. 16:35 p8), will be doubled with con- 
| * ction of new building to be started next month, 
‘\¢ same time, additional Betamax production will be 
- *.arted in Atsugi plant, which makes commercial & 
-poadeast recorders, and one audio plant. 


Morita made his comments after press meeting 
at Sony America's N.Y. hq to introduce new service 
of transferring consumers’ home movies to Betamax 
cassettes. While on busy visit to U.S., Morita also 
addressed Chicago Investment Analysts Society and 
next week will join Gov. Wallace & Ambassador Togo 

| in Dothan, Ala. for opening of $21-million Betamax 
| videotape factory, then go to Kansas City for open- 
ing of distribution center. 


Sony chmn. declined to state what proportion of 
1977 Betamax output would be 2-hour machines. He 
said production is 12,000 monthly, to rise to 15,000 
in March, 25,000 by summer. He wouldn't comment 
on status of discussions with any U.S. manufacturers 
on licenses or purchases of Betamax. To ease prob- 
lems with owners of one-hour machines after 2-hour 
Betamax is introduced, he said, several cassette 
changers will be introduced starting this year. 
Simplest one will be relatively low in cost and ac- 
commodate 2 cassettes and probably will be offered 
to owners of one-hour machines at special price. 


As we reported last Aug. (Vol. 16:34 p8), Sony 
is bringing home-movie-to-tape transfer service to 
U.S. Already operational in Japan, it will be avail- 
able here in 60-90 days initially through S/T Video- 
cassette Duplicating Corp., Sony-Teletronics joint 
__-venture. S/T Pres. George Gould said transfer of 
| 3-4 small reels of super-8 to tape would cost about 
$25, including cassette. One-hour cassette will 
hold contents of 16 reels of super-8, he said, and 
Ny transfer cost will be about $50. Sony also demon- 
| strated electronic color restoration & scratch re- 
moval for old home movies, a service S/T eventually 
will offer at about $50 for 10 min., including cas- 
; sette. Sony transfer & renewal equipment will be 
made available to other film processing labs, said 
: Sony America Pres. Harvey Schein. Schein said 
another new application of Betamax for storage 
would be announced in 6-12 months. 


—— * + * * 


— Sony's sales for fiscal first quarter to Jan. 31 
were about 14% higher than same 1976 period, and 
increase in net income was "double this percentage," 
Morita said in Chicago. In fiscal 1976, he said, 
Sony's sales ratio for Japan, U.S. & other areas 
Was 4-3-3, Company's color TV sales increased 
--: 12% in 1976 to 1.85 million—7-8% of worldwide 

color market—and goal for 1977 is 2 million. Sony's 
_ San Diego plant, which opened in 1972, turned out 

_ its millionth Trinitron color set last week, bringing 
Sony's worldwide color production to 10 million. 
While it took Sony about 8-1/2 years to produce 


first 10 million, it expects next 10 million in 4 years. 
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COLECO'S PLUG-IN GAME: Coleco, the toy com- 
pany whose pricing & marketing made ball-&-paddle 
video game business impossible for less aggressive 
competitors last year, moves to 3rd generation game 
this June with plug-in cartridge microprocessor 
(MPU) game listing (before discount) at just $100, 

$79 & $50 below lists on comparable Fairchild & RCA 
games. Game was shown at Toy Fair preview in N.Y. 
last week. 

Using recently announced General Instrument 
MPUs (Vol. 17:3 p12), game comes with control box 
equipped with steering wheel & six-gun for Road Race 
& Quick Draw, also plays tennis. Add-on cartridges 
are $20 list. Others in Coleco's 6-game lineup: 
Combat, 4-version battle game at $70; Galaxy, 8 
basic games in color with 48 variations for one to 
4 players at $60 ($40 less than comparable Magnavox 
Odyssey 4000); Ranger, with 4 b&p & 2 shooting 
games at $60; Telstar, basic 2-player 4-game b&p 
at $40 for b&w, $50 for color. New non-TV elec- 
tronic shooting gallery is $50, 3 electronic-controlled 
pinball machines are $60-$90. 


Microelectronics was on hand with 2 new versions 
of b&p Ricochet TV game, using National Semicon- 
ductor circuits, at $35 for b&w, $50 color. Though 
it had no new TV games to show, Concept 2000 is 
negotiating in Far East for limited-function model to 
retail under $20. Firm did show Electronic Black- 
board, Sesame St.-themed learning calculator using 
LEDs to display sums just as they appear on school 
blackboard, at about $25. 


Entex, among first into TV games, is among first 
out. Spokesman said it would continue offering games 
on private label basis. Entering electronic toy field 
this year is giant Milton Bradley, with Comp IV, a 
$25 calculator-like device that generates, but doesn't 
display, a random number of up to 5 digits. Player 
uses responses from Comp IV to reason out each 
digit and its position. 

Fair also marked first display of toy walkie- 
talkies designed to operate at 49 MHz, which ex- 
hibitors referred to as "youth" or ''children's" band. 
Because there will be little going on at 49 MHz for 
some time, many of units are capable of receiving 
(but not transmitting on) 27 MHz CB band. 

——_{--- 


_—— 


Watch watch: Timex cut starting prices on new 
38-model digital watch line $8-$10, with LEDs now 
opening at $25, LCDs at $28...Texas Instruments 
offers first women's watches, starting at $25, 
youth-line featuring plastic case with do-it-yourself 
decal decorating kit at $20, all LED. ..Super-thin, 
long-life lithium batteries are being offered watch 
makers by CTS, Eagle Pitcher, Honeywell & Mal- 
lory...Optel, one of electronic watch industry's 
founders, is quitting business, selling inventory 
of finished watches, modules & parts, will con- 
tinue to supply liquid crystal displays. : 


Fairchild confessed to receiving illegal rebates 
and making payoffs—in filing with SEC. Company 
said it got $577, 000 in kickbacks from international 
freight carriers over last 6 years, laid out about 
$90, 000 in cash & gifts to foreign officials, paid 
$122,000 to some foreign employes to cut their tax _ 
bills, spent $14,000 entertaining U.S. govt. employes. 
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These are latest reports as obtained during past week. 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Financial Reports of TV- Electronics Companies 


Dash 


Ampex 


1977-9 mo. to Jan. 29 209,190,000 
1976-9 mo. to Jan. 3] 190,492,000 
1977-qtr. to Jan. 29 69,905,000 
| 1976-qtr. to Jan. 31 60,802 ,000 
Arvin Industries 
1976-year to Dec. 3] 399 ,661 ,000 
1975-year to Dec. 31 340, 306 ,000 
1976-qtr. to Dec. 31 101,253,000 
1975-qtr. to Dec. 3] 101,217,000 
Bell & Howell b 
1976-year to Dec. 31, 437,437,000 
1975-year to Dec. 3] 374 393,000, 
1976-qtr. to Dec. 31. 126 ,045 ,000 
1975-qtr. to Dec. 3] 102,082 ,000 
Comsat 
1976-year to Dec. 3) 153,649,000 
1975-year to Dec. 31 142 ,581 ,000 
| 1976-qtr. to Dec. 3] 40 ,648 ,000 
| 1975-qtr. to Dec. 31 36,400 ,000 
Downe Communications 
1976-year to Dec. 31 115,098,000 
1975-year to Dec. 31 105,979,000 
1976-qtr. to Dec. 31 25,937,000 
1975-qtr. to Dec. 31 28,294,000 
Electronic Memories & Magnetics 
1976-year to Dec. 25 91,548,000 
1975-year to Dec. 27 92,198,000 
1976-qtr. to Dec. 25 26,150,000 
1 1975-qtr. to Dec. 27 22,155,000 
| Gray Communications Systems 
ih 1976-6 mo. to Dec. 31 6,779,779 
y ) 1975-6 mo. to Dec. 31 5 ,867 ,545 
Cami) |! |) Grey Advertising 
| | | 1976-year to Dec. 31 59,020,000 
") 1975-year to Dec. 31 49 293,000 
i 1976-qtr. to Dec. 31 17,146 ,000 
. Bi | 1975-qtr. to Dec. 31 13,756,000 
nt Harte-Hanks Newspapers 
Vie) | 1976-year to Dec. 31 116,703,283 
. | 1975-year to Dec. 31 91,390,055 
i} | 1976-qtr. to Dec. 31 33,118,414 
i 1975-qtr. to Dec. 31 26,194,274 
i Metromedia 
1977-year to Jan. 1 267,357,485 
1976-year to Jan. 3 212,979,563 
| 1977-qtr. to Jan. 1 80,915,740 
| 1976-qtr. to Jan. 3 65,797,686 
| | Sega Enterprises 
| 1976-6 mo. to Dec. 31 14,439,000 
ou 1975-6 mo. to Dec. 31 12,069,000 
1976-qtr. to Dec. 31 7,089,000 
1975-qtr. to Dec. 31 5,723,000 
Storer Bcstg. 
i | | 1976-year to Dec. 31. 127,348,000 
i | | 1975-year to Dec. 31 101,146,000 
gil 1976-qtr. to Dec. 3] 37,391,000 
bb 1975-qtr. to Dec. 31° 30,932,000 
Resdel Industries ‘ 
1977-6 mo. to Jan. 2 15,412,385 
1976-6 mo. to Jan. 2 19,274,820 
1977-qtr. to Jan. 2 7,557,444 
1976-qtr. to Jan. 2 11,304,424 
Teletronics International 
1976-6 mo. to Dec. 37 5,137,000 
1975-6 mo. to Dec. 31 4,220,000 
ayn ; 
1976-year to Dec. 31 | 2,929,000,000 
+ 1975-year to Dec. 3] 10 


2,585, 700,000 


8,371 0008 
7 ,188,0008 
3,726 ,0008 
2,029,000 


26 ,868,000° 
4,773,000 
5,213,000 
3,734,000 


4,071 ,000 
(5,813,000) 
(3,506 ,000) 

(15,250,000) 


38,271,000 
46,243,000 
8,774,000 
10,086 ,000 


7,740,000° 
(2,584,000) 
(993,000) 
(2,569,000) 


8,746,000° 
(2,244,000) 
1,632,000 
(552,000) 


565 ,841] 
353,672 


3,593,000 
2,146,000 
1,446,000 

706,000 


10,546,738 
8,027,222 
3,381,979 
2,678,376 


30,505,101° 

14,081,508 

10,971,217 
6,034,478 


689 ,000 
742 ,000 

48 ,000 
255 ,000 


22 588,000 
13,113,000 
5 551,000 
4,538,000 


(358,718) 
1,333,158 

(574,831) 
930,115 


351 ,000 
315,000 


133,100,000 | 
103,900,000 | 


1.43 


26 


1.19 
74 


3.62 
1.79 
1.63 

59 


2.4] 


1.40 


d 


97% 
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Financial Reports | of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


TRW (continued) 
1976-qtr. to Dec. 3] 
1975-qtr. to Dec. 3] 


Warner Communications 
1976-year to Dec. 31 
1975-year to Dec. 31 
1976-qtr. to Dec. 31 
1975-qtr. to Dec. 31 


754,500 ,000 
680,000 ,000 


36 ,400 ,000 
31,300,000 


826,769 ,000 
669,774,000 
261,755,000 
177,967,000 


61,223,000 

9,118,000 

14,064,000 
(30,966,000) 


Notes: “Includes Special credit. ~From continuing oper- 


ations. ©Restated. “Adjusted. 


Trade Personals 


Larry Simpson, ex-Warwick mktg. mgr., joins 
Midland International as Consumer Products Diy. 
vp, responsible for purchasing, mktg. & sales; 

J. Phil McCoy named mgr. of Midland's in-house 
agency Impact Advtg...John McGivern advanced 
from Montgomery Ward national mdse. mgr.-furni- 
ture, to national group mdse. mgr. for consumer 
electronics & major appliances. ..Marvin Berger, 
ex-Aurora, now Coleco national sales mer...Ed 
Krakower, Mattel vp, named head of new Mattell 
Electronics unit formed to market electronic games. 


Herbert Hoffman advanced at Sylvania from 
Great Lakes region mgr. to Philco Diy. direct 
mkts. national sales mgr., succeeding Irv Fulton, 
resigned; William Compton promoted from San 
Francisco mgr. to west zone mgr.; Samuel Weaver 
advanced to national sales mgr. of Colonial Mdsg., 
rack-jobber sales subsidiary... Hyman Siegel upped 
at Radio Shack to national publicity & promotion 
mgr... Phil Cunningham shifts at Quasar from West 


Div. mgr. to mgr. of new San Francisco distribution 


branch; Robert Barman appointed mgr. of new Seat- 
tle branch. 


John Eargle, founder of audio consultant JME 
Assoc., joins James B. Lansing Sound as product 
development vp...Thomas Anderson appointed Ken- 
wood sales training mgr... Pat Gifford promoted to 


i 


Yamaha Audio Div. sales administrator... Jay Luber, — 


ex-Program Learning Systems, joins JVC Industries _ 


as Washington district mgr.; Dan Roberts, ex-Sony, 
named national govt. sales mgr...Herb Barnett, ex- 
General Instrument, now Mercury Time mktg. dir. 


Michael Moser advanced at Motorola Communi- 
cations Group from national mkt. promotion mgr. 


to PR mgr... Robert Mehl appointed TDK southeast _ 


mktg. mgr.; Michael Fay named for mid-Atlantic 


area. = 


Jerry Junkins, Texas Instruments Equipment 
Group mgr., Controller Robert Pearson and Euro- 
pean Semiconductor Group Mgr. Dietmar Wolff, 
named vps...Martin Dunn advanced to GBC indus- 
trial sales vp. 


\ 


‘ 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast Consumer Electronics 


VIOLENCE HIGHEST SINCE '67, according to 1976 ZENITH ADDS SEARS to list of de 


profile prepared by Annenberg School. Biggest lion antitrust suit against Japanese TV firms, asks 
jump in family period. Industry steps up counter- court to order Sanyo to divest itself of former War- 
attack. (P. 1) © wick TV business. (P. 7) 
PHOTO FINISH ON DROP-INS: Very close vote JUSTICE DEPT. WON'T PROBE antitrust or unfair- 
near as FCC discusses VHF additions. Same 4 practice charges against Japanese TV producers, it 
cities still on tap for rulemaking. (P. 2) tells Sen. Kennedy. Japan's total & color TV exports 
to U.S. set more new records in Jan. (P. 7 
| CARTER'S BUDGET CHANGES: More money for aint apdwtin 
ae public broadcasting and structural shift for OTP NEW RCA CHASSIS added for 19"' & 25" XL-100, 
¢: recommended in 1978 budget revisions. FCC & said to combine cost-effectiveness with high perform- 
FTC unchanged. (P. 3) ance; 19'' switches from slot-mask to delta tube. 
New Taiwan chassis next year for small-screen color. 
COURTS, FCC & NETWORKS: Wiley attempts to RCA cuts some prices, Zenith follows. (P. 8) 
explain network inquiry to critical congressmen. 
L.A. judge rules his Court has jurisdiction over NEW PROJECTION TV components designed to im- 
; antitrust suit. Group W seeks 4-week pre-screen- prove single-tube units—fast plastic lens, high- 
ing rule before fall. (P. 4) brightness washable screen. Sony seen introducing 
3-tube home projector. (P. 10 
| JONES, LAIRD LOSE NAB radio board seats. Arries ibaa 
. joins 5 successful incumbents on TV board. (P. 5) RECORD CB MONTH as license applications exceed 


980,000. CPSC prepares antenna-labeling rules, 
FCC NOT CYNICAL ON 'SUNSHINE,' hopes to dispel studies safety standards. TV antennas may be in- 
notion it won't fully support open meetings. Specta- cluded. (P. 11) 
' ! ; ' ; 
tor must ‘sit quietly,’ will be thrown out if ‘obtrusive ZENITH NET OFF in 4th quarter, up for year. 


: or disruptive.’ (P. 5) Morse sales down but loss declined in quarter. CB 


ETV UNDERWRITING, auctions, marathons, etc., maker losses continue. Allied Leisure needs new 
get FCC reexamination. (P. 5) capital to keep going. (P. 12) 


_ *VIOLENCE HIGHEST SINCE '67'~GERBNER: Confrontation between broadcasters & critics 
_ escalated last week, with latest "violence profile" finding televised violence highest since 1967, 
industry officials becoming more strident in their defense of programming practices. 


According to profile--prepared annually by U. of Pa. Annenberg School of. Communications 
researchers under grant from National Institute of Mental Health--level of TV violence "in- | 
creased sharply last year on all 3 networks," reaching highest over-all level since 1967, Pro- | 
file was timed for release immediately before House Communications Subcommittee's March 2 
hearing on sex & violence, at which Project Dir. George Gerbner is expected to testify. Ac- 
ey cording to profile, though each network increased violence in 1976, network ranking remained 
unchanged, with NBC broadcasting most violence, CBS least, ABC between. 3 : 


ee lence | ggest jump in family viewing FV) time, followed by weekend children's pro- 
‘S: gramming, Gerbner group found. CBS "lifted its 2-season lid on violence during early evening 

= hours," researchers claimed, "showing the highest increase of any network." Despite CBS in- | 
_ crease, ABC remained on top in family hour yistence, while NBC had most violent children's _ | 


: 5 aaa and stati selec | 
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ZENITH '77 NET UP: Adverse impact of price pro- 
motions on profit is reflected in Zenith's 4th-quarter 
| : net, which dropped 6.1%, though sales rose 10. 2% 
. (see financial table), For year, Zenith net rose 
i 25.3% on 8.6% sales gain. Net for 1975 was boosted 
i iid $4.8 million by accounting change, so operating in- 
come last year was up 48.5 


ia Morse sales in 3rd fiscal quarter to Dec. 31 

were down 29.1% from year earlier; indicated 9- 

Er month sales were down 18.3%. Loss in quarter was 
| $334,000, compared with $3.2-million deficit in 

it | 1975, while 3-quarter loss of $5 million was down 


from previously indicated $5.5 million. Morse didn't 
release year-earlier figures, explaining that changes 
in accounting procedures made results non-compa- 
rable, said company has returned to normal produc - 
tion rates following late-summer slowdown caused 

by financial problems, 


Resdel, Fanon/Courier parent, reported losses 
for fiscal and ¢ yuarter & half on respective sales 
declines of 33% & 20%, 


Allied | Leisure, ae & coin-op pinball & video 
‘game producer, said it lost $6 ‘million in 2nd half, 
needs more financing if it's to continue in business. 
Company blamed problem on parts shortages which 
kept it from filling many orders, plus unexpected 


Pathcom's 4th quarter loss ‘includes $4. 6-million 
writedown of 23-channel CB inventories; it wrote off 
of Pic le in 3rd quarter. Sales in a a were 
18) 


ee 
Home enone sales could reach 25, 000 oy 
year, according to consultants Birscaeen itl 
Wellesley, Mass. Computer hobby stores should — 
account for more than 60% of sales, and market will 
grow at 33% annual rate through is , firm ees, 


servicing problems with | new electronic pinball games. 


>. itt eens 


BBDO International 
1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


John Blair 
1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


Chyron 


1976-6 mo. to Dec. 
1975-6 mo. to Dec. 


Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


3] 
31 


Cowles Communications 


1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


Esquire Radio & Electronics 


1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


Foote, Cone & Belding Communications 


1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


Gross Telecasting 
1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


Morse Electro Products , 


1976-9 mo. to Dec. 
1976-qtr. to Dec. 


Ogilvy & Mather 
1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


Pathcom 

1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


-Sonderling Bcstg. 
1976-year to Dec. 
1975-year to Dec. 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


J. Walter Thompson 
1976-year to Dec. 
1975-year to Dec, 
1976-qtr. to Dec. 
1975-qtr. to Dec. 


| Zenith Radio 
1976-year to Dec. 
1975-year to Dec. 


1976-qtr. to Dec. | 


1975-qtr. to Dec. 


Notes: "Includes ‘aneeiat= ‘credit, bRestated. 
dNo comparable figures available. 
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North American Philips hiked quirtedl¥: avides id 
3 bes 5¢ trom 30¢. 


279,400,000 
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87 ,500 ,000 | 8,216,000 | 3.27 
72,100,000 6,510,000 | 2.59 
26,000 ,000 2,966 ,000 | 1.18 
20,800,000 2,271,000 | 


115,020,000 
86 ,671 ,000 
35,130,000 
26,067,000 


1,504,428 
1,710,470 


172,362° 
370,873° 


10,872 000° 3,803 0005 
8,801,000" 3,280,000° 

3,122 000° 1,008,000 | . 
2,632 ,000° 1,071,000 | . 


1,264,028 | 1.97] 


29 ,424 ,342 

30,157,426 1,225,109 | 1. 
15,041,724 673,753 | 1. 
14,194,414 713,935 


65,814,000 
57,787 ,000 
18,267 ,000 
16,341 ,000 


4,618,000 || 
3,622 ,000 
1,231,000 
1,323,000 


7,970,501 
6 ,666 ,026 
2,575,130 
2,138,000 


1,602,934 |; 
1,121,542 | 1 
619,000 | .77 
450 ,000 


77,450,000 
29,041,000 


(4,986,000)} - 
(334, 000 


7,736, 000? 


112,226,000 2) 4. 
5 708,000 “|? 


98,229,000 
34 ,026 ,000 
29,719,000 


(1,970,241)| <= \: 


82,843,852 oe 
52,193,640 5.315.131. 2.18} 
7,522,890 (4,507,403)| -- 


21,197,473 2,268,565 | .9 


2,407,000 | 2.19. 


29,745,000 | 
25,412,000 i 
7,439,000 000 | 50, | 
6,322,000 438,000 


161,476 ,000 
139,792,000 
52,428,000 
44,883,000 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


NEWSPAPER-STATION DIVESTITURE ordered by 
Appeals Court in remand. Appeal to Supreme Court 
certain. Brazelon, Wright & Robinson would divest 
unless there's clearcut reason for status quo. (P. 1) 


HOUSE HEARS NETWORKS defend record on TV vio- 
lence, attack Gerbner findings, promise to do better 
next season. Gerbner asks independent evaluation of 
violence data. Wiley has 'sympathy' for Group W 
request on pre-screening. (P. 2) 


WASHBURN GOES FOR DROP-INS: Rulemaking on 
4 cities due this week after tie vote defeats move for 
terrain studies. Hooks wants to go much further. 
Lee dissent hits majority's claimed UHF commit- 
ment. (P. 4) 


(® NBC's POLITICAL FORUM features divergent views, 


biggest names in broadcasting, govt. & academia. 
Van Deerlin sees FCC Sec. 315 decisions ‘politically 
motivated.’ (P. 5) 


JD-NBC DECREE OPPOSED by all who comment— 
for widely varied reasons. FCC remains silent be- 
cause of network inquiry. (P. 6) 


KAHN PUSHED FOR CHMN. of FCC by Van Deerlin 
& Moss. (P. 6) 


Consumer Electronics 


COLOR SALES to dealers close to record in year's 
first 8 weeks, running at 9-million annual rate. Feb. 
sales hit 630,000, thanks to record final week. (P. 7) 


ITC ADVANCES TV quota case timetable, to vote on 
import restrictions this week. Staff study shows 
domestic industry down, but coming back. Jan. color 
& total TV imports set records. (P. 7) 


NEW CB SERVICE delayed but not forgotten by FCC, 
which probably will seek comments on 220-& 900- 

MHz bands within 6 months. Best bet now is 900 MHz. 
Chances of adding new 27-MHz channels remote. (P. 8) 


1976 IMPORTS of audio equipment rose sharply from 
depressed 1975 levels. Home radios up o7. 9% to 
43.9 million, total tape hardware uP 67.5% to 27.6 
million, record changers up 60. » 5% to 6.8 million. 
Auto tape players climbed 86.3%, (P. 12) 


MATSUSHITA'S NET doubled in fiscal 1976, but 
Quasar loss held U.S. operations at break-even level. 
Gladding shows CB loss. Kenwood details business 
operations. RCA increases dividend. (P. 13) 


IMPORT IMPACT AID for ex-color tube production 
workers at Westinghouse's Horseheads, N, Y. plant 
approved by Labor Dept. (P. 13) 


COURT PRESSES NEWSPAPER-STATION SPLITS: Harsh court decision on station-newspaper 
cross-ownership last week wasn't surprise to lawyers in case, but impact is shocking nonethe- 


less. 


tions in same city—unless there's clear evidence that it's in public interest to do so. 
mission had left undisturbed most combinations, ordering breakup only when properties are 
sold-—-plus 7 divestitures in "egregious" cases where someone owned just about everything in 


town, 


Everyone is going to appeal this. FCC discusses it this week, and guessing is that it will 
go directly to Supreme Court, not seek reconsideration by Appeals Court. Judges were Bazelon, 
Wright & Robinson, with Bazelon writing decision. Trio is Court's toughest panel in such mat- 


U.S. Appeals Court ruled 3-0 that FCC shouldn't have grandfathered any such combina- 


Com- 


ters, and lawyers who participated in oral argument had little doubt case would come out this 
way. Speculation is that Supreme Court will accept case—because of importance. FCC rarely 
appeals to Supreme Court, usually is given hearing when it does. 


What frightens many broadcasters, if decision stands, is not only forced sell-off of news- 
paper-station situations—but implications that Court may eventually order splits in all or most 


existing TV-AM-FM combinations, or even in multiple ownership in different cities. 
“"® holding off decision until its special media-structure committee, chaired by Douglas Manship, 
WBRZ Baton Rouge, meets March 10. Report of its decision will be sent to all stations in- 
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CB Scene: FCC extended comment date on pro- 
posal to tighten transmitter harmonic & spurious 
radiation specs (Vol. 17:8 p10) from March 2 to 
May 31, replies June 30. Comments on separate 
proposals to bring amateur equipment under type- 
acceptance program and ban linear amps in 24-35- 
MHz band (Vol. 17:7 p11) are due May 25, replies 
June 6...E,F. Johnson promotion offers consumers 
free speaker with purchase of 40-channel CB in 
March-July, expense-paid Disney World trips to 
distributors ordering 200 40-channel units a month 
for 5 months and dealers correctly answering ques- 
tions posed by Johnson "mystery shopper"... Tand- 
berg introduces $600 stereo system with built-in 
CB receiver... P-S enters in-dash market with 
$300 FM-AM-CB unit called Leopard... Fanon- 
Courier plans new generation of CBs using 3 IC 
chips made by parent Resdel. Firm says ICs will 
eliminate up to 60% of electronics used in current 
CBs, improve reliability and result in smaller 
transceivers. First CBs using chips are scheduled 
for late summer or early fall... FCC expects Feb. 
license applications to hit 750,000, 2nd highest 
month in history. 


Japan Electronics Transceiver Assn. (JET) meets 
with Bristol Electronics agent Nissin Electric in Tokyo 


March 10 to discuss license agreements on patents 
Bristol claims to cover PLL circuitry (Vol. 17:5 p8). 
Pres. Stanley Revzin says Bristol is interested in 
negotiating flat fee, not royalty, agreements. Nissin 
is producing new Bristol CB line, first models of 
which showed up at PC 77... Other OEMs are equally 
busy. Jan, transceiver imports hit 1.63 million, up 
63.9% New statistical breakouts show CB units, in- 


cluding toys, accounting for 2/3 of unit volume. There 


was apparently no massive build-up of 40-channel 
models poised for importation in Jan. Of 568,500 
base & mobile CBs imported in month, 269,000 (47%) 
had 23 or fewer channels. 


Panasonic pushes hi-fi sound component-match- 
ing concept in new car stereo line which includes 2 
cassette players ($80 & $100) and 8-track player 
($70) with 4. 5-watt-per-channel output, FM-AM 
stereo tuner ($80), power amp with 10-watt output 
and range of high-performance speakers. Car com- 
ponents system can be put together by owner "with 
some bracketing, a little mechanical inclination, "' 
firm says. FM-AM-8-track ($130) & FM-AM- 
cassette ($155) combination units have been added 
to in-dash line. All new products will be available 
in June; in-dash CB-FM-AM unit shown at Winter 
CES immediately. 


New study of non-broadcast TV for business, 
govt. & non-profit organizations by D/J Brush 
Assoc. will be published this spring by International 
Industrial TV Assn. Pre-publication price (before 
May 15) is $20 for ITVA members, $32 for non- 
members, Orders: ITVA, 26 South St., New Pro- 
vidence, N.J. 07974. 


Hitachi is establishing b&w TV assembly plant 
in Athens, Greece, splitting ownership with local 
investors. Facility will turn out about 500 sets 


f e monthly, It's Hitachi's 3rd such mini-plant—others 
rs ~ are in Morocco & Ecuador; more are planned for 


Colombia & Nigeria. 


TELEVISION DIGEST—11 


Bill to give FCC authority to require installation 
of interference-rejection components in consumer 
electronic products was reintroduced by Sen. Gold- 
water (R-Ariz.). Similar bill, co-sponsored by 
Rep. Vanik (D-O.), died in committee during last 
Congress. New proposal, primarily aimed at re- 
ducing CB-TV interference problem, also embraces 
electronic warning systems, including home burglar 
alarms. Though FCC recently said it already has 
necessary authority to set TV interference-rejection 
standards (Vol. 16:47 p8), Goldwater's office said 
bill "would spell out their authority more clearly." 
Quoting FCC statistic that "in past years" 90% of all 
TVI problems could be cured only at TV set, Gold- 
water said elimination of most of 200,000 complaints 
projected for next FCC fiscal year will save enough 
time to offset time required to administer new law. 


Game patent battle may be moving into new 
phase, Magnavox, which holds exclusive rights to 
Sanders patents, confirmed it's discussing issue 
with programmable game makers RCA & Fairchild. 
Magnavox already had signed license agreements 
with some ball-&-paddle game producers, is in liti- 
gation with others. RCA isn't talking about situation 
in detail, but attorney admitted "we have been noti- 
fied by Magnavox and we're looking into it."" If suc- 
cessful, Magnavox claim that patents cover program- 
mables could have significant impact on market and 
give smaller producers 2nd thoughts about entering 
business. Latest firms to sign worldwide license 
agreements with Magnavox: Jobenseng Electronics, 
Sands Electronics & Video Systems (Hong Kong), 
Kiyo & Phoenix International (Japan), Sportel Ltd. 
(U; KK. ). 


Consumer exhibition organization, Audio/Com- 
munications Show Corp., has been launched by 
Charles Ray, one-time Onkyo national sales mgr. 
First event will be hi-fi show at Statler-Hilton, N. Y., 
May 20-22, with simultaneous hi-fi & CB shows 
penciled in for Chicago in Sept. A/CS will sponsor 
hi-fi shows only in cities IHF shuns, will stay away 
from trade-show format to avoid conflict with EIA- 
sponsored CES & PC events, Ray told us. Group 
has formed Industry Advisory Council of manufac- 
turers & importers: 30 E. 42nd St., N.Y. 10017. 
Similar hi-fi exhibition is planned for New York, 
Nov. 10-13, also at Statler-Hilton, by High Fidelity 
Music Show Inc., sponsors of Washington & Phila- 
delphia hi-fi shows. 


RCA Studio II programmable video game (Vol. 
17:2 p11) is now being sold in 4 markets (Portland, 
Me., Oklahoma City, Indianapolis, Spokane), will 
be shipped to N. Y., Omaha & Des Moines retailers 
in next 3 weeks, Distributor & Special Products 
spokesman said. Game will be in national distribu- 
tion by June. Additional cartridges will be added in 
late April or May. Firm won't field color version 
this year—"'we'll have a tough job filling orders on 
this one." 


Antitrust suit has been filed against 14 manu- 
facturers & importers of audio products in San 
Francisco federal court by service dealer James 
Ballard, Sunnyvale, charging they conspired to 
establish artificially low warranty repair payments. 


O 


re Tee evision 


CONSUMeEr 
CLECTrOnNICS 


The authoritative service for broadcasting, consumer electronics & allied fields 


MARCH 14, 1977 


VOL. 17, NO. 11 


SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


BACKE PHILOSOPHY ON RUNNING CBS stresses 
giving group presidents 'their heads.' Early low 
profile deliberate, although he'll move to forefront 
‘when time is ripe,’ won't ‘lay back and let people 
run over us’ in Washington. Pay cable isn't seen as 
‘major threat.' CBS News in black. (P. 1) 


SENATE COMMUNICATIONS schedule promises 
exploratory hearings on full gamut of communications 
concerns, legislative hearings on license renewals, 
Bell Bill, public broadcasting. (P. 2) 


FCC REJECTS 'SIMPLISTIC' renewal bill, refuses 
to adopt ‘quantitative’ program guidelines. Cable 


definition adopted, multiple ownership rules amended. 


Split develops on roadside radio. (P. 3) 


WALLIS HEADS CPB: U. of Rochester chancellor 
succeeds Benjamin in close race, edging out Santa- 
relli. Board reaffirms independence from White 
House, voting to bar any new dir. from serving as 


Consumer Electronics 


U.S. INDUSTRY INJURED by imports of complete 
color TV sets, ITC finds, but splits on need to re- 
strict b&w sets, unassembled TV chassis & sub- 
assemblies. Vote on remedy due this week. (P. 7) 


2-HOUR BETAMAX unveiled in Japan by Sony, Sanyo 
& Toshiba, to go on sale starting next week at $925 
list. (P. 8) 


GAMES DROP DEAD at retail as consumer interest 
ebbs. Dealers selling ball-&-paddle versions at cost 
and below. (P. 9) 


JAPAN'S LEAD in technology seen acknowledged by 
U.S. TV makers, caught unprepared by home VTR 
demand and looking overseas for next major product. 
Phase 2 of "import problem': Technology. (P. 9) 


RCA CONSUMER product-services profits rose 65% 
on 17% sales gain last year. Picture tubes in 'strong 
profit position.’ (P. 10) 


chmn, (P. 4) 


POLE BILL COMPROMISE is fashioned by NCTA & 
NARUC, submitted to Van Deerlin. House Subcom- 
mittee mulls whether to consider bill immediately or 
include in Communications Act rewrite. (P. 5) 


FCC, NAB & BROADCASTERS go direct to Supreme 
Court on cross-ownership appeal. (P. 5) 


COLOR HOT IN FEB., industry breezing into March 
with sales to dealers at 9-million annual rate. In- 
ventories up but seen healthy. (P. 11) 


SUPER-VIDEOTAPE, 'Metafine IV,' sampled to 
OEMs by 3M, could spur new generation of video- 
players. Possibilities: Hand-held VTR-camera, 
4-hour videocassette. (P,. 11) 


BACKE PHILOSOPHY ON RUNNING CBS: "'I_work through my managers. ..I'm no cheerleader,’ 
CBS Inc. Pres. John Backe told us in explaining why he has kept such low profile since succeed- 
ing Arthur Taylor as pres. Oct. 13. "Our group presidents must be given their heads," Backe 
added. He said early low profile should have been understandable since CBS was in middle of 4 
major acquisitions (including $50 million takeover of Fawcett Publications he negotiated as head 
of Publishing Group) and budgeting process for 1977 when he became pres. 


But, he promised, he'll become more Washington-oriented and in forefront in other matters 


"when the time is ripe.'' As for Washington—where, to date, he has made only few courtesy | 
calls—he said, "so far, I've seen no need to get more personally involved." However, he added, 
if challenges come, "I'm not going to lay back and let people run over us.” 


Of immediate interest to TV-radio is free rein given Best. Group Pres. John Schneider. 
And just about every network exec. we talked to likes new reliance on Schneider, who came 
up through ranks. "It's much different than the situation under Taylor, " we were told. (Note: 
B Schneider & CBS—network for 60 years' service—received Gold Medal awards from IRTS at 
as March 8 banquet in N. Y. and neither Backe nor CBS Chmn. William Paley was present; com- 
‘Pany had board meeting in N. Y. next morning.) 
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indicating total Beta-format player output could be about 375,000 in 1977. Sony's new Dothan, 
Ala. plant eventually is expected to have capacity of as many as 600,000 tape cassettes monthly, 
for sale in U.S. and possible export to Japan, and eventually Europe. 


First display of 2-hour Betamax and JVC's competitive VHS system—and first showing of all 
of this year's video systems under one roof—is scheduled at ITA Audio/Video Seminar April 3- 
6 at Hilton Head, N.C. Also scheduled for showing there are Quasar VX-2000 and Philips/MCA 
videodisc system, 


GAMES PLAYING TO EMPTY HOUSE: Bottom has just about fallen out of ball-&-paddle (b&p) 
game market at retail level. In many parts of country, consumer interest in games has vir- 
tually evaporated and promotional pricing at dealer-cost levels—and below—is now common- 
place. 


Sluggish market isn't total surprise. Retailers we quizzed generally expected sobering 
period after dizzying high industry experienced during Christmas season. But depth of slump 
is giving some stores jitters about future. ''After I get rid of what I've got, I'm getting out for 
a while,"' Southern Cal. TV-appliance chain vp told us. Others told similar story, many indi- 
cating they'll sell off remaining inventories, then watch direction market takes before getting 
back in. 


Microprocessor (MPU) games are viewed as important step in revitalizing retail market, 
but dealers across country complained about tardiness of suppliers in getting MPU games into 
pipelines. Earliest entry in advanced-game field—Fairchild's VES-—is still in short supply and 
most retailers said they've been unable to get any. "I'd kill for some Fairchild games," south- 
ern dealer said. ‘It's about the only game my customers are interested in and I know I could 
sell them like hotcakes. We'll eventually get together with them, but right now they just tell us 
they can't supply any." 


Volume sales of b&p units are possible now, handful of stores told us, but only with bar- 
gain-basement prices backed by heavy promotional activity. East coast chain did hefty business 
with Washington's Birthday promotion of $34.77 four-game off-brand unit, and sales have re- 
mained comparatively strong since. "It's because we're promoting,''he said. ‘People aren't 
coming in and saying: "I wanta game.' They're coming in for a bargain, and they're getting it." 


Soft market is blamed on everything from cold weather to hot weather to consumer fears 
over possible picture tube damage, and several dealers laid it all on indiscriminate franchising 
policies of game producer. ‘Everyone's selling them," northern Cal, dealer griped. ''They're 
in drug stores, camera stores, toy stores—you name it.'' At least one dealer said broadened 
retail base may be creating illusion of drastic slowdown—'"'it could just be a case of a lot more 
stores competing for the same amount of business." 


In many states hit by severe winter weather, dealers forecast improvement in game sales 
as spring approaches. But Ohio retailer said week of warmer weather there was disaster. 
"After the winter we've had, who the hell wants to stay inside and play games? Now that the 
weather is improving, everyone wants to be outside."' 


Consumers are all too aware of reports that games may permanently damage TV picture 
tubes (Vol. 16:51 p10), according to majority of retailers contacted. None cited actual cases 
where consumer's set was damaged, but several reported permanent burn lines appearing on 
screens of in-store sets, ‘'The burning-tubes story had a lot to do with slower sales," one said. 
Added buyer for midwest appliance-TV chain: "It's made it tough to sell a game as an add-on 
to a color sale, the way we used to."' 


JAPAN MOVES INTO TECHNOLOGY LEAD: Decision of America's No. 1& No, 2 TV manufactur- 
ers to push major new consumer electronic product—home videocassette recorder —by import- 
ing technology as well as product marks significant turning -point in industry history. 


For first time, U.S, consumer electronics manufacturers have embraced Japanese R&D 
in basic new product. In past, Japanese have capitalized on U.S. developments—often adding 
own improvements—in their products. Although concept of VTR itself is American invention, 
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Broadcast Consumer Electronics 


ITC RECOMMENDATION of boost to 25% for color 
imports as balm for U.S. industry injury called ‘not 
enough' by COMPACT members, ‘too much' by 
Japanese. Many look to negotiated Japan export 
quotas for solution. (P. 7) 


SPLIT AT EIA threatened as result of surprise en- 
dorsement of color duty rate hike by Board of Gov- 
ernors. RCA cast only nay vote on motion brought 
up without prior division-level discussion. (P. 9) 


RCA PICKS VIDEOCASSETTE system, will reveal 

format when pact is signed; evidence indicates it's 
probably JVC's VHS. Griffiths promises ‘dramatic 
changes' in picture tubes. (P. 9) 


CB PRICE WAR may extend to 40-channel units as 
23 glut continues. Catalog houses cut 40-channel 
prices. CB makers ask FCC help in stemming im- 
ports of 23s, (P. 10) 


ZENITH COLOR SALES rose 10% in 1976, b&w de- 


COURT REVERSES FCC ON WBAI: Agency ruling 
that Carlin record broadcast was ‘indecent' is re- 
versed on constitutional grounds in 2-1 Appeals 
Court decision. Much of Bible & Shakespeare would 
be banned under 'massively overbroad' decision, 
Court says. (P. 1) 


ACT 'DEMANDS' OF TV CODE: Charren asks NAB 

to require stations to present after-school show weekly, 
daily program for pre-schoolers without ads. Says 
it'll require govt. action if NAB doesn't protect chil- 
dren. (P. 2) 


SIX-METER DISHES offered by 2 firms claiming bet- 
ter performance. RCA Americom to demonstrate 
radio networking with new 6-ft. dishes. FCC sus- 
pends Americom long-term 'non-compensating' 
tariff. (P. 3) 


HOUSE COMMERCE BUDGET threatened by Accounts 
Subcommittee, which proposes 22% cut. Subcommit- 
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tee chairmen seek compromise with Accounts Chmn. 
Dent this week. Communications makes counter- 
offer of 11% cut. (P. 4) 


GROUP W, ABC AFFILIATION fuss erupts in Balti- 
more as Hearst's WBAL-TV seeks ABC tie. McGan- 
non pledges ‘appropriate action' to protect all Group 


clined 3%, resulting in market share drop for both, 
annual report says. Advent trims VideoBeam out- 
put. €P ii) 


MCA VIDEODISC PLANS: 250-300 titles by year's 
end, half of them movies at $10-$15; instruction, 
ballet, opera, travel, etc. priced higher on per- 


W affiliations. (P. 5) disc basis. Home-movie transfer possible. (P. 11) 


WBAI COURT REVERSAL "DESERVED"; D.C. Appeals Court has rapped FCC again—this time 


ruling 2-1 that Commission was wrong in Feb. 1975 order holding that George Carlin monologue 
on "dirty words" couldn't be aired when large portion of audience might be children. 'We de- 
served to be reversed on that one,'' commented Comr. Fogarty, who wasn't on Commission 

at time. 


Case involves Pacifica's WBAI(FM) N.Y., which aired record in afternoon. On basis of 


single complaint, FCC ruled language "indecent" (Vol. 15:7 p4), openly solicited court test. 
Commission decision was unanimous, with 4 concurrences. At the time, Chmn. Wiley said 


decision raises "a number of difficult legal issues [but] I do not believe that the Commission 
can sit back and responsibly allow valuable channels of radio communication to drive the Amer- 
ican home down into the gutter." 


WBAI appealed on constitutional grounds, wasn't joined by any of many broadcast groups 
which have constantly spoken out on First Amendment rights. However, new NAB Gen. Counsel 
Erwin Krasnow said last week decision was strong signal to FCC to stay from indecent language 
and children's TV issues. Another lawyer, decrying fact "not a single broadcaster lifted his 
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40-CH. PRICE WAR? Suppliers are reluctant to 
discuss it, but pressure on 40-channel CB prices 

is building. Regional skirmishes—possibly fore- 
runner to brutal price war—are breaking out across 
country, and Penney & Ward engaged selves in mini- 
catalog battle in latest sale books: Penney lopped 
$20 off own-brand 40-channel leader, dropped price 
to $77 through May 28; Ward sliced $50 off full-fea- 
tured Midland unit, now $140. Others are also cut- 
ting prices, and Motorola dropped range on 4-model 
40-channel line from $179-$259 to $149-5199. 


Glut of 23s is obvious cause, with flow of imports 
showing little sign of tapering off as Far East produc- 
ers frantically try to get rid of remaining parts, chas- 
sis, etc., before FCC's Aug. 1 cut-off date on pro- 
duction of CBs under current specs. Even thosefirms 
without heavy 23 inventories are hurting, since conti- 
nuing presence of bargain 23s is keeping 40-channel 
market from getting started (estimates of 23-to-40 
sales ratio range from 5-to 10-to-1). 


Import situation prompted number of leading CB 
firms (E.F. Johnson, Hy-Gain, Pathcom, SBE, etc.) 
to schedule March 18 meeting with FCC Chmn. 
Wiley. Group was expected to ask for some form of 
govt. relief from import flood, also press for re- 
examination of plan to permit type-acceptance & 
certification testing by Japanese labs (Vol. 17:6 
p11). CB suppliers, plus number of nation's inde- 
pendent testing labs, reportedly feel move will shift 


too much design & engineering influence to Japanese 
OEMs. 


Market chaos isn't bad for everyone. Radio 
Shack says its 23 inventories are gone, that special 
inventory purchase of 23s (reportedly 50,000-plus 
Regency units) has moved through pipeline and that 
it's shopping around for more. ‘Similar activities 
are planned for March & April,'' Chmn. Charles 
Tandy said, "inasmuch as 40-channel sets are ex- 
pected to move at less than the anticipated rate un- 
til the 23-channel 'market overhang’ is sold out." 
Radio Shack reported Feb. sales of $70, 543, 000, 
up 31% from last year. 


First hearing in Universal Studios-Walt Disney 
copyright suit against Sony & others (Vol, 17:6 p10 
et seq.) ended with U.S. Dist. Court Judge Warren 
Ferguson: (1) Taking under advisement defendant's 
motion to dismiss on grounds no false representation 
was made in selling Betamax. (2) Rejecting own 
earlier statement to attorneys that 3 charges of vio- 
lating state laws might have to be separated from 
case. 

Liquidation of Benjamin Electronics hi-fi & 
Concord Communications CCTV operations is being 
wrapped up by parent Instrument Systems. Company 
has disposed of most inventory & spare parts, retains 
brand names. IS said businesses lost $2.2 million in 
fiscal 1975, $562,000 last year, excluding $893, 000 
in disposition costs. Sales were $6.8 million in 1975, 
dropping to $3 million last year. 


Zenith b&w prices: New 9'' AC (Vol. 17:11 p11) 
is open-listed (about $110); four 12" carry-over 
models range $120-$140; two 19" models are $160; 
3rd is $170; 3-model 22" line starts with $250 
leader, others open list. 
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JAPAN'S EXPORT YEAR: Although booming ship- 

ments of Japanese TV & CB to U.S. created most of 
excitement last year, exporters there also enjoyed 

solid growth in audio equipment, official final 1976 

data from Finance Ministry shows. 


Total radio exports for year more than doubled 
to 11.2 million, as home radios rose 44.2% to 3.9 
million, while auto radios, including tape combina- 
tions, jumped sixfold to just under 8 million. In- 
crease for phonos hit 400%, due mainly to 50-fold 
rise for phono-only units, as radio-phonos rose 
92.7% to 446,000. Gain for tape was held to rela- 
tively modest 10.6%, as total units hit 13,4 million, 
Home & portable recorders & players were up 9% to 
11.2 million, auto units rose 18% to 2.3 million, 
Here are details: 


JAPANESE EXPORTS TO U.S. 


Full Year Full Year 
1976 1975 
Units Value($) Units Value($) 

Total TV: . ac oc 4,401,768 616,290,954 1,861,664 249,302,514 

Ct) ae ae 2,959,002 530,448,898 1,215,104 210,836,019 

oe, en 1,385,477 81,466,469 646,560 38,556,495 

chassis & kits... 57,289 4,375,587 - - 
Radio-phono, stereo 32, 540 2,819,574 130,937 11,397,006 
Radio-phono, mono. 413,335 30,633,560 100, 486 2, 241, 672 


post. Mi 


Radio-rcrdrs. & 


other combo ... 3,787,601 133,627,172 4,999,294 203, 689, 413 


if 


Auto radio ...... 7,974,562 308,639,675 1,375,961 33,410,298 
Clock radios..... 634,416 16,885,756 408,011 8,889,465 
Radios AM...... 377, 732 5,588,750 220,940 1,709,321 
Radios FM...... 811,966 11,428,543 1,618,717 116,677,986 
FM hi-fi revrs. & 

he 1,419,395 174,198, 205 - vg 
CB trevrs., under 

SOOTEW ie. aa a 2 996,960 5, 781,831 1,209,841 5,004,960 | 
CB trevrs., other . 13,117,390 698,737,297 3, 759, 333 196, 211, 193 
SS ae a erat 787,985 45,594,074 14,900 103, 304 
Tape players, auto 

See aaa 1,496,849 25,105,635 1,928, 855 33,043,016 
Tape players, auto 

gl 778,597 17,415, 807 = = 
Tape rcrdrs., reel. 94, 698 4, 688, 006 $1,672 2,868,636 
Tape rerdrs., cass. 4,307,029 115,593,172 3,182,028 78, 578, 144 
Tape rerdrs., cart. 1,210,485 23,765,868 894,700 17,983,114 
Tape decks, audio. 1,766,589 123,770,246 1,122,592 72, 703, 800 
a Yt |: SR are 95, 672 6, 728, 075 - ™ 


*Not reported separately in 1975. 
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Latest casualty of murderous electronic game 
business is Allied Leisure, Fla. home & coin-op 
game producer, which filed Chapter XI petition list- 
ing $5.2 million in debts. Firm asked court to leave 
business in control of current management, claiming 
it could turn profit in next 6 months. Among creditors 
are General Instruments, National Semiconductor & 
Signetics. Allied, which also makes pinball & slot 
machines, reportedly was saddled with heavy inven- 
tories of unsold home video games after late parts 


deliveries caused it to miss out on most of lucrative | 
Christmas market. 


Sylvania Entertainment Products Group is ad- 
vertising for legal counsel willing to locate in Batavia, 
Nitscs Pioneer Seeks to fill newly created PR mgr. 
post. Mi lton Bradley, toy firm that unveiled its 
initial electronic game at Toy Fair last month (Vol. 
17:8 pll), is Seeking microprocessor programming 
mgr. & electronic development engineer for new 
Electronic Game Development Dept. __ | 
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Trade Personals 


Thomas Garvin promoted at Magnavox to video 
game gen. sales mgr., responsible for marketing 
through mass merchandisers & Magnavox dealers; 
Donald Green, recently joined from Coleco as na- 
tional sales mgr. (Vol. 17:7 p14), will handle sales 
to toy industry and report to Garvin; Ron Hill ad- 
vanced at Magnavox from asst. sales training dir. 
to regional mgr. development dir., with added re- 
sponsibility for competitive product information. 


Joseph Stephano promoted at Zenith from mer., 
Parts & Accessories Div. ad & sales promotion, to 
mgr., Special Markefs Div. (institutional TV) field 
sales...Harvey Zeiniker, ex-Pickering, joins 
Acoustic Research.as national sales mgr.; James 
Benedict named asst. national sales mgr... Richard 
Pierce promoted to Molex Switch Div. mgr. 


Ichiro Hasegawa appointed Toshiba America 
OEM Div. consumer products sales mgr., succeed- 
ing Hidefumi Maeda, who returns to parent in Japan 
in International Div. sales post. ..Gene Schillinger 
resigns as Sankyo consumer products national mktg. 
mgr.; Jack McMurray joins as audio national sales 


mgr., assuming part of Schillinger's former duties... 


Larry Faetz advanced at Dynascan Cobra Communi- 
cations Group from western sales training mgr. to 
western sales mgr.; Patrick McNamara, onetime 
Admiral, joins as national ad mgr. 


James Flanigan promoted at Chicago Miniature 
Lamp Works to gen. sales mgr., succeeding Ray 


Galarneau, resigned to enter rep field; Tom McGuire 


named eastern sales mgr., succeeding Flanigan... 


Robert Schaeffer advanced to Bendix Electrical Com- 


ponents Div. gen. mgr., succeeding Donald Quinney, 


retired...Richard Wilde, Sylvania Component Group 


materials mgr., adds planning duties. 


Robert Pepper promoted at Analog Devices from 


Semiconductor Div. gen. mgr. to gen. mgr. of new 
Microelectronics Group, assuming duties of Robert 


Peterson, who resigns as Microelectronics Div. gen. 
mgr...Alex Wallace advanced at Globe-Union Centra- 


lab Electronics Div. from applications engineering 
mgr. to mkt. development mgr., circuit products... 
George Edwards joins Radio Shack ad & sales pro- 
motion dept. as art dir. 


CB Scene: FCC will schedule hearings on appli- 


cation of American Federation of CBer's for license 
covering 5,000 transmitters. AFCB Pres. George 
Bennett was found guilty in 1973 by U.S. Dist. Court 
on several charges, including mail fraud, counter- 
feiting CB documents and unlicensed operation, 
stemming from his involvement with United CBer's 
of America... PC-77 attendance was 15,974 

(9,000 in 1976), with 401 (211) exhibitors occupying 
81,300 sq. ft. (34,000)... Midland introduces com- 
pact CB for small cars ($175) and SSB mobile unit 
with clarifier control on mike for SSB fine-tuning. 


Same old story: Annual start-of-year color tube 


price increase has fallen apart. It's understood that 
RCA, operating close to full capacity, attempted in- 
crease to help recover added costs. Competitors 
didn't go along, and raise never came off. 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available al press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Acton 


1976-year to Dec. 31 18,186,000 1,527,000°) , 
1975-year to Dec. 31 9,052,000 176 ,000, : 
1976-qtr. to Dec. 31 7,599 ,000 428 000°) , 
1975-qtr. to Dec. 31 2,323,000 103,000°| , 


AT&T 
1977-year to Feb. 28 
1976-year to Feb. 29 
1977-qtr. to Feb. 28 
1976-qtr. to Feb. 29 


Buckbee-Mears 
1976-year to Dec. 31 
1975-year to Dec. 31 
1976-qtr. to Dec. 3] 
1975-qtr. to Dec. 31 


Clarostat 
1977-year to Jan. | 
1975-year to Dec. 31 


Hy-Gain Electronics 
1977-6 mo. to Feb. 26 


33,418,383,000 | 3,982,170,000 
29,598,380,000 | 3,246,795 ,000 
8,558,167 ,000 | 1,000,002 ,000 
7,678,227 ,000 831,203 ,000 


55,970,000 
50 ,054 ,000 
13,533,000 
14,331 ,000 


(305,000) 


11,718,000 
10,089 ,000 


33,863,252 


1976-6 mo. to Feb. 26 44,805,467 
| 1977-qtr. to Feb. 26 21,551 ,597 1,737,974 
1976-qtr. to Feb. 26 26,187 ,48) 6,268,861 


MPO Videotronics 
1977-qtr. to Jan. 31 
1976-qtr. to Jan. 31 


Superscope 
1976-year to Dec. 31 
1975-year to Dec. 31° 
1976-qtr. to Dec. 31 
1975-qtr. to Dec. 31° 


Wells, Rich, Greene 
1977-qtr. to Jan. 31 
1976-qtr. to Jan. 31 


4,652,556 
4,192,282 


154,889 
58 ,883 


181 ,000 ,000 
157,300,000 
51,000,000 
51,500,000 


7,900 ,000 
6,000 ,000 
1,700 ,000 
900 ,000 


7,581,767 
6,936 ,000 


206 ,936 
149 ,400 


Notes: Includes special credit. Dafter special charge. 
CRestated. dAdjusted. 


Consumer electronics won't get its customary 
brush-off treatment at seminars being held in con- 
junction with annual IEEE convention & exhibition 
(Electro) in N. Y., April 18-21. April 18 morning 
Session will be devoted to CB, with papers & talks 
by FCC & industry spokesmen. Home & hobby com- 
puters will be covered in April 19 afternoon presen- 
tation. April 20 morning sessions will be on Euro- 
pean consumer electronics market & impact of cir- 
cularly polarized TV transmission antennas on re- 
ception, while afternoon session will cover history 
& future of TV games. Highlight evening session, 
April 20, is entitled "The State of the Art in Psychic 
Research," and is follow-up to parapsychology & 
ESP session that drew overflow crowds several years 


ago. Exhibit will be at Coliseum, sessions at Amer- 
icana Hotel, 


Labor Dept. opened 2 import adjustment assist- 
ance cases for displaced GE workers: (1) Former 
workers in Syracuse transistor, diodes & opto- 
electronics plant. (2) Light value TV production & 
special pickup tubes in Liverpool, N. Y. Agency also 
opened cases for workers producing transistors at 


RCA's Mountaintop, Pa, plant and those making ICs 
at Sommerville, N.J, facility. 


) Television 
Consumer 


CLeECTrOnics 


The authoritative service for broadcasting, consumer electronics & allied fields 


Television Digest NAB Convention Hq: Suite 9155, Washington Hilton Hotel. . 


MARCH 28, 1977 VOL, 17, NO>-13 | 
f i a 
SUMMARY-INDEX OF WEEK’S NEWS ; | 
5 . ad / 
Broadcast Consumer Electronics Le lt > bee . | 
\ ' ; , 7 
FCC'S PAY-CABLE RULES are vacated by U.S. JAPAN PROPOSES voluntary expor{4imit of 1.7- —- 
Appeals Court in unanimous decision; Court sets 1.8 million color sets, reliable sourcés*sayr-tTC 
strict standard for future cable regulation, limits gives TV report to Carter, reopens Sylvania unfair 
commissioners’ ex parte contacts. U.S. Tax Court competition complaint case. (Pp. 7 & 10) 
pncsiesbrer nan cliaggieas = Ankpemie evaikh- ly 4-HOUR HOME VTR in feasibility tests by Matsus- 
NAB—FIRST AMENDMENT & VIOLENCE: President hita, doubling playing time of JVC's VHS cassette. | 
Carter won't be there, but record number of broad- New 2-hour machine compatible with VHS offered | 
casters are expected in Washington this week for OEMs by Matsushita. U.S. prices seen at $795- 


NAB's 55th convention. First Amendment ‘confronta- $1,000 within year. (P. 8) 
tion.’ Wiley, Van Deerlin, Hollings, O'Neill featured FIRST '78 TVs from GE: Infrared random-access 


speakers. (P. 3) digital remote at top of VIR line. Most non-VIR sets 
PUBLIC BCSTG. SCORED on EEO performance by have new auto-color system claimed to equal Color- 
Wirth-delayed draft House Communications Subcom- Trak & Color Sentry. (P. 9) | 
mittee report; FCC asked to reconsider recent EEO 
changes, strengthen them ‘across the board.' (P. 4) SPRAGUE PETITIONS pneasuey tp pxersgle TEGO. 

injury finding, assess dumping duties on Japan 
MOSS CASTIGATES FCC for mere one-day suspen- tantalum capacitors in first move toward court case. 
sion of Cottone, asks full explanation. FCC responds Labor opens adjustment cases for RCA TV, True 
that letter violates ex parte rules. (P. 4) Temper CB workers. (P. 10) 
1" VTR COUP—CBS buys 15 Sony units, following CABLE GAMES being played in N.Y. using telephone | I 
order by NBC for 8, while SMPTE working group interface system developed by studio engineer. ia 
continues to ponder standardization. (P. 5) Callers play Pong & pinball. (P. 11) ia 
NEWSPAPERS' STAKE in broadcasters’ First SPRING CATALOGS show some new 19" leaders, , 
Amendment struggle is ignored 'at their own peril,' 13"" remote from Sears, 40-channel CB lines, 
Van Deerlin tells ANPA. (P. 5) changes in game offerings. (P. 11) 


| 
FCC PAY RULES VACATED: In total defeat for broadcasters and a major victory for cable, | 
unanimous 3-judge panel of U.S. Appeals Court (D.C.) has thrown out FCC's restrictions on | 
pay-cable programming, set strict standard for future regulation of cable and sharply limited la 
FCC commissioners' freedom to talk with interested parties about pending rulemakings. 


In case consolidating 15 challenges of FCC rules by broadcast, cable, motion picture, sports | 
& public interest groups, Court threw out Commission's pay-cable rules because FCC "has ex- 
ceeded its authority over cable TV in promulgating the pay-cable rules and because there is no 
evidence to support the need for regulation of pay-cable TV."' Rules were challenged in March 
1975 (Vol. 15:12 p2), argued in April 1976 (Vol. 16:17 p2). Judges MacKinnon, Wright & N. 
Cal. Dist. Judge Stanley Weigel made up unanimous panel. 


Court rejected rules for several reasons: (1) FCC exceeded its jurisdiction in regulating 


pay cable because—though it still can regulate cable—objectives of pay-cable regulation aren't® 
Same as FCC's objectives in broadcast TV regulation. "We do require that at a minimum the 
Commission, in developing its cable-TV regulations, demonstrate that the objectives to be 
achieved by regulating cable are also objectives for which the Commission could legitimately 
regulate the broadcast media. Where the First Amendment is involved, more will be required." 
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ITC'S REPORT: TV duty rate hike to 25% for 2 years 
(followed by 2 years at 20%, one at 15%) would not 
reduce total market, as anticipated U.S. production 
increase of 400,000 color & 600,000 b&w sets would 
match expected drop in imports, according to joint 
statement by ITC Chmn. Minchew, Comrs. Leonard 
& Moore. They recommended duty increase be ap- 
plied to complete & incomplete color & b&w in report 
to President Carter in TV Sec. 201 case (see p.7). 
They also estimate 4,500 workers would be added to 
U.S. industry. 


In separate statement, Comr. Leonard noted 
that duty boost would equalize price differential be- 
tween imported & domestic-made TV assuming: 

(1) Importers absorb 50% of increase. (2) There's 
average 75% markup from importer through retailer. 
On that basis, Leonard says, consumers would be 
paying only $131 million for TV in first year. Lower 
costs stemming from better plant utilization plus 
continued competition will ‘minimize or even pre- 
clude an increase in domestic TV prices," he said. 


Full 192-page report, as delivered to Carter, 
is replete with statistical tables, but copy released 
to public has much of data deleted as "business con- 
fidential."’ One table shows OEM & private-label 
sales of U.S.-made color sets is a dwindling business. 
Volume grew from 496,000 (10% of total) in 1971 to 
1.12 million (17%) in 1974, but dropped to 655,000 
(12%) in 1975, and in first 9 months last year amounted 
to 267,000 (just 6%) against 484,000 (12%) in same 
1975 period. But for color imports, private-brand 
shipments in first 9 months (484, 000) were equal to 
32% of total shipments. In 1972, there were 250,000 
private-label color imports (23% of total), rising to 
254, 000 in 1973 (20% of total). Other years weren't 
indicated. In b&w, importance of private-label & 
OEM markets shrank sharply last year. Total for 
first 9 months of 1976 shows 629,000 U.S.-made & 
imported b&w went to that market segment, or 16% 
of all shipments, compared with 681,000 (20%) in 
same 1975 period. Historic picture shows 1972 vol- 
ume at 976,000 (17%), 1973 at 1.5 million (23%). 
1974 at 1.03 million (19%), 1975 at 985,000 (20%). 


ITC explained it found Customs' definition of 
unassembled or unfinished receiver—'complete TV 
receivers imported in unassembled condition; ora 
chassis, with or without attachments, which is not 
suitable for delivery for resale to an ultimate con- 
sumer...'-not clear enough, so it adopted, for pur- 
pose of study, new term "of similar—but not neces- 
sarily the same—content.” Term is "incomplete TV 
receiver" and is defined as "at least assembled to 
the point where the picture tube is in place...or, if 
the picture tube is not in place, at least assembled 
to the point where no more remains to be done, prior 
to installation in its cabinet, than the incorporation 
of the picture tube, tuner and incidental components." 
Anything less than that, ITC says, is a subassembly, 
and shouldn't be subject to import restriction. At 
this point, no one at ITC was willing to say whether 
a complete unassembled set is an incomplete re- 
ceiver (subject to extra duty) or a subassembly 
(dutiable at only 5%), or the degree of completion a 
chassis needs to move up from a subassembly to an 
incomplete set. 


er 
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SPRAGUE DUMPING APPEAL: Sprague renewed 
effort to have dumping duties assessed on under- 
priced tantalum capacitor imports from Japan, 
asked Treasury to rule International Trade Com- 
mission was wrong in finding dumped imports 
weren't injuring or threatening U.S. producers. 
Petition is reportedly legal ploy to get case to 
Customs Court. Treasury doesn't have authority 
to overturn ITC, so is expected to deny petition. 
Denial is subject to review in court, where, if 
judge permits, ITC decision can be taken up. 


Treasury issued positive dumping finding in 
case last Aug., said Matsuo & Nippon Electric were 
undervaluing about 35% of shipments at margins 
averaging 37%, excluded Matsushita. By 5-1 vote, 
ITC ruled Japanese share of market was too small 
to harm domestic industry. 


Labor Dept. opened import adjustment eligibi- 
lity investigations for workers at RCA's Blooming- 
ton, Ind. plant producing color & b&w chassis, 
tuners, circuit boards & control brackets and those 
making CB antennas at True Temper's Anderson, 
S.C. facility. In clarification, GE says adjust- 
ment assistance is being sought only for those 
formerly producing TV camera pickup tubes at 
Liverpool, N.Y. plant, and that workers involved 
with lightvalve TV projection tubes aren't included. 
(Vol. 17:12 p12). 


a 
Ad notes: BBB's National Ad Div. charged 

Hitachi's claims for lower power consumption and 

cooler operation of Polar Chrome color TV were 

misleading because consumers might think Hitachi 

was comparing its sets with other brands, rather 

than with older Hitachi models as intended. 

Hitachi said ad has been discontinued. NAD upheld 

Jensen Labs' claim that new Triaxial 3-way speakers 

are best yet designed for car stereo...GE hiked 

spot TV budget 45% last year to $10.8 million, 

ranked 39th on BAR list of top 100 advertisers in 

medium. N. American Philips placed 43rd with 


$10.1 million (up 70%), RCA 56th with $8.3 million 
(up 68%). . 


Operations of financially-troubled game maker 
First Dimension (Vol. 16:45 p10) are now in hands | 
of creditors. Tennessee politician & financier John | 
Hooker has been replaced as pres. by Ted Wade, 
pres. of Star Plastics in Ohio. Wade reportedly is 
negotiating with leading OEMs to produce ball-&- 
paddle game using MOS Technology chip for sale 
under First Dimension name. Firm is also trying 
to license game design to others in field. Other 

| 


creditors include GI and design & engineering firm 
Novatec. 


CB Blues: Gladding will "seek protection of 
courts” if it can't obtain additional funds, renegotiate 
credit arrangements. Financial situation worsened 
this month when 40-channel CB sales failed to meet 
expectations, it said, adding that it may be in default 
on $32-million unsecured debt with 17 banks and 4 
insurance companies. Gladding failed to make in- 
terest payment on insurance company debts due 


March 17, asked that trading of stock on Amex be 
halted until situation is clarified. 


- 
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CABLE GAMES: Non-profit experimental TV group 
in N.Y. is stealing march on 2-way cable systems 
(Vol. 17:7 p2&13) through 6-week old viewer parti- 
cipation game show using telephone hook-up. '’The 
Game Show" is brainchild of N. Y. studio engineer 
Dan Fodor, pres. of Experimental TV Cooperative, 
who designed interface circuitry allowing viewers to 
play pinball & ball-&-paddle (b&p) video games using 
Touch-Tone telephone. 


System works this way: Viewer cails number 
displayed on screen, is asked for game preference 
by teenage hosts and given instructions. In pinball, 
Touch-Tone telephone’s ''1"’ button activates right 
flipper, ''3'' left; in b&p game, constant pressure 
on ''1'’ moves paddle down, "3" up. After instruc- 
tions, playing-field close-up is shown as viewer then 
competes against other callers. 


Hour-long program, now shown weekly on 
Manhattan Cable access channel, already has 
developed strong following among teen-age N.Y. 
cable subscribers (they must have Touch-Tone 
phones). Fodor said ETV cooperative is search- 
ing for financing to move show to commercial sta- 
tion. In future, show will feature direct competi- 
tion among callers using other buttons on keyboard. 
Fodor also is studying possibility of arcade-style 
chase & battle games, including some now available 
in programmable home versions. ‘If it's a matter 
of a dot of light moving on an ''X'' or a "Y"' axis, 
we can do it using phone buttons," he said. 


Circuitry designed & made by Fodor processes 
frequency tone emitted by phone, translates it from 
digital to analog signal for b&p game. ''Then we 
just change the voltage, which drives the paddle 
up or down. Pinball is simpler, because there's 
no need to translate from digital to analog.” 


—_ ——— 


Watch watch: Hughes Solid-State Div. hq and 
complete watch-module operation have moved to 
2601 Campus Dr., Irvine, Cal...Nati-nal Semicon- 
ductor ships first lithium battery-powered LED 
watches in April, listing at $50. Full line of LED 
& LCD watches, $35-$60, is due in fall. New bat- 
tery, consumer replacable, is warranted for year 
in LED models, 3 years in LCDs, permits 25% cut 
in watch thickness...Industry support for higher 
duty rate in electronic watch imports is fading as 
more domestic firms shift to foreign sources, ITC 
learned at recent hearing on economic impact of 
rate change. Bill to raise rate to $5.37 from 
present 75¢ (Vol. 16:8 p10) died in Congress last 
year. Spokesman for Timex, which has been 
building U.S. module capability and favors increase, 
told ITC that such former allies as Armin, Benrus 
& Bulova have backed off. 


"Can You Win the Regulatory Game ?" confer- 
ence on product safety May 23-24 in Washington 
features CPSC Chmn. John Byington & Comrs. 
Barbara Franklin & Lawrence Kushner; Harrison 
Wellford, exec. assoc. dir. of OMB; congressmen 
& top Hill staffers. Panels are planned on recalls, 
certification, federal-state jurisdiction, liability. 
Conference is sponsored by Product Safety Letter— 
202-393-3830. 
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SPRING CATALOGS: New low 19-in. price points 
from Penney & Ward and 13-in. remote with elec- 
tronic channel tuning from Sears are highlights of 
color TV offerings in spring catalogs. In CB, Sears 
& Ward made complete switchover to 40-channel, 
with new private-label brand from Sears. Penney 
dropped video games from new book; Ward added 
Fairchild programmable VES. 


Sears: 13-in. remote ($390) is one of 4 new 
sets in color line; others are 9-in. ($320), 17-in. 
($370), 19-in. ($460). With carryovers, line is now 
longest of 3 major catalog chains with 19 models 
(Ward 11, Penney 12). In b&w, lone 8-in. & 10-in. 
sets were dropped, 9-in. ($138) & 12-in. ($118) also 
were discontinued, new 19-in. ($178) added. In CB, 
in-dash 40-channel combination ($270) was added, 
own-brand 40-channel Roadtalker line ($100-$250) 
introduced. Tele-Game line was expanded from 
single $80 Pong to 4-model Pong line ($55-$99), 
plus Speedway ($119) & Cosmic Pinball ($295). 


Ward: Color line has new 19-in. leader, down 
$10 to $310 from fall book. Two new 25-in. con- 
soles are $590 & $700, leader unchanged at $520. 
B&w line is unchanged. In CB, 23s are gone; 40- 
channel line ranges $110 (Royce) mobile to $430 
(private label SSB base/mobile). Fairchild pro- 
grammable VES is offered at $150 (Fairchild list is 
$170), 2 Odyssey 200 models dropped, APF Fun 
Game ($70) added. 


Penney: New 19-in. leader ($350) was added, 
13-in. leader up $5 ($325), 19-in. remote down $10 
($490). Only change in b&w line is $7 drop in 12-in. 
leader ($98). CB line remains all-23, prices dropped 
on all models—SSB down $125 to $195, 23 leader 
mobile down $80 to $99. Odyssey 100 & 200 models 
dropped, no new games added. 

—_——___f-- SS 

Game Plans: Sears adds Speedway 2- or 4- 
player road-racing game ($119) to Tele-Game line 
in spring catalog... Matsushita is test-marketing 
FCC-approved Gl-chip game in Tokyo area as pos- 
sible prelude to U.S. introduction. Takatoku Toy Co. 
will market similar game on Japanese market in 
May...National Semiconductor offers b&w game chip 
at $3.75 in quantities above 25,000, under $5 in chip, 
modulator & clock-divider kit. 


Sony reports record opening fiscal-quarter earn- 
ings on 11,5°o sales gains. Overseas sales climbed 
24% to $288.1 million, offsetting 5.4% decline in 
domestic market volume. VTR sales were up 70% 
to $53.8 million, audio recorder & radio volume up 
2.8% to $96 million, hi fi up 9.8% to $61.2 million, 
while TV business slipped 1.8% to $157.3 million. 


CB Scene: Clarion will supply 40-channel CBs 
to Winnebago, major recreational vehicle maker, on 
OEM basis beginning with 500-1,000 in April, 3,000 
monthly starting in June... Midland adds 40-channel 
mobile with dual electronic channel selector controls 
on mike & central unit at $254. 


NATESA convention (Aug. 25-28, Nordic Hills 
Resort, Itasca, Ill.) will feature traditional round 
of manufacturer-sponsored meals (Sony, Zenith, 
RCA, GE, Magnavox, Sylvania). 
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SUMMARY -INDEX 


Broadcast 


'BEWILDERED' NAB IN WASHINGTON: Broadcasters 
attending convention in record numbers confused by 
pay-cable decision, violence, Communications Act 
rewrite, ex parte contacts with commissioners. Con- 
vention generally receives high rating. (P.1) 


SHIFT TO 1" VTR standard highlighted by NAB equip- 
ment exhibits, while broadcasters await compromise 
on format. NBC to buy 38 new-format VTRs for 
Olympics. Equipment sales at NAB may have set 
record, (Pp.3 & 5) 


3 NAB FORUMS FOR PAY CABLE at Washington 
convention last week. New technology seen as big- 
gest threat. Impact of pay-cable court decision 
disputed. (P. 4) 


PROGRAMMING—VIOLENCE, SEX, TRENDS: Da- 
nish & Kahn again argue TV violence as NAB conven- 
tion puts spotlight on programming. Hollywood fea- 
tured on network offerings. (P.7) 


FIRST AMENDMENT 'CONFRONTATION' falls short 
as Hollings rejects repeal of fairness doctrine & 
equal time, Van Deerlin favors. Cox & Loevinger 
trade barbs; Washburn, Pastore & Johnson defend 
status quo. (P. 8) 


FCC PANEL—NOT MUCH LIGHT shed on problems 
& issues. Ex parte decision hit. Washburn sees 


BQ. 


a APRIL 4, 1977 
OF WEEK’S NEWS pd, 


i ; o/ 
Sia 1 ae oN ge 


'rising cry of public outrage" against pornographic 
material. Wiley doesn't want ‘excessive nitpicking’ 
by inspectors. (P.9) 


Consumer Electronics 


RCA'S HOME VTR decision—Matsushita 4-hour VHS 
this summer—signals competitive battle, possible 
cuts within year to mass-market price. Magnavox 
VTR announcement seen imminent. Bell & Howell, 
Blaupunkt sign licenses to make BASF's low cost 
LVR. (P.12) 


TV QUOTA-FOR-DUTY swap all but worked out by 
U.S. & Japan, with quantitative limit on Japan color 
exports still to be negotiated; effective date some 4 
months off. Feb. color imports from Japan down 
from year earlier. (P.13) 


CB BETTER, BUT MARKET still swings on cheap 
23s at distributor level, putting more pressure on 
fragile 40-channel prices. (P. 15) 


GE TV PLANT still import-impacted, Labor Dept. 
Says in continuing to offer aid to former employes. 
Other import adjustment aid cases. (P.15) 


NEW-LINE CALENDAR shows most TV debuts to be 
somewhat later than last year, Las Vegas favorite 
meeting place. (P.15) 


"BEWILDERED' NAB IN WASHINGTON: Record 6,176 broadcasters attended last week's 55th 
NAB convention and most left Washington in state of "bewilderment," as it was aptly put by NAB 
official. This feeling came from several sources: (1) Recent D.C. Appeals Court decisions 
overturning FCC on pay-cable rules (Vol. 17:13 pl), on "indecent" broadcast language (Vol. 


17:12 p1) and newspaper-station cross-ownership (Vol. 17:10 p1). 
(3) House Communications Subcommittee Chmn. 


times bitter—debate over televised violence. 


(2) A growing—and some- 


Van Deerlin's (D-Cal.) repeated calls for broadcasters’ help in re-writing Communications Act, 


while his Senate counterpart, Sen. Hollings (D-S.C.) says it's just not going to happen. 


members' open concern about who they can talk to, and when, as result of ex parte language in 


pay-cable decision. 


Suffice it to say, above list could be greatly expanded '‘but that just about gets the point 


"To say the industry is confused, is putting it mildly," 
added an affiliate. ‘Even our lawyers have become ultra conservative." 


across,'' according to network official. 


Over-all, convention was rated highly successful. ''It went much better than we could have 


reasonably expected,'' NAB Pres. Vincent Wasilewski told us. 
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"The exhibitors were very pleased 
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Trade Personals 


Joseph Cesaretti advanced at Zenith to Special 
Markets Div. (institutional TV) field sales mgr., re- 
porting to Joseph Stephano, SMD mer...Carl Gates, 
one-time Sharp national sales mgr., appointed Pres- 
ident Electronics distribution mgr...Curt Howard, 
ex-Muntz Stereo, appointed national sales mgr. of 
Harada America, U.S. arm of Japanese CB antenna 
maker... Edwin Hirsch advanced to staff vp & senior 
counsel of RCA Picture Tube Div... William Fisher, 
Rockford, Ill., elected NARDA pres., succeeding 
F, Hardy Rickbeil; John Borlaug, Sylvania national 
service mgr., named NARDA "Man of the Year.”.. 
Peter Dawson, ex-Hitachi-Canada, joins Sylvania 
Canada as Entertainment Products Div. vp-mktg. 


Thomas Paonessa advanced at Sharp from eastern 
sales coordinator to audio product national sales ad- 
ministrator... Paul Glass, ex-Netro Mktg., joins 
Cobra Communications as product mgr. for expand- 
ing in-dash CB line... Robert Wiles resigns as SBE 
exec. vp...Sandy Gordon, ex-Sanyo, appointed Funai 
Electric sales mgr... Robert Norrill, ex-Hy-Gain, 
named Phase Linear mktg. dir. 


William Hegyi resigns as Juliette Far East pur- 
chasing dir., plans unannounced. ,. Elliott Scheff 
leaves April 15 as Capehart Service Div. gen. mer. 
to enter executive placement field. ..Samuel Borofsky 
resigns as Unitrex mktg. dir. to form IMC Ltd., 
N.Y. rep firm handling Atari TV game line... Franz 
Edelman, RCA business systems & analysis dir., 
named staff vp. 


Bert Franzblau, ex-Admiral physical distribution 
vp, named Phonodisc operations vp...Richard Aquilina, 
ex-Sam Goody, joins Panasonic as northeastern mer. 
for Technics hi-fi...June Hencey named N. American 
Philips videodisc demonstration mgr... Leonard 
Feldman, audio consultant, appointed dir. of semi- 
nars for Audio/Communications Show Corp., which 
has postponed first N. Y. hi-fi show from May to 
Sept. 


Jason Farrow, ex-Acoustic Research, named 
Harman-Kardon ad dir...Scott Conroy promoted at 
GE Credit Corp. to mktg. vp...Rudy Flores ad- 
vanced at Tandy from Mfg. Div. credit mgr. to Radio 
Shack mgr. for newspaper ads in South...John Dale 
promoted from Fuji Video Tape Div. mgr. to gen. 
mgr. of new Magnetic Tape Div., also assuming re- 
sponsibility for audio tape; George Saddler, ex- 
mktg. mgr. of former Audio Div., becomes consult- 


ant. 
-_—- -+y -— —— 


Capehart is restructuring top management & 
finances. Present long-term debt of $24 million is 
being converted to $13-million, $11 million in pre- 
ferred stock. Deal includes receipt of $7.5-million 
6-year loan from Manufacturers Hanover, secured 
by 90% repayment guarantee from Economic Develop- 
ment Admin., to be used as working capital. Cape- 
hart didn't detail planned management changes... 
Pioneer says sluggish sales in Japan and expected 
continuing rise in value of yen should result in flat 
earnings for year to Sept. 30, despite anticipated 
sales gains in overseas markets. 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 


in dollars. Parentheses denote loss. 
Company & Period Net Earnings Ko 
1,986,855°| 59 


Advance Ross 
1976-year to Dec. 3] 
1975-year to Dec. 31 518,444° 14 
1,043,885°] .3) 
677,182°| .20 


26,547,170 
18,770,975 

8,974,319 
5,419,772 


1976-qtr. to Dec. 31 
1975-qtr. to Dec. 31 


Chris-Craft Industries 


1977-6 mo. to Feb. 28 39,105,000" 2,832,000°} .52 
1976-6 mo. to Feb. 29 30,018,000 (386 ,000)| -- 
1977-qtr. to Feb. 28 18,876,000 2920004] .0) 
1976-qtr. to Feb. 29 14,174,000 (244,000)| -- 
Comcast 

1976-year to Dec. 31 10,910,853 929,581 | .54 
1975-year to Dec. 31 8,678,073 


621,853 | .36 


A.C. Nielsen 
1977-6 mo. to Feb. 28 
1976-6 mo. to Feb. 29 
1977-qtr. to Feb. 28 
1976-qtr. to Feb. 29 


Outlet Co. 


127,403,000 
111,376,000 

65,331,000 
56,429,000 


8,865,000 | .82 
8,043,000 | .76 
4,323,000 | .40 
4,128,000 | .39 


1977-year to Jan. 31 148,458,017 5,370,159 |3.50 
1976-year to Jan. 3] 121,991,028 4,730,506 {3.15 
1977-qtr. to Jan. 3] 49,542,348 3,172,712 |2.13 
1976-qtr. to Jan. 3] 42 ,827 ,097 2,498,577 11.72 
Tektronix 
1977-40 wk. to March 5 329 ,650 ,000 29,799,000 |3.38 
1976-40 wk. to March 6 270,914,000 21,422,000 |2.44) 
1977-16 wk. to March 5 140,100,000 12,658,000 |1.43 
1976-16 wk. to March 6 113,846,000 9,502,000 |1.08 
Telecor 
1977-9 mo. to Feb. 28 72,373,000 3,230,000 | .77, 
1976-9 mo. to Feb. 29 57,586,000 2,330,000 | .565 
1977-qtr. to Feb. 28 18,915,000 711,000 AT 
1976-qtr. to Feb. 29 15,742,000 554,000 | .13 


Wells-Gardner 
1976-year to Dec. 31 
1975-year to Dec. 31 


14,707,717 
15,367 ,456 


(1,148,772) | -- 
(1,517,961) | -- 


Note: “Includes special credit. DRestated. From operations. 
dafter special charge. @Adjusted. 


Industrial videodisc player was demonstrated to 
govt. officials in 10 private showings last week in 
Washington, MCA Disco- Vision offering to loan them 
experimental units for their suggestions on additional 
features and exploration of possible uses. Unit dem- 
onstrated was 2-piece, with electronics in separate 
cabinet, had hand-held wired remote unit to call up 
any of 54,000 separate frames. Turntable moved on 
sled under stationary laser pickup assembly. Disco- 
Vision officials said "several machines" already had 
been delivered to first govt. customer, CIA (Vol. 
17:9 p9), put price of industrial unit at somewhere 
above $1,000, said point at which discs can compete 
with videotape is about 40 copies ($30 per copy). 
Simultaneous with demonstration, Washington Con- 
sortium of Universities & Disco-Vision announced 
agreement to develop college-level courses formatted 
for optical videodiscs, which eventually could lead to 
degrees based on home- study discs. 


Korean color TV manufacturers, concerned that 
possible U.S. import restrictions could mean virtual 
end to their export-only operations, have asked their 


govt. to authorize colorcasting this e 4 years 
ahead of schedule. egg eld 
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SUMMARY-INDEX OF WEEK’S NEWS... 4)/ 

“Sp, Copy 
| ' —“ARy Of CONGR 
Broadcast Consumer Electronics 
> a] 
NETWORK PROFITS JUMP 41.8% in 1975, net rev- AUDIO MANUFACTURERS adopt home VTR, Pioneer ih 
enues up 26. 5%, FCC reports. Networks pay $264.8 & Sony subsidiary Aiwa opting for Beta format. More bi: 
million to affiliates, up 3.3%. Owned stations' profits than 20% of Betamax sales last year were by hi-fi Bbi'e 
up 49. 7% to $158.2 million. (P. 1) dealers. (P. 7). Videodisc-vs.-VTR debate at ITA | 
ting. . k 
CARTER LETTERS PROTEST TV SEX: White House  ™CCting- (P. 11) ' 
sending over 400 letters complaining about TV sex 'AGREEMENT TO AGREE' on color export restraints 1 
& violence to FCC weekly. Most want immediate reached in Tokyo by U.S. & Japanese trade officials— it 
action by President. PTA gives networks 6-month but no firm deal. ITC Sylvania in Japan collecting 
‘probationary period.’ (P. 2) evidence for unfair competition case. MGA, Toshiba 
detail U.S. , ° 
WTOP-TV VIOLATED FD in repeated airings of i pte a a i 
Texaco spot, FCC rules. (P. 3) CB IMPORTS UNDER FIRE by domestic producers, 
who look to govt. for help. ITC approached infor- 

MILLER—TAKE WXPN LICENSE: U. of Pa. repeat- = majly. FTC studies complaint on import marketing 
edly failed to exercise control, many rules violated, in U.S. (P. 8) 


FCC judge finds. (P. 3) 


WHITE HOUSE REORGANIZATION deadline of mid- 
June is set by OMB for presentation to Congress of 
plan which might alter OTP, Domestic Council. (P. 4) 


TRADE DEFICIT for consumer electronics topped $1 
billion in 1976 as growth in value of imports far out- 
paced expansion of exports. (P. 9) 


MAGNAVOX CONSUMER ELECTRONICS in black for 
ACT SEEKS FTC BAN on TV candy ads directed 1976, Philips reports; Magnavox profits totaled about 
toward children. Group also files complaints against $15 million. Consoles spark increased sales in all 
Nestle, Fox-Cross, Squibb & Mars spots. (P. 4) Soundesign product categories. (P. 11) 


RURAL TV SERVICE: Govt. & public groups make IMPORT ADJUSTMENT assistance is approved by 
plea for federal grants, but associations differ over Labor Dept. for Electro Motive's Florence, S.C. 
who should benefit. (P. 5) capacitor plant. (P. 11) 


HUGE JUMP FOR NETWORK REVENUES, PROFITS: Combined pre-tax profits of 3 TV net- 

works jumped 41.8% last year—to $295.6 million—on net aaacasse revenues of $2.1 billion 

(up 26.5%), according to FCC. Network ad revenues (before affiliate compensation & commis- 
sions) were $2.7 billion, up 23.9%. 


Network compensation to non-owned stations was up only 3.3% to $224.6 million, while 15 
- network-owned stations got $40.2 million. Networks spent $218 million on news & public affairs, 
up 36.7% (because of presidential primaries, political conventions & elections) from $160 mil- 
lion in 1975, Before-tax profits of network-owned TV stations jumped nearly 50% to $158 mil- 
lion on net revenues of $486 million, up 22.9%. 


FCC doesn't break out individual network figures; however, all 3 earlier predicted record | 
profits for 1976 (Vol. 16:24 pl 

Last figures available—for 1975--showed profits of CBS & ABC both dropped in 1975 from 
1974 although revenues were up. For 1975, ABC had $29 million profit (down from $49 million) 
On revenues of $510 million; CBS profit was $106 million (down from $110 million) on $596 mil- 
~ lion revenues; NBC profit increased 11. 36% to $73.5 million (from $66 million) on $573 million 
_ revenues. 
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Here's how consumer electronics export picture Shaped up for 1976 
or ; 


U.S, CONSUMER ELECTRONICS EXPORTS 
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VIDEODISC VS. VTR: Disc & tape can coexist in 
home video market—this was basic area of agree- 
ment at ITA conference's highlight session on home 
video last week by Sony Pres. Harvey Schein, N. 
American Philips Vp Robert Cavanagh & MCA Vp 
Normann Glenn. (Schein said Sony would enter mar- 
ket with "highest quality, and probably the highest 
priced" disc player when time was right.) 


But harmony ended there. Schein triggered 
brief but heated debate when he said Sony sold nearly 
500,000 Betamax cassettes in final quarter last year, 
and called on industry to make pre-recorded enter- 
tainment tapes available. He cast doubt on future of 
disc by asserting cost differential between disc & 
recorded tape ''will be only a few dollars, or insig- 
nificant ,'' while tape, which can be re-recorded, 
"has residual value" after consumer tires of program. 


Glenn responded by asking why, if potential is 
so great, Sony hasn't offered program tapes, noting 
Sony & Paramount announced joint software deal last 
Aug. (Vol. 16:32 p9). "Where are the Sony-Para- 
mount movies?" he asked. Schein said distribution 
was still being studied. Cavanagh threw cold water 
on extended VTR playing time (and incidentally on 
RCA's effort to boost playing time of its disc to one 
hour per side) when he stated: "In a system sense, 
you pay a price when you go from one hour to 2 or 
2 to 4."" Also ruffling some feathers was Panasonic 
Video Systems Gen. Mgr. Irwin Tarr, who responded 
to query on problem of 3 non-compatible VTR sys- 
tems with: ''People are so impatient they rush to 


market," 


Attendees at Hilton Head, S.C. conference over- 
flowed at private demonstrations of Philips/MCA/ 


Magnavox optical videodisc system, packed hospitality 


suites where Sony one-hour Betamax, JVC 2-hour 
home VHS, Panasonic 2-hour institutional VHS and 


Quasar 2-hour VX-2000 VTRs were put through paces. 


At workshop session, Bell & Howell Communica- 
tions Div. Pres. Robert Pfannkuch said 10-to-1 re- 
duction in tape consumption over last few years has 
made VTR a consumer item. He noted 2-hour Beta- 
max uses 10 sq. ft. per hour, 4-hour VHS 8 sq. ft., 
while C-90 audio cassette contains about 9 sq. ft. 

He cautioned VTR producers for industrial market 
they might have hard time justifying high prices for 
ruggedized versions of consumer VTRs. 

* * * * 


Unfair-competition charges in Universal-Disney 
suit against Sony (Vol. 16:46 p7 et seq.) were dis- 
missed by L.A. Dist. Court Judge Walter Ferguson. 
Plaintiffs had accused Sony, its dealers & ad agency 
of violating federal law by failing to adequately warn 
Betamax purchasers they might be infringing copy- 
rights. In dismissing charges, Ferguson said court 
hadn't yet ruled whether taping programs off air in- 
fringes copyright. Unaffected were unfair-competi- 
tion charges under state law and basic complaint of 
encouraging copyright infringement. 

a: _ ae 


Omronmis dropping retail end of calculator busi- 
ness, will continue to sell desktop models on OEM 
basis. Move is part of reorganization by parent 


Omron Tateishi. 
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MAGNAVOX TV IN BLACK: Magnavox consumer 
electronics showed profit for 1976, N. American 
Philips annual statement reports, indicating that Mag- 
navox's operating net income totaled about $15 mil- 
lion compared with $500,000 in 1975. 


NAP no longer breaks out Magnavox sales & earn- 
ings figures, but shows "electrical & electronic" 
consumer products (including Norelco) accounted for 
$497.7 million sales & $46.1 million pre-tax income 
in 1976 vs. $394.2 million & $11.4 million in 1975. 
Sales of Magnavox consumer electronics "increased 
substantially" in 1976, particularly in color TV & 
video games. Magnavox's color TV market share was 
maintained despite increase in imports; company 
claims it "maintained its strong first position in the 
video game market" and that licensing income from 
game patents "became an important source of revenue 
during 1976.'' Report says NAP's equity in Magnavox's 
net assets exceeded acquisition cost by $21,783,000. 

Soundesign reported increased sales in all prod- 
uct categories contributed to its record sales & earn- 
ings in 1976. Annual report gives this breakdown of 
sales by product group in millions of dollars and as 
percentage of total sales: 


1976 1975 
Stereo systems ... $ 69.0 52% $59.4 57% 
Comaegles. <.. sau «a 23.3 18% 14.3 14% 
Clock & table radios 22.7 17% 15.5 15% 
Portable radios... 11.8 9% 10.6 10% 
Other products. ... 6.0 4% 3.9 4% 
Total $132.8 100% $103.7 100% 


Company said its expense-to-sales ratio was reduced 
to 15% in 1976 from 18% in 1975 and 22% in 1974. In 
1976, Soundesign doubled size of Ind. console plant to 
250,000 sq. ft., bringing capacity to 200,000 units per 
year; it manufactures all of own speaker requirements 
(over 800,000 pairs in 1976) in expanded N.J. facili- 
ties; new stereo consolette line ($99 up) is being made 
at N.J. and Cal. plant (latter being enlarged). Com- 
pany employs 1, 200. 


Soundesign's 1976 procurement: Japan 33%, Hong 
Kong 22%, U.S. 20%, Great Britain 10%, Korea 6%, 
Taiwan 5%, Singapore 4%. Products with U.S. labor 
or materials added accounted for 60% of sales. 

—_ 

Labor Dept. approved import adjustment assist- 
ance for ex-workers at Electro Motive's Florence, 
S.C. capacitor plant. In report, LD said that while 
employment at plant recently increased, trend is 
temporary, and continuation of job losses & produc- 
tion declines shown throughout 1975-76 will resume 
as EM carries through current program of transfer- 
ring production equipment & assembly operations fo 
mica & film capacitors to facility in Haiti. In addi- 
tion, LD found, customers of EM's trimmer capaci- 
tors have been switching to imports. New cases 
opened by LD cover workers at Adams Electronics, 
Bangor, Mich. (color TV circuit boards, coils & 
components); CTS, Elkhart, Ind. (electronic & 
electromechanical components); Optel, Princeton, 
N.J. (digital watches). Optel recently completed 
phaseout of digital watch business to concentrate on 
production of liquid crystal displays. 


12—TELEVISION DIGEST 


«Television Digest 
with 
Consumer Electronics... 
PUBLISHED BY TELEVISION DIGEST, INC. 
Copyright © 1977 by Television Digest, Inc. Reproduction in 
any form, without written permission, is prohibited. 

Also publishers of annual Television Factbook and weekly TV, 
AM-FM & CATV Addenda, CATV Atlas and other special publications 
EDITORIAL & BUSINESS HEADQUARTERS 
1836 Jefferson Place, N.W., Washington, D. C. 20036 
Phone: 202-872-9200 


WASHINGTON HEADQUARTERS NEW YORK BUREAU 


Albert Warren Editor & Publisher 510 Madison Ave., N.Y. 10022 
Dawson B. Nail Executive Editor Phone: 212-355-5611 
Irwin B. Arieff. Associate Editor 


David Lachenbruch Editorial Dir. 
Television Facthook Robert E. Gerson Senior Editor 
Mary Appel — Editorial Director Arthur Levis Associate Editor 
Mila Albertson. _ Associate Editor 
Melinda McFarlin Asst. Editor JAPAN REPRESENTATIVE 
Business (Editorial & Business) 
Edward L. Sellers Sales Dir. Hideo Eguchi 
Donald J. Roy Business Mgr. 1694 Hiyoshi-cho, Kohoku-ku 
Paul R. Levine Asst. Sales Dir. Yokohama, 223 Japan 
0.L. Raymond = Circulation Mgr. Phone: 044-61-6605 


Trade Personals 


Ralph Jones, ex-Quasar PR dir., appointed com- 
munications dir. for EIA Consumer Electronics 
Group & Consumer Electronics Show, succeeding 
William Kucera, now with N. American Precis 
Service (Vol. 17:2 p12)... Phil Stack, ex-Magnavox, 
appointed asst. vp & national sales mgr., Sony Video 
Products Div.; James Young, ex-north Texas sales 
mgr., is new Sony southwest gen. mgr., succeeding 
Gus Ishida, now hi-fi products gen. mgr. (Vol. 17:3 
p14)... Philip Cohen promoted from Coleco mdsg. vp 
to senior vp...Oscar Kusisto retires as Motorola 
vp, establishes electronic & auto industries consult- 
ing firm in Los Altos, Cal. 


Lloyd Marshall, ex-American Mktg. Systems, 
appointed Browning ad mgr. (CB)...Tom Conely 
promoted to Dynascan Cobra northeast sales mgr., 
Vince Martin mid-Atlantic, William Shepard south- 
east, Dan Gale north-central, Patrick Flynn mid- 
central, Michael Hyde south-central. ..John Greene 
& Robin Roberts named Hy-Gain eastern accounts 
mgrs., Larry Sanders southeast, Fredrick Roddin 
central, James Farley west; all are from Rockwell 


calculator operation, will handle mass-merchandiser 


sales. 


Timothy da Silva, ex-vp-gen. mgr. of GI Enter- 
tainment Products Group Far Eastern operations, 
appointed vp-gen. mgr. of F.W. Sickles Div., suc- 
ceeding Eli Cohen, who becomes Microelectronics 
Group vp-gen. mgr. for entertainment products; 
Richard Norwood, who formerly handled Cohen's 
duties, continues product responsibility for ICs 
for video games, appliances, musical instruments 
& industrial markets...George Rutland named Na- 
tional Semiconductor dir. of hybrid circuits & trans- 
ducers, succeeding Mike Scott, who leaves company 
to start own business; Rutland's previous responsi- 
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Financial Reports of 1V- Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


= 


Corning Glass 
1977-12 wk. to March 27 
1976-12 wk. to March 21 


MGM 


269,390,000 


24,107,000 
239,085 ,000 


19,016,000 


1977-6 mo. to Feb. 28 146,896,000] 13,710,000] . 

1976-6 mo. to Feb. 29 132,367,000} 11,512,000 | .872 
1977-qtr. to Feb. 28 75,234,000} 6,335,000 | .45] 
1976-qtr. to Feb. 29 66,753,000 5,421,000 | .38° 


Movielab 


1977-year to Jan. 1 26,802,816 449,554? 
1975-year to Dec. 27 22,940,997 987,321, 
1977-qtr. to Jan. | 6,915,732 17,202), 
1975-qtr. to Dec. 27 5,964,494 185,770 


Notes : “adjusted. bIncludes special credit. 


bility for Far East mfg. operations is assumed by 
Max Stanton. 


Fred Pendleton, ex-Collins, named mktg. dir. 
for hybrid microelectronics in Rockwell's new Elec- 
tronic Devices Div., formed by combining Micro- 
electronic Device Div. with units of Collins & Auto- 
netics. ..Dennis Chant promoted to gen. mgr. of 
Plessey Semiconductors' U.S. operation, succeeding 
Ray Sonners, now operations mgr., new post. ..Dick 
Sudges, ex-Admiral, appointed Molex product mgr. 
for home entertainment (connectors, terminals), suc- 
ceeding Dick Pierce, now mgr. of new Switch Div... 
Thomas Browne assumes new post of European opera- — 
tions dir., Sprague World Trade Corp. 


Edward Hanson shifts at N. American Philips 
from Audio-Video Systems Div. to Amperex OEM 
speaker products mer... Marshall Cox resigns as 
Advance Micro Devices vp-Europe; his duties as- | 
sumed by Mktg. Vp Terry Jones...C.K. Morehouse 
named Globe Union technology dir. with abolition of 
International Div., which he formerly headed. 


Harry Estersohn, Willow Grove, Pa., elected 
ERA pres.; Ed Miller, Dallas, named Consumer 
Products Div. vp... Edward DeMatteo advanced at 
Radio Shack to retail ad creative dir... Ron Van 


Meter, ex-Superscope, joins Eliot Davis Assoc. as 
sales rep. 


Edward Egert promoted at Sylvania to Electronic — 
Components Group senior counsel; Alfred Heitner 


advanced to quality control mgr., new post; Robert 


Hyde shifts from Sylvania Tube Div. to Components 
Group as accounting operations mer. 


3 Breierce: Sorchych advanced at Harris from Semi- | 

conductor Div, pee mgr. to vp of new Semicon- 
tor P; James Dykes named vp-gen. mgr. of 
Semiconductor Div. (standard ICs); T. Lamar Clark | 
assumes Same post for Semiconductor Programs Div. — 
(govt. & custom markets), rs 
= : ot < eee. e = = os : / 
TRW has agreed to sell IRC Potentiometer Div. _ 


to Vernitron. ; 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


PAY CABLE IS NCTA STAR: Chicago convention 
spotlight is on pay future, 5 commissioners, 9 mem- 
bers of Congress, name entertainers. Wiley wants 
study of cable-TV economic relationship; Fogarty 
seeks sports legislation. (P. 1) Innovations on 
equipment level. (P. 5) 


PTA ANTI-VIOLENCE PLAN stresses mass letter- 
writing campaign, program monitoring & rating, 
and participation in station license renewals & as- 
certainment process. (P. 2) 


FCC VISITS SUPREME COURT: Appeals Court will 
be bypassed on pay cable, but FCC throws in sponge 
on movie restrictions. 'Finality' sought on what's 
‘indecent’ to broadeast. (P. 3) 


SUBSTANTIAL REALLOCATION of UHF spectrum 
possible, according to Rand, which sees number of 
stations doubled by 1990. (P. 3) 


JUSTICE REMAINS KEEN on promoting competition 
in communications despite change in Administration, 
will stay active in regulated industries area, push 
innovative antitrust actions, Baker & Shenefield 
state. (P, 4) 


FCC 'DEFICIENCIES' in judgment cited by Waxman 
in recent court overturns; asks Carter to consult 
Congress on appointments. (P. 4) 


PAY CABLE IS NCTA CHICAGO STAR: Wherever you turn at this week's 26th NCTA convention 


5 AA & 
Am | 
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Consumer Electronics 


TV IMPORTERS HIT with 2 bond orders: Customs 
Court rules Japan's tax rebates subject to counter- 
vailing duties, requiring 5-15% bends on most con- 
sumer electronics imports. Treasury demands 100% 
dumping-duty bonds on Japanese TV. (P. 7) 


FIRST-QUARTER COLOR sales to dealers exceeded 
2 million for 2nd time in history. (P. 8) 


25"' SLOT-MASK TUBES, all with 100° deflection, 
tri-potential gun and conventional glass, to be of- 
fered by RCA, Sylvania & Zenith. (P. 9) 


CB EMISSIONS concern govt.—BRH, FCC, other 
agencies study hand-helds, linear amps, look at 
radiation implications of proposed 220- & 900-MHz 
bands. (P. 10) 


CB WOES continue, marked by Gladding's Chapter 
XI, Matsushita cutback, end to Johnson-Magnavox 
deal. (P. 10) 


SHARP HIKES starting prices $10 on most color 
sizes in 1978 line. MGA holds price line. (P. 11) 
SUPERSCOPE AIMS at No. 1 in mid- & low-fi stereo, 
to enter private-label in June. (P. 11) 


GE PROFIT UP in opening quarter. Sanyo posts 
loss in 2-month operation of U.S. TV plant. (P. 12) 


in Chicago, pay cable will be the byword and rallying cry. And with Court of Appeals gift last 


month in throwing out FCC restrictions (Vol. 17:13 p1)—and Commission's decision not to appeal 
_ Court action on movies and to immediately remove those restrictions (see p. 3)—mood REORELY | 
| will be very much upbeat. 


As indication of how pay will dominate—and many sessions were Siti after Court's de- 
"Pay Cable—Turning a Profit"; 

"Pay TV—Let's Do it Right. '' HBO will be there too, presenting 
Ann Corio in ''This Was Burlesque" on Conrad Hilton Hotel's closed-circuit TV, a Woody Alle 

- movie premiere and David Steinberg at banquet; HBO also will provide NCTA delegates with 
Ps Playboy Club keys to see comic Shelley Berman. 


; Nine members of Congress, 5 commissioners and many Cable Bureaii staffers are on pri 
— 17-20 convention agenda. Senate Communications Subcommittee Chmn. Hollings (D-S.C.) speaks 
at Mon. lunch, FCC Chmn. Wiley Tues. and ex-Notre Dame football coach Ara Parseghian (re- 
. placing ex-Acting ( OTP Dir. John @ Hest) Wed. House Communications Subcommittee Chmn. Van 


_ Cable—Turning a Corner"; 


"Pay TV—A Look Ahead"; ''Pay 
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CB EMISSIONS PROBED: Is chaotic CB industry 
about to get some more ‘‘help"' from Washington ? 
FCC now is looking at question of CB radiation, and 
whether proposed shift of CB service from 27 MHz 

to 220 or 900 MHz could represent health hazard. At 
same time, BRH researcher says hand-held CBs may 
be violating OSHA radiation-emission standards and 
that linear amps are potentially hazardous. 


Meanwhile, Senate Commerce Committee plans 
comprehensive oversight hearing in June to examine 
entire range of health & safety effects of radiation— 
including microwave ovens, CB, RF sources, perhaps 
ionizing radiation—such as X-rays—as well. Hearing 
currently is in preliminary planning stages, with few 
details available at week end. 


Most officials familiar with initial studies on low- 
level non-ionizing radiation stress that no concrete 
evidence of health hazard has emerged, but FCC & 
OTP officials call BRH finding on hand-held CBs 
"source of concern.'’ Concern stems from study done 
by Paul Ruggera of BRH Electronics Products Div., 
which found that typical hand-held CB operating at 
2.5 watts created free-space density of 11.1 milli- 
watts per sq. cm at distance of 12 cm. At full legal 
output of 4 watts, this would rise to 18.2 mw and soar 
to 100 mw at distance of 5 cm—distance from antenna 
to operator's eye in typical use of hand-held unit. 
OSHA has set exposure standard at 10 mw. 


Widespread use of illegal linear amps also is 
potential problem, according to Ruggera. Though 
definitive biological evidence isn't in, he says par- 
ticular concern is danger to eyes from auto-mounted 
antennas since eye tissue is especially sensitive to 
radiation effects. OTP Deputy Asst. Dir. Samuel 
Probst, who coordinates all govt. work in non-ioni- 
zing radiation area, said radiation levels from hand- 
helds are "matter of growing concern," but stressed 
that so far no hazardous effects have been found. 
There is definite hazard in linear amps, he said— 
"but of course these units are illegal." 


'Very little evidence exists concerning the actual 
danger, if any, to exposure at radio frequencies,'' we 
were told by Will McGibbon, acting chmn. of FCC's 
new committee on biological effects of electromag- 
netic radiation. He said 10 mw standard is average 
over 6-min. period, adding that "duty cycle of the 
hand-held portable has to be taken into account," 
McGibbon also said reports don't indicate high level 
of absorbed power by humans at 27 MHz. "We are 
concerned about the effects of RF radiation of not only 
CB, but all other devices that we license." 


FCC's Office of Plans & Policy has asked other 
govt. agencies to help evaluate possible health haz- 
ards if band is shifted to 220 or 900 MHz. "We cer- 
tainly would be remiss if we were to ignore this 
aspect of the proposed expansion,"’ OPP's Carlos 
Roberts said. ‘We just aren't experts in this area." 
Probst said he'll tell FCC that, "based on everything 
we've seen to date, a legally-operated CB radio limit- 
ed to its maximum authorized power—with the possible 
exception of the hand-held portable—should be no 
problem." , 


J Pee 
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CB WOES CONTINUE: Gladding's Chapter x] sh 
cutback in production by Matsushita, dissolution of 
E.F. Johnson-Magnavox OEM deal—all point to con- 
tinuation of soft CB market and heavy 23-channe] 
inventories. 


Gladding problems (Vol. 17:13 p10) stem from 
"industry-wide slump in 40-channel radio sales." 
firm said, resulting in cash flow ''significantly ae 
low forecasts."’ Debt of $32 million is owed 21 banks 
& insurance companies, and efforts to negotiate con- 
tinuation of standstill financing agreement failed 
after lenders insisted that domestic receivables, 
inventories & fixed assets, etc. be required as col- 
lateral. 


Under temporary court order, Gladding will 
continue to operate all plants until it comes up with 
recovery plan. Diversified producer of sporting 
goods & electronics products, Gladding markets CBs 
under Pearce-Simpson brand, received FCC approval 
for ten 40-channel radios through March 25. 


Production cutback of 3, 000-5, 000 units monthly 
by Matsushita Electric involves under-dash 40-chan- 
nel CBs marketed through Consumer Products Group 
of Panasonic, apparently doesn't affect output of Mat- 
sushita Communication for Panasonic Auto Products 
Div. Since 3 CB production lines were added to Mat- 
sushita Kadoma plant in December, about 50,000 
units have been produced & shipped to U.S. 


Magnavox has gone out of CB business entirely, 
Contract to produce 23-channel units for E.F. John- 
son at Morristown, Tenn. plant (Vol. 15:42 p9) 
hasn't been renewed due to phaseout of 23-channel 
market, completion of new Johnson facilities in 
Waseca, Minn, & Clear Lake, Ia. Carl Insel, pres. 
of new Johnson America subsidiary in Clear Lake, 
said Morristown plant produced 500-600 23s daily 
during peak period, and about 15,000 40-channel 
units were made there until deal was canceled. 
Johnson CB production now is split about evenly 
between Waseca & Clear Lake plants, he said, add- 
ing that "prices on 23s appear to be creeping up as 
the market dries up." -t 


Note: Preferred CPSC CB antenna warning la- 
bel is headlined ''Danger,"' carries words "'youcan 
be killed,’ "watch for wires" and ''read instructions." — 
Label will be included in labeling & instruction rule 
now being drafted, and could be applied to TV anten- _ 
nas. Finney Co. jumped gun on CPSC, says it start- 
ed including safety warnings in all installation in- 
struction sheets packed with CB base station, TV 
& FM antennas. 


———-##-_——_—_ 

Atari will introduce full line of new home video 
games for Christmas market, including 'program- 
mable microprocessor system allowing numerous 
games to be added later,"' parent Warner Communi- 
cations says in annual report. Game cartridges will 
be developed & marketed "on continuing basis," re- _ 
port says, adding that 3 assembly lines in new 100,- 
000-sq.-ft. Sunnyvale factory will be devoted entirely 
to home games. .. Bally will introduce programmable — 
in June, release $20 cartridges monthly. Firm also _ 


is planning 2 new home pinball machines retailing 
for about $800 each, ah 
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Broadcast 


TECHNOLOGY RIVALS PAY AT NCTA; Exhibit halls 
create most excitement in Chicago, although tradi- 
tional issues aren't ignored. Wiley seeks TV -radio 
economic inquiry. Van Deerlin exempts pole attach- 
ments & forfeiture from 'piece-meal' Act rewrite. 
Hollings would leave cable alone. (P. 1) 


COURT SOCKS FCC—AGAIN: Subject this time is 
renewals of WIVR-TV-AM-FM, KONO(AM), WCBS 
(AM). Citizens’ protests EEO record of 295 stations, 
16 groups. (P. 3) 


STRENGTHENED PROGRAM GUIDES are rejected 
by NAB TV Code Board, as well as changes in Code 
sought by ACT to "protect children.' (P. 4) 


CABLE SOURING ON REWRITE? Industry may be 
re-evaluating costs-vs. -benefits of new Communica- 
tions Act, especially if separations principle is im- 
posed. (P. 5) 


FIBER OPTICS FURORE stirs NCTA convention as 
Times Fiber promises trunk deliveries this year at 
prices below cable. Competitors call feat impos- 
sible; some say fiber competition is still 10 years 
off. (P. 6) Technology centers on small-dish earth 
stations, 2-way cable developments, lower-cost pay 
decoders. (P. 7) 


FTC's PERTSCHUK MOVES FAST after swearing-in 
as chmn, and praise from Carter. Kramer to head 
Consumer Protection Bureau; other staff appoint- 
ments made. (P. 6) 


CSAE NOW 'SATELLITE NETWORK’ as cable oper- 
ators decide to continue search for non-broadcast 
program source. Bradley is named pres.; his re- 
port finds concept feasible. (P. 7) 


Consumer 
CLECTrOnICS 


APR 271977, ~ 

Bp, COPY <c 7 
HOUSE REWRITE OPTION é/transmitted to mem - 
bers of Communications Subcom -~Broadcast- 
ing paper deflates ‘localism.’ Cable de-regulation 
experiment sought. (P. 8) 


Consumer Electronics 


COLOR TV QUOTA talks between Japan & U.S. sus- 
pended over disagreement on limiting Japan's exports 
of kits & subassemblies. Japan's March TV ship- 
ments to U.S. set record. (P. 10) Details of count- 
ervailing & dumping duty bond procedures & prob- 
lems. (P. 15) 


HOME COMPUTER market catching fire, as game 
producers ready advanced programmables for June 
CES. APF, Atari, Ball & Magnavox among contend- 
ers. Others push timetables forward for reaching 
market. (P. 11) 


VIDEO SOFTWARE marketing at starting line, with 
4 different approaches scheduled to woo home VTR 
owners in next few weeks. (P. 12) 


ZENITH NET OFF sharply in first quarter. RCA 
posts records. Thomas International (Warwick) 
shows profit from TV. GTE, Rockwell, Mathes 
report. (P. 14) 


CANADIAN COLOR market topped million for first 
time in 1976 with imports accounting for virtually 
all of increase. Domestic color TV factory sales 
slipped. (P. 14) 


FIRST-QUARTER consumer electronics sales-at-a- 
glance. (P. 14) 


ZENITH'S CANADIAN AD claiming repairmen there 
find Zenith color sets easiest to service is found mis- 
leading by Toronto judge. (P. 15) 


TECHNOLOGY RIVALS PAY AT NCTA: New developments in technology—principally fiber op- 
tics, lasers & satellites—just about took spotlight away from such normal leaders as pay cable, 
govt. regulation, copyright, rates, pole attachments, EEO, etc., at last week's NCTA conven- 
tion in Chicago. This isn't to say that these subjects were ignored, it's just that most of excite- 
ment at Conrad Hilton Hotel last week was in 3 exhibit halls (see pp. 6, 7). 


"This was by far the best convention, businesswise, I've ever attended," software exhibitor 
told us, and his sentiments were echoed by hardware people. "We were selling on the floor like 


never before,"' we were told by equipment manufacturer. ''The traffic and interest were tremen- 
dous."' Latter belies fact registration was down over 100 from year ago in Dallas—4,308 vs. 
4,184—much to surprise of NCTA. 
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any such deal. 


Despite trade uproar, Japanese extended string of record color-export-to-U.S. months to 


90 in March, set new first-quarter color & total TV records, Finance Ministry figures show. 
| Japan shipped just under 307,000 TVs to U.S. in month, up 16.6%, with color up 21.2% to 198,- 
| 300, b&w up 9.1% to 108,700. First-quarter TV exports to U.S. were up 31.9% to 820, 300, 
color up 23.2% to 501,100, b&w 48.3% to 319,200. Total value of these exports rose 23% to 
| $110.3 million, as color value rose 22% to $90.7 million, b&w climbed 28.1% to $19.5 million. 
| Average color export price in period slipped to $181.06 from $182.83, while b&w average edged 
| up to $61.17 from $60.65. 


CB imports took 29.6% nosedive in March to 746, 700—March 1976 was first month that CB 
shipments to U.S. topped million—leaving 3-month total at 2.06 million, down 14%. Value of 
exports also dropped 14%, to $112.2 million. 


GAME FIRMS READY HOME COMPUTERS: Some will show up at June CES, others later in | 
year or early 1978, but home computers clearly are in immediate plans of leading firms in q 
fragmented video game industry. Major thrust into unexplored field isn't coming just from f ) 
vertically -integrated semiconductor houses, but such disparate firms as APF, Atari & Bally | 
(June CES), Coleco ("deep into project"), Magnavox (early 1978). 


Line between microprocessor (MPU)-driven programmable games & "computers" is thin 
one, and some in industry are skeptical about new products being readied. 'Many of these are 


just slightly more sophisticated than the RCA and Fairchild games, but with fancier names like 
"home computer,''' game executive said. Nonetheless, CES will see new breed of advance pro- 
srammables capable of performing complex interactive tasks beyond cartridge games now on : 
market. And many will carry word "computer" as prominent part of name. | 


- Several other companies without imminent plans to introduce home computers are stepping 
up design, engineering & market-research projects, in many cases pushing deadlines ahead to 


if @ = get products on market by 1978. Drive coincides with budding hobbyist computer market, but 
those planning to enter mass consumer market stress that initial home units will be simpler to | 
operate, perform fewer functions and carry lower price tags. Sofar, only announced home | 
computer is $495 PET unit shown at Jan. CES by Commodore (Vol. 17:3 p9). ny 


APF computer will be shown at CES, apparently won't be on market during 1977. Pres. Sy 
Lipper said unit "will be priced to attract both the consumer and the small businessman," didn't 
give other details. Atari unit (Vol. 17:16 p10) is being billed as programmable game, but it's 
understood word "computer" may be used in name, with non-game programs added to cartridge 
library once program gets off ground. Retail price is expected to be in $200 range. 


Bally "Professional Arcade" also will begin as programmable game (Vol. 17:16 p10), with 1 
hardware priced in $299 range, cartridges $20 each. But Mktg. Dir. Ross Scheer told us it | " 
"was designed to be expandable into a home computer" which "will do anything IBM computers 
did a few years ago. You won't have to put it into a closet and buy a new unit to get a computer." 


Whether Coleco will show version of home computer at CES isn't known, but Pres. Arnold 
Greenberg told us "an exciting new product" will be introduced at CES. Greenberg added that 


"home computers fit in very definitely with our plans. We're deep into that project. It is one 

of the imminent next generations [in the programmable field]. Our company deals with the home | 

environment in its broadest sense, and the home computer is a central part of the home environ- | 

ment," 

Magnavox computer apparently will be similar to Bally unit in that it will be game-computer | 

combination. Video Games Gen. Sales Mgr. Thomas Garvin said it probably will be shown in halt 

Jan. 1978, carry under-$200 price tag. 'We don't want something that's limited to games. We I 

want it to do home math problems, take care of tax forms, solve financial problems—there's vile 
3 an endless number of things people want a home computer of this type to do. We've found 1, 800 it 
Ry applications so far, and you can be sure there are more." | : 


. Home computer firms face enormous range of problems, including: (1) Lining up stable 
_ MPU supply as such semiconductor houses as GI, MOS & TI struggle to overcome start-up 
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problems, supply MPUs to non-computer programmable market, (2) Getting better grasp on 
demands consumer will make of computer. (3) Keeping price at under-$500 mass-market 
level. (4) Developing viable software distribution systems. (5) Establishing service networks, 


But raft of toy/game, coin-op & consumer electronics manufacturers are intent on develop- 
ing market for problem-solving computers, some already discussing 2nd generation of home- 


control computers using MPUs to regulate gas & electricity consumption, automatically maintajiy _ 
food inventory record, other household functions. 


Meanwhile, game producers are planning range of new products in already-mundane pro- 
grammable game and dedicated arcade-style field. At CES with new programmables will be 


APF, Atari, Bally, Coleco, Unisonic—plus RCA & Fairchild, and possibly several surprise 
entries. Coleco Telstar programmable (Vol. 17:8 p11) will have 3-cartridge library ($20 list) 
by year's end, all in color with 6-8 games. Fairchild will show "4 or 5" new cartridges for Ch, 
F programmable (formerly VES) at CES, bringing total to 12. Firm is delivering cartridges 
1-5 "in quantity,'' will ship 6, 7 & 8 in late May, 9 & 10 in July, 11 & 12 in Aug. 


National will show new Adversary 600 at CES, $80 dedicated unit which plays range of ball- 
&-paddle (b&p) games plus pinball & "wipeout."' Allied Leisure, now in Chapter XI, canceled 
CES booth, is phasing out game inventories (4,000 completed sets, parts & materials for 10,000 


more), dropping plans for programmable. Lloyd's is also backing off strong commitment to 


game market, will continue to offer b&p unit through Monte Verde Div. but is temporarily shely- 
ing plans for programmable. 


VTR SOFTWARE MARKETING—4 APPROACHES: Home video programming is now at starting 


gate, with opening gun about to sound for at least 3 major (and many minor) entities in next few 
weeks or months. Four companies poised to begin exemplify 4 different approaches: (1) Low- 
cost feature film sales at prices competitive with those quoted for disc (Sony/Paramount). (2) 

High-priced "collector's-item" subscription library of TV "classics" (Time-Life). (3) Direct- 
to-consumer rental (Teletronics-MGS). (4) Sales of features which will never be on TV through 
TV-video hardware dealers (Entertainment Video Releasing). 


Sony/Paramount Home Entertainment Center (Vol. 16:32 p9) is expected to announce plans 
within next 2 months, won't comment till then. It's known, however, that it intends to start 
test-marketing feature films from several movie companies by direct mail in next few months, 
with approach based on principle of "residual value" of cassette. It hopes to offer pre-recorded 
cassette costing few dollars more than blank cassette—watch it once or twice, then re-use cas- 
sette as a blank. Industry reports indicate S/P may be aiming at eventual $19. 95-$25 for recent 
feature film in one cassette (for 2-hour machines) vs. list price of $16 for unrecorded blank 
cassette. Features will be released on cassettes about same time as pay cable. 


Time-Life Video is ready to start market-testing in next few weeks with direct-mail cam- 
paign to Betamax owners, using approach similar to Franklin Mint and Time-Life's own record 
operation. Offered will be "Best of Time-Life TV" package of classic programs syndicated by 
T-L-episodes from Ascent of Man, Civilization, Rose Kennedy Remembers, etc. Series of 8 
one-hour cassettes—one every 6 weeks—will be tested at prices from $380 to $480 for whole 
set, or $40-$60 each (plus shipping & handling) in "fine edition ' leather-bound with gold stamp- 
ing. After mail campaign with phone follow-up, retail test will be conducted using up to 5 stores — 


in each of 10 markets. TLV Consumer Mktg. Dir. Paul Eisele Says research among Betamax 
owners was "sufficiently encouraging" to warrant market test. 


As to S/ P's low- cost approach, Eisele told us "there's no Way you can sell a movie for $25 
ata profit'—listing these costs: Cheapest cassette $9 wholesale, duplication $7. 50, packaging 
25¢-$1, royalties up to 25% of list price—plus distribution & ad costs, markup, etc. 


Teletronics- MGS venture of tape du licator Teletronics and TV station film distributor 
MGS Services (Vol. 16:8 p8) is assembling library, preparing for market testing, we were told 
by Pres. George Gould. Cassettes will be rented direct to consumers at prices "comparable to 


going to a movie'-further details unavailable. 
Entertainment Video Releasing (EVR), N. Y.-based company headed by ex-fashion photo- 
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CUSTOMS BONDS: Size of countervailing-duty bonds 

@ required from importers of Japanese consumer elec- 
tronics runs 5-20% of value, depending on product. 
Bonds are being required as interim measure to pro- 
tect U.S. revenue in event Treasury fails in attempts 
to have either ruling or law changed. They are re- 
sult of Customs Court ruling that Japan's commodity 
tax rebate to exporters is same as subsidy (Vol. 
17:16 p7). 


Here's rundown on rates, as applied by Customs 

last week: TV, TV combinations & picture tubes, 
90% if tube has maximum field diameter (diagonal) 
over 69 cm (27.1"), 15% if smaller; stereo radios, 
stereo tape recorders & players, phonos, radio- 
phonos, 15%; other radios, tape recorders & players, 
10%; radios with metal cabinets higher than 90 cm 
(35.4"), 5%. Parts are subject to extra duty levies 

d if tax rebates have been given. 


While VTRs aren't covered, some CBs may be. 
CB-only units aren't subject to Japanese commodity 
taxes and don't benefit from rebates when exported, 
but there's investigation into practice as it relates 
to combinations—CB with radio and/or tape. 


Dumping-duty bonds being collected on sets im- 
ported from Japan or Japanese-owned companies in 
Taiwan & South Korea are 20% or 100%. When im- 
porter & exporter aren't related, or when first sale 
price in U.S. is known, dumping bond is for 20% of 
shipment value. When sale price is unknown, bond 
must cover 100% of value. For example, 20% bond 
is required from private-label retailer on sets he 

imports directly from Japan or purchases from actual 

importer at price stipulated earlier. Because final 
prices of sets most Japanese brand name marketers 
charge their customers frequently are subject to ne- 
gotiation (quantity discounts, promotional allowances, 
etc.), Customs considers prices to be unknown at 
time of importation, 


When resale prices are known, importers are 
required to post bonds totaling 35% of value for both 
dumping (20%) and countervailing-duty (15%) potential 
liabilities. When price isn't known, 100% bond is 
. required on assumption it's large enough to cover 

any penalties that may be due. 


Importers don't put up full value of bonds, of 
course, They pay one-time charge of 0.5% to 1.5% 
of face value, are ultimately responsible for full 
- amount of any extra duties levied. As time passes 
and cases drag on—countervailing issue probably 
won't be resolved before year's end and Customs is 
now more than 4 years behind in determining fair 
value of Japanese TV imports—value of outstanding 
____ bonds will be in hundreds of millions of dollars, 
sf which probably will force surety companies to signi- 
____ ficantly increase bond costs. Importers, meanwhile, 
1 are faced with problem of how much of risk they can 
pass on in form of increased prices to dealers. 


84 First importer to react to situation was TEAC, 
which announced it would add surcharge to dealer 
invoices to cover part of additional 15% as soon as 
present inventories are depleted. Though its actual 
expense is only for bonds, TEAC feels it must treat 

} additional tax as "a completed action," said Mktg. Vp 
Allen Novick. 
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Howard Raphael, ex-Intel, appointed National 
Semiconductor microprocessor product mktg. dir... 
Robert Gur-Arie, veteran trade assn. official, ap- 
pointed IHF exec. dir...G. (Ike) Royster, ex-Syl- 
vania, joins Toshiba as southeastern mgr...Allen 
Novick, TEAC (U.S.) mktg. vp, elected a dir... 
John Vurich, ex-National Semiconductor video games 
mktg. mgr., shifts to Atari as new product mgr. 


Henry Kloss resigns from Advent board at com- 
pany's request, severing all connection with projection 
TV & audio firm he founded 10 years ago, though he 
retains about 30% stock interest; Kloss left Advent, 
set up new r&d company last Oct.; Peter Seamans, 
an original Advent investor, also leaves board at com- 
pany request. 


Gerard Seelig, ITT Commercial Products vp- hi 
group exec., adds interim post as gen. mgr. of Auto- | 
motive Products Group/N. America following resigna- 
tion of Vp Guy Fiske... Paul Hachigian, ex-Compucorp, 
named pres. of Frontier, financially troubled watch 
module producer, succeeding Shigetshi Takahashi, 
who continues as chmn...Andre Sousan, Commodore 
Business Machines engineering vp, and James Harper, 
gen. mgr. for digital watches, resign... Mike Govorko, 
onetime MGA, joins VOR Industries (record-care 
products) as national sales mgr., new post. 


Richard Porter advanced at Sylvania Components 
from ad mgr. to sales promotion mgr., succeeding 
James Tobin, now special products mgr. for Replace- 
ment Mkts. Operation...John Borzoni advanced at 
Littelfuse from electronic products sales mgr. to 
engineering vp; Milan Bagel promoted from eastern 
sales mgr. to electronic OEM products sales mgr... 
Philip Murray, Cornell-Dubilier New Bedford, Mass. 
plant gen. mgr., named vp... Eugene Karrer shifts 
at Ford from Climate Control Div. vp-gen. mgr. to 
same post with Electrical & Electronics Div., succeed- 
ing James Bakken, now head of Tractor Operations, 

———__#—__—— — 


Zenith's Canadian ad claiming repairmen there 
find Zenith color sets easiest to service and need 
fewest repairs was found misleading by Toronto 
criminal court judge, who levied $1,000 fine against 
agency Foote, Cone & Belding. Complaint was 
brought by Consumer & Corporate Affairs Dept., 7 
which contended questionnaire used to obtain opinions I: 
of servicers was biased in Zenith's favor. Challenged | 
ads ran in 1972-74, are similar to ones Zenith runs 
here. In U.S. BBB's National Ad Council ruled ; 
British Industries had successfully substantiated ad | 


claims that its 2 top-selling record changers had | 
larger share of market than best sellers of competi- 1% 
tors and that cartridge & base were included in retail Bit 
price, also accepted lab tests as proof Ball Corp.'s 
Sound Guard coating reduces groove wear & destruc - 
tion on phono records. It closed file on challenge 
of Pioneer claim its SX-1250 receiver was world's 
best when Pioneer said it dropped ad because of 
model changes. 


BSR, charged with patent violation by Seeburg 
(Vol. 17:6 p9), filed counter action to have patent 
declared invalid. Patent, covering phono disc track- 
selection system, expires in Sept. 
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. HUGE PROFIT JUMP FOR ABC-TV in network oper- RECORD-BREAKING color salds to. eens in inv April 5 | 

= ations last year of 186.2% to $83 million, although were 38% above April 1976 and beat 1973 record by yi) 
CBS-TV Network remains well on top at $129 million; 11% at annualized sales rate just any of 10 million i¥ 1. 
NBC also has $83 million pre-tax profit. ABC owned units. (P. 7) | 7 

| TV stations far ahead of CBS, NBC. (P. 1) BETAMAX STEALS SHOW at Sony édavention: 2-hour 

h STRONG ANTI-VIOLENCE report is mulled by House unit priced at $1,300. More aggressive posture | 

, i Communications Subcommittee. Draft condemning hinted as Sony foregoes price increases for first | ; 

ibe networks, seeking to reduce present level of TV may- time, plans to boost domestic color output to 50,000 | 

o hem, is delayed to enable members to iron out dif- monthly. GE phases out industry's last hybrid color. \ 
ferences. (P. 2) (Pp. 7 & 11) | 
HOLLINGS ON RADIO-TV: Broadcasters have done COLOR TV IMPORTS set record again in March & | 
‘generally excellent job,' but shouldn't be freed of all first quarter, aided by growing chassis shipments a 
fairness & equal time obligations, have room for from Mexico. Overseas supply of low-end 23-chan- | i 
improvement on TV violence. (P. 3) nel CBs drying up. (P. 8) | \ 
OTA SEEKS ROLE in communications policy develop- | MICROPROCESSOR GAMES show up at N.Y. Pre- .. 
ment, holds series of meetings to define issues, plot mium Show, Microelectronics & Unisonic outlining HT 
research agenda. (P. 4) plans. Venture electronics also will enter market. im) | 


JD-NBC DROP PAY BARS on exclusivity in amend- Hand-held blackjack game by Unisonic. (P. 10) | 


Hh 
ing consent agreement. Govt. says it almost pulled FCC GAME-TESTING backed up; 48 models waiting 1 | | 

{ 

| 


a ; out on issue. CBS, ABC arguments rejected as at labs, 8-week delay. Only 2 programmables ap- \ 

4 _ rehash of old issues. (P. 4) proved this year. Atari & Coleco only ones on wait- | 

an r P 

| FCC SEEKS SEC. 315 CHANGES to exempt presiden- 78 st. (P- 10) bl) 

~s tial races. Wiley move to repeal equal time loses RCA EXPECTS RECORD 2nd quarter, Pres. Griffiths Ba 

ie 4-3. Hooks & Fogarty say rule's further 'erosion' tells stockholders; videodisc plans still up in air; | if ; 
: 


HUGE JUMP FOR ABC-TV NETWORK PROFIT: Whopping 186.2% increase in pre-tax profits | 
by ABC on its TV network alone led healthy jumps in revenue and income for all 3 networks in | 
1976, according to figures obtained by Television Digest. CBS-TV Network continued as clear t 
volume leader in 1976 with pre-tax profit of $129 million (up 21. 7% from $106 million in 1975) | 
on revenue of $725 million (up 21.6% from $596 million). 


ABC-TV Network profit jumped to $83 million (up 186.2% from $29 million in 1975) o on revenue | | 
of $708 million (up 38.8% from $510 million). NBC-TV Network also had $83 million profit (up ) 

12.9% from $73.5 million) in 1976 on revenue of $684 million (up 19.4% from $573 million). 

For each network, revenues are after payment of affiliate compensation & commissions; 3-net- 

work totals for revenues & profit match earlier combined figures released by FCC (Vol. 17:15 
pl), which never breaks figures down by individual networks. (For rerap of network profits 

1972 -75, see Vol. 16:24 pl). 


Among network-owned TV stations, ABC outlets did me far the beats in 1976, ‘to wit: ABC 
» revenue $175 million, profit $72 million; CBS revenue $159 million, dag $45 "million: NBC 
' Tevenue $148 million, profit $41 million. 


At last week's RCA stockholders meetin (see p. 12), imi. Pres. Edgar Griffiths pledged 


a f 
will give media ‘absolute power.' (P. 5) $100 million in r&d. (P. 12) | ie 
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NEW MPU GAMES: Microelectronics Inc. will join 
swelling ranks of firms entering microprocessor 
(MPU) programmable game field (Vol. 17:17 p11) at 
CES, Sales Vp Jerry Allen revealed last week at N.Y. 
Premium Show. New unit is in $150 range using $5 
cartridge-size audio cassette. Unit will have 6 built- 
in games, initial 4-cartridge library with new pro- 
grams added about twice a month. Unisonic also un- 
veiled MPU plans (Vol. 17:3 p12), passing out bro- 
chure on Tournament 2711 (8 built-in games, car- 
tridge availability, prices not set) to be shown at CES, 


Also at Premium Show: New Unisonic Vegas 21 
calculator/black jack game (hand-held about $50, 
desktop unpriced), mini cassette recorder (about $70) 
with optional floor pedal; Conic 3-game video game 
(color $30 wholesale, b&w $25) with joystick control; 
Microelectronics $19.95 promotional b&w game 
(MT4A) to be added in fall. 


Atari showed premium-line Super Pong Pro Am 
($50, 2 players, 5 games) which spokesman said 
eventually would be phased out along with rest of 
Atari's low-end Pong games as dedicated and MPU 
games are introduced. Fairchild displayed Channel 
F MPU (with cartridges 1-5), but RCA spokesman 
said tight supply situation will keep Studio II MPU 
out of premium line until 2-step distribution pipe- 
lines are filled. Other games: Magnavox line, in- 
cluding new Odyssey 4000 (Vol. 17:8 p11) 48-game 
unit; Allied Leisure 2- & 4-player games ($35 & $55 
wholesale) and Boogie pinball machine ($700) now 
being distributed by Roban International, which bought 
game inventories after Allied filed Chapter XI bank- 
ruptcy petition (Vol. 17:17 p12). 


Major TV firms offered premium buyers full 
consumer electronics lines, but only new products 
were Sony CBs and compact stereo systems intro- 
duced last week, 


FCC & GAMES: Talk of expanding programmable 


games market is only talk as far as FCC is concerned. 


Despite spate of recent approvals, Laurel, Md. labs 
have yet to okay programmable this year and only two 
(Coleco & Atari) are now in for testing. So far, Fair- 
child (Vol. 16:43 p11) & RCA (Vol. 16:48 p11) are only 
firms to win type approval for programmables. 


Atari & Coleco probably will make it in time for 
CES, spokesman said, but others hoping to submit 
game and get approval in time for June show probably 
are out of luck. Labs also have 46 dedicated-chip 
games waiting to be tested, are running about 8 weeks 
behind. Rejection rate is about 50%, "but it was 
higher this week," he said. 


Under current FCC rules, unapproved products 
may be shown at trade shows and in promotional ma- 
terial, as long as they're labeled as such. But FCC 
still doesn't allow actual demonstrations before 
approval, so firm hoping to operate programmable 
at CES may be forced to hardwire game directly 
into TV set. 


Recent approvals: Granada (CS1818), Atari 
(C202), Santron (TG201), Coleco (6032 & 6130), 
Magnavox (BG7520CH01 & 02), International Mdsg. 
(888), Dayya (VM-90C), Unisonic (T150R), Digitron 
(7652 & 7701), Accurate Electronics (TVG315). 
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HIGH-END CB: TI & Sony are moving into less yol- 


atile high end of CB market with SSB 40-channe] units oy a Trade Personals 


in deluxe above-$300 range. TI unit uses micropro- 
cessor to control "'selective-call"' function which al- 
lows operator to ''dial'’ companion TI receiver by 
punching 5-digit code number on keyboard of control/ 
head microphone. 


User can monitor prearranged channels in com- 
plete silence, transmit or receive calls on any stand- 
ard 40 or 80 SSB channels using code numbers. Any 
o-digit number can be chosen, firm says, since 
there are 100,000 possible combinations on each SSB 
channel and 8-million-to-1 odds against 2 users 
selecting same code in given area. 


Other automatic MPU-controlled features: Clear- 
channel scanning, SSB tuning using charge-coupled 
filter, transmitter shutdown with any change in SWR, 
Two-piece mobile version with trunk-mounted trans- 
mitter ($325) and base station ($375) will be available 
in major cities west of Mississippi in late summer, 
rest of country by mid-1978. 


Sony SSB uses high-stability frequency generator, 
eliminating need for fine tuning of delta knob. Called 
"Long Hauler,’ unit also features emergency Ch. 9 
& "trucker" on Ch. 19 lock-in, PA function & built- 
in ANL and variable squelch. List is $460. Firm 
also introduced mobile 40-channel CB ($240) and 
hand-held 40-channel portable with one-watt output, 
battery/signal-strength/modulation meter and Ch. 9 
priority switch ($175). SSB & mobile will be avail- 
able in June, hand-held in July. 


Note: Recent survey of 30 Japanese CB makers 
revealed about 20% production drop in March from 
year earlier to 995,000 units, indicated total will 
taper off to about 740,000 in June. 

— i -- — 

CB Scene: Solutions to TVI problem are offered 
by Vidaire Electronics & Gold Line. Vidaire CB 
filter attaches to TV set antenna terminal, attenuates 
CB interference more than 41 dB at 27 MHz. Gold 
Line low-pass filter plugs into back of CB rig, gives 
"excellent" suppression above 36 MHz without affect- 
ing strength of CB signal... Latest edition of Radio 
Shack's "All About CB Two-Way Radio" now available 
at $1.25... Midland introduces modular 40-channel 
CB remote unit ($275) with central control unit small 
enough to mount on glove compartment... National 
Semiconductor brochure on CB ICs, including micro- 
processor-controlled tuning system, now available... 
FCC ups initial CB violation fee from $50 to $100 for 
use of unauthorized power or frequency, to $75 for 
attempting to "skip" signals more than 150 miles or 
operating with overheight antenna. 


Film-to-Betamax dubbing service by S/T Video- 
cassette Duplicating (joint Sony-Teletronics enter- 
prise) will be inaugurated next month through Betamax 
dealers. Sample list prices: Up to three 50-ft. reels 
(8mm or super-8) put on cassette $26; 8 reels on cas- 
sette $46; 35mm slides, up to 64 on cassette, $25; 
each additional slide 40¢. Special services: Back- 
ground music $8, titles at start of cassette $6, elec- 
tronic color restoration $7. 50 per 50-ft. reel, addi- 


tional cassette copies $19. 50, editing of film $12.50 
per 50-ft. 
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V.J. Adduci resigns as EIA pres., effective June 
15, to take similar post with Motor Vehicle Mfrs. 
Assn. Search committee to find successor is being 
appointed. William Simcox, ex-Govt. Products Div., 
appointed administrative vp, responsible for account- 


ing, production, administrative services, maintenance, 


conventions & PR; Norman Sharp resigns as PR dir. 
to join Outdoor Power Equipment Institute... Donald 
Bronson advanced at RCA Picture Tube Div. from 
dir. general of French venture, Videocolor S.A. to 
vp-international, succeeding William Hartzell, now 
engineering vp. 


Sol Fields resigns as Morse national service 
dir. to take similar post with unidentified Cal.-based 
audio firm...James Johnston, ex- Zenith, appointed 
Altec consumer products sales vp... Paul McGuire 
advanced at Electro- Voice from speaker product mgr. 
to sales mgr...Stephen Diener promoted at ABC Rec- 
ords from International Div. pres. to pres., suc- 
ceeding Jerold Rubinstein, resigned. 


Arnold Fisher resigns as Allied Leisure mktg. 
dir. to join Miami-based import-export house Roban 
International as chmn...Ken Hicks, ex-Omron (U.S.), 
named Bourns Trimpot Div. mktg. vp...Dean Fitch 
resigns as Fairchild Consumer Products Group spe- 
cial mkts. sales mgr. to enter consulting field... 
Stanley Cundey advanced at N. American Philips from 
asst. treas. to treas., succeeding Robert Dunn, who 
continues as financial senior vp...Howard Aronson 
appointed Columbia Magnetics national consumer 
sales dir., succeeding Gary Schwartz, now with Almo 
Electronics. 


Archibald Doty appointed Johnson American 
staff sales engineer-vehicle. 


Latest Tokyo round of negotiations on voluntary 
limit on Japan's color exports to U.S. produced 
"some very real progress" toward ending stalemate 
over extent to which unfinished sets & subassemblies 
would be covered, spokesman for U.S. Office of Spe- 
cial Trade Representative (STR) told us. "But, we're 
still pretty far apart on numbers," he said, adding 
more technical-level meetings are needed. Member 
of U.S. trade team is going from Tokyo to London to 
brief STR Chief Robert Strauss, who will meet with 
Japan Vice Minister for International Trade & Indus- 
try Minoru Masuda, in London early this week. 
President Carter has until May 22 to tell Congress 
what he intends to do about International Trade Com- 
mission's recommendation that color duty rates be 
hiked to 25%. In U.S., IUE & IBEW are asking mem- 
bers to write Carter to reject both voluntary quota 
idea & ITC recommendation, impose color import 
quota instead. IBEW is seeking similar restrictions 
on b&w and TV subassemblies as well. 


FCC dropped plan to allow type-acceptance & 
certification testing of CBs by Japanese (Vol. 17:6 
pll). Stated reason for change was reduction in 


Wm number of new CB sets coming into U.S. labs, easing 


of work load. Unmentioned factor may have been 
pressure put on FCC by domestic producers. 
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WEEK'S NEW SETS: Sony color TV line, prices un- 
changed (see p. 7)—all products carryovers except 
as noted: 5'' AC-DC $460; new 7.7'' AC-DC $480 
(9'' AC at $430 has been dropped); 12'' $400 & $420; 
15'' $460, remote $530; 17'' $520, $540, new set at 
$540, remote $620; 19'' $580 & $600, remote $700; 
21'' $720, new remote $820. All remotes have elec- 
tronic tuning, others mechanical. Monochrome line 
features only one AC-only mode, 13" at $150. AC- 
DC sets: 5'' $140; 7'' $145 & $155; new 8'' $150, 
11" $160. 


Sony added 9 new radios, starting with pocket AM 
at $10, including FM-AM table-pocket unit, which 
can be removed from table speaker to be used as 
pocket set, $80, and set with 29 SW bands, LW, AM, 
2 FM bands and cassette recorder at $1,995. Two 
new cassette recorders with FM-AM are $120 & $290 
(stereo). Two new compact stereo systems, with 
cassette or 8-track, are $450, replacing clam-shell 
design EX line, introduced last year and now being 
liquidated at 25% price reduction. 


Panasonic's current multinational color TV pro- 
duction plan calls for sourcing all portables, includ- 
ing VIR-equipped model, from Japan, all 25" con- 
soles with Color Pilot from Panasonic Canada, pair 
of consoles from Quasar. All consoles feature Syl- 
vania's 100 tri-potential tube, most portables will 
have new Japan-made higher-voltage bi-potential 
tube. Our report last week contained some contra- 
dictions (Vol. 17:18 pp 9 & 11). 


MGA will expand 1978 color line (Vol. 17:16 p11) 
with Japan-made 21" table model & 25" table produced 
in new Irvine, Cal. plant. Both will have 12-position 
varactor remote tuners, use 110° in-line matrix slot- 
mask tubes sourced from Mitsubishi in Japan, mark- 
ing first importation of 25" tubes from there. Sets, 
slated for Aug. availability, are still unpriced. 
ss —--— 

Audio notes: First product from Mesa Electron- 
ics will be speakers. Mesa, founded 4 years ago as 
import-distributor of Mexican-made recorder 
changers, will unveil line of 4 U.S.-made speaker 
systems at $109-$259, each featuring front-mounted 
stepping slide-switch crossover control. Plans for 
changer remain ''on hold,'' Mesa says...BSR showed 
changer version of remote-control Accutrac program- 
mable record player to reps last week. Changer uses 
belt drive, where single-play utilized Matsushita- 
supplied direct-drive motor, is priced well below 
$600 list of single-play version. BSR also showed 
shortened, upgraded & redesigned line of high-end 
automatic turntables... Roadstar now offers 3-year 
parts & labor warranty on in-dash car stereo equip- 
ment. ..Channel Master's first one-step audio line, 
designed differently from equipment sold through 
distributors, consists of 7 bi-&-tri-mode compact 
systems from $150 to $400, 8-track record desk at 
$100, all made in CM's Taiwan plant. 


Murata is expanding size of Rockmart, Ga. ce- 
ramic capacitor plant 25% to 40,000 sq. ft. Company 
says addition will be completed in July. 


Distributor orders of components in March rose 
19.4% from Feb., but were about even with same month 
last year, EIA reports. 
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in dollars. Parentheses denote loss. 


Advance Ross 


1977-qtr. to March 31 9,935,628 

1976-qtr. to March 31 5,312,260 
AEL Industries 

1977-year to Feb. 25 35,281,051 

1976-year to Feb. 27 30,437,461 
Automatic Radio 

1977-6 mo. to March 31 33,102,000 

1976-6 mo. to March 31 37,183,000 

1977-qtr. to March 31 19,649,000 

1976-qtr. to March 31 19,819,000 
BBDO International 

1977-qtr. to March 31 22,300,000 

1976-qtr. to March 31 18,900,000 


Columbia Pictures Industries 
1977-9 mo. to March 26) 269,017,000 
1976-9 mo. to March 27 251,489,000 


1977-qtr. to March 26, 94,472,000 
1976-qtr. to March 27 74,829 ,000 
Doyle Dane Bernbach 

1977-qtr. to March 31 15,182,000 
1976-qtr. to March 3] 13,130,000 


Esquire Radio & Electronics 


1977-qtr. to March 31 6,354,226 

1976-qtr. to March 31 4,056,831 
Gross Telecasting 

1977-qtr. to March 3] 1,788,154 

1976-qtr. to March 31 1,571,650 
Harvey Group 

1977-year to Jan. 29 33,039,293 

1976-year to Jan. 317 31,489,843 
Heritage Communications 

1976-year to Dec. 3] 4,342,425 

1975-year to Dec. 31 2,677,103 

1977-qtr. to March 31 1,223,680 

1976-gtr. to March 31 972,828 


ITT 


1976-qtr. to March 31 | 2,693,240,000 


Koss 


1977-9 mo. to March 31 13,606 ,929 
- 1976-9 mo. to March 31 14,502,742 
1977-qtr. to March 31 4,405,808 
1976-qtr. to March 31 4,659,067 
Ogilvy & Mather | 
1977-qtr. to March 31 31,275,000 | 
1976-qtr. to March 31 24,178,000 
Soundesign > 
1977-qtr. to March 31 26,207,000 
1976-qtr. to March 31 26,055,000 
Superscope & 
1977-qtr. to March 31, 41,300,000 
1976-qtr. to March 31 39,600,000 
Tele-Communications 
1976-year to Dec. 31 46,078,000 
1975-year to Dec. 31 40,574,000 
Teleprompter 
1977-qtr. to March 31, 27,782,000 
1976-qtr. to March 31 23,925,000 
UA-Columbia Cablevision 
1977-6 mo. to March 31 11,395,000 
1976-6 mo. to March 31 9,648 ,000 
1977-qtr. to March 31 5,812,000 
1976-qtr. to March 31 4,969 ,000 


Financial Reports of TV- Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 


129,529. 
171,001 


883,331, 
407 ,232 


1,593,000 

3,360,000 
481,000. 

1,495,000 


1,812,000 
1,562,000 


27 ,898,000° 


10,072,000, 
5,990,000 
956 ,000 


856,000. 
949,000 


252,243 
213,459 


332,153 
275,200 


233,692° 
134,229 


(12,424) 
(581,474 
(314,707 

(20,750 


142,079,000 
119,292,000 


160,601 

] »120,772 
(109,129) 

414,215 


_ 1,377,000 


1,043,000% 


1,279,000 
1,320,000 


1,400,000 
1,900,000 


1,008,000 


(156 ,000)| -. 


1,118,000 | .07 
(1,247,000) | - 


1,214,000 
969,000 
627 ,000 
511,000 


pointedly noted RCA's "number one domestic com- ° 


_ mitments as to precise time" of introduction. 


_ Supply color TV plant & technology to Poland, its 


‘said RCA' 


beyond." 


} ss 


United Cable TV 


1977-9 mo. to Feb. 28 12,844,000 (56,000) | 
1976-9 mo. to Feb. 29 10,274,000 | (3,473,000) 
1977-qtr. to Feb. 28 4,274,000 57 ,000 
1976-qtr. to Feb. 29 3,911,000 (532,000) 


Notes: * includes special credit. bRestated. “Adjusted. 
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RCA'S OUTLOOK: RCA expects to follow record first Gs 
quarter with record 2nd quarter, and first-half net 

Should exceed that for all of 1975, Pres. Edgar Grif- 
fiths told happy shareholders at annual meeting last 

week. Consumer Electronics & Services operation, — 
which posted 42% profit rise in Jan. -March, was : 
Singled out for particular praise by Griffiths, who _ 


petitor" (Zenith) had decline in same period. 


_ He said RCA has 2 versions of hour-per-side 
videodisc in lab, reaffirmed position player must 
eventually sell for $400 or less. "We have not made | 
a decision to go forward. On the other hand, we have 
not made a decision that we will not go forward," he 
Said, adding he'd "refrain from making dates & com- _ 


_ RCA has started getting income from contract to e 
solid state business is in black & company is "vir- 
ually sold out for 1977 for picture tubes" in U.S. & 
Europe, he said. As for electronics future, Griffiths 

id S r&éd outlays now exceed $100 million annu- ; 
ally and "we will continue to Spend at that level& = 
| = ee | <a 

ey <*- tS a [Se . — ‘ “ee 
,_ Warner Communications says electronic game 
Sales (Atari) last year totaled $35.5 million, gener- | 
ated $174,000 pre-tax profit. aa 
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Broadcast 


'WE LIKE IT UP HERE,’ Network Pres. Duffy says 
of ABC-TV's No. 1 position. Network execs. prom- 
ise exuberant affiliates continued program innova- 
tions, say there's no complacency. Sexually-ori- 
ented 'Soap' seen as controversial ratings winner in 
fall. (P. 1) 


SPORTS CURBS get top network priority at Senate 
hearing; renewal legislation remains NAB & FCC 
goal. NCTA proposes standard of "public harm!' for 
cable-broadcast competition. (P. 2) 


FTC TOY PROBE envelopes NAB as agency subpoenas 
Code Authority's documents on approval of 16 toy ads. 
NAB seeks to quash FTC subpoena, claiming it nei- 


judge sets Sylvania complaint hearing. (P. 7) 


DIMENSIONS OF RECORD color month: April sales 
up 38%, production up 27%, factory-distributor in- 
ventories up 18%. Monochrome TV & radio sales 
also up substantially from 1976. (P. 8) 


TOTAL TV MARKET at 3.6 million in first quarter. 
Steep color output boost by U.S. producers held im- 
port penetration to modest increase near year- 
earlier level. (P. 8) 


ZENITH DEBUTS 'VCR,' indicates price will be close 


ther creates nor disseminates ads. (P. 4) 


4 AM VIOLENCE RATING WAR spreads as NBC accuses 
CBS of 'misleading' public in stating that NBC has 
highest violence levels. ABC technique measures 
violent act's context within program. (P. 5) 


FCC REVERSES on WLTH(AM) Gary, will allow sale 
t to black group. (P. 5) 


to Betamax. Color Sentry, electronic tuning sharply 
expanded. TV prices unchanged, but some compact 
stereos are reduced. (Pp. 9 & 10) 


GAME SALES head for strong '77 finish, despite slow 
first half, producers say, projecting 7-10 million 
sales. Tight semiconductor supply may lead to new 
shortages in 4th quarter. (P. 11) 


'WE LIKE IT UP HERE'—ABC-TV: "We have very sharp memories of what it was like back 
there'' as No. 3 network. 'We came up the hard way...and we like it up here [No. 1 in prime 
time] a whole lot better.'' This, from TV Network Pres. James Duffy, just about summed up 
attitude of network & station execs. alike at last week's ABC-TY affiliates’ convention in L.A. 


The mood was exuberant following ABC's massive prime-time ratings win of 1976-77 sea- 
son. "And next fall looks even better,"' multiple- station owner affiliated with all 3 networks told 
us. ''There's just not a dark cloud in sight for ABC." 


There was no complacency by network officials as several stressed ABC reached top 


e through innovation, promised to intensify development of new program forms. Vp Alfred 
Schneider said ABC "revolutionized'"' TV program concepts in 1976 and "prime time will never 
: be the same again." 


Affiliates seemed to appreciate fact network dwelt very little on its huge rating success; 
) there was no crowing or arrogance. Instead, network execs. talked about future. ''They haven't 


lost their ability to be humble," affiliate said. "The CBS-type arrogance of so many years just 
isn't in the Pierces and Rules and Duffys." 


e Affiliates buzzed after screening of first 2 episodes of prime-time series "Soap'— which 
ae deals heavily in extra-marital sex. ABC Pres. Elton Rule predicted it'll be most controversial 


and talked-about program since ''All in the Family'W-and just about everybody agreed he's right. 
"We couldn't afford not to carry it... After all, I turned down 'All in the Family’ twice," he told 
WM@us. Added affiliate: "It's a hell of a hot show and is going to be the big ratings winner of the fall." 


Handful of affiliates—'it's just too goddamned much, just nothing but sex," affiliate told us— 


. 
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ZENITH FOR 1977: Zenith distributors were told to 
expect 8.7-million color set year in 1977, with both 
ond & 3rd quarters running at 8. 7-million rate, 
monochrome at 5. 5-million for same quarters, 
Trendex first-quarter figures disclosed at Las Vegas 
convention showed Zenith with 22.4% share of retail 
color market, RCA 18.1%, Sears 8.2%. In mono- 
chrome, Zenith had 19.4%, RCA 14.7%, Sears & 
Panasonic 10.1% each, GE 9.3%. Big first-quarter 
surge for Zenith—in 12-week period surrounding 
Feb. convention—resulted from increased availability 
of 19'"' sets and aggressive promotional allowances 

in consoles, according to Mktg. Vp Robert Bowen. 
Result was 11.5% increase in Zenith weekly sales 
rate vs. 11.8% decline for "the competition," 


On VCR: (1) Independent survey indicated Beta- 
max owners will spend $500 on blank tapes in first 
year, making it good business—and "Zenith is dealing 
itself in."" (2) Zenith r&d on videodisc will continue 
despite entry into VTR field—'if some problems can 
be solved...it'll be an excellent business,"’ Exec. Vp 
Walter Fisher told news conference. (3) VCR may 
be featured in Zenith's national TV ads. 

Color story this year is more features, same 
prices—especially in portables & table models, With 
2 exceptions, new 13", 15"' & 19" prices are un- 
changed. New 13" leader & AFC step-up are $360 & 
$380, electronically tuned Color Sentry model open- 
listed (about $390), remote about $440. Leader 17" 
(AFC) is $400, electronically tuned Color Sentry 
step-up $430, remote about $510. New 19" leader 
(AFC) is open (about $440), step-ups open at about 
$450 & $460-$470. EFL 19" with Color Sentry starts 
at $480 (down $20), electronically tuned step-up and 
high-end Ellipse $500, $600 with remote (Ellipse 
down $10). All 19", 23" & 15" remotes have Zoom. 


In 23" line, all models have Color Sentry & elec- 
tronic tuning, pricing unchanged, remotes adding 
$100 to manual price. Tables are $600 & $650, 
manual consoles $670 to about $710, remotes $770. 
Lone 25" table is $680 (remote $780), unchanged. 

In 25"' console line (all with Color Sentry, electronic 
tuning), leg model is open-listed at about $700, 4 
step-ups $750, Avanti at about $800 (all with remote 
versions), Consoles with 14-channel Touch Command 
pushbutton tuning in new 5-model series are $820 
(remotes $920), up about $10 from comparable mod- 
els. Two combos are open-listed, about $1,295 & 
$1,675 (both up about $30). 

New audio line centers on Mini-Wedge compact 
series, aimed at young adult market, in 8-track 
player ($270), 8-track recorder ($300) & cassette 
($320) versions. Zenith dropped prices up to $30 on 
other compacts, increased power of Wedge 25% to 
15 watts (unchanged at $500), introduced Shure car- 
tridges in Allegro I & Il. Consoles were added at 
$360, $400 & $430. Single radio was added—elec- 
tronic digital clock (open, about $65) with "billboard 
readout panel'' mounted on top. 


——_ 
Coals to Newcastle: To reduce trade deficit with 
Japan & lower its U.S. trade surplus, Taiwan is shift- 
ing purchases of 33 products from Japan to U.S. 
Among items it will shop for here: Radios, radio- 


phono & radio-tape combinations, phonos, tape re- 
corders, telephones, calculators. 
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GAMES—STRONG FINISH? Despite limp market 
through most of first half, game industry generally 
sees strong over-all year, with heavy sales in 3rd & 
4th quarters pushing volume to 7-10 million units. 
That's more than double 1976, but vicious discount 
pricing on low-end ball-&-paddle units will hold dol- 
lar volume below $300 million, dropping average to 
$40-$50 from last year's $60-$65. Venture Electron- 
ics will show 5 games ($20-$90) at CES, including 
programmable, and MPU-controlled pinball machine. 
Programmable cartridges will be under $20, with 

3 available by year's end. 


Second- (and 3rd-) generation arcade & program- 
mable games will start showing up at retail in signi- 
ficant quantities during end of 3rd quarter, suppliers 
say, but tight supply of critical dedicated chips & 
microprocessors probably will see replay of last 
year when shortages hit b&p market during Christ- 
mas season. Semiconductor houses are being forced 
to turn out even more chips than they did last year, 
according to Coleco Pres. Arnold Greenberg, situa- 
tion which inevitably will cause shortages. 


Market will approach 7-10 million, Greenberg 
says, calling slowdown after Christmas "far less 
than we expected.'' Coleco shipped ''6-figure" quan- 
tity of games during first quarter, is capable of 
"doing considerably more than a million this year." 
Coleco annual report says firm shipped about million 
Telstar b&p units in May-Dec. 1976, making it 
"number one video game supplier in North America." 


Other producers‘ forecasts fall short of 10-mil- 
lion mark, but majority agree that first-half slump 
was function of seasonal factors, not market dis- 
integration. Magnavox Video Game Gen. Sales Mer. 
Thomas Garvin forecasts improvement in June with 
Father's Day & graduation promotions, sticks by 
earlier-1977 projection of 7-8 million units. Of 
total, 50% will be in under-$50 b&p games, Garvin 
says, with rest "fragmented all over" between ded- 
icated & programmable units. 


National Semiconductor 5-7 million-unit projec- 
tion shows prices dipping to $15-$25 at retail, sees 
market breaking out this way: Low-end (under-$30), 
3.5 million units, $125 million; mid-range (under- 
$100), 1.5-2 million, $100 million; high-end (over 
$100), 400,000, $55 million. Sales during first 
quarter this year were very soft, according to Na- 
tional's Joseph Obat, with total sales less than 10% 
of 4th quarter 1976. 


APF Pres, Sy Lipper (7-8 million) said market 
will pick up significantly in Sept. or Oct., blamed 
part of first-half slowdown on retailers' insistence 
that games are Christmas item, failing to promote 
& display them after season ended. Prices during 
remainder of year will bottom out at $19.95, Lipper 
said, with market for programmables "absorbing 
everything the industry can make." 


————__]_——_ 

Rectilinear Research has applied to Commerce 
Dept. for import adjustment assistance. Agency will 
investigate whether increased speaker system imports 
have adversely affected sales, profits or employment. 
Import impact aid for companies is in form of low- 
cost loans or technical expertise. 
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Broadcast 


FCC CANDIDATES NUMBER ‘about 100,' according 
to White House aide, but decision on filling 2 slots 
nears. Ferris still is 'a leading contender.’ Admin- 
istration examining equal-time law changes in time 
for 1980 presidential debates. (P. 1) 


NO 'CONFRONTATION' ON TV CODE, Gordon says 
of effort to strengthen 'voluntary' guidelines on sex & 
violence after 'tense' NAB Exec. Committee meeting. 
Cohen named TV vp. Van Deerlin & Frey to June 27 
board meeting. (P. 2) 


STATION-CABLE ECONOMIC STUDY up for FCC 
decision. Staff says 'facts' needed in place of ‘intui- 
tion' used so far. (P. 3) 


NO SURPRISES IN NETWORK inquiry comments as 
affiliates support networks; public interest groups & 
programmers support Westinghouse. Justice misses 
deadline, will file this week supporting ‘full explora- 
tion of the issues.’ (P. 4) 


N.Y. BOROUGH CATV GRANTS in works, following 
close of applications. Tarshis lists strongest, sees 
ATC first in Queens. (P. 4) 


SPECTRUM PROBLEMS probed in first of series of 
panel discussions on House Communications Subcom- 
mittee's planned Communications Act rewrite. MDS 
channel auctions proposed. (P. 5) 


KAHN'S LASER PLANS: Former Bell scientists to 
run new operation. In addition to CATV, sees market 
in Disco-Vision, supermarket readouts. (P. 5) 


FTC KID TV EFFORTS renewed by Chmn. Pertschuk. 
Will question whether there should be any children's 
ads; will look into OTC drugs, health & safety. (P. 6) 


WHITE HOUSE EXAMINING 'ABOUT 100* FOR FCC: Presidential aides have intensified seare 
for nominees to fill 2 vacancies at FCC, are on verge of making recommendations to President. 
They seem unperturbed by possibility that nominations may come so late that present commis- 

sioners will either stay on until successors are confirmed or leave vacancies. Chmn. Wiley has 
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COLOR SALES FALTERED oSterrerrore April, 


indicating halt of dealer buying to beat anticipated im- 
port price increases. (P. 8) 


ZENITH LEAD NARROWS in color & monochrome 
leadership, both races closest since 1973, our annual 
Share-of-Market survey shows. Panasonic leads in 
combined color/b&w gains. (P. 8) 


JUSTICE DEPT. REOPENS probe into legality of 
Japan color export check-price agreements after prod- 
ding by Congress, Zenith. April color imports from 
Japan about same as year earlier. CB imports down, 
23s continue to fade. (P. 10) 


HOME COLOR CAMERA, super-8 film scanner, 
promised as accessories by JVC which plans VHS 
"Vidstar’ videocassette dock deliveries in U.S. this 
year. Video excitement pervades CES. (P. 11) 


GAME/COMPUTER MARKET moves into new stage 
at CES with raft of programmables, home computer 
system from GI. Commodore showing higher-priced 
PET, low-end KIM-1 computer. FCC okays Atari 
programmable. (P. 12) 


CB DEBACLE evident in latest figures on Japanese 
production. March output down 56% from June 1976 
and 30 firms indicate further drops this month. (P. 13) 


SONY'S COMPETITIVE moves designed to assure 
"reasonable growth' rather than head-on competition 


with U.S. majors, Iwama says. (P. 13) 


TUBE PRICE HIKE tried again by RCA, which sched- 
ules 4% increase on 25" for Aug. 1. RCA & Sylvania 
to demonstrate high-focus-voltage bipotential & tri- 
potential big-screen slot-masks this week. (P. 14) 


made no secret he'll be pleased to stay at Commission until fall if vacancy isn't filled. 


Wiley's term e 


ires June 30; other seat is Comr. Hooks’, who plans to leave FCC at end 
of July. Addressing group of public interest representatives last week, White House Special 
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GAMES INTO COMPUTERS: Second-generation game 
market gets off to running start at CES this week with 
introduction of new programmables & home computers 
(Vol. 17:17 pil), plus unveiling of home computer 
system by pioneer game chip maker GI. Week will 
also see additional entries in non-video electronic 
area, including hand-held missile attack game by 

toy producer Mattel. 


Starting prices on first computers will be higher 
than original estimates, if $100 hike on Commodore 
PET (Personal Electronic Transaction) computer to 
$595 is guide. Introduced at Winter CES (Vol. 17:3 
p8), upgraded version of PET shown this week will 
go into "quantity production" in Sept., appear in re- 
tail outlets—possibly including Sears—in 3rd & 4th 
quarters, Sales Mgr. Arnold Karush said. 


Lower-priced KIM-1 computer ($245) inherited 
by Commodore through acquisition of MOS Technology 
will get first non-hobbyist-market exposure at CES. 
Introduced in 1975, KIM-1 was aimed originally at 
technically oriented consumer but Karush believes 
distribution can be expanded into general home area. 
One-board unit can be used to learn basic computer 
programming "from elemental level,’’ Karush said. 


Moving into computer sweepstakes, GI will dem- 
onstrate new Gimini home computer circuit using 
standard TV set at Chicago press conference June 6. 
Other new products, including programmable & 
fixed games, plus wireless remote game-playing 
system, also will be shown, but firm indicated major 
portion of presentation will be given over to discus- 
sion of home computer uses and market's future. 


Non-computer programmables also will be in 
evidence during week, with RCA showing Studio II 
b&w unit for first time at trade show. Nationwide 
distribution will be achieved by end of June, firm 
said, with tennis/squash & baseball cartridges to be 
added at CES, blackjack in July and TV School House 
Ii—with 17 math quizzes-—-in Aug. 


Third programmable approved by FCC, Atari's 
CX2600 (reportedly carrying $190 price) will also be 
on view during show. FCC spokesman said Atari 
unit was approved last week, joining RCA & Fairchild 
games as only programmables with FCC okay. There 
were reports that Coleco's Telstar programmable 
also received approval, but spokesman wouldn't 
confirm it. 


In non-video area, Mattel is adding 3rd model 
to line of hand-helds, rocket-launching attack game 
which uses LED-blip display and plays abbreviated 
version of ''Taps"' when player loses. Price wasn't 
available, but other games (auto racing & football) 
are in $20-$25 range. 


Other developments: Montgomery Ward signed 
$7.4-million contract with Bally for home pinball 
& video games, presumably including programmable 
Professional Arcade we described last month (Vol. 
17:17 p11). Arcade will be introduced at CES... 
Fairchild is shooting for lower price on Channel F 
programmable with modified version (now $170) 
being submitted to FCC. New model uses fewer 
components, is expected to be competitive with RCA 
$150 game. 
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GAME SURVEY: Dept. stores account for 50% of al] 
video games sold, with variety stores (18%) & dis- 
count stores (14%) next largest outlets, Frost & 
Sullivan survey of retailers shows. Based on ques- 
tionnaires mailed to 5,000 retailers in electronics 
field, survey also revealed that TV & stereo depart- 
ments were leading outlet for games within stores 
(24%), followed by toys & games (23%), electronics 
[sic] (18.5%), appliances (11.5%), sporting goods 
(2%), cameras & calculators (2%). 


Atari emerged as firm mentioned most often by 
stores as game supplier (19%), followed by Coleco 
(17%), Magnavox (13%), Fairchild (9%), APF & Na- 
tional Semiconductor (7%), Lloyd's (6%), Enterprex 
(3%). Absence of Unisonic, considered among lead- 
ers in field, isn't explained but firm does bulk of its 
business with discount chains (Woolco, etc.), which 
may not have been included in survey. 


By dollar volume, firms were ranked this way: 
Coleco (31%), Magnavox (19%), Atari (18%), Fairchild 
& APF (6%), Enterprex (5%). Median retail price 
ranges: 1976, $65-$69; 1977, $50-$54; 1978, $45-$49. 
Of retailers polled, 58% said they planned to offer 
programmable games in 1977-78, 31% said they 
wouldn't, 11 undecided. 


GAMES AID GI: Strong video game IC market made 
Semiconductor Group General Instrument's fastest 
growing operation, according to annual report for 
year to Feb. 28, showing sales for group rose 67.4% 
to $117.7 million while profits leaped 440. 7% to 
$14.8 million. Component Group sales rose 14.4% 
to $166.3 million, net climbed 46. 2% to $18.1 mil- 
lion, despite slumping sales to TV & audio OEM. 
Sales of CATV Group (mainly Jerrold) slipped 0.5% 
to $75.5 million, showed $3.15 million loss, against 
earnings of $1.1 million preceding year. 


Electrohome's loss included $2.88 million charge, 
mainly for writedown of consumer electronics 
inventories "made obsolete or surplus" by firm's 
decision to import color TV & chassis from Japan 
Victor (Vol. 17:21 p11). Loss in 1975 was reduced 
by $1.77 million tax credit. Company showed in- 
creased loss in first 1977 quarter, said 29.5% sales 
increase stemmed from promotion efforts to clear 
out inventories of Canadian-made TV. Chmn. James 
Holmes said company converted $10 million in short 
term bank debt to loan due Sept. 30, 1978 to provide 
working capital, predicted profitable operations in 
4th quarter. In Japan, Kanematsu-Gosho, which will 
supply JVC product to Electrohome, says pact calls 
for delivery of 800,000 sets & chassis over 10 years 
at total of about $144 million. 


Resdel took $235,000 write-off on Fanon/Courier 
CB inventories in 3rd quarter to April 2, raising 
write-offs over 9 months to $1.02 million. 


Morse will ask holders to approve restructuring 
of $69-million debt at June 27 annual meeting. Plan 
calls for converting $31 million to 5-year loans, $20 
million to revolving credit expiring July 1978, $18 
million into new non-voting preferred stock & sub- 


ordinated debt. Lenders have already agreed to 
terms. 
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Broadcast 


NETWORK INQUIRY STALLED as Hollings refuses 
FCC request to reassign Commission employes to 
special staff. Wants study halted until Carter names 
SA new FCC chmn. Commissioners deny inquiry is 
ape ve political,’ plan to object. (P. 1) 


CABLE ‘INEQUITIES! are probed in Senate Communi- 
cations Subcommittee 3-day hearing. Hollings asks 
witnesses to propose legislation, says he's considering 
; ‘fine-tuning’ cable regulation. (P. 2) 


SHOOSHAN RAISES NAB IRE in charging distortion of 
option papers, negative broadcast attitude toward 
change; Zeifang responds. House counsel also says 
FCC broadcast policy ‘in shambles.' (P. 4) 


CABLE X-RATING BAN to be reaffirmed by NCTA 
*. following Washington board meeting. Assn.'s Code 
{ of Ethics may be strengthened. Aaron says 'minuscule 
| number’ of systems feature X-rated shows. (P. 4) 


FCC CABLE FINANCIAL REPORT: First summary 
covers year to Oct. 1976, shows $894 million gross, 
$27 million pre-tax net, $16 million pay-cable reve- 
nue, $2 billion assets. (P. 5) 


'ARBITRARY & CAPRICIOUS,' FCC says of Appeals 
me Court ban on ex parte contacts in informal rule- 
je makings. Says Supreme Court already has ruled 
twice on legality of cable regulation. (P. 5) 


COMMUNICATIONS ACT REWRITE: Ex-comrs. 
oi split on need for FCC broadcast & common-carrier 
' panels and CPA; agree on several issues. (P. 6) 


MONTREUX SYMPOSIUM sees 3 major new products— 


ENG backpack microwave, portable standards con- 
verter, U-Matic format for PAL & SECAM. (P. 6) 
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VIDEO DISPLACES AUDIO 2 
computers and new projection rst making top 
news. Depressed CB industry may scrub PC-78 show 
or merge it into Winter CES. (P. 8) 


SYLVANIA & JAPANESE SETTLE unfair-competition 

complaint, 4 major manufacturers agreeing to consent 
orders. Treasury appeals countervailing-duty ruling. 
Japanese ask Justice probe of Zenith's 'anti-competi- 

tive’ actions. (P. 9) 


PROJECTION REVITALIZED by entry of Panasonic 
& MGA into 3-tube high-end field. (P. 10) 


NEW TUBE FAMILIES introduced in Chicago by RCA 
& Sylvania, former stressing high-voltage bi-potential 
gun for 25" slot-masks, latter tri-potential. (P. 10) 


GAME/COMPUTER MARKET in high gear at CES, 
line between the 2 getting fuzzy. Atari & Bally un- 
veil programmables, GI shows low-cost cassette 
program system, APF gives peek at home computer. 
(P. 11) 


VTR'S INDUSTRY DEBUT marked by 9 different 
brands in Chicago. Availability seen more important 
than price. EIA plans move on copyright problem. 
(P. 12) 

CB BLUES AT CES as 40-channel prices dip further, 
23s remain in pipelines. (P. 13) 

TV PRICES UP modestly at CES, with more boosts in 
5% range expected. Capehart unveils 19" color com- 
bination with TV by Magnavox. (P. 13) 

MAY SALES GLITCH—hiccup or trend? Color sales 
to dealers up only 3.3% for month. (P. 14) 


SENATE STALLS NETWORK INQUIRY: Has partisan politics reared up in FCC's planned net- 
work inquiry? In response to request by FCC Chmn. Wiley to Senate Appropriations Subcom- 
mittee for permission to "re-program" 10 agency staffers—to assign them to network inquiry ~ 
staff—aides to Sen. Hollings (D-S.C.) have notified Wiley that inquiry should be halted until Pres- 
ident Carter names 2 new Democratic commissioners. Hollings is chmn. of both Communica- 
tions Subcommittee and FCC's Appropriations Subcommittee. 


"We're not saying that the inquiry should not be done," Hollings staffer told us. "We're 
merely saying that it should be run by the new chairman. ..If they waited 20 years, they can 
wait another 2 months." Staffer noted that FCC had voted to pursue inquiry (Vol. 17 :3 p2), de 
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GAMES/COMPUTERS AT CES: Programmable video 
systems showed signs of moving from new concept to 
new industry at CES, with range of games, game/ 
computers & computers from nearly dozen different 
firms. Firm commitment to programmable market 
by powerhouse coin-op game makers Atari & Bally, 
plus entrance of APF & Microelectronics in game & 
computer markets, is virtual guarantee of lively 
battle. 


But generally enthusiastic reception of new pro- 
grammables was tempered by range of unanswered 
questions: (1) With prices ranging $99-$300, where 
is magic mass-market price point? (2) Is ROM 
cartridge or encoded audio cassette best approach? 
(3) Will chip shortage keep supplies tight again this 
year? (4) What does consumer want system to do 
beside play games? (5) Does consumer really want 
home computer? 


But many producers at Show—including some 
ROM cartridge adherents—generally played down 
computer capabilities of programmables. ''The 
home computer is a tremendous solution looking for 
a problem,"’ Atari Pres. Nolan Bushnell said at CES 
seminar. ''Five to 10 years from now we'll be using 
home computers to play games and that's about it. 
The computer is a hobbyist market," 


Nonetheless, several firms are plunging ahead. 
Commodore showed revamped version of PET (Vol. 
17:23 p12), and APF privately demonstrated new 
PECOS (Personal Computer Operating System) 1016, 
which will be aimed at combined small business/ 
consumer market when volume deliveries begin next 
summer. Priced at $1,000, PECOS will use varia- 
tion of JOSS computer language, which firm said can 
be learned in half-hour, 


Professional computer makers also showed in- 
terest in show. Compu-color showed sophisticated 
8001 system priced at $2,750 and described as 
"lowest-priced personal computer system with color 
vector graphics."' And at least one hobbyist com- 


puter magazine took CES booth to solicit subscriptions. 


More immediate interest was generated by new 
programmable & arcade-style dedicated games, 
however, and plenty of new ones showed up. Here's 
rundown on systems, prices, delivery schedules. 


APF: Microprocessor 1000 ($150) with initial 
4-cartridge library ($15-$20), availability dependent 
on video interface chip supply, FCC approval. Comes 
with 2 joystick & one 12-button keyboard controllers, 
may include built-in games. Other new games: B&p 
with 2 pistol games ($70), dedicated 20-variation 
space-battle game ($90). 


Atari: Video Computer System ($190), including 
27-game Combat cartridge, 2 joystick & 4 detachable 
paddle controllers, available in July. Initial library 
will consist of 9 cartridges (10-50 games each $20), 
some with separate controllers ($25), 2 or 3 new 
cartridges monthly next year. Other games: Video 
Pinball ($75), Ultra Pong ($43), Ultra Pong Doubles 
($53), Stunt Cycle ($73), Tank II ($65), all color & 
sound, available in July. 


Bally: Professional Arcade ($299), 2 built-in 
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library of 6 cartridges—3 in action/skill series ($16), 
one each in sport ($25), education & strategy series 
($20). Game & 3 cartridges available in Sept., 3 
additional cartridges in Oct., 2 new cartridges 
monthly after that. 


Microelectronics: Interact game/computer sys- 
tem in 3 versions: Without built-in cassette input 
($194), with input ($244), with input & full alpha- 
numeric keyboard ($294). Programs are cheapest 
yet announced—$5 for 4-cassette pack, initial library 
including blackjack, drawing & boat racing. 


Coleco added Gemini Pinball ($59-$79) to line of 
arcade units, will ship Telstar Arcade programmable 
($99) in July with 3 cartridges, additional programs 
to be added in early 1978. Game was approved by 
FCC just before CES, Pres. Arnold Greenberg said. 
Fairchild added 4 cartridges to Channel F program- 
mable, including baseball, maze & match program 
($20). National Semiconductor showed new Adversary 
600 color game ($80) with 23 games. Programmable 
may be shown at Jan. CES. 


At semiconductor end, GI, TI & Motorola stepped 
up activity in programmable & dedicated fields. GI 
described programmable cassette system set, de- 
veloped with EMI Tape Ltd. of England, as "'major 
step forward."' Chip set will be available in Feb,, 
EMI offering 50-program library next year. Advan- 
tages include increased storage capacity (up to 3 
million bits if both sides of standard C-60 tape are 
used), full audio and ability to produce 300-500 tapes 
in 3-5 day run (large volume, 3 months for ROM), 
GI said. Finished hardware using system probably 
won't show up on market until Christmas 1978, firm 
said. 


GI also showed: (1) Programmable chip set 
half cost of other chips, making under-$100 game 
possible. Half-dozen customers have been lined up, 
backlog is already "'sizeable,'"' delivery in Aug. (2) 
STIC high-resolution 20K ROM providing 8 moving 
objects on screen, available end of Aug. (3) Dedi- 
cated chip for complex series of board games priced 
at same level as b&p chips, available Oct. 


Texas Instruments used Chicago IEEE confer- 
ence to introduce Space War video game system with 
21 variations and single-chip 6-game b&p system 
with "Super Spin" automatic random English. Motor- 
ola unveiled system centered on M6800 MPU which 
it said could be used for video game, personal com- 
puter or business applications, 


But shortages of chips & MPUs will cause tight 
supply of programmables this Christmas, and latest 
projections from some major makers reflect cautious 
approach. Bushnell put total 1977 sales at 5-million 
level, and Fairchild Video Mktg. Dir. Charles Jacoby 
said total would be about 6 million. Coleco'’s Green- 
berg told us sales should hit 10 million, 90% in non- 
MPU games. Magnavox Odyssey Gen. Sales Mer. 
Thomas Garvin said total would probably be 8 million, 
with 5 million represented by b&p dedicated units. 


Magnavox is introducing 2nd 19"' color set with 
built-in game—dedicated chip (23 games)—in Sept., 


and Garvin said set with built-in programmable will ( 
. 


games plus 4-function printing calculator, initial be added later. 
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Lae Raymond Johnson, gen. counsel, assumes in- secutive weeks of decline from 1976, May color sales 

i : terim post as acting EIA gen. mgr. following June managed to end up just 3.3% ahead of year-earlier 

mein) iii, 15 departure of Pres. V.J. Adduci; William Weisz, month, while b&w sales fell just short of last year. f 
{a j Motorola pres. & EIA vice-chmn., named to head ae ar 5 oeibin Vier: ada es lonotinea 

| | committee seeking permanent replacement for Fh alle lg al eS 


Adduci. .. Bill Englehaupt resigns as NEDA exec. vp why May slump may be exception to 1977 pattern 


Vane over policy differences. ..David Holmes, former rather than new rule: (1) Buying glut in April to beat 
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NAB BOARDS—CODES, RADIO-only renewal bill top 
agendas for Williamsburg meetings. Consensus still 
sought for sex & violence language in TV Code. 
Thurston unopposed for chmn. (P. 1) 


PUBLIC BROADCASTING'S FUTURE to be examined 
by 2nd Carnegie Commission. White House also 
plans funding & structural recommendations, with 
emphasis on insulation from govt. interference, 
eliminating waste & duplication. (P. 2) 


CHILDREN'S TV AD REVENUES reach ‘all-time 
high,’ according to House Communications economist 
Pearce. Cowan predicts TV candy ad ban. Hollings 
announces broadcast ad inquiry with emphasis on 
children & OTC drugs. (P. 4) 


ABC'S BIG AFFILIATE RAID: Flush with prime-time 
success, ABC grabs 5 from CBS, one NBC. (P. 4) 


ADVERTISING'S WORRIES in Washington will come 
from FTC, not Congress or Carter, AAF convention 
hears. Valenti urges advertisers to program for 
public, not ‘outside group.' (P. 5) 


TV'S TAPE 'REVOLUTION' will see all but feature 
films going to tape production, CBS's Flaherty fore- 
casts. Network installing system to adapt series 
production techniques to tape. (P. 5) 


ATTACKS ON TV VIOLENCE ‘is an issue that is 
past'—CBS' Schneider. (P. 6) 
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damages and dismissal as Zenith suit antitrust 
defendant. (P. 7) 


MCA-PIONEER VIDEODISC venture in Japan gives 
MCA production facility it needs for industrial play- 
ers, Pioneer further involvement in video. (P. 7) 


ITC HEARING expected on acceptance of consent or- 
ders to settle Sylvania unfair-competition complaint 
against Japanese. Mitsubishi agrees to consent 
order. (P. 8) 


U.S, TRADE DEFICIT in selected consumer electron- 
ics jumped 53.5% to $317 million in first quarter as 
TV exports slumped while imports climbed. (P. 8) 


ADMIRAL INTRODUCES low-end color console line. 
Some Sanyo prices up. MGA in selective price 
boosts. Tatung's new color line. (P. 10) 


CUSTOMS RULES importers can use credit letter 
instead of bonds to cover countervailing-duty Liabili- 
ties, issues formal list of exempted products. (P. 10) 


JAPAN'S EXPORTS of audio equipment to U.S. showed 
healthy increases for most product areas in first 
quarter, with radios up 33%, phonos 43%. (P. 11) 


NEW CB PROBLEM looms as industry reacts to FCC's 
Aug. 1 production deadline. (P. 11) . 


"There'll be some major controversies erupt this 


NAB BOARDS—CODES, RADIO RENEWALS: ; B 

time around, that's for sure,'' according to prominent NAB dir. 10 days ahead of June 27-30 ; 
meetings in Williamsburg. Controversy involves both TV & Radio Codes and possibly a growing 
move for NAB to sponsor radio-only renewal bill in Congress. 


Also high on agenda is election of Exec. Committee members. Unopposed for joint chmn. — 
to succeed Wilson Wearn—is Radio Chmn. Donald Thurston, as is TV Vice Chmn. Kathryn 
Broman as successor to Robert Gordon as chmn. There's said to be "a real horse race" to 
succeed Broman, between Thomas Bolger & Robert McConnell. 

Favorite for radio chmn. is Len Hensel; he's likely to be opposed by William O'Shaughn a 
who said last week: "I don't see how 1 can possibly head off Hensel."’ Several likely candidates . 
for radio vice chmn. (current Vice Chmn. Donald Jones was defeated for re-election to board last 
winter) include Paul Reid, Jerry Lee, David Scribner & William Sims. 


Intense behind-the-scenes efforts have been underway last couple of weeks to forestall con- | 
 frontation in Williamsburg on TV Code and sex & violence. Move for strengthened Code language 
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TELEVISION DIGEST—9 


@a1s0 showed softening. Total color tube shipments of 331,000 were up only 7.9%, while value 


dropped 12.5% to $25. o million. 
mt but value dropped 15.2% to $21.4 million. 
Hi 66, 850 and value rose 5.9% to $4.1 million. 

8, 700, with value down 31.7% to $272, 200. 


Shipments of 23"-&-over color tubes rose 9.6% to 264, 200, 
Exports of smaller color tubes squeaked up 1.5% to 
Export shipments of b&w tubes sank 60.1% to 


| Canada continued as leading customer for U.S. color exports, taking 13,'700, followed by 


Mexico's 4,400, while b&w TV honors went to Panama (12,900), 
Major destinations of TV kits were Mexico (390, 300), 


with Mexico (7, 800) again 2nd. 
Taiwan (100, 200) & Singapore (11, 800), 


most of them presumably for re-export to U.S. in more finished form. U.K. was biggest buyer 
of large-screen color tubes, taking 135,900, France distant 2nd with 60,500. South Africa, 
which emerged as good customer last year, appears to have found other source countries and 


no longer shows up, but Yugoslavia entered market, buying 11, 200. 
France (16,500) & Canada (11, 500). 


color tubes came from Brazil (23,900), 


Major orders for smaller 


cal Average export price of large-screen color tube dropped to $80.96 from $104.64, while 
| average for smaller sizes rose to $61.35 from $58.79; b&w average jumped to $31.16 from 


al TV chassis & kits $53.97 ($44.38), 
| ($14.19), radio-phonos $119.92 ($117.87). 


$18.18. Showing increases in average prices (comparable 1976 averages in parentheses) were: 
home radios $17.33 ($12.67), 
Price drops were recorded for: Color TV $372.22 
(from $411.98), b&w TV $100.42 ($140.80), auto radios $53.86 ($62.49), phonos $71.04 ($115.83). 
Here's how first-quarter export picture looked: 


radio chassis & kits $21. 68 


U.S, CONSUMER ELECTRONICS EXPORTS 


First Quarter 
$ Value 
Unit % (add 000) % 
Product 1977 1976 change 1977 1976 change 
Mee TV, os ee Sy 591,954 928, 093 -36.2 40, 506 55,551 =27.1 
LS gis eaten ie gemel oie 22,897 29, 889 -23.4 8,523 12,314 -30.8 
monochrome..... 29 , 390 35, 040 -16.1 2,952 4,934 -40.2 
chassis & kits.... 539,667 863, 164 -37.5 29,031 38, 303 -24.2 
Poael TAGS’, ses). 295,560 293,054 + 0.9 11, 060 8,479 -30.4 
| Mane rig 2 ETL 83, 685 68, 345 +22.4 1, 450 866 +67.4 
n automobile ...... 155, 878 91,580 +70.2 8, 396 5, 723 +46.7 
¥ chassis & kits.... 55,997 133,129 -59.3 1,214 1, 890 -38.8 
BOVE PHONO... .. + an 83,937 55, 432 +51.4 6, 943 6, 464 + 7.4 
radio-phono ..... 20,044 21, 328 - 6.0 2, 404 2,514 - 4,4 
phono-only ...... 63, 893 34, 104 +87.3 4,539 3,950 +14.9 


Hy-Gain suspended regular 5¢ quarterly dividend, 
said it will report substantial loss for 3rd quarter to 
May 28...SBE showed loss for 2nd quarter to April 
30 on 46% sales decline. It marked 3rd consecutive 
loss quarter. Sales for half were off 48%... Tandy 
said sales & earnings for year to June 30 will be up 
from year earlier despite problems with CB. Sub- 
sidiaries in Australia, Belgium & Japan should turn 
profitable in fiscal 1978, it said...Advent operating 
income in year to March 26 jumped 234% to $394, 000 
- on 15% sales rise. In final quarter, Advent had 
ag © $39,000 operating loss, against year-earlier profit 
’ $316, 000 as sales rose 10%. 


Record color TV sales snapped 3-week slump, 
sales to dealers totaling about 129, 500 week ended 
June 10, up 6.7% from previous record for 2nd June 
week, established last year. First June week (see 
, State of the Industry) saw color sales drop below 
100, 000 for first time since April 1976, b&w decline 
k to lowest figure since May 1976. 


Warrant was issued for arrest of ex-RCA Chmn.- 
Pres. Anthony Conrad last week by Manhattan Crimi- 
nal Court Judge Jerome Vale, who said he'll seek ex- 
tradition from Md. because there is "reasonable cause 
to believe that a crime has been committed."' Conrad 
failed to appear in court for 3rd time for arraignment 
on misdemeanor charges for allegedly attempting to 
evade N.Y. State income taxes for 1973-75. Conrad's 
attorney maintained that in 1973-75 he was Md. resi- 
dent, not subject to N.Y. tax laws. 


Vicious low-end game market continues to claim 
victims, latest being Universal Research which filed 
under Chapter XI, listing debts of $2.4 million. One 
of earliest in home field, it marketed ball-&-paddle 
& road-racing games under Video Action brand through 
sales arm Control Sales. Ill. bank which holds secured 
debt of $1.4 million agreed to finance continued opera- 
tion under reorganization. Major creditors include 
Westinghouse, Ray-O-Vac, Omnetics, Dynamic In- 
strument. 


12—TELEVISION DIGEST 
Trade Personals 


James Mills one-time Royal Typewriter pres., 
named Admiral vp-gen. sales mgr.; new zone mgrs.: 
William Smith (Northeast), Charles Smith (Southeast), 
Ed Orth (Southwest), Robert Gray (West), Richard 
Walker (Midwest)...Kenneth Ingram, Magnavox sales 
& mktg. senior vp, heads new Sales & Mktg. Dept. 
with responsibility for worldwide commercial activi- 
ties; John Fauth, Magnavox Tenn. pres., promoted 
from corp. vp to senior vp and appointed dir. of new 
Products & Operations Dept. handling product design, 
development, engineering & mfg...Kenneth Jaeggi 
promoted at Zenith from mfg.-material financial 
control dir. to asst. controller; Seymour Lipton ad- 
vanced from product financial analysis dir. to profit 
planning & audit dir. 


Ray Gates promoted by Panasonic from vp to 
exec. vp, retains direct responsibility for Consumer 
Electronics Group, remains a dir. of parent Matsu- 
shita Electric Corp. of America (MECA); Taylor 
Mizutani, Panasonic pres., adds duties as MECA 
exec. vp; Nat Gilbert, Panasonic treas., advanced 
from vp to exec. vp, continues as MECA vp-secy.; 
Ira Perlman, Panasonic Personnel Div. vp-gen. 
mgr., named to exec. committee & MECA board. 
Also at Panasonic: Seth Waller, gen. counsel & 
Legal Div. gen. mgr., named vp, adds post of secy.; 
Tak Matsumura, TV Div. gen. mgr., & George 
Camp, Parts & Service Div. gen. mgr., named vps; 
Mark Urakawa appointed vp-gen. mgr. of new Elec- 
tronics Components Div. and Scott Minakami, ex- 
Industrial Sales Dept. mgr., gen. mgr. of new In- 
dustrial Sales Div., both formed from discontinued 
Industrial Div. headed by Urakawa; Mel Nakao pro- 
moted from mgr. to gen. mgr. corp. planning. 


Sy Lipper, APF pres., adds duties as chief exec., 
Irving Boilen advanced from senior vp to chmn., both 
posts formerly held by Albert Friedman, retired... 


John Jackson joins Quasar as dir. of branches... David 


Lyons named Meriton ad & sales promotion dir... 
Martin Roth, ex-Tenna, elected Comm Industries 
pres., succeeding founder William Sandler, retiring 
after firm's takeover by Kettering Industries. 


Dan Cagle, ex-Delco, joins Craig as car stereo 
OEM Div. national mgr.; Mike Marshal appointed 
sales mgr. for Ida. & Utah... Edward Walsh, ex- 
Craig Communications Div. mgr., joins Lansing 
Sound as mktg. vp... Frederick Tamkin, ex-Hy-Gain, 
appointed Cobra Communications product planning & 
development dir., new post...Ken Jollimore, ex- 
Browning Labs, named President Electronics national 
sales mer. 


Paul Lymber, ex-Concept 2000, rejoins Topp 
Electronics as vp-national sales mgr.; Stan Wasser 
named eastern sales vp; Herb Fischer appointed 
western vp; Gordon Grossman named sales coordi- 
nator & ad dir...Mark Engebretson advanced at Altec 
Sound Products Div. to product development vp; 
Irwin Zucker, former product mgr., named product 
development dir., succeeding Engebretson...James 
Tidwell named Radio Shack dealer/franchise sales 
promotion coordinator...John Walsh, Mirco chmn., 
adds post of pres., succeeding Thomas Connors, re- 
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Financial Reports of TV-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 


in dollars. Parentheses denote loss. 
| Net Earnings aa 


27,983,000 
24,343,000 
7,463,000 
6,773,000 | 


Revenues 


Company & Period 


Advent 
1977-year to March 2 
1976-year to March 27 
1977-qtr. to March 
1976-qtr. to March 


AT&T 
1977-year to May 3] 
1976-year to May 31 
1977-qtr. to May 31 
1976-gtr. to May 31 


Ampex 
1977-year to April 30 
1976-year to May | 
1977-qtr. to April 30 
1976-qtr. to May 1 


Harvey Group 
1977-qtr. to April 30 
1976-qtr. to May 1 


MPO Videotronics 
1977-6 mo. to April 30 
1976-6 mo. to April 30 


SBE 
1977-6 mo. to April 30 
1976-6 mo. to April 30 
1977-qtr. to April 30 
1976-qtr. to April 30 


804,0007| . 
227,000°| 
(39,000) 
608,0008 | 


34,275,489,000 |4,202,040,000 
30,600,459,000 |3,387,623,000 
8,975,743,000 |1,159,539,000 
8,118,637,000 | 939,669,000 


14,224 ,0007 
8,032,000°| , 
5 ,853,000°, 

844,000 


287,429,000 
257,935,000 
78,239,000 
67,443,000 


138,0008 
66,000 


9,514,000 
8,151,000 


9,893,978 
8,896,020 | 


277,044 | . 
264 ,264 


8,752,000 
16,735,000 
5,117,000 | 
9,552,000 


(1,748,000) 

1,524,000 | 

(1,385,000) 
902,000 | . 


Notes: “Includes special credit. Dafter special charge. 


signed...John Fedorchak advanced at Sylvania Chem- 
ical & Metallurgical Div. to aperture mask plant 
mgr., succeeding David Denniston, now metallurgical 
applications mgr. 


Dennis Hedlund, ex-Amperex, joins Fuji Photo 
Magnetic Tape Div. as East sales mgr...Atam 
Lalchandani appointed National Semiconductor strat- 
egic & operations analysis dir. 

—— § —-— | 


Revised list of consumer electronic products 
that can be imported duty-free from countries des- 
ignated as less developed by President's Office of 
Special Representative for Trade N egotiations last 
week includes: Audio & videotape players (except 
from Taiwan); microphones, speakers, amplifiers, 
headphones & parts; home & portable radios & parts 
(except from Taiwan, Hong Kong, S. Korea & Singa- 
pore); transceivers, including CB, transmitters & 
parts (except from Taiwan); audio & video tape re- 
corders; blank magnetic tape. Office accepted for 
consideration petition from Cox Hobbies, Santa Ana, — 
Cal., asking special Tariff Schedule number for toy 
walkie-talkies. Approval would separate units from 
basket "transceiver" classification, make it possible 
to import them duty-free from less-developed coun- 
tries such as Taiwan, which have lost preferential 
Status because over-all transceiver imports from 
there have exceeded allowable limit. 


Benrus is latest to quit hotly-competitive elec- 
tronic watch field. Company said it was discontinu- 
ing Solid-State Watch, Watch Case & Electronic 
Power Supply Divs., which showed $7, 33-million 


ae last year, would concentrate on watches that 
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DISCORD ON POLES is apparent in Senate hearing on Lloyd's shows 4th-quarter loss. (P. 11) ii 
combined pole attachment-FCC forfeiture authority ia 
bill. FCC supports state regulation, while cable FCC OPENS INQUIRIES on AM stereo & FM quadra- HG 
seeks federal jurisdiction. (P. 5) phonic broadeast services. (P. 11) ah 


Broadcast Consumer Electronics i 
‘ , “eR aRy OF F CONSE i 
CABLE PENETRATION 17.3% of TV homes, totaling NO EVIDENCE of pre-quota stockptt#ne-s Me 
12.5 million July 1. Increase running over million Japanese May color TV exports, which were on level | 
yearly. Analysis by size, channel capacity, owner- with year earlier. MITI issues color quota alloca- 
ship, etc. (P. 1) tions by company. ITC sits on consent orders. (P. 7) A) 
SEX BIG ISSUE FOR NAB TV board in Williamsburg HOME VIDEOCASSETTE recorders coming to U.S. (|| 3 
as Gordon wants Code language added which 'specifi- under 15 brandnames, new tabulation shows. Sears 
cally prohibits...obscene, profane or indecent' ma- will have Sanyo-made Beta unit, Mathes opts for 4- 
terial. Code board is opposed. (P. 2) hour VHS. Sanyo starting consumer-quantity ship- q 
ments of V-Cord II. (Pp. 8&9 3 
COMMUNICATIONS ACT REWRITE continues to get | FP | 
support of Van Deerlin & Frey, who ask broadcasters VTR IDENTITY CRISIS: (1) Is 'VCR' Philips trade- | 
for 'more positive response.' Van Deerlin wants in- mark or is it generic? (2) Will off-air recording be 
creased minority enterprise in broadcasting. Frey mentioned in advertising, in view of Universal-Disney | 
would give broadcasters full First Amendment free- suit? (P. 9) 
dom. (P. 3) CATALOG HOUSES' new lines reflect little price | 
WORRIED ADVERTISERS beating path to office of movement, change in color TV suppliers, more em- | 
activist FTC Chmn. Pertschuk to seek assurances phasis on electronic tuning & remote control. (P. 10) ) 
he'll listen to 'anoth int of view.' (P. 4 | 
shal sige ewer ay ceca te: TV PLANT VACATION schedule shows 3 manufacturers i} 
ANTI-TV VIOLENCE CAMPAIGN boosted by AMA shutting down for extra week this year, possibly due | 5 
F finding that 94% of American doctors believe there's to excess color inventories. (P. 10) | 
too much TV violence; over half find patients dis- 
; - § SONY SALES set 2nd-quarter & first-half records, 
PIRTIOS aya pOMe gcaune ai-EN eae eee bulk of gain produced by VTRs, magnetic tape. 
| 


CABLE PENETRATION—17.3% OF TV HOMES: Cable subscribers will total 12.5 million as of hie 

July 1, a 17.3% penetration of nation's 72 million TV homes, according to our analysis & pro- (4 

anit jection of 583-page Cable Directory in new Television Factbook. This compares with 11.9 mil- | 
lion & 16. 6% penetration as of Jan. 1, 1977, and 10.8 million & 15.3% as of Jan. 1, 1976. 


These figures are derived by taking precise data reported by each system in Factbook and | | 


_ estimating growth since they were compiled, using recent trends. Actual total subscribers re- 

| _ ported in Factbook, with average reporting date of Sept. 1, 1976, was 11,160,846. This is in- 

coe crease of 1,165, 731 (up 10.4%) from year earlier. Of 3, 715 known cable systems, only 26 

e | failed to report number of subscribers. We believe there are still some hidden systems, their is 
subscribers amounting perhaps to 3% of total. So, projecting these factors, we come up with Hie 

the 12.5 million, We think these figures are pretty reliable—based on our track record of pro- i 

jecting cable statistics since 1952. Among other statistics derived from Factbook data: 


(1) Total systems were 3,715 (as of last Sept.) vs. 3,405 year before. 
(2) Average system had 3,025 subscribers, vs. 2,992 year before. — 


(8) Here's number in each size group: 50,000 & over, 10; 20,000-49,999, 58; 10,000- 
19, 999, 181; 5,000-9,999, 345; 3,500-4,999, "943: a; 000-3, 499, 1 , 164; 250- 999, 1, 216: : 


— ' a" 


— 
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{ | @ SONY SETS RECORDS: Growing VTR business and 


increased share of earnings from affiliates helped 


Sony post sales & earnings records for fiscal 2nd 


quarter & half to April 30 (see financial table) as 
more traditional products, TV & audio, turned in 
essentially flat performances. Sony's consolidated : 
sales rose 11.1% in quarter to $432.6 million, 11.3% 
in half to $901.2 million. Ear nings were up 18.5% 
in quarter to $29.4 million, 32, 6% in half to $66.8 
million. 


Sony's overseas sales were up 16% in quarter to 
$246.7 million, 20.4% in half to $543.1 million, while 
volume in Japan rose 5. 2% in quarter to $186 million, 
closed out half down 0. 2% to $358.1 million. Sony 
had declining 2nd-quarter sales of audio recorders & 
radios as well as stereo equipment, though both were 
up modestly for full period. Sales results by product 
line for half: TV $290.9 million (up 2. 3%) audio 
recorders & radios $195 million (up 0.8%), VTRs 
rg 9 million (up 48.5%), stereo $109.6 million (up 

4%), other products $187.8 million (up 28. 2%). 

r aeteldes classification (in which audio & video tape 
is largest item), together with VTR, accounted for 
nearly 90% of Sony's sales growth for both periods. 


Lloyd's reported 4th-quarter loss after $150,000 
provision for closing Elk Grove Village, Ill. console 


plant, $118,000 payment of back duties on video games. 


Lloyd's said it consolidated console operations in 

Edison, N.J. | 
PC-CES talks: Agreement on cancellation of 

PC-78 and incorporation of exhibitors into Jan. CES 

(Vol. 17:24 p9) appears near. Counterproposal from 

CES management was sent to PC-78 board members 

last week, and source familiar with situation said 

é; factions ''aren't very far apart now.'"’ PC board re- 

} portedly asked CES for payment of about $200, 000 

and treatment at Show to maintain separate identity 

of CB industry, in return for cancellation of Feb. 

PC-78. Details of CES response weren't available, 

but source indicated differences are minimal. 'We're 

q moving together, and it won't fall apart now." He 

described reports of $200,000 payment as "'some- 

what exaggerated."’ 


Game Plans: Tight supply of GI chips forced 
| Atari to drop $65 Tank II arcade game introduced 
; at CES (Vol. 17:24 p11). APF earlier canceled 
} tank game for same reason, but Coleco—also GI 
| customer—is going ahead with Telstar Combat tank 
: game ($50). Atari decision apparently won't affect 
‘ summer deliveries of new programmable, other arcade 
games...Low end sinks lower with 4-game remote- 
controlled Conic discounted at $19.99 by Alexander's 
_ (NY)...New Magnavox game licensees: Centronics 
4 Data Computer (U.S.), Sands Electronics, Video 
Systems & Jobenseng Electronics (Hong Kong), Kiyo, 
Nintendo & Phoenix International (Japan), Santron 
(Taiwan), Sportel (U.K.). 


3D IC is claimed by American Microsystems, 
which says it’s developed way of etching V groove on 
Silicon wafers with result that current flows up & 
down as well as across surface of device. AM says 
development increases chip functions by 40%, speeds 
up operating time. 


TELEVISION DIGEST—11 


AM STEREO, FM QUAD: FCC last week opened sep- 
arate inquiries to determine whether it should adopt 
standards for AM stereo & FM quadraphonic broad- 
casting. Former inquiry was in response to petitions 
by Kahn Communications and Assn. for AM Stereo, 
latter to requests by Pacific FM, GE & CBS. In each 
case, FCC asked about interest & need for service, 
compatibility with existing equipment & international 
agreements, cost impact for broadcasters, etc. 


In case of AM stereo, Commission pointedly 
noted that National AM Stereo Radio Committee 
NASRC) is testing various systems and said its re- 
sults would be "of great assistance."'’ Kahn, who has 
own AM stereo system, has declined to participate 
in NASRC, petitioning directly to FCC, but Commis- 
sion said it would be "premature" to issue rulemaking 
without technical information from others. 


In quadraphonic FM inquiry, FCC went deeper 
into technical background, asking comments on merits 
of 4-4-4 (discrete), 4-3-4 (matrix-discrete) & 4-2-4 
systems and evaluation of specific system design. 

In addition to general need for service, it asked 
whether sufficient software would be available, 
whether existing stereo receivers could be converted 
and how much sets would cost. CBS' SQ system is 
a 4-2-4 type, which now can be broadcast without spe- 
cial FCC permission or new standards. Comments 
for FM proceedings are due Sept. 15, for AM Oct. 15. 
—— — e—— _ 

Restricting sales to specific outlets of franchised 
retailers doesn't violate antitrust laws when there's 
no unreasonable restraint of competition, Supreme 
Court said, ordering new trial of complaint against 
Sylvania. Initial suit was filed by San Francisco re- 
tailer Continental TV which Sylvania effectively 
stopped from selling its sets in Sacramento branch 
(Vol. 16:43 p12). Continental's lower-court $1. 8- 
million triple-damage award was overturned by Ap- 
peals Court. In upholding this decision, Supreme 
Court, 6-2, said such sales limitations may be al- 
lowable when manufacturer doesn't have major 
market share and result improves its competitive 
position against other manufacturers. Court minor- 
ity favored precedent set in 1967 when it ruled in 
Schwinn bicycle case that such territorial restric- 
tions were illegal. Sylvania verdict doesn't fully 
overturn Schwinn decision. 


CB Scene: Ford will offer factory-installed re- 
mote 40s with detachable mikes on selected cars & 
trucks in 1978 line. Made by Motorola to Ford specs, 
CBs will play through car's radio speakers. ..SBE 


laid off 1/3 of staff due to 2nd-half losses (Vol. 17:25 | 


p12)...Lafayette tries to clear out 23 inventories 
with range of super discounts, including $39.99 
mobile which sold for $120 last year. Others: SSB 
mobile $99.99 (was $250), mobile with telephone 
hand-set $59.99 ($190), PLL mobile $49.99 ($130). 


Sylvania confirmed our report of 2 weeks ago 
(Vol. 17:24 p10) that it is following RCA in 25" color 
tube price increase. Terms are same as RCA's— 
4% increase Aug. 1 (Vol. 17:23 p14). Zenith is yet 
to be heard from. 
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SUMMARY-INDEX OF WEEK’S NEWS JUL ols 
Broadcast Consumer Electronics 1977 
o ; | 
COURT HANDS MAJOR VICTORY to NAB & FCC on COLOR LEADER PRICES Ki (Apfpoawaktes,“up in | 
children's TV self-regulation. TV Code 'salutory consoles, our annual survey shoWSs: ey 19" size | 
reforms' praised. Earlier decision by same court remains unchanged. Sears has lowest price in 6 
on ex parte contacts hit. (P. 1) categories, Penney in2. (P. 7) 
NAB MOVES ON T'V SEX—MAYBE: Board approves MAY COLOR IMPORTS double year earlier. ITC 
| resolution for tougher language to be drafted; final hearing this week on Sylvania-Japan consent orders. 
action delayed until fall. Thurston, Broman, Hensel, Japan gets 3% over-quota color allowance. Change 
: , Bolger, Scribner elected. Van Deerlin & Frey in import data. (Pp. 8 & 11) 


| provide ‘excellent input' on rewrite. (P. 2) 
, AVERAGE TV PRICES hit 9-year high in 1976 with 


3 _ tee to cover network-NCAA contracts, NFL, NHL, $89. Remote control significant—in almost 19% of 
. NBA & professional baseball coverage, network con- color in first half. (P. 9) 

iz tracts with individual athletes. Hochberg named 

special counsel. (P. 3) CB PETITION asks FCC to halt imports produced 


under old specifications by Aug. 1 manufacturing i 
CABLE AD NETWORK planned by Vegas group, says cutoff. (P. 10) } 


~™ it bought 24 hours daily for 6 years on RCA satellite, 
via Southern. Sanders chmn., Merklein pres., EIA CONSUMER GROUP reorganization sees Charles 
Bledsoe engineering chief. (P. 4) Hoffman moving from Admiral to assume top post. 
Wayman to concentrate on CES. (P. 10) 
OTP FATE UP TO CARTER as reorganization task 


force turns in recommendations. Plan would retain FCC GAME GLUT threatens to slow approvals even 
staff of 4-5 in Executive Office, shift remainder to more, producers using agency as free testing lab. 
Commerce. (P. 5) Estimated $1.4 million in fees lost in year. (P. 11) i 


COURT HANDS NAB & FCC MAJOR VICTORY: In ruling that ex parte contacts in informal FCC 
rulemakings are improper—in pay-cable (HBO) case (Vol. 17:13 pl)—a panel of D.C. Appeals 
Court made "'a clear departure from established law,'' according to another panel of same Court. (he 
Decision came July 1 when Court upheld FCC policy statement on children's programs and agen- Ml 
cy's refusal to adopt firm rules (Vol. 14:40 pl). Appeal was made by ACT. 


"I have never read a sharper rebuke by one panel of another panel of the same Court,''’ FCC 
lawyer told us. Judge MacKinnon served on both panels; he issued clarifying statement on ex | 
parte portion of HBO order some 2 months later, saying it was much too broad (Vol. 17:21 p4). ni) 
Joining MacKinnon last week were Judges Tamm (who wrote decision) & Wilkey. ie 


HBO panel (including Wright & visiting Judge Weigle) based ex parte ruling on 2 earlier 


cases which didn't apply, according to latest decision. One prohibited White House staffers | | 


from ex parte contacts in deciding international air carrier routes; other was FCC rulemaking | 
- reallocating VHF channel to St. Louis (Sangamon) where specific party stood to gain. "Where | 
Congress wanted to prohibit ex parte contacts, it clearly did so,"" Tamm said. However, Con- 
gress clearly intended to permit such contacts in informal rulemakings such as pay-cable & 
_ children's TV cases through language in Administrative Procedures Act and Sunshine law, he 


Said. Tamm added: | 

"Nonetheless, Home Box Office [decision] would prohibit or require publication and oppor- 
» tunity for comment on all ex parte contacts, no matter how minor, during the notice and com- 
™ ment stage regardless of the nature of the inquiry. The novelty of this requirement should have 
_ been apparent to all... Why not go further to require the decision-maker to summarize and make 


i 
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FCC's GAME GLUT: As feared when FCC was forced 
to drop equipment-authorization fee schedule (Vol. 
16:51 p2 et seq.), agency has become free testing lab 
for video game producers. Before fees were dropped, 
FCC charged $1,500 for first submission of game to 
labs, $1,125 for subsequent filings if game failed 
tests. Now it's free, and spokesman says 500 games 
have been submitted since beginning of fiscal year 
Oct. 1, that figure will climb to 800 by year's end if 
games continue flowing in at current rate. 


"They don't have to go to the independent labs 
any more,''he said. "We get 4, 5 or even 6 games 
from one manufacturer, all with different model 
numbers, and there's no way we can turn some of 
them down—we've got to test them all. If the labs 
only approve one, he says to himself: ‘Great, that's 
what I wanted to know. That's the one I'll sell.'" 
Since independent labs are thought to charge about 
$1,000 to put game through pre-FCC tests, some 
suppliers may now be saving up to $6,000 by going 
directly to FCC. 


In addition to extra workload, labs estimate that 
$1.4 million in fees will be lost to govt. in year 
ending in Oct., figure climbing higher as submission 
rate grows. At same time, as games themselves 
become more complex (programmables, added 
control functions), testing procedure takes longer 
than ever. That's extending time between submis- 
sion & approval significantly, giving some firms 
jitters over getting product on market in time for 
fall season. 

What can FCC do about it? Nothing, apparently. 
Staffer said Chief Engineer's Office has considered 
requiring submission of various test data which 
would be reviewed by labs before acceptance of game. 
But feeling is that would require rulemaking, "which 
would be tough to get through."' Bright spot for labs 
is reduction in number of 40-channel CBs now being 
submitted for type acceptance. ‘''They've slowed toa 
trickle,"’ spokesman said, estimating that of 1, 200 
received since labs began accepting 40s on Sept. 10 
(about half of them resubmissions), only about 100 
remain to be tested. 


Warranty war rages in Canada. It started when 
Electrohome increased parts & labor warranty to 3 
years. Some competing TV brands followed, others 
adopted slightly different policies. While Electro- 
home warranty makes consumer responsible for 
transporting 17''-&-under sets to service dealer, 
GE's warranty covers 3 years’ repair or replacement 
of parts "without charge, including transportation 
costs."' Dealers generally bear part of warranty 
charge—GE warranty states: "Your dealer covers 
the cost of labor."' Philips, which has one-year 
warranty, adds $20 to dealer cost for big-screen 
sets (in-home service), $10 for 13" (carry-in). 

Some other companies, including RCA, have one-year 
warranties, offer consumer 2-year extension. 


"Plain English" rewrite of CB rules has been 
proposed by FCC in response to complaints that 
existing rules are hard to read & understand. Com- 
ments are due Oct. 3, replies Nov. 1. In concurring 
statement, Comr. Lee said he continues to question 
whether licensing CB users "serves any useful 
purpose.,"' 
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TV DATA CHANGES: Agreement limiting Japan's iG 
color TV exports to U.S. has resulted in Tariff 
Schedule changes to bring breakouts for TV into line 
with definitions of chassis assemblies & subassemblies 
in quota restriction (Vol. 17:21 p12). Changes are 
effective July 1. 


Dropped from Schedule are classifications added 
last year covering color & b&w imported in "unas- 
sembled or unfinished" form. First pair of new 
breakouts cover complete color & b&w kits, followed } 
by "other assemblies" containing picture tube—for \ 
b&w, color 17"'-&-under, color 18''-&-over. 


Special color-only master classification is for 
imports of circuit boards & ceramic substrates with- | 
out picture tubes. First breakouts cover those which q 
are included under quota and imported (1) with part at 
or all of chassis frame, or (2) without frame. Third i 
division covers quota-free board assemblies. To 
current list of specifically reported TV subassembly 
imports (tuners, antennas & deflection parts), TV 
cabinets and "other" have been added. Last is value- 
only and is mainly for b&w boards. Catch-all classi- 
fication for all other TV parts remains unchanged; 
TV tubes, tube parts and most individual discrete 
components continue to have separate classifications. 


As result of change, monthly import data for un- 
finished TV no longer will be directly comparable 
with that for same year-earlier periods, since some 
color subassemblies will be counted as unfinished 
sets for first time, while some unfinished b&w, which 
would have been counted under old standards, will 
now be buried. ) 

Morse shareholders approved debt-restructuring 
plan (Vol. 17:23 p13), which company said should | 
solve financial problems for rest of year. Morse y 
said it lost $10.4 million in year to March 31, on We 
sales of $99.6 million, against year-earlier loss of iH) 
$36.6 million, sales of $121 million. Indicated 4th- op 
quarter results are $5 million loss on $22.1 million | 
sales. In same 1976 quarter, Morse had sales of ‘i 
$26.2 million, loss of $31 million, which included a 
major inventory writeoffs & plant-closing expenses : 
(Vol. 16:29 p9)...Tatung's annual report shows U.S. 1 
ee! had $7.5 million sales last year, accounted hi. 
for just 3% of firm's $220.3 million consolidated l 
volume... Masco will write off $750,000 in 2nd quar- 
ter, reflecting after-tax share of loss posted by CB | 
importer Royce. Loss came just before Masco sold , 
its 49% interest back to Royce (Vol. 17:26 p12). 


Pressure on Admiral to show profit is expected te 
to increase as result of President Carter's decision nh | 
to halt B-1 bomber production. Admiral's parent 
Rockwell is prime contractor. Belt-tightening has 
already started. Rockwell last week said it's quitting 
production of high-end calculators, will no longer 
market them or low-end units imported from Far 
East assemblers, but will continue producing chips. 
Reasons for move are indicated in Commerce Dept. 
study saying Japanese have improved IC technology, 
are now in position to compete with U.S. manufac- 
turers of higher-priced multi-function hand-held & 
desktop calculators. 


Japan Electronics Show is set for Osaka, Oct. 
14-19. 
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Broadcast 1977 
FLA. TELEVISED TRIALS PRAISED: Favorable RECORD COLOR SALES June & 
: reaction near unanimous; judges & lawyers convinced 2nd quarter. Sales for fir at rom 1976 
TV cameras don't disrupt proceedings. State's at- June & 2nd-quarter sales at 9. 1- million rate. (P. 7) 
Ta torney sees TV in courtroom 'permanent thing.' 


CB SALES remain in doldrums, distributors say, 


Stations pool coverage. (P. 1) with plenty of 23s left, prices of 40s slipping. Small- 


Py AGREEMENT ON 1" helical non-segmented VTR er retailers dropping CB, leading to fears mass 
| _ reached by SMPTE working group, compromising merchants will dominate. (P. 7) 
| disparities in Ampex & Sony systems and launching ITC POSTPONES decision on acceptance of consent 

F new standard for teleproduction recorders. (P. 2) orders to settle Sylvania Japan complaint, sets new 

. 'SOAP' DOESN'T WASH with Group W's McGannon, hearing. Treasury & Justice deny they'll act against 
who scratches first 2 episodes as 'publicly objec- TV importers who accepted rebates. (P. 9) 
tionable.' United Church of Christ condemns ‘gratui- 
tous violence and exploitative use of sex.' (P. 3) NEW CUSTOMS PROCEDURES to minimize errors 


in import statistics recommended in ITC study which 


BROADCAST PANEL DISCUSSIONS for Communica- says mistakes hamper trade. (P. 9) 


tions Act rewrite set for weeks of July 25 & Aug. 2 
by House Communications Subcommittee. (P. 4) CURTIS MATHES reports higher sales & earnings, 


HBO & ACT—EX PARTE CONFUSION: ACT expected mare 5° Saheb re i reports record half, 
to seek en banc rehearing. Lawyers uncertain about ai trims forecasts. (P. 10) 


rulemaking contacts. Administrative Conference CANADIAN COLOR sales & production by domestic 
weighing recommendation. (P. 4) firms down sharply in first quarter as imports in- 

r FTC AD PROGRAMS faulted by House Govt. Opera- crease market share, virtually take over b&w. (P. 11) 
2» -—sC tions Committee report citing regulatory lag, in- RECORD 1976 ELECTRONICS sales of $38.9 billion 
a adequate monitoring, poor use of corrective ads & reported in new EIA Market Data Book, which shows 

affirmative disclosure requirements, lack of co- consumer segment had greatest growth. Color, b&w 
operation with NAD-NARB. (P. 5) tube sales staged comeback. (P. 11) 


o. FLA. TELEVISED TRIALS PRAISED: Year-long experiment allowing cameras & microphones 


in Fla. state courts started last week, and favorable reaction has exceeded wildest expectations 
os of broadcasters. For instance, Dade (Miami) State's Attorney Richard Gerstein told us: "I was 
originally opposed. ..I thought it would be disrupting and have an adverse inpact on the judges, 
=i juries & witnesses, but I said I was willing to be shown [and] I was wrong...I think that probably 
tes TV in the courtroom is going to be a permanent thing...I have heard no adverse reaction from 
Bs any judge," 


Broward County Judge Morton Abrams noted that "no one seemed to pay any attention [to 
TV camera] which sort of surprised me." Dade County Chief Judge James Kehoe: "I am very 
pleased... But it's going to be up to the media to make it work."" Tallahassee Chief Judge Ben 
Overton said he noticed "only a few minor glitches'~one when he ordered that red light be cov- 
ered on TV camera. "I don't see how it can do anything but help," according to State's Attorney 
Ed Austin in Jacksonville. "We have a credibility gap with the public. It doesn't really under- 


stand the [judicial] system." 


Fla. TV coverage was authorized by State Supreme Court in response to petition filed by 
‘Post-Newsweek stations' WJXT Jacksonville & WPLG Miami (Vol. 17:15 p3). Order permits 
single camera in lower courts, 2 cameras in appellate bodies, allows judge to bar cameras only 
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evidence that 23s are disappearing. ''They don't care how low prices are, they'll make money, 
If they're blowing out 40s that cheaply, they must not be able to get hold of any 23s," Southern 


Cal. distributor said. 


Prices on 40s continue to drop, distributors told us. Everyone we talked with said that 40s 
are now available with dealer cost of $41-$45, that retail prices will dip further before year ig 


out. 'We'll see $49 at retail by Christmas,"' midwest distributor said, "if not sooner," 


Distributors insist they're keeping inventories of both 23s & 40s low, with manufacturers 
holding bulk of product. Several acknowledged that warehouses are fuller than they should be, 


few saying they're stuck with merchandise which will have to be moved at loss. "I own some 
stuff wrong," Fla. distributor admitted. 'I bought it too early, before prices fell, and now I'm 


going to have to dump it and write off the loss." 


Retailers themselves have adopted extremely cautious attitude toward buying, distributors 
told us—''buying 2 or 3 at a time where they used to buy 20 or 30," as one put it. In addition to 


grief generated by 23-vs.-40 mess, market itself remains soft, with sales well below last year's 


level, distributors say. "Our retail accounts can't sell anything right now, whether it's 23 or 


40,"" according to New England distributor. 


Exception to that is higher end of CB market; sales of SSB and full-featured units are re- 
ported fairly strong. That's seen by some as indication that industry can rescue itself only 
through new generation of more sophisticated, technology-intensive products similar to those 
recently introduced by TI, Hy-Gain, SBE & others. 


"If there is salvation, that's it,’ Cal. distributor told us. "I just wish they'd stop talking 
about it, and start delivering some product that doesn't sell for $39.95." 


Panasonic raised prices, effective Aug. 1, about 
$10 each on 5 portable radios & recorders, boosted 
single compact stereo system by $20 to $250. In TV, 
increase averaged 2.5% for color, 1.5% for b&w, 
although suggested minimum retails were unchanged 
for many models. Color line prices, with any change 
from May prices (Vol. 17:18 p11) in parentheses: 
10", $290 (up $10); 12", $300; 13'' $340 & $350; 
15", all previously unpriced, $370, remote at $450; 
new 17'' remote $470; 19'' open to discount from 
$420, $420, $430, new model with light sensor $440, 
$460 with LED channel indicator, $460 with light 
sensor, new VIR model $500, open list model with 
LED channel display-clock about $500, open-list 
remote about $520, new electronic-tuned remote 
$560. Console color prices are unchanged. B&w 
with higher prices: 5'' AC-DC $145 (up $5) & 
$150 (up $10), 9"' AC-DC $120 (up $5), new 16" 
is $145, 


Mini-computer kit market is catching fire in 
Japan. Southwest Technical Products, U.S. hobbyist 
computer firm, opened sales office there, and recent 
Microcomputer Show '77 in Tokyo drew 36 companies 
& SRO crowds. Initially, Southwest will import & 
market U.S.-made kits using ''Basic"’ computer 
language and library of over 100 programmed cas- 
settes. Eventually, firm hopes to produce kits in 
Japan through tieup with local semiconductor houses. 
Among firms showing kits & finished products at 
Microcomputer show were NEC, Hitachi, Toshiba & 
National Semiconductor. NEC is using programming 
game cartridge to demonstrate computer training 
kit. NEC TK-80 kit, built around Intel 8080 micro- 
processor, is aimed at home market and went on sale 
in U.S. last month. Spokesman said retail price is 
about $300, that other kits will be added in future. 


Cal. has proposed these power-consumption 
limits for TV sets: Color—13"', 73 watts; 17", 89 
watts; 19", 99 watts; 25", 135 watts. Monochrome— 
9"', 29 watts; 12", 32 watts; 19", 45 watts. Standby 
power, 0 watts (effectively eliminating remote con- 
trol). State Energy Resources & Conservation Com- 
mission also asked set makers for detailed confiden- 
tial information, such as total annual unit production 
by model, percentage sold in Cal., manufacturing 
costs, average prices, etc. Comments were re- 
quested by July 20, but manufacturers were advised 
they could wait until Aug. 16 workshop. Mimeo- 
graphed notices were addressed to some manufac- 
turers; others claimed they never received them or 
that they possibly were lost in mailrooms since no 
individual addressee was named on envelopes. 


RCA is recalling three 19" b&ws (about 18,000 
sets) to check for shock hazard. RCA said routine 
quality check showed rough handling might cause 
picture tube to come loose from mounting, leaving 
gap between edge of tube and cabinet frame. Touch- 
ing exposed edge of tube could give consumer 60-volt 
shock. RCA said only part of production run of 
Taiwan-made 1977 models is involved, and shipment 
of Sets didn't start until mid-April, so bulk are be- 
lieved to be in distributor & dealer hands. RCA is 
asking consumers with recently purchased models 
AB191S, 192W & 195FX to return them to dealers 
for inspection, and, if necessary, replacement. 


Company said no consumer- related incidents have 
been reported. 


_ FTC schedules open workshop meeting & discus- 
sion July 13 on definition of "reasonable" as in 


reasonable number of attempts to fix product and 


reasonable duties manufacturer can impose on con- 


sumer in course of getting product service. 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


THURSTON MOVES FAST AT NAB: ‘Activist' chmn. 
starts 'frank' dialog with TV networks, seeks expan- 
sion of 'broadcast town meetings.' (P. 1) 


CABLE FRANCHISE ROLE almost eliminated by FCC 
in 4-3 vote. Keeps 3-5% fee ceiling, but adds pay- 
cable revenues to fee base. Will have voluntary 
'suidelines' for franchisers. (P. 2) 


VIOLENCE REPORT STALLED until this week by 
House Communications Subcommittee. Latest draft 
advocates greater role in lessening TV violence for 
Congress & FCC. First Amendment ‘tossed out the 
window,' CBS's Leonard charges. (P. 3) 


POLE ATTACHMENT BILL gets warm reception 

NAB 
proposes lower fines for small broadcast stations 
and cable systems. (P. 4) 


CBS RESTRUCTURES BCST, GROUP because of 
‘dynamic expansion.' Schneider to concentrate on 
govt. & future; Jankowski named exec. vp, heads 
daily operations. (P. 4) 


TV CANDY ADS pose 'serious' problem, require FTC 
response, Chmn. Pertschuk tells 15 children's & 
health groups seeking strong children's ad curbs. 

Says possible remedies include ban, disclosure, warn- 
ings & counter-advertising. (P. 5) 


Consumer Electronics 


1977 MODEL-YEAR color sales up 22% to 8, 375, 000 
sets, monochrome up 8% to 5.4 million for 3rd best 
year; radio sales best since 1973. (P. 7) First- 
half sales at-a-glance. (P. 11) 


PC-78 DEAD, merged with Winter CES. EIA Citizens 
Radio Section will sponsor CES CB seminar. (P. 7) 


VIDEOPLAYERS VIEWED with hostility by educators 
& program suppliers at N.Y. seminar. A.D. Little 
sees movie houses losing to big-screen TV. (P. 8) 


CB FORECASTS trimmed by suppliers from earlier 
projections. (P. 9) 


TV SAFETY STANDARD should be voluntary, evalua- 
tion contractors tell Consumer Product Safety Com- 
mission. (P. 9) 


RCA RECORD results reported for 2nd quarter & 
half. Zenith 2nd-quarter net flat, GTE says con- 
sumer electronics losses continued, both blaming 
import competition. (P. 10) 


SPRAGUE TO SUE in Customs Court to force Treasury 
dumping duty levy on Japanese capacitors. (P. 10) 


NEW TOSHIBA COLOR line shows $10-$60 price 
hikes, brighter Blackstripe II picture tube, new IC 
chassis. (P. 11) 


THURSTON MOVING FAST AT NAB: "He'll be an activist, that's for sure/' colleague of Donald 


Thurston's on radio board said in Williamsburg last month when Thurston was elected NAB chmn. 


(Vol. 17:27 p2). From a veteran NAB exec.: "He's a very no-nonsense guy who can perceive 


the bull quicker than anybody I know. He isn't a believer in the status quo method of doing busi- 


ness," 


In his 4 weeks as chmn., the small-market radio operator has lived up to these evaluation 
He's only NAB's 2nd radio-only chmn. (Grover Cobb was first) and moved quickly to rectify fac 
that he isn't well acquainted with TV network brass and their problems. Thurston & NAB Pres. 


Wasilewski—2 of them often have been at loggerheads during Thurston's 2 years on Exec. Com- 
mittee—met last week with John Schneider at CBS ("I was impressed with Thurston," Schneider 
said): Frederick Pierce, Everett Erlick & Alfred Schneider at ABC; have similar session July 
25 with Herbert Schlosser & David Adams at NBC. 


"We began a frank & open dialog with the networks," Thurston said. ''The main concern of 
- both was the Code situation’—tightened language on sex which special committee will attempt to 
draft for consideration at Sept. 16 TV board meeting (Vol. 17:29 p2). TV Chmn. Kathryn Bro- 
man heads committee, which meets first time early in Aug. Thurston said biggest problem 


: with Codes is public awareness of what industry has accomplished. 
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Trade Personals 


Maria Antifae named Akai co-op claims admin- 
istrator... Robert Ferber promoted at Magnavox from 
region mgr. to VTR & videodisc national sales mgr.; 
Thomas Fritsche advanced to field sales personnel 
development mgr...W. James Pashley, former 
Pittsburgh dist. mgr., promoted to RCA Sales Corp. 
mktg. development mer. 


Sparky Wren promoted at JVC to mktg. & sales 
vp; Ken Schettig appointed western sales mgr., suc- 
ceeding Wren; Ken Acker, national credit mer., 
named asst. vp; Ed Boehm named parts mgr...Ken 
Jollimore, ex-Browning Labs sales & mktg. vp, 
joins President Electronics as national sales mgr... 
Bruce Johnson, ex-Medtronic, appointed Johnson 
American mktg. planning mgr...Toni Dewey advanced 
at Motorola to ad & PR vp. Other vps named: Bill 
Connor, multinational operations; Ken Johnson & 
Dick Klotz, finance dept.; Vic Kopidlansky & Alan 
MacDonald, law dept.; Ed Staiano, computer sys- 
tems & telecommunications; Keith Bans, business 
development. 


John Vurich, onetime National Semiconductor, 
appointed Atari Consumer Div. new product mgr... 
Mark Dellafera, ex-American Can, joins H.H. Scott 
as mktg. dir...George Saddler, ex-TDK & Fuji 
Photo, forms Mr. Cassette Industries to market 
blank & recorded tapes through 5 different organiza- 
tions, each selling to different market segment... 
Joseph Dash promoted at CBS Records from new- 
product development dir. to development dir. 


David Sansone, ex-Sylvania & GI, named Pana- 
sonic Special Products Div. business equipment na- 
tional sales mgr...Ken Fournier appointed Emerson 
national service mgr...Edgar Sack, GI Microelec- 
tronics Group gen. mgr., advanced from vp to senior 
vp; Stephen Stuart named mktg. dir. for group's 
Chandler, Ariz. Div. 

Paul Rappaport, 28-year RCA Labs veteran, 
most recently videodisc research mgr., named dir. 
of national Solar Energy Research Institute, Golden, 
Colo. and vp of Midwest Research Institute, Kansas 
City, mgr.-operator of SERI... Raymond Steiner pro- 
moted at Sony (U.S.) from exec. vp to pres.-chief 
operating officer, succeeding Harvey Schein, who 
becomes chmn., retains chief exec. post. Kazuo 
Iwama, Sony (Japan) pres., named Sony (U.S.) exec. 
committee chmn.; Akio Morita, Sony (Japan) chmn., 


named chmn. of U.S. operation's finance committee... 


Joseph Bradley advanced at Burndy Components Div. 

from mktg. mgr. to vp-mktg.; Ronald Schelmetic, 

ex-Entoleter, named ad & mktg. promotion mgr... 

George Chao named tactical mktg. mgr., National 

Semiconductor Microprocessor Group, new post. 
—_____§_—_- 

NEC will supply 100,000 microprocessors 
(MPUs) this year at about $3.8 million to Fidelity 
Electronics for Chess Challenger board game. NEC 
reportedly outbid TI, Motorola, Intel & others... 
U.S. firms are also busy in Japan. Motorola Semi- 


, conductors Japan is mounting aggressive sales cam- 


paign there for family of 8-bit MPUs, competing 
against Japanese semiconductor industry and sub- 
sidiaries of TI & Rockwell. 
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TOSHIBA HIKES PRICES: Toshiba's 1978 color TV 

line features new Blackstripe II picture tube, re- 

vamped chassis, and significantly higher prices. 

Increases on new models run $10-$60, averaging 

about 7%, were attributed to rising Japanese manu- 

facturing costs and increased value of yen. : 


New tube, claimed to be substantially brighter 
than current Blackstripe, has 16.6% larger phosphor 
area, Smaller matrix stripes. It's powered by 
simplified, heavily-IC, high-efficiency chassis. Line 
starts with 9" at $330 (up $30); 13" leader is $350 
(up $50), step-up at $370, 12-channel touch-button 
electronic remote tuner version $460 (up $60); 15" 
is $390 (up $20); 17'' $420 (up $40); 19" leader $420 
(up $20), steps at $440, $460 & $480: 19" with elec- 
tronic tuning $500 (up $10), remote $550 ($20). 


In Japan, Toshiba said all consumer product ex- ' 
port prices are going up 5-15% because of rising yen 
value, while in U.S. Sharp is raising color TV 
dealer costs by cutting promotion allowances by about iF 
$10, Sept. 30. i 


FIRST HALF AT-A-GLANCE: Here are EIA monthly 
sales-to-dealers figures for 1977, with 1976 com- | 
parisons: 


TELEVISION SALES TO DEALERS ili 
Total Color Monochrome 
Month 1977 1976 1977 1976 1977 1976 

January ...... 963,845 834034 605244 496,314 358601 337,720 t] 
February ...... 1,044,817 878800 630,796 522378 414,021 356,422 j 
March (5 weeks) 1,273,546 1,049,940 770,977 592876 502569 457,064 {ly 
PO se 52s ee 932,915 719,329 577,142 418133 355,773 301,196. 4 
ee 796,638 782,932 489,378 473,932 307,260 309,000 
June (S weeks)... 1,290,438 1,171,454 794,760 690,027 495,678 481,427 . 
WWUME: 3 escz4 om 6,302,199 5,436,489 3,868,297 3,193,660 2,433,902 2,242,829 } 
I] 

RADIO SALES TO DEALERS j 
Home* FM** Auto a 
Month 1977 1976 1977 1976 1977 1976 tit 
January ...... 1,354,439 1,346,222 846,818 1,049.892 981,110 947,762 ri 
February ...... 1,577,099 1,293,401 1,281,087 1,059,770 982,828 979,091 ) 

March (5 weeks) 2,769,093 2,387,630 2,185,866 1,834,349 1,220,942 1,113,886 
ROORR: « ose ene 1,671,306 1,203,090 1,336,249 853,981 962,003 898,620 Tie 
MO sxc ate 2,491,147 1,304,133 1,807,071 965,004 1,065,867 1,035,460 vin 
June (5 weeks) . 5,306,591 2,798,827 4,136,609 2,413,659 1,182,708 1,158,913 ig 
i! eae 15,169,675 10,333,303 11,593,700 8,176,655 6,395,458 6,133,732 hie 
ro 4 


* Includes table, clock & portable. 
** Included in home radio; excludes auto radios, radio-phonos & radio-recorders, 


~—- ~~ §— — — 

Hitachi color exports to U.S. this year will be 
150-160,000 vs. 190,000 in 1976, as result of quota i 
agreement. Most sets are made in Hitachi Taiwan 
plant, but are covered under U.S.-Japan quota agree- 
ment because of high Japanese parts content. Speak- 
ing in support of voluntary quota agreements as 
alternative to unilaterally imposed anti-import meas- 
ure, Robert Strauss, chief U.S. trade negotiator, 
told House subcommittee that color quota should re- 
sult in "no additional costs"' to consumers for a year, | 
and perhaps none after that. He said this contrasts 
sharply with those who estimated quotas would add 
$900 million to consumer TV bill each year. 


New members of EIA Communications Div.: 
Royce, American Telecom, Cal. Microwave, New- 
Tronics. Joining Distributor Products: International 
Importers, National Teletronics. Parts Div.: 
Plessey Capacitors, Smiths Industries. Electrical 
Utilities joined both Parts & Distributor Products 
Divs. 
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SUMMARY-INDEX OF WEEK’S 


Broadcast 


VICTORIES ON SACCHARIN & VIOLENCE won by 
broadcasters. House draft violence report delayed 
until Sept. 30. Saccharin ad restrictions deleted in 
Senate Commerce Committee as Hollings Compro- 
mise fails 13-3. NAB gears for Senate floor fight 
this week. (P. 1) 


BROADCASTERS PLEASED with House panel discus- 


sions on broadcasting & Communications Act rewrite. 


Praise for relaxed format. Greatest emphasis is on 
localism. (P. 3) 


‘SOAP’ WRITERS MUM: First 2 episodes changed, 
will be closed-circuited to affiliates. Religious 
groups pro & con. (P. 4) 


FCC PARTING GIFT TO HOOKS: Comments sought 
on proposal to required announcement of sales 45 
days before contract is signed to give minorities 
chance to bid. NAB plans high-level task force to 
help minorities acquire stations. (P. 5) 


ANOTHER CABLE SATELLITE origination station— 
KTVU San Francisco—plans to begin in year, through 
Southern Satellite Systems. (P. 5) 


"EXCEPTIONALLY BRIGHT' 1977 financial outlook 
predicted by ABC, which reports record revenues & 
income for quarter & half. TvB reports 6-month 3- 
network billings of $1.7 billion. (P. 6) 


Consumer Ek 


j 


JAPAN JUNE EXPORTS of color TV to U.S. down 


; 


36.5% from 1976, first/drop in 2 years. B&w ship- 


ments up, CB exports continue 5-month slide. (P. 7) 


RCA REORIENTS V-DISC program, directing efforts 
toward 2-hour uncoated disc, new player, more basic 
R&D instead of pre-production engineering. 150 
employes to be transferred or discharged. (P. 7) 


VTR PROGRAM SALES plans being firmed by Time- 
Life and Magnetic Video, latter offering 100 features 
from 20th Century in 2-hour Beta & VHS formats. 
Retailers scored for software bootlegging. (P. 8) 


ZENITH TO APPEAL court reversal of order im- 
posing countervailing duties on Japanese consumer 
electronics. Importers asking Treasury to drop 
bond requirement, (P. 9) 


VTR PRICING SUSPENSE mounts as most marketers 
wait for competitors to establish levels, but little 
immediate change is seen from Sony-established 
$1,300. Zenith pricing scheduled this week. (P. 10) 


COMPUTERS CAPTURE attention of retailers as 
Radio Shack unveils low-cost system, Sears prepares 
test marketing. (P. 10) 


MATSUSHITA SET sales records in 2nd quarter & 
opening half, posted higher earnings. (P. 11) 


VICTORIES ON SACCHARIN, VIOLENCE: Broadcasting industry scored important triumphs 
in both Senate & House last week, knocking restrictions on TV-radio advertising of saccharin 


products out of Senate FDA Act amendments and delaying release of House Communications 
Subcommittee report highly critical of networks & TV violence. 


However, powerful broadcaster pressure preceding Senate Commerce Committee consider- 
ation of saccharin measure may have harmed industry relations with Communications Subcom- 
mittee Chmn. Hollings (D-S.C.), who was defeated soundly in attempt to hammer out compro- 
mise acceptable to broadcasters & Health Subcommittee Chmn. Kennedy (D-Mass.) (Vol. 17:30 
p5). Measure was first piece of broadcast legislation to bear Hollings' name, was defeated 
13-3 on motion by Sen. Cannon (D-Nev.). At week end, Kennedy staffer told us senator intended 
to bring saccharin bill to floor this week, would offer new amendments reinstating restrictions 
on broadcast advertising. ''The senator has said he won't support this bill without the advertis- 


ing and labeling provisions,'' spokesman said. 


_ Draft of violence report (Vol. 17:30 p3) was delayed until Sept. 30 by unanimous House 
} Communications Subcommittee vote in open meeting July 26. However, Subcommittee mem- 
_ bers had met hour earlier in closed session in office of Chmn. Van Deerlin (D-Cal.) in vain 
effort to resolve differences before public meeting. 


10—TELEVISION DIGEST AUGUST 1, 1977 


| 
| 
VTR PRICING SUSPENSE: Alphonse-&-Gaston act RCA, Sylvania & Magnavox...The inferior quality | 


in videocassette recorder pricing can't go on much might cause some minor defections from the Matsu- 
longer, simply because machines are about to go to shita/JVC system..." 

market and it's very difficult to sell them without a 

price. Somei15 manufacturers have indicated they'll Experts agree just about everything in Bache re- 
bring VTRs to U.S., but precious few have said what port is false or misleading, and Bache presumably 


they'll try to get for them. doesn't worry about almost certain backlash expected 
following upcoming VTR introductions. But basic 
rules of a Bad-Mouth Summer is that statements are 
operative only until proven otherwise. We well 
remember the last Bad-Mouth Summer (''Who in the 
world would buy a small-screen Japanese TV set?"'), 


Magnavox held first of its regional dealer show- 
ings last week, left VTR unpriced, presumably to 
wait & see what competition does. Most others are 
doing likewise, but time is running out. Zenith 
formally launches marketing of 2-hour Beta-format 
machine this week at Aug. 4 meeting in Chicago, 


where presumably it will let distributors in on the : : 
price. Following week, Sylvania will have meeting, first major home computer program by chain retailer 


but isn't expected to price its 4-hour VHS unit, which  7¢Xt week, but Sears & other mass merchants aren't 

is for late Oct. delivery. Week after that (Aug. 18), far behind. Radio shack is holding N.Y. press show- | 
RCA introduces & prices its 4-hour VHS to distribu- ing Wed. (Aug. 3) of "low-cost micr ocomputer system | 
tors in Indianapolis, makes public announcement for business, education & home use. 


COMPUTERS AT RETAIL: Radio Shack kicks off 


week of Aug. 21. Sears, meanwhile, will test-market computer 
this fall at undisclosed locations around country. As 
Pricing situation: Sony has set pattern so far, usual, giant chain isn't revealing details of computer 
introducing one-hour Betamax deck last year at $1,300, project, but it's being taken fairly seriously; PR man 
pricing new 2-hour unit (now being delivered) same. was recently detached from other duties to concen- 
Quasar's VX-2000 has been $995 from start. JVC trate on computers & video games. It's understood | 
put $1, 280 tag on 2-hour VHS, Sanyo says V-Cord I computers would be sold through chain's camera 
will be same price, 2-hour Beta somewhat cheaper. depts., games remaining part of sporting goods. 
Leaving out a couple of ''competitives,"' that's about 
it on pricing. Ambitious home computer campaign is also being 
: : ee oe Be: launched by Contemporary Mktg. of Dlinois, which 
RCA & Zenith will be decisive in pricing arena. plans to sell Commodore KIM-1 & PET (Personal 


If either prices much below $1, 300, everybody even- 
tually will come down to meet them, despite current 
shortage of merchandise. Price war in VTRs is cer- 
tain to develop when supply catches up with demand. 


Transaction Computer) through Mr. Calculator stores. 
Firm now has 10 stores in Tex., Il. & Cal., hopes al 
to have 150 outlets across U.S. within 18 months. 


- 


But at present, it's good guess that Zenith will price Though aimed more at hobbyist, Heath is also 
very close to Sony's $1,300. It's known that RCA moving into computer field with 2 kits—$1,295 unit 
once aimed at $1,095 tag as starter, but more recent using Intel 8080A MPU, $375 model with Digital Equip- 
indicators seem to point to area safely near $1, 300. ment KD11F MPU. Variety of peripherals, including 


Although manufacturers are nervous about pricing any 12" color CRT terminal ($530), is also being offered. 
consumer product so high, that doesn't seem to worry Computers will be ''great selling item,'’ spokesman 
dealers. Many of those now handling VTR are yelling: said, adding that other models will be introduced. 
"Send us all you can—we'll sell them." AE PEM ha Fis 


While manufacturers politely say "after you" to Thomson-CSF is discussing possible U.S. manu- 
one another on prices, they are quietly bad-mouthing facturing licenses for its transmissive optical video- 
each other on just about everything else—in fact, this disc system with several American firms, Vp War- | 
season could definitively be termed the Summer of ren Singer said last week at Washington-area demon- | 
the Bad-Mouth. If you compiled all statements manu- _Stration of system to potential govt. users. Proto- 
facturers are making about one another, you'd con- type shown used thin, clear flexible plastic disc 


clude hardly any VTRs will be delivered this year and Mounted on rigid plastic board, inserted into rigid 
none will work. plastic jacket, all of which is inserted into slot in 


player. Wired remote calculator-type control using 


—_— ES 5 


Joining in summer sport are such semi-innocent microprocessor permits pre-programming of 9 spe- 
bystanders as security analysts. Quintessential ex- cific sequential orders to machine—location of speci- 
ample of art of bad-mouthing is bulletin by Bache fic frame, slow-motion, forward, reverse, still- 

Halsey Stuart, which quotes report in Japanese press, frame, etc, Frame number can be superimposed on 

then embroiders it. Highlights: "'The article raises picture, also is displayed on LED readout. First | 
a serious question about the quality outlook of Mat- deliveries of 1,000 industrial-institutional machines | 
sushita's new 4-hour consumer VTR...These ques- are due next year in Europe. Singer indicated Thom- | 
tions are...critical...sharp fall-off in picture & son still plans eventually to market consumer unit to 

sound quality when used in the 4-hour mode.. .The accommodate flexible throw-away discs. | 
quality problems have been noted by a number of in- | 
dustry people... Matsushita has discontinued production FTC launched antitrust study of U.S. dry battery 

of its earlier VX-2000 model because of quality prob- market, which staff estimates is worth $400 million | 
lems...[is] having problems gearing up production at wholesale. While agency wouldn't comment offi- ~ 
of the new 4-hour machine...The introduction of an cially, it's understood target of study is Union Car- y 


inferior machine may negatively impact the image of bide, which dominates market. 


‘vou 17, NO. 31 
ee Personals 


i _ Greg Reyes shifts at Fairchild Camera from gen. 
1 me aa of disbanded Consumer Products Group to gen. 
x ner. of new Video Games Div.; John Sussenberger 
advanced from vp-mfg. operations mer. to vp-gen. 
Ef gr., Time Products Div.; Exetron Div. (watch 
parts) moved to LSI Group, Optoelectronics Div., to 
Somponents Group; George Urbani appointed MOS/ 
ic ‘D Div. mktg. mgr... William Sick promoted at 
Texas Instruments to Materials & Electrical Products 
Gre oup vp-gen. mgr., succeeding Joseph Hinchey, on 
lea’ ave; Norman Neureiter succeeds Sick as Europe 
Div. mgr...George Simkowski, ex-Admiral, named 
sale 2s vp of Daytron Industries, U.S. marketer of 
con ysumer electronics produced by Korea's Dae Woo 
E Slectronics. 


John Welty, Motorola Semiconductor Div. gen. 
advanced from corp. vp to senior vp. New 

a iv EYps: Dick Skinner, power transistor operations 
dir. 5 Ivars Reimanis, diode & rectifier operations 
dir 5 George Needham, R&D & mfg. support opera- 
ions dir.; Ted Benedict, electronic materials oper- 
ati ons dir...Harry Weisberg, ex-RCA Solid State 
Div. ., joins Harris Semiconductor as European oper- 
ations managing dir. ..Duane Townley shifts at Dow 
Cor: ning Semiconductor to managing dir. of opera- 
tio1 1S of Shin-Etsu Handotai, Dow Malaysian silicon 


a fer venture. 


: mg ea 


¢, Dick Fuller promoted at Sylvania's Philco 

t from east region direct mkts. mgr. to national 
ributor sales mgr., succeeding George Jarden, 
re er aigned to form Great Valley Distributors, to handle 
Philco products in parts of Pa., Del., Md. & Va.. 
Doni aid Studeny, ex-Sony, joins Sharp Gen. Admin. 
Ber v. as national distribution mgr. .Dan Fujii ad- 
anced at Melco Sales (MGA) from order service 

pr rocessing mgr. to west & southwest audio sales 
‘im, gr ; Gary Hartfelder named for midwest & south- 
east, Kevin McDermott for mideast & New England. 


S Gerratte Burkhart promoted at Radio Shack to 
b uy yer for parts & components, alarms, wire, cable 
& e electronic kits. .. John Semenuk appointed Sylvania 
| E rts Div. material mgr., succeeding Walter Kottas, 
now GTE Products Group purchases dir...Walter 
Sal: r resigns as Communications Retailing editor to 
ret urn to ad & PR field (201-238-5340). 

; S “eA ——— —_ i ————— 

z ‘= Game Plans: Bally could be in trouble with fall 
keting plans. FCC hasn't received application 


pl! 2). _ With current 6-week game backlog at labs, © 
Bally | couldn't legally begin shipping units until mid- 
Ser pt. — “_"if it came in right now," staffer said... Other 
pro rammable suppliers are gearing for fall season, 
an ae voomers Coleco Atari have begun shipping first 
uni Jockeying to line up mass retail accounts is 
well er way, Woolco chain saying it will go with 
| Ata ri... Atari & RCA will keep in touch with program- 
m. able purchasers by using warranty registration 
S ds to compile new-cartridge mailing list... Recent 
FCC approvals: Atari Video Pinball (also approved 
unc der Sears label), Magnavox Odyssey 5000, Coleco 
a Rang ger, Pro-Quality Electronics Sportstron 101. 


ey * : rhe : 
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fo or it's programmable Professional Arcade (Vol. 17:24 
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MATSUSHITA'S HALF: Matsushita reported record 
2nd-quarter & first-half (to May 20) sales of $1.75 
billion & $3.33 billion, up 12% & 15% from respective 
year-earlier periods. Net increased 22.5% in quarter 
to just under $72 million, was up 28.4% for half to 
$133.2 million. Consumer electronics volume rose 
17% in quarter to $779.8 million, was up 18% for 

half to $1.53 billion. Total export volume was $466.5 
million in quarter, up 32%, bringing full-period total 
to $903.3 million, up 42%. 


Admiral losses decreased in fiscal 3rd quarter 
as result of lower manufacturing costs due in part to 
consolidation of production facilities, parent Rockwell 
reported. Rockwell said Electronics Operations in- 
creased earnings despite loss stemming from quitting 
calculators...Advent showed loss in opening fiscal 
quarter as sales rose 8.17% (see financial table)... 
Lafayette said loss expected for 4th quarter to June 
30 is "sharply in excess" of $1.2-million 3rd-quarter 
deficit, suspended quarterly dividend. Company 
blamed high selling & administrative expenses, de- 
cline in sales, write-downs on 23-channel CB inven- 
tories... Fairchild attributed much of steep decline 
in 2nd-quarter earnings to write-down of LED watch 
inventories to current market values. Company is 
putting emphasis on LCD watches. ape licg: 

————_—_ 

Magnavox trade-in promotion Aug. 21-Oct. 8 of- 
fers up to $150 off on 22 electronically tuned 19" & 
25" color sets. Promotion ("'Trade-In for Touch- 
Tune Time") is coupled with dealer incentive program, 
including trip to Super Bowl, will be supported with 
heavy national ad campaign RCA trade-in promotion 
runs Aug. 25-Oct. 1 (Vol. 17:21 p8). Magnavox 
Greeneville, Tenn. color TV plant opened on schedule 
July 25 after summer vacation following settlement of 
3-week strike (Vol. 17:29 p10). 
90¢ hourly increase over 3-year period, $30,000 
maximum major medical insurance coverage. 


New contract includes 
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SUMMARY-INDEX OF WEEK’S NE 


Broadcast 


FIBER PROGRESS OUTRACES FORECASTS: ADL's 
Elion & ITT's Kau outline projects & progress before 
OTP group on rural communications. Installations 
planned in Guam, Malaysia, Canada, U.S. (P. 1) 


PROGRAMMING, COMPETITION and new technologies 


highlight final sessions of House panels on broadcast- 
ing and Communications Act rewrite. Satellites, 
fibers & wire are touted, while govt. regulation is 
criticized. (P. 2) 


CORRECTIVE ADVERTISING upheld by D.C. Appeals 
Court in 2-1 decision. In FTC order issued against 
Listerine in 1975, court finds that Commission 
standards & authority are 'clear.' (P. 4) 


BCSTRS. 'AWFULLY POWERFUL,' Hollings states 
in program on ascertainment. During Senate Com- 
merce Committee saccharin deliberations, 'I felt 
like a foreman of a fixed jury.' (P. 5) 


COMMERCE DEPT. POST of asst. secy. for com- 
munications & information sought by Shooshan, 
Miller, Geller. (P. 5) 

LAWYERS! FEES paid by govt. for public participa- 
tion in agency proceedings nixed by Senate Judiciary 
Committee. However, Senate Governmental Affairs 
Committee recommends govt. funding. (P. 6) 


Consumer Electronics 


RECORD COLOR SALES week salvages slow July, 
bringing month's sales to nearly 8.5-million rate; 
7-month sales rate just below 9 million. (P. 8) 


FIBER BREAKTHROUGHS BEAT FORECASTS: Progress in fiber optics is outracing both 
conservative estimates and wishful thinking faster than any major communications developme 
in recent memory. Two presentations last week emphasized that—by A.D. Little's Herbert 
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ZENITH VTR AT $1,300, same_price 
introductory national 


pny 'S; 
en planned. 
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Sony filling pipeline wih we-wetimax; introduces 
sleek, miniaturized industrial versions. (P. 8) 


ITC GETS CB petition from E.F. Johnson asking 
import quotas for 5 years. Company says domestic 
industry faces extinction, can't finance operations 
without import changes. (P. 9) 


COLOR IMPORTS approached 2 million in first half 
with assist from 693,000 chassis, mainly from U.S.- 
owned Mexican border plants. June b&w imports at 
44-month high. (P. 10) 


NEAR-TERM FUTURE of TV will concentrate on 
‘peripherals' and steady but unspectacular improve- 
ments in cost, reliability & picture quality. RCA's 
Hittinger sees more optics improvements, greater 
integration. (P. 10) 


RCA'S NEW VIDEODISC —uncoated 2-hour unit—gives 
excellent picture. Real-time electromechanical 
mastering achieved. ‘Not back to Square 1," says 
RCA, citing 'enormous promise.’ (P. 12) 


DEAL TV SET' claimed by TI to meet FCC's objec- 
tives of high performance in increased sensitivity & 
interference rejection at not more than $30 retail 
premium. (P. 12) 


QUASAR ENGINEERS seek import-adjustment assist- 
ance. Labor Dept. also opens case for Raytheon 
workers, approves help for those who lost jobs in CB 
antenna, resistor industries. (P. 13) 


Elion and ITT's Charles Kau, at OTP's Interagency Committee for Rural Communications. 


Elion disclosed variety of d 


evelopments, hinted at lot more. ADL is manager for consortium 


of industry & govt. groups, with job of breaking chicken-egg bottleneck—moving supply & demand 
along. ADL is in final stage of 8-year program (this stage running $16 million), installing sys- 
tems in Guam (cable operator), Canada, a Malaysian and another Asian country. No details of 

- last 3 were given. ADL has formed Program Management Co., under former Apollo mogul 


Albert Kelley, to oversee fiber & other projects. 


VOL. 17,*NO. 32 


Real breakthroughs in TV? RCA still believes in giant flat-panel screen, has large pro- 
gram in this area despite discouraging results. At same time, Hittinger thinks projection TV's 
quality isn't good enough to carry RCA logo. ''We won't move [in giant-screen TV] until we 
have a product at least the equivalent in performance of what we have today. We want high 
brightness and high resolution, and we believe we know more about this field than anyone else." 


Gradual improvements in TV picture are making way for "peripherals"; for example, high- 
voltage bi-potential tube with sharp edge & corner focus makes better display device for such 


TV add-ons as teletext or viewdata, games/computers, VTR, videodisc. 


RCA's final decision on disc now appears to hinge almost entirely on programming. Said 


Hittinger: ‘There's been no fundamental change in attitude, but a sober recognition of the soft- 
Exactly what kinds of programs will people buy? We want to have someone else 
share in this test. We want non-RCA programs." (Hittinger interview was conducted before 
RCA detailed reorientation of disc program; see p. 12). 


ware problem. 


Is there any truth to rumor that RCA is developing home optical player which will play both 
RCA & Philips/MCA discs? "RCA is strongly committed to the non-optical approach. We can 
see the optical system in the industrial market, but in the consumer market cost is a major 
I'm very surprised Philips is coming into the mar- 


ket with a gas laser—there are still problems with gallium arsenide [laser]." 


obstacle—even with a semiconductor laser. 


Discussing Matsushita's videodisc (Vol. 17:21 p7), Hittinger said there's currently no joint 
"Their system uses a pressure pickup. 
It's just a technical curiosity now. We're not sure 
We just don't know enough about the system." 


venture with RCA. 
can't even speculate as to compatibility. 
how far they've gone. 


Videocassettes can compete with discs if prerecorded programs can be sold for only slightly 
more than cost of blank cassette, or around $20, Hittinger believes. 
There are some tough hurdles—the extreme precision required in tape handling (and they've yet 
to prove that a 4-hour machine can handle recorded cassettes), and very high replication costs." 
Low-cost CCD color cameras (field in which RCA has done much work): "It certainly isn't 
around the corner.'' Compact longitudinal VTRs: ‘Not in the near future." 


RCA's microprocessor video game is "just a first step'’ toward home computer, and ''net- 
I see us busy exploiting what we've done; there are a lot more games 
coming. This kind of plug-in device will be important for some time. We don't know quite 
where this will lead—there are so many possibilities with LSI and microprocessors tying in 
with games, tape, discs and so forth," said Hittinger. In evolution from game to computer, 
Holmes noted, "the new aspect is the possibility that the consumer will have to learn a little 
How much can we convince him to participate?" 


net, we're excited. 


more, 


Stereo sound for TV once again is subject of 
FCC inquiry. Commission has issued notice on 
possible uses of subcarriers on TV aural transmit- 
ters—for telemetry & cuing of news crews in field, 
separate foreign-language TV channels, added TV 
audio for the blind and stereo TV. FCC last looked 
into stereo TV in 1964 at request of Philco & GE 
(Vol. 4:46 p5), dropped subject in 1967 for lack of 
interest. New notice asks specifically whether 
public, manufacturers or broadcasters now are 
interested in stereo-sound TV, feasible system 
proposals, information on TV quadraphonic sound. 
FCC notes that stereo interest may have picked up 
as result of provision for stereo in some videodisc 
& videotape systems. Comments are due Aug. 18. 


Second typhoon in 2 weeks hit Taiwan Aug. 1, 
causing extensive damage at northern Keelung harbor, 
cutting off electricity. With southern port of Kaohsiung 
only partially operational after earlier storm (Vol. 
13:31 p7), Taiwan's exporters are expected to have 
major problems shipping products for at least several 
weeks, 
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It's not a capacitive system, and I 


"But I'm really skeptical. 


Fairchild will sell 250,000 programmable games | 
in 1977, Pres. Wilfred Corrigan said in Business 
Week interview, bringing factory sales of hardware 
& game cartridges to $37 million. Last year, 15,000 
games were sold, Corrigan said, adding that game: 
(1) Is only marginally profitable now, but margins Na 
will improve in winter when 35 of 43 components are i 
replaced by IC. (2) Is more "flexible" than Atari's | 
new programmable. (3) Will be kept in limited 
production while dealer relationships are solidified. 


TEAC is crediting dealers for 15% counter- , 
vailing-duty surcharge it's been outboarding on in- | 
voices since April Customs Court order of levy on 
imports of Japanese consumer electronics. Even __ 
though it's required to continue to post duty bonds © 
pending final resolution of case, TEAC says it's 
dropping dealer surcharge in belief Supreme Court 
will uphold Appeals Court reversal of original 
ruling (Vol. 17:31 p9). 


"Consumer Guide to TV Safety,”’ revised & up- 
dated, is available from EIA Consumer Electronics 


Group. 


; ” 250365 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


ATTACKS AGAINST 'SOAP' INTENSIFY: Coalition 
of religious & civic groups try to stop planned Sept. 
start of program on ABC. CLC pressures affiliates, 
advertisers. Catholic Conference seeks public sup- 
port. ABC responds. (P. 1) 


NAB CODE SUBPOENA is upheld by FTC as agency 
denies Assn. 'motion to quash.' NAB hasn't decided 
whether to appeal order to turn over all documents 
relating to Code Authority review & approval of 16 
toy ads. (P. 2) 


BLANKET MUSIC LICENSE practices violate anti- 
trust laws, Appeals Court rules in reversing lower 
court decision favoring ASCAP & BMI over CBS. 
Court orders optional per-use licensing. (P. 3) 


RADIO'S BEST YEAR SINCE 1976 sees 'typical' FM 
station showing profit for first time, according to 
NAB survey. (P. 3) 


ABA GOES SLOW ON TV ads for lawyers, permits 
radio ads without restrictions. FCC fairness doc- 


trine enforcement recommendations put off until Feb. 


Fair trial-free press recommendations more favor- 
able to radio-TV being formulated. (P. 4) 


TELEPROMPTER 'MIGHTY PLEASED' with 2nd- 
quarter, first-half results as Cable Div. leads 
resurgence. (P. 4) 


CABLE CARRIAGE rules are attacked by CATV, 
defended by broadcasters & MPAA, in comments to 
FCC. CTIC fears granting NCTA petition may harm 
smaller broadcasters. (P. 5) 


ATTACKS AGAINST 'SOAP' INTENSIFY: Coalition of 10 national religious & civic groups has | 
launched campaign attempting to force ABC-TV to cancel sex adult comedy even before its 


scheduled debut Sept. 13. As result, "'Soap'...is in trouble," according to Aug. 21 issue of 
National Catholic Register (weekly newspaper). 


Consumer Electronic 
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ITC LAUNCHES CB import p ap a ee re ; 
Johnson petition. Justice to aacltiower teat probe 
next month. Customs proposes origin marking on 
front, top or sides of TV, radio, stereo. (P. 7) 


IMPORTS TOOK 46% of total TV market in first half, 
including 28% of color and 73.5% of monochrome. 
First-half color supply totaled 4,529,000 as imports 
rose 27%, domestic production 16%. (P. 7) 


TOSHIBA DEBUTS VTR in Beta format at $1, 300, 
with accessory low-light electronic-viewfinder color 
camera at $1, 700 similar to one now being sold at 
$2,495. First-half color videocassette recorder 
imports totaled 45,864. (P. 8) 


JULY COLOR SALES to dealers up 10.5% from 1976, 
inventories remaining at about 13-week supply. 
First Aug. week sees 55% increase in color. (P. 10) 


AUG, DROP-INS by Philco & Sylvania raise small- 
screen color leader prices but hit new low points in 
19"' & console merchandise. Quasar fills out digital- 
tuning and 100° line. (P. 10) 


BALLY WILL SHIP games in time for fall-Christmas 
season, company says, despite failure to ship testing 
sample to FCC. (P. 10) 


IHF SHOW IN ATLANTA is latest effort to establish 
audio as separate industry. If successful, show will 
move to other locations in coming years. (P. 10) 


RADIO SHACK COMPUTER going into 100-150 stores 
in fall with $600 price tag for 3-piece system. Soft- 
ware includes diverse programs. (P. 11) 


Campaign— spearheaded by U.S. Catholic Conference and Southern Baptist Christian Life 
Commission (CLC)—is intensive, includes pressure against affiliates & prospective sponsors 
and mass appeals for public support. Conference said ABC ''must be publicly challenged" for 
scheduling "Soap" and that it "should be removed from family TV entertainment." 


CLC has written 188 ABC affiliates urging them not to carry program, has received 59 


'responses: 14 said they wouldn't carry ''Soap"' (most were secondary affiliates), 25 planned to 
carry it, 20 are waiting to see revisions (Vol. 17:31 p1) before deciding. (Note: ABC plans 


: 
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weighs 6 lb. excluding separate control unit, has built-in mike. Toshiba camera has single 1" 
vidicon with stripe filter, weighs less than 7 lb. with electronic viewfinder & lens, has automa- 
tic sensitivity control, built-in control unit with Separate power supply, built-in mike will 
accommodate any standard C-mount lens. Either camera can be used with any type of color 


Vin. 


OF 


Quasar continues to be delighted with sales of its $995 Great Time Machine, says at least 


90/0 of its dealers are handling it as well as some retailers who haven't sold Quasar products 
before. Quasar's new b&w camera lists at $400, contains own trigger control to start & stop 
VTR (by connecting to remote pause-control jack), has "on-air" light. Camera accessories 
are wide-angle lens $40, 25-ft. extension cable $55. 


RCA seems to be planning one of biggest product introductions since color TV for its 
SelectaVision VTR, first Matsushita-built VHS deck to debut in U.S. Distributors get details 
at Indianapolis meeting this week (Aug. 18)--then RCA officials take 2-day coast-to-coast tour 
to introduce it to general press Aug. 22 in L.A., Aug. 23 in N.Y. Elaborate preparations have 
spurred speculation that some kind of surprise is in works—after all, RCA unit isn't first, but 
7th videocassette recorder to get formal market introduction. (Others: Sony, Quasar, Sanyo 


V-Cord I, JVC, Zenith, Toshiba.) 


Commerce Dept. figures show imports of 45,864 color videocassette recorders from Japan 
in this year's first half, at about $33 million, or average price of $719 each—figure includes 
U-Matic & other industrial & broadcast recorders as well as those intended for consumer 
market. Of that number, 11,995 were shipped in June alone, at $8 million—average price of 
$668. In all of 1976, videocassette recorder imports from Japan totaled 32,124 at $28.9 mil- 
lion, for average price of $900. In 1975, total was 19,228 at $15.7 million, average price $815. 


Philips isn*t only Dutch company with eye on 
U.S. consumer electronics market. Enter little- 
known Hagemeyer NV, Holland's biggest ($600 -mil- 
lion sales, $7-million net) independent trading com- 
pany. It has acquired majority interest in Yorx Elec- 
tronics, formerly New York Transistor Corp., pur- 
chased in 1974 by Alvin Tannenbaum, Lloyd's co- 
founder & ex-chmn. Hagemeyer is worldwide mar- 
keter of consumer products (handles Matsushita audio 
in Europe), aims to make Yorx major factor in mid- 
priced audio, expand into hi-fi& VTR. It also has 
plans for international distribution of Yorx line, bulk 
of which will continue to be sourced in Far East. 
Some equipment will be made in Europe. Move by 
Yorx into own-brand sales ends contract under which 
Yorx handled product design, engineering & procure- 
ment for Emerson Radio. 


Sanyo Mfg. Co. is increasing U.S. parts content 
of sets made for Sears at Forrest City, Ark. to about 
50% and taking other measures to assure that sets 
produced there won't come under orderly marketing 
(quota) agreement, according to Japanese parent 
company. Company also indicated Ark. plant expan- 
sion is on target with schedule in our report last 
May (Vol. 17:21 p9), having increased monthly — 
production to 50,000 sets from 30,000, full-year 
output to total about 350,000 sets (19" & 25"). Pa- 
rent company, meanwhile, canceled plans to float 
$50-million convertible bond issue in U.S., presum- 
ably will issue debentures in Japan instead. (For 
U.S. subsidiary's financial results, see p, 12), — 


_ Sanyo is now full owner of Fisher, having pur- 
chased 50% ownership from Emerson Electric for 
undisclosed cash. 7 


Commodore may be buying Newport Beach, Cal. 
semiconductor house for production of PET $600 
home computer. Asked about reports his firm is 
negotiating for purchase of C/MOS operation Frontier 
and speculation it might be used for PET production, 
Mktg. VP Sam Bernstein declined comment. Com- 
modore acquired MOS Technology last year, giving 
it in-house supply of calculator MOS circuits and 
MOS-developed KIM-1 breadboard training computer. 
Firm now is expanding distribution of $245 KIM-1, 
may eventually offer it as leader for more sophisti- 
cated PET. Frontier reportedly suffered financial 
problem earlier this year, cut work force from 430 
to 210 and dropped production of finished digital 
watches to concentrate on watch module production. 


Projection TV now represents nearly half of 
Advent's sales, annual report stating that video prod- 
ucts sales in year to March 26 totaled $13, 804, 805, 
loudspeakers $10, 263,422, other audio products $3, - 
914,810, compared with $10, 789, 855 video sales, 
$10, 134,018 loudspeakers, $3,409,959 other audio 
in fiscal 1976. Report states that summer sales 
promotion has resulted in highest rate of projection 
TV shipments to date, forecasts that quarter ending 
Sept. 24 will be "moderately profitable." First com- 
mercial shipments of new Model 710 with 5-ft. screen, 
retailing at about $2,600, will start this fall. 


Largest consumer ad expenditure in history of 
compact stereo is promised by Pioneer of America 
for its Centrex line starting this month. Running 
through Sept. 1978, campaign will use 18 national 
publications, with strong emphasis on women's 
magazines for first time. Theme is "component 


stereo without components." , 
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JULY SALES TO DEALERS: Good-but-not-great 
July saw color sales up 10.5% from 1976 month, at 
annualized rate of just below 8.5 million sets (Vol. 
17:32 p8), with monochrome sales down from last 
year less than 1%, 2nd such decline in 3 months. 
For year's first 7 months, color sales were up 
nearly 20%, monochrome just over 7% (see State of 
the Industry). 


Aug. got off to excellent start, with sales of more 
than 155,000 color sets, up better than 55% over same 
1976 week. 


Good production control saw color output for July 
at about 627,000—just 44,000 over sales-to-dealers 
of 583, 109—with factory-plus-distributor inventories 
continuing to represent about 13 weeks' supply, same 
as month ago. Inventories totaled about 2, 648,000 
at end of month, representing increase of less than 
1% during month; factory inventories at 1,561,000 
were up 2.8%, while distributor stocks of 1,087,000 
were down 1.5% during July. As opposed to year- 
earlier, factory-plus-distributor inventories were 
up 20.1%, factory inventories up 31.4%, distributor 
up 6.9%. 


Production plus imports for year's first 7 months 
totaled 5,156,000 color sets, up 20.7% from last year 
and about 707,600 more than domestic sales to deal- 
ers. Here are EIA sales-to-dealers figures for July, 
with 1976 & 1975 comparisons: 


July July % July 

Product 1977 1976 change 1975 
Total TY: cas ses 955, 641 900, 613 +6.1 842,972 
SOLOS fue sb 583,109 527,841 +10.5 441,540 
monochrome. . . 372,532 372,772 -0.1 401 ,432 
Total radio. ns © 4,676,813 3,895,659 +20. 1 3,644,429 
home, portable. 3,879,273 3,115,443 +24.5 3,080,414 
AM-only..... 749 , 333 916,628 -18.3 770,377 
FM & FM-AM. 3,129,940 2,198,815 +42.3 2,310,037 
QO. swe iawes 797,540 780,216 +2.2 564,015 


AUG. DROP-INS: Quasar, Sylvania & Philco rounded 
out 1978 lines with drop-ins. Sylvania pushed 13" 
starting color price up $10 with 2 models at $330. 
Regular-line 19"’ starting price is down $30 with new 
$400 leader replacing "summer special" at same 
price. Two 25" sets are $630 & $650, bringing floor 
console starting prices down from former $670; 
another new console is $680, combo $1,195. Stereo 
console prices firmed with new 13-model line at 
$240-$420. New accessory speakers are $70 per 
pair. 

Philco introduced new 15" color set at $340 (up 
$10), dropped in 21" at $540 and new low-end 25" 
console at $550 (previous starting console was $630). 
Accessory speaker system is $50. 


Quasar introduced models promised in May (Vol. 
17:22 p9)—remote 19" digitally tuned set with double- 
sided Audio Spectrum Sound at $700, varactor-tuned 
19" at $520, remote version $600, all using 100° 
tri-potential tube. New 100° Audio Spectrum 25" 
console is $800; 12'' color has open list. AC-DC 
9" b&w is $130. 

Labor Dept. has started investigation of import- 
adjustment assistance petition by former Airco 
Speer carbon resistor workers at Bradford, Pa. 
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BALLY'S GAME PLANS: Bally still plans to ship 
Professional Arcade programmable game in time for 
fall-Christmas, despite fact FCC doesn't have sam- 
ple for type-approval testing. Application has been 
filed with FCC, Consumer Products Div. Mktg, Dir, 
Robert Wiles said, and working model will be submit- 
ted soon, possibly this week. Shipments will start 
in mid to late Sept., he said. 


FCC, however, said application hasn't been 
received, that game backlog at Laurel, Md. labs has 
stretched waiting period close to 7 weeks. If applica- 
tion was received last week, and approved within 6 
weeks, “they couldn't sell it until Sept. 26,"" FCC 
official said. Problem is delay in shipments of key 
custom chip needed for Arcade, Wiles said. "It 
uses 3 chips, and we've got the other 2. The last 
one is now being evaluated by us and the vendor. 
We'll get it in time." 


Programmables probably won't be available in 
quantities industry forecast earlier, Wiles said. 
"Everyone thought there would be 1.5 million this 
year, but my gut reaction is it will be 500,000 to 
800,000. And I think it will be closer to 5 than 8 
based on the logistics of getting enough chips." 
Bally will support Arcade retailers with point-of- 
purchase display holding game and 19" color set, 2- 
min. demonstration cassette explaining operation 
and "putting game through its paces." 


Firm is now shipping Fireball ($800) & Evil 
Knievel ($750) electronic pinball machines and Wiles 
said interest among conventional TV & consumer 
electronics dealers is picking up. ‘Our brown goods 
distributors, including RCA & Zenith distributors, 
are having good luck with them." 


IHF'S NEW SHOW: International High Fidelity is con- 
tinuing struggle to establish audio as separate industry, 
latest move being announcement of audio-only show in 
Atlanta May 19-21. IHF show will be staged in new 
World Congress Center, shift to other spots around 
country in succeeding years if first event is success- 
ful. Acknowledging industry's ambivalence over CES, 
IHF Chmn. & Jensen Pres. Jerry Kalov said most 
audio firms—including his own—probably will exhibit 
at both shows in 1978, hopefully reserving bulk of new- 
product introductions for IHF event. 


Show isn't just repeat of ill-fated Audex show ven- 
ture (Vol. 16:38 p9, et. seq.) begun last year by 
Charles Snitow Organization, IHF officers stressed. 
New show is being managed by Snitow, but under IHF's 
direction. Snitow took pains to downplay past differ - 
ences between EIA and his organization, which managed 
CES until EIA set up own show-management operation 
last year. EIA had no comment on new show. 


Effort will be made to keep non-audio products 
out of show, Kalov said. Producers of car stereo 
systems & VTRs will be permitted but watches, cal- 
culators, CBs and other products not connected with 
hi-fi industry will be excluded. "We're a $2-billion 
industry and we've got to stand on our own 2 feet," 
he said. IHF also launched annual survey of dealers, 
with questionnaires on projected sales growth in 16 
component & accessory categories for 1978 mailed 
to 20,000 hi-fi dealers. Results will be released at 
IHF management seminar Oct. 4-5 in N.Y. 


» 


. 6.5% in June and 5.3% in Jul 
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RADIO SHACK COMPUTER: Radio Shack stepped up 
competition in budding home computer market with 
new 3-piece $600 system going into 100-150 stores 
in Sept. TRS-80 system comprises 53-key keyboard 
incorporating Z-80 8-bit MPU (sold separately for 
$400), 12'' b&w video monitor, data cassette recorder. 
Firm stressed computer will be aimed at combined 
education/small business/home markets, with initial 
software library of blackjack & backgammon (free 
with system), education/math & payroll ($20), 
personal finance ($15) & kitchen programs ($5). 


Consumer computer business is unknown quantity, 
spokesman at N.Y. press introduction acknowledged. 
"We don't know which segment will be biggest, and 
no one else does either. That's the reason for the 
diverse programming in the start-up library. We 
don't know who wants to do what with it, but we know 
there's a demand for it."' In addition to pre-program- 
med cassettes, owner's manual will describe basics 
of user programming. By Dec., dise drive, printer 
& other peripherals will be on market. 


Entire system is being produced at Ft. Worth 
factory, with some subassemblies purchased from 
outside suppliers. Monitor is modified, tunerless 
version of set in RCA's current b&w line. Pres. Lewis 
Cornfeld said computer would show up first in selec- 
ted company -operated stores around world, plus 
franchise & dealer stores. Radio Shack will also ex- 
periment with mail order, wholesaling outside own 
system and computer specialty stores in future. 
Computer is not loss leader, Cornfeld said, adding 
that current prices in industry “are too high. ..and 
we won't be alone" in introducing lower cost systems 
during 1977-78. 

——___—_—_- 

CB Scene: Roughly 75% of CB users are males 
18-44 and have high school education; typical user 
makes over $15,000 yearly; 8% of U.S. homes bought 
CB in 1976; total CB ad spending in 1976 was $14 
million, up from less than $1 miliion in 1975, accord- 
ing to survey by Target Group Index. . .Superscope 
adds first base station, dual-conversion unit with 
LED digital clock & automatic Ch. 9 scanner. Price 
range is $330-$380...Telex adds leader ($20) & step- 
up ($30) electret mikes designed for higher sensiti- 
vity and improved RF rejection to ProCom mike line. 
Also new is power mike with see-through plastic case 
($43). 

Sony is buying most of tube-production equip- 
ment of former Westinghouse picture tube plant at 
Horseheads, N.Y.—about $15-million worth. Equip- 
ment will be installed in expanded San Diego plant, 
with complete picture-tube manufacture expected to 
begin in first quarter of next year. Sony currently 
assembles tubes in San Diego, using screened face- 
plate & mask assemblies imported from Japan, U.S.- 
made funnels. Last year, Sony considered buying 
entire Westinghouse plant. 


Consumer buying plans for color TV jumped 32% 
in July from June, according to Conference Board, 
whose latest survey indicated 8. 6% of families in- 
tended to buy color sets in next 6 months, up from 
1976. Plans for b&w 
purchases were made by 1.7% in July vs. 1. 6% in 
June and 2% in July 1976. 
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Trade Personals 


Wayne Morgan, ex-mdsg. & sales services 
mgr., promoted to Zenith national audio mdsg. 
mgr...Arthur Gasman resigns as B.I.C. ad vp, become- 
ing consultant to company and to parent Avnet, suc- 
ceeded as vp & ad dept. head by Andrew Carduner... 
Ralph Emerson, ex-Sylvania Home Entertainment PR 
dir., named news & information administrator, RCA 
Govt. Services Div., Moorestown, N. J. 


Dwight Renzema named national sales megr., 
ESS Inc. (hi-fi components, projection TV): Mike 
Conroy appointed international mktg. mgr.; Frank 
Jones European sales mgr.; Jeff March ad & pub- 
licity coordinator...A, James Hazle promoted from 
Fairchild vp-controller to finance vp, succeeding 
R. Douglas Norby, resigned. ..Steve Smith, ex- 
consumer products field sales coordinator, named 
Stackpole Components supervisor of consumer 
products sales, succeeding Ted McGowan, retired. 


Pierre Lamond, ex-Advent pres. who recently 
rejoined National Semiconductor, elected vp; Philip 
Roybal, ex-microprocessor mktg. mgr., named 
business mgr. of NS's new Personal Computer Com- 
ponents Group; Dennis Dauenhauer promoted to Na- 
tional Semiconductor mktg. mgr. for pressure trans- 
ducer products... Bud Mogol, ex-Marcel Watches, 
named sales vp for Leisurecraft Products, respon- 
sible for sales of Mercury Time watches to major 
accounts. 

———_-_Ha__—__- 

TV manufacturers have asked Wilmington federal 
court for permanent injunction against release of TV 
accident data companies supplied to Consumer Prod- 
uct Safety Commission. Court, which issued tem- 
porary injunction in 1975, set Sept. 12 hearing date. 
Meanwhile, CPSC may ask that case be transferred 
to D.C. Dist. Court, which has been ordered to re- 
hear suit for release brought against CPSC by Con- 
sumers Union & Ralph Nader's Health Research 
Group (Vol. 17:29 p10). 


Electronic Games Div. of Warner Communica- 
tions (Atari & Knickerbocker Toy) lost $3.8 million 
on revenues of $9.7 million in 2nd quarter, $6.8 
million on first half revenues of $23 million, company 
said. If Atari (purchased Oct. 1976) & Knicker- 
bocker (July 1977) had been purchased Jan. 1, 1976, 
earnings would have increased by $35 million in first bg 
half 1976, $18.9 million in first half 1977. Game 
inventories in first half were 20.7 million, compared | 
to 18.8 million in 2nd half 1976. 


First U.S, /Southeast Asia Telecommunications 
conference (Jan. 19-21) in Singapore has already 
attracted 16 U.S. hardware exhibitors—including GE, 
GTE, ITT & Western Electric—according to EIA 
Communications Div., sponsor of event. Conference 
is designed as forum for state-of-art advances in 
U.S. telecommunications hardware & technology, 
will include seminars on telephone & transmission 
equipment & systems, mobile communications. 


-- = 6 


Game Plans: Toy producer Tomy joins Nintende 
in budding Japanese game market with 4-game TV 
Fun Color using Oki Electric LSI. Tomy & Nintendc 
games sell for about $38. 
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SUMMARY- INDEX 


Broadcast 


GAO 'GRINDING AX' FOR CONGRESS? 'Comprehen- 
sive’ study of FCC wasn't prompted by congressional 
rewrite, rather by 'a growing concern about the direc- 
tion of regulation.' Broadcasters see move as 'very 
alarming’ if findings are used for legislation. (P. 1) 


WOMEN & MINORITIES are 'window-dressing' in TV 
industry, Civil Rights Commission charges. Broad- 
casters & FCC refute findings, warn that certain re- 
commendations might infringe on First Amendment 
or lead to quota systems. (P. 2) 


"HELP FOR TV VIEWERS! is packet of materials to 
be mailed to 45,000 church leaders by Southern 
Baptist Christian Life Commission. (P. 3) 


NETWORKS! 'CARTEL-~LIKE' HOLD on TV adver- 
tising is hit by Y&R's Ostrow. (P. 3) 


TV SPORTS REVENUES for 3 networks totaled $427.5 
million in 1976, broadcast economist Pearce finds. 
ABC grossed $215.5 million, CBS $112.5 million, & 
NBC $99.5 million. (P. 4) 


FCC VACANCIES now won't be filled until 'mid-or 
late Sept.,' according to White House official. Staff 
recommendations are still on Presidents desk. (P. 4) 


'TV INSANITY' CAUSED MURDER, defense will 


claim in trial of Miami teenager. WTVJ editorial 
says attorney has violated ABA canon. (P. 4) 
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Consumer Electronics 


MAJOR VCR PRICE move from RCA this week in 
introduction of 4-hour unit expected to result in re- 
vision of competitors' prices, big push toward mass- 
market sales. (P. 6) 


COMPUTERS CLOSING IN on home market, as Byte 
Shops begin emphasizing non-hobbyist uses. Pertec 
readies low-price line for chain-store marketing. 
(P. 6) Mr. Calculator operation plans 100-150 com- 
puter stores nationwide in 18 months. (P. 8) 


VARACTOR TUNERS in more than half of all color 
consoles. 20% of portable-table models produced or 
imported in first half, EIA figures show. (P. 7) 


VTR COLOR CAMERA offered by GBC for immediate 
delivery in quantity at $1,600. Sanyo introduces 
lower-priced Beta VTR in Japan. (P. 9) 

EIAJ FIGHTING ITC probe of CB imports, claiming 
E.F. Johnson petition doesn't warrant relief. Peti- 
tion cited as proof of growing U.S. protectionist 
movement. (P. 9) 

FIRST LAS VEGAS Winter CES to occupy triple the 
space of last Jan. event. Most TV manufacturers 

to exhibit, presumably displaying VTRs. (P. 9) 


PENNEY TO SEEK continued exemption from recall 
for three 18" hybrid color models CPSC says may 


pose fire hazard. Models were excluded when Penney 


recalled 8,000 similar sets in 1974. (P. 10) 


GAO 'GRINDING AN AX FOR CONGRESS'? ''The most comprehensive study ever done" of FCC 


rules & regulations and their impact on broadcasters & public has been launched by General Ac- 


counting Office (GAO)—much to consternation of both FCC and broadcast lobbyists in Washing- 
ton, who see investigation as ammunition for proposed Communications Act rewrite. Study was 


begun totally on GAO's own initiative, say project Dir. Robert (Ed) Allen, asst. GAO dir., Com- 
munity & Economics Div., and House Communications Subcommittee Chief Counsel Harry Shooshan. 


Allen said groundwork for study began in Nov. 


1976, that final go-ahead was given by GAO 


in April because of ''a growing concern about the direction of regulation."" Added Shooshan: 
"The Subcommittee has not requested the investigation.'' He said GAO came to Subcommittee 


with planned investigation, that Subcommittee had furnished GAO with information & reports to 


help it get started. 


Noting that GAO is arm of Congress and claiming that it usually moves only at request of 
: | FCC officials and Washington broadcasters refused to accept ex- 
planation that GAO study wasn't motivated by attempt to rewrite Communications Act. "Our 
concern is that maybe they're grinding an ax for Congress," broadcast lobbyist said. ‘“It'llbe 
- very alarming if the GAO is collecting information on broadcasting that'll be used for legislation." 
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STATE OF THE INDUSTRY 
Sales to dealers (total market), from EIA, for week ended August 5 (31st week of 1977): 


July 30- 1976 % July 1977 1976 % 
Aug. 5 week change 23-29 to date todate change 


241,945 328,136 7,499,785 6,508,419 +15. 
155,116 199,935 4,606,522 3,821,451 +20. 
86,829 128.201 2,893,263 2.686.968 +7. 
2,154,462 1,875,167 28,396,408 20,958,448 +35. 
1,958,251 1,693,677 21,007,199 13,815,256 +52. 
616,741 380,532 4,942,049 3.175.213 +55. 
1,341,510 264,573 +407.0 1,313,145 16,065,150 10,640,043 +51. 
"196,211 229,244 -14.4 181,490 7,389,209 7,143,192 43. 


Color TV 5-week moving average: 1977—147,645; 1976—125,558 (up 17. 6%). 


171,317 +41 
99,950 +55 


2 
13 
monochrome... 71,367 +21.7 
Total radio 095, 754 +261. 6 

home, portable . 366,510 ea 


101,937 +505 
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: point, price will over- 
MAJOR VCR PRICE MOVE COMING FROM RCA: From industry stand oin 
ae baeteh when RCA introduces first Matsushita-built 4-hour home videocassette recor der 
this week at news conferences in N.Y. & L.A. Impending price move by RCA will send entire 


industry rushing to the calculators—possibly even to the negotiating table—and result in new VCR @ 


price structure virtually overnight. 


It's universally conceded that present $1, 300 list-price structure established by Sony —and 


adopted by all Beta & VHS brands announced until this week—is artificial one for "skimming top 
of the market.'' Some manufacturers have openly indicated they'd welcome price break from a 
competitor to get market really moving. 


ice j ted to be designed to do just that. It's certain to 
And RCA's suggested list price is expec ; 
represent most important move toward mass-market VCR sales since introduction of Betamax, 
and will put abrupt end to industry's Sonyesque price structure. 
this niet RCA's list price will be much closer to Quasar's $995 than to Sony's $1, 300. 


Pressure on pricing also is intensified by expectation that Sears will introduce low-priced 
Sanyo-built 2-hour Beta-type VCR. Single-speed unit went on Japan market last week at about 


$925 (see p. 9), is scheduled for shipment to Sears by year's end. Monthly production currently 


is set at 5,000, in addition to manufacture of Sanyo's non-compatible V-Cord II. 


COMPUTERS MOVING CLOSER TO HOME: Interest in budding personal computer market con- 
tinues to mount. Among latest dcveloomentie’ CY Be glocaion, & denies coe ea 
by hobbyist-oriented Byte Shops, with new emphasis on consumer market. (2) Plan by Pertec 
for chain-store marketing of low-cost iCom computer systems. (3) Entry of new firm—Video 
Micro Computer Div. of Umtech—into field. (4) Ambitious program by Mr. Calculator opera- 


tion to open nationwide chain of computer stores (see p. 8). 


Byte Inc. now has affiliations with 65 independently-owned Byte Shops (including one in 
Japan, 5 in Canada) through dealer-support program, hopes to increase total to over 100 by 


first quarter 1978. Emphasis in many stores will gradually shift from hobbyist-experimenters 


It all boils down to what happens 
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manufacturers, at same time trying to convince others to enter field. "We think National & TI 
will come in. We've written product specs for them on small computers, and we're trying to 


push them into consumer marketplace. They'll do what they did to the watch & calculator mar- 
kets, and we want to carry their products when they come," 


Hobbyist will remain important p 
being opened outside high-technolog 
ness & consumer markets. 


Pertec also is going after low end of computer business, will introduce new iCom systems 
starting at $350 aimed at hobbyist & personal computer markets in Oct. Initially, systems will 


be sold through computer Specialty stores which now handle firm's higher-priced Altair line, 
plus Byte Shops. But Pertec official Nei] McElwee said plans are underway to offer iCom 
through "large retail chains'—which he wouldn't identity—during Christmas 1978. Radio Shack 
will offer line of iCom peripherals with its new home computer (Vol. 17:33 p11). 


Meanwhile, Pertec is marketing Altair line ($395 kit to $15, 000 business system) through 


23 computer-specialty outlets, will offer $5, 000 turnkey business system on experimental basis 
through 9-outlet Tex. dept. store chain in next few weeks. 


art of Byte Shops, but Terrell SayS many new stores are 
y areas of country, forcing owners to cultivate small-busi- 


Other firms also are getting into field and among latest apparently is Video Micro Computer 
Div. of Umtech. Company officials refused to discuss plans but acknowledged they'll be at 


Winter CES with new product, presumably low-cost computer aimed at home and/or small-busi- 
ness market. 


Nation's consumer electronics retailers are taking field seriously, judging from quick poll 
we conducted among sampling of appliance-TV dealers, TV specialists & dept. stores. "It's 
simple—we've looked, we're looking and we'll continue to look," buyer for major southern hard- 
goods chain told us. ' We'll wait for the dust to Settle, but we'll probably get in." 


Appliance-TV dealer in northeast says he can't avoid getting in. ''That's my kind of busi- 


ness. I'll sell them when they're available, make a fast 6-month run until the mass merchants 
wipe out prices, then get out. It's just what I did in games." ''I have to get in," dept. store 


chain official told us. "It's going to be a rat race, but I've got to do it, because someone else 
will if I don't." 


ELECTRONIC TUNING DOMINATES CONSOLE MARKET: Electronic varactor tuning came into 
its own this year, according to EIA data showing it replaced mechanical tuning in just over half 


of all color consoles made or imported in first half. In more price-sensitive portable-table 
area, penetration was held to 20%. 


Apparent growing demand for better tuners didn't rub off on related step-up feature, re- 
mote control, which failed to improve on first-half 1976 market position. Remote's share of 
portable-table market rose from 10.6% to 10.8%, but in consoles penetration dropped to 11.1% 
from 11.8%, 


Analysis of color product mix shows portable-table models improved position slightly at 
expense of consoles & combinations for 6 months, but lost somewhat from first quarter when 


they accounted for 73.8% of new supply. While unit increases were logged for all screen size 
classifications, only 16-17'' showed market-share improvement; 13" held steady, all other 
sizes declined. 


Breakdown of color portable-table results by screen size: 12"'- &-under 335,000, up 7.9% 
for 10.2% share (up from 11.5%); 13" 274, 000 up 22. 7% for 8.3% (8.3%), 14-15" 217, 000, up 
13.9%, 6.6% (7.0%); 18-19" 1,946,000, up 21 0, 59.2% (59.6%); 20''-&-over 168,000, up 18. 1%, 
5. 1% (5.3%). Screen-size breakdowns for consoles are no longer available. 


Though total b&w output was up 10. 4% to 2.95 million, 11-12" was only size to show im- 
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to small business men & consumers as market evolves, according to Byte Inc. Mktg. Vp Paul ! 
Terrell. ‘We're going to gravitate to where the bucks are," he said. a. | tery portables, all 12'-&-under 


Byte Shops will begin handling personal computers now being introduced by smaller computer =—siin those sizes, down from 26.9%. 
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provement; all others slipped both in terms of units & relative position. Number of b&w bat- 
rose 17, 7% to 533,000, but accounted for just 25.6% of sets 
Portable-table models were up 10.8% to 2.92 million, ac- 
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counting for 99% of supply, up from 98.6%, with 10'-&-under at 403,000, down 12.2% for 13. 7% a om 


share (down from 17.4 
000, down 1.9% for 3.6% (4. 1%); 


/), 11-12" at 1.67 million, up 36.8% for 56.8% (46.4%); 13-15" at 107,- 
16-17" at 149,000 for 5.1% (7.6%), 18'-&-over at 580,000, 


down 9.6% for 19. 7% (24.4%). Consoles fell 23.9% to 28,000 for 1% share down from 1. 4%. 


Imports increased penetration in all color 
slipped to 46.2% from 48.9%. In 12'+&-under, 
13" 72.5% (62.1%), 16-17" 17.5% (12.3%), 18- 


portable-table sizes except 14-15', where they 
imports accounted for 67.2% (up from 61.3%), 
19'' 35.6% (34.9%). In b&w, import share of 


11-12" dropped to 83.6% from 88%, but rose for all other portable-table sizes, increasing to 
97.8% from 94.5% for 10'-&-under, to 54.4% from 31.3% for 13-17" and to 38.9% from 22.1% 


for 18'-&-over. 


COLOR TV PRODUCT MIX—FIRST HALF 


1977 1976 
% 

Type Units change of total Units of total 
Portable-table...... . 3, 287, 000 +21.8 12.6 2,699, 000 71.0 
COMMGE ss c.e 6s Rok Ge 1, 227, 000 +12.9 yf | 1, 086, 000 28.6 
Combination...<. sy. ais a 16, 000 +3.9 0.3 15, 000 0.4 
TOL civic veces ves & 020,000 +19,2 100.0 3,800, 000 100.0 
Remote control..... ‘ 494, 000 +20.1 10.9 411,000 10.8 
Varactor tuner ...... 1,287,000 1.2. 28.4 n.a. n.a. 


COMPUTERS—A RETAIL GAMBLE: In bid to be- 
come nation's first home computer retail specialist, 
Ill.-based Mr. Calculator plans 100-150 stores—all 
focused on $600 Commodore PET computer—over 
next 18 months. Stores also will offer Commodore 
KIM-1 breadboard training computer ($245), full 
range of peripherals, computer publications & 
manuals, complete servicing capabilities. 


"We want to explode the computer business,"' 
Pres. William Wade said in interview, "and PET is 
the item which will make this dream a reality." 

Chain now has 4 stores ringing semiconductor area 

of northern Cal. (San Jose, Palo Alto, San Francisco, 
Marin County), one at UCLA in Berkeley, one in 
Chicago, 3 in Houston, and satellite store at U. of 
Tex., Austin. 


New stores will be in other metropolitan areas 
associated with high technology (Phoenix, Boston, 
etc.). "I’m not a missionary,'' Wade says. "I don't 
want to go out and beat the drum and say: ‘Hey, look 
at what I have.' I want to go into those areas where 
people already know what it is."" In beginning, hob- 
byists & small businessmen will account for bulk of 
computer sales, home user becoming more important 
later. 


Wade envisions Radio Shack-style merchandising 
approach. ‘You go into Radio Shack, and if you want 
to move your speakers 150 ft. apart, you buy a wire 
and they've got it in a plastic sack that says $18.12, 
or whatever. That's what I want...When the cus- 
tomer comes in and says, ‘I need a widget,’ it's my 
job to have that widget there with a bag around it 
and take his money. That's the way you build a 
business." 


Mass-merchandising approach also will affect 
manufacturers. Wade compares situation to calcu- 
lator market, where established firms failed to 


react to product & pricing trend in early 1970s: "We 
had a funeral about 7 years ago, and those guys have 
been dying since."' Wade isn't forecasting similar 
problems for established computer firms, simply 
pointing out difference between industrial & consum- 
er marketing. 'Who knows what's going to happen 
to IBM. ..Certain businesses can sell a $20 item, 
others can't." 


Low price, plus fact extensive peripheral equip- 
ment isn't necessary, is primary advantage of PET 
system, according to Wade. Hobbyist now paying 
$2, 000-$5,000 "for a bunch of parts to wire together 
will come in and spring for $600 to have a complete 
system that works.'"' Experience in selling advanced 
scientific calculators to students, engineers & work- 
ers in semiconductor industry has given Mr. Calcu- 
lator perfect background for fullscale move into 
computers, Wade believes. "If we've learned what 
we think we've learned, we'd be schmucks to wait 
for someone else to doit. We'd rather do it our- 
Selves," 


————_#__——-- 

RCA converted remainder of its 19" & 23" color 
lines, with exception of 5 digital Control Center re- 
motes, to new cost-& power-saving ''Xtended Life" 
chassis. At same time, 19" ColorTrak models were 
switched from in-line to delta picture tubes, follow- 
ing Similar move in XL-100 sets last Feb. (Vol. 17:9 
p8). Prices of new models are relatively unchanged | 
from predecessors, except that opening 19" Color- y 
Trak model is up $20 to about $470. Electronic 20- | 
position tuning system is featured in XL-100 for 
first time, at about $450. New ColorTrak 19" step- 
ups are $490, new contemporary configuration at | , 
$500, remote $550, Control Center $700. Electronic- ; 
tuned 25"' console is $650. Monochrome drop-ins o es 


are 12" at under $100 (unchanged), promotional 16" 
at under $150 (down $10), 19" at $170. (Most sets 


are open-listed and prices are approximate.) 
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VTR COLOR CAMERAS: New version of Toshiba-made 


"home" color camera is now being offered by GBC 
Closed-Circuit TV, N. Y., which claims to be world's 
largest supplier of TV cameras. At $1,595, camera 
is stripped-down version of unit GBC previously sold 
at $2,495, lower price made possible by replacement 
of electronic viewfinder with optical one and price 
reduction by Toshiba. 


Similar camera sold under Toshiba's own name 
is modified for low light, carries $1,700 price tag 
(Vol. 17:33 p8). In catalog photos it appears to have 
electronic viewfinder; actually it now has optical find- 
er—same as new GBC unit. GBC has long had U.S. 
exclusive on this Toshiba camera and still, according 
to Chmn. Harry Lefkowitz, is only source where it's 
readily available. While Toshiba & JVC will be allo- 
cating color cameras to dealers for some time, he 
said, ''we have close to 1,000 in stock."' He said some 
Quasar, RCA & Zenith distributors have expressed 
interest in color camera. Such manufacturers "are 
missing the boat" by not offering color cameras, 
Lefkowitz told us. "If 1% of the VTR buyers this year 
buy a color camera, that's 2,000 cameras—and I'll 
sell 75% of them." 


Quasar, meanwhile, said survey of owners of its 
Great Time Machine indicated 20% were "interested" 
in buying new b&w camera at $395. Survey showed 
"almost an equal distribution for the $10,000, $20,000 
& $30,000-&-over income groups” among VTR buyers 
according to Mktg. & Sales Vp Alex Stone. 


Sanyo introduced its Betacord VTR on Japanese 
market last week at price tag about $75 below other 
Beta & VHS recorders, including its own previous 
2-speed Sony-made unit. New Sanyo-built VTR is 
similar to the one it showed at June CES, has 2-hour 
recording only, built-in LED timer (Vol. 17:24 p11). 
Sanyo has indicated this unit will be its "low end" in 
U.S., with V-Cord Il as high end (Vol. 17:16 p8). 
Price in Japan is 248,000 yen, about $925-$930 at 
current exchange rate vs. 268,000 yen (about $1, 000) 
for predecessor without timer—general price area of 
other Beta & VHS units. Increase in value of yen has, 
in effect, pushed dollar-equivalent prices up from 
about $925 when units were introduced last March 
(Vol. 17:11 p8) without any change in Japanese-mar- 


ket price. 
—_—___ + 


CB Scene: FCC won't issue any further rules 
on Aug. 1 cutoff date for production under old stand- 
ards, despite petition from 5 CB makers asking 
agency to make sure importers obey rules (Vol. 
17:27 p10). Instead, FCC urged importers, distri- 
butors & marketers to receive evidence of pre-Aug. 
1 production date from offshore suppliers before 
units are imported. ..Cybernet has begun shipping 
new compact 40-channel CBs using 5-IC circuitry to 
OEM customers, but not at lower price points fore- 
cast earlier. Stagnating U.S. market and subsequent 
decrease in OEM orders prevents high-volume 


production which would have dropped costs & prices... 


FCC report on regulating CB radio service (Vol. 
17:32 p13) has been released. Copies available from 
Downtown Copy Center, 1730 K St. NW, Washington 
20006. 
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EIAJ FIGHTS CB PROBE: EIA-Japan will "vigorously 
oppose" imposition of quotas or tariff increases asked 
in E.F, Johnson petition filed with ITC (Vol. 17:32 

p9, 17:33 p7). Johnson filed with ITC rather than 
"fairly competing in the marketplace,"' EIAJ said, 
adding that sharp increase in CB imports during 1976 
was due to large orders from U.S. companies com- 
peting with Johnson, not export activities of Japanese 
firms. 


EIAJ also said: (1) Imports have decreased 
"drastically" this year due to 23-to-40 conversion 
and drop in consumer demand. (2) Petition is further 
evidence of rising U.S. protectionism. (3) Johnson 
claim that Japanese TV manufacturers may use 
facilities idled by TV orderly-marketing (quota) 
agreement for CB production is "unwarranted & un- 
substantiated allegation.'' Added EIAJ: "It is clear 
that Johnson has not sustained any serious injury to 
warrant relief..." 


Meanwhile, Japan Export Transceiver Industry 
Assn. (JET), has begun study of impact ITC investi- 
gation may have on its 45 member companies. 
Cybernet official, acting as JET spokesman, said 
probe wouldn't have any immediate influence on 
Japanese output, since production & exports already 
have dropped sharply from 1976 levels. 


BIG WINTER CES: First Winter Consumer Elec- 
tronics Show in Las Vegas Jan. 5-8 will occupy 300,- 
000 sq. ft.; triple the size of last Jan.'s Chicago 
event and 75% as big as Summer CES, EIA/CES 
Senior Vp Jack Wayman said last week. Analysis 

of preliminary list of winter exhibitors shows return 
of large number of TV manufacturers—presumably 
mainly for display of videocassette recorders. 
Among TV makers listed for winter show: GE, Hita- 
chi, JVC, Magnavox, Mitsubishi (Melco), Panasonic, 
Quasar, RCA Consumer Electronics, Sanyo, Sharp, 
Sony, Sylvania, Tatung. 


Questioned about Institute of High Fidelity (IHF) 
audio show in Atlanta May 19-21, Wayman said IHF 
show is charging $5 per square foot of exhibit space 
vs. $3 for summer CES. "It remains to be seen" if 
IHF show will succeed—"'we've had lots of competi- 
tion in the past.'' Wayman said CB segment of Winter 
CES will be about same size as PC-76 show last year. 
Attacking fragmented shows, he added: "Calculators 
& watches should have had a great show for a couple 
of years, just like PC—but it couldn't keep up. You 
couldn't have a Radio Show today. There'll always 
be something hot, but you need the broad base of 
dealers attracted by an all-industry show." 

- —+_—_fe ——- 


FCC actions in consumer electronics area: (1) 


Delayed until Nov. 25 comments deadline on inquiry 


into use of subcarrier frequencies for TV stereo 
(Vol. 17:32 p11), replies now due Dec. 9; (2) put 
off until Dec. 18 (replies due Jan. 16) comments 
deadline on FM quad inquiry, and until Oct. 15 
(replies Nov. 15) on AM stereo inquiry (Vol. 17:26 
p11); (3) extended to Oct. 17 (replies Nov. 17) 
comment period on proposed rules change to further 
reduce CB spurious & harmonic emissions. 


Atari adds 100, 000-sq.-ft. building to Sunnyvale, 
Cal. complex, for final production of video games, 
bringing total manufacturing area to 556, 000 sq. ft. 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


TV PROFITS TOP BILLION dollars in 1976, FCC 


financial figures show. Network and stations income 


before federal taxes is $1.25 billion. Advertising 
gross revenues were more than $6 billion. (P. 1) 


MULHOLLAND FOR HOWARD AT NBC in move by 
Schlosser to make network quicker to react to com- 
petition. (P. 2) 


NAB TV CODE & 'SOAP': Baptists & Catholics in- 
tensify campaign against ABC ‘adult comedy.' NAB 
Code would ban 'graphie portrayal of sexual acts by 
sight or sound.' (P. 2) 


COMMON CAUSE 'OVER-SIMPLISTIC,' says Quello 
of study showing regulators see industry reps 10 
times more often than those of consumers. (P. 3) 


STATION -TO-SATELLITE -TO-CABLE attacked by 
MPAA, which petitions FCC for rulemaking to re- 
strict growth of 'super stations,' denial of applica- 
tions for Alaska, Canada, Puerto Rico. (P. 4) 


GERBNER'S TV STUDIES to expand & diversify to 
cover news, ads, quiz shows, portrayals of family, 
business, military, etc. (P. 4) 


FTC COMPLAINT against L.A. Times—charging 
volume ad discounts violate antitrust laws—could 
mean trouble for TV-radio. (P. 5) 


Consumer Electronics 
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BASF LVR SHOWN for first time at Berlin TV-radio 


exhibit. High-speed longitudinal video recorder uses 


pocket-sized tape cartridge, is to be priced same as 


TV set. (P. 7) 


RCA $1,000 TAG on 4-hour VHS home VCR, low 
camera pricing, stuns competition. Unit features 
built-in LED clock-time, 20-ft. wired remote pause 
control. Sony seen responding to price and playing- 
time challenge. (Pp. 8 & 10) 


JAPAN COLOR EXPORTS took sharp drop in July, 

compared with 1976. Justice seeking access to con- 
fidential filings in Zenith suit against Japanese. (P. 
IMPORT IMPACT AID approved for ex-Optel digital 


watch assemblers, those dismissed from watch 
quartz crystal jobs; 2 new probes opened. (P. 10) 


ADMIRAL RETURNS to hot pricing with 1978-model 
color portable line, trims $10 from 13" leader, $50 
from 19" in drive to take market share from Japan- 
ese brands. (P. 11) 


MAGGIE GAME SUIT filed last week goes after 12 
makers, distributors & dealers for patent infringe- 
ment. (P. 11) 


JULY CB APPLICATIONS plunge to lowest level in 
nearly 2 years. (P. 11) 


TV PROFITS TOP BILLION: Profits for TV broadcasting industry topped $1 billion in 1976, 
first time in TV history. TV broadcast revenues, less commissions, were almost $5. 2 billion, 


expenses almost $3.95 billion, income before federal taxes more than $1. 25 billion—60% jump 


over 1975. 


FCC reported that 1976 gross advertising revenues reached over $6 billion, with $2.67 


billion network, up 24%; $1.92 billion national & regional spot, up 32.7%; $1.43 billion local, 


up 28.2%. 


profits zoomed to $159 million, up 50.4%, (FCC doesn't divulge individual network figures; 


Television Digest's exclusive breakdown, see Vol. 17:19 pl. For FCC's report on combined 


network performance, see Vol. 17:15 p1.) 


9) 


Revenues for networks' 15 owned stations were almost $487 million, up 23.1%, <a 
or 


Other highlights: (1) Revenues of non-network-owned stations were $2. o9 billion, up 28. a 
income $795.6 million, up 70.7%. (2) Networks paid affiliates $626.8 million, including $40. 2 
million to their owned stations. (3) For 2nd year in row, independent UHFs reported profit— 
$38, 095,000 on revenues of $181, 126,000. (4) Fifty-three VHFs & one UHF reported profits of 
$5 million or more each. Of unprofitable 42 VHFs & 59 UHFs, 4 V's and 4 U's reported losses 
of $400,000 or more. (5) Stations in markets below top 100 reported revenues of $404, 108, 000, 
while income before federal taxes jumped 66-2/3% to $64, 142,000. (6) Barter and tradeout 
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INDUSTRY REACTS TO RCA: Blockbuster pricing 

on RCA's VCR (see p. 8) left industry shellshocked. 
Reactions varied from "they can't do this without 
losing money" (anonymous) to "a significant move 

that is of benefit to the consumer" (Toshiba Gen, Sales 
Mer. Edward Garland). Sifting through mostly non- 
attributable comments, it's clear RCA is forcing 
competition to abandon marketing plans, step up time- 
table for price reductions, product improvements. 


Officially, most companies had little or nothing 
to say. Sony & Zenith insisted they had no price cuts 
planned for current 2-speed Betamax; Toshiba & 
Sanyo said they were studying situation, Sanyo adding 
"we've never yet failed to be competitive.’ Magnavox, 
Panasonic & Sylvania, all of which plan to introduce 
VHS VCRs later this year, and Quasar, which has 
$995 VX-2000 on market now, were all known to be 
involved in pricing meetings. 


Sony America Chmn, Harvey Schein told us com- 
pany expects to sell 7,000-8, 000 Betamaxes this 
month, said sales are still "limited by availability." 
There's speculation Sony will move to offset impact 
of RCA announcement. Reaction will come Sept. 8 
when Akio Morita, Sony Japan chmn., addresses N.Y. 
news conference on development ''of great interest” 
which enhances ‘‘flexibility"’ of Betamax. We look 
for announcement of new lower-cost machine, pos- 
sibly similar to single-speed (2-hour) model planned 
by Sanyo and priced at about $1,000, extension of 
Betamax playing time. Sony is known to be working 
on 2 developments, a longer-playing cassette and a 
VCR with 3-hour speed. There could also be demon- 
stration of low-cost color camera Sony's been work- 
ing on. 


Quasar, promoter of orphan system, is in big 
bind. It will have hard time maintaining present 
$300 price differential when other more standard 
systems hit market at $1,000. Odds favor price. cut 
to $800, possibly gradual phase-out for VX-2000 
system, which has highest per-hour tape cost of all 
home VCRs, with Quasar slipping on to VHS band- 
wagon some time next year. Magnavox, which plans 
to be in both ends of home video business with VHS 
VCR & optical videodisc player set for test market 
this year or early next, also has quandary. Disc 
player introductory price, it's understood, was being 
edged up to "about $600" from "about $500,"’ on 
understanding player would be priced right at $700, 
below VCR. Difference of only $400 could result in 
decision to roll player price back to that originally 
planned, 


RCA's VCR pricing means end to dream of major 
profits from early low-volume VCR sales, and in 
opinion of one marketer, could also end any plans 
Pioneer & Akai might have of offering units through 
audio retailers. Hi-fi dealers, he said, ''don't want 
to get stuck with low-margin, low-profit items," and 
they will avoid competition with mass-market dis- 
counters. Those audio dealers in VCRs now may 
start to think about getting out, he said. He also 
questioned RCA's sales projections, saying 1977 
home VCR market will hit 150,000 at most, pos- 
sibly come in at only about 50% of RCA forecasts. 


At International TV-Radio Exhibition which opened 
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in Berlin last week, European TV manufacturers, 
who still have no trouble getting $1,000 for 25" color 
table model sets, said they couldn't understand why | 
RCA would willingly lower prices and cut profit. 
Sony Japan Pres. Kazuo Iwama, attending event, said 
RCA price was "'too low," told us there was "no 
chance" Sony would reduce price of present Betamax 
this year. In article in official press manual for 
show, Philips for first time says Magnavox test mar- 
keting of optical videodisc player won't come this 
year, puts start of single-market test at "beginning 
of 1978." 


ADMIRAL'S HOT PRICING: Although line as whole 
contains price increase of up to 2%, according to 
company officials, leaders in Admiral's color & 
monochrome portable lines reflect hot prices—and 
carry-in labor warranty on all color portables ex- 
cept leader 13" has been extended to full year. Thus 
Admiral serves notice that it hopes to beat Japanese 
at pricing game via its Taiwan-built chassis, while 
its high-end Era I models continue to compete with 
U.S.-made product. 


Color introductions include 13" leader at $310, 
down $30 from last year's predecessor; 19'' at $360 
list, down about $50 and expected to sell at street 
price of $309-$319, with 19" step-ups at $400, $430 
& $590, latter designed to accommodate $100 con- 
sumer-installable remote control. Monochrome 
introductions: Two 9" at $85 & $87 (down from $90 
last year), 12" at $90, $95 & $100 (vs. former $100 
leader). 


WATCH IMPORT AID: Labor Dept. approved im- 
port adjustment assistance for workers formerly 
producing electronic digital watches & quartz watch 
crystals at U.S. plants, opened new eligibility in- 
vestigations for those formerly making DC motors 
at Springfield Specialty Motors, Springfield, Mass. 
& printed circuits at Techron, Randolph, Mass. 


Cleared for aid was group losing jobs when 
Optel discontinued LCD watch production in 3 Prince- 
ton, N.J. plants. LD study shows imports of "non- 
conventional" watches increased from 29,000 in 1973 
to 134,000 in 1974, jumped to 1.56 million in 1975, 
soared to 5.16 million last year. Despite increase, 
LD said, ratio of imports to domestic production 
dropped ‘to 55. 7% in 1976 from 60.4% in 1975. LD 
said Optel's production & sales of LD display devices 
haven't declined, so it limited aid only to those for- 
mer workers directly involved in watch production 
& sales. 


Mktg. Vp Frank DiLeo said 13" sets are only 
color models completely built in Admiral's Taiwan 
plant, deluxe 25" chassis being built in Harvard, IIL., 
while some 19" & 25"' sets are assembled in Harvard 
from Taiwan subassemblies. The 500-sq.-ft. Har- 
vard plant can be changed over to complete manufac - 
ture in event of restrictions against imports from 
Taiwan, he indicated. Admiral will spend $1.8 mil- 
lion in fall-winter promotion & advertising campaign, 
up from $1.2 million a year ago, he said, most of 
increase resulting from hike in media costs. He 

. sg» Said he expected Japanese set makers to change ap- 

a ad proach as result of quotas—shipping more deluxe 
sets and fewer leader-priced units, which should 
help U.S. manufacturers. 


Although Admiral's business slipped before last 
Christmas, DiLeo said, company has been gaining 
since Jan., is now going "according to plan,"' which 
calls for significant improvement in position. He 
said 1979 line has already been "put to bed," will be 
introduced next spring in Las Vegas. 


TV will be sole national ad medium Admiral will 
use this fall. Company plans network ads in Oct., 
Dec. & Jan. featuring Solarcolor & Super Solarcolor 
models, consumer add-on remote control option. 
Company will use power tools, made by parent Rock- 
well, as promotions for "Real Sale"' now being 
launched. 


Also getting help are those who produced crystals W/ — 
at Dynamics Corp. of America's Reeves Hoffman : 
Div. plant at McConnellsburg, Pa., which closed 
last March, and Carlisle, Pa., which discontinued 
crystal operations last May. LD said imports of 
watch crystals have been rising, and former Reeves 
customers said they've been switching to foreign 
supply sources. 


—H——_OWhk— 
Coleco Telstar Arcade became 3rd program- x 
mable to hit retail sales floor (after Fairchild & RCA), 
showing up in Korvettes & Alexander's (N.Y.), at full 
$99.99 list. Triangular game (Vol. 17:8 p11) comes 
with single cartridge (tennis, quick draw & road race). 
Ads promise more will be available. Both stores are 
selling game from TV departments...Atariwill pre- 
pay freight for all major direct accounts & distri- E 
butors, arrange air shipments for quick deliveries, = 


ith ing diffe: ; : 
= ——t paying difference between air & sur ay 5 common shares. Funds are for new capital and 


retirement of $5 million short-term debt. ..Memorex 

Sony paid $340,000 fine to Federal Maritime shares regain NYSE listing Sept. 7. Stock was de- 
Commission for allegedly violating regulations listed in Aug. 1973 when Memorex suffered heavy 
prohibiting acceptance of kickbacks from ocean losses, ..Solitron said it arranged financing needed 
freight carriers. Sony accepted penalty without to pay off some $3.8 million in debentures due Sept. 
admitting wrong doing, as settlement covering 1972- | 1. Company said it also settled "for an insignificant 
76. FMC has similar complaints pending against sum"' trademark infringement suit brought against _ 
number of other shippers. Sony is first to settle. 


it by Audiovox last year. 
Most of other cases, it's understood, will be refer- __ tac Htle -min.. slide- 
red to Justice Dept. ’ Bec 10-4 Uncle Charlie" is title of 10-min. slide 


~— &-sound show produced by FCC to explain CB rules. 
Ghost-canceling IC for TV sets is being devel- 2 


Program of 72 slides, 10-min. audio cassette and 
oped jointly by NHK & Toshiba. Using CCD delay 


= Q-&-A sheet is available for $15 from National 
lines, chip is expected to be offered to TV manufac- — 4 Ali _ Audiovisual Center, GSA Order Section, Washing- 
turers in about 2 years. 3 


. << Ay 


—_ 
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Emerson Radio plans to raise $7.5 million through 
ae unit offering, each unit to consist of $1,000 debenture, 
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NEW MAGGIE GAME SUIT: Magnavox broadened de- 
fense of its video game patents last week, filing in- 
fringement suits against 12 manufacturers, distri- 
butors & retailers in Chicago Federal Court. Among 
firms named: APF, Unisonic, Jewel Companies (in- 
cluding Osco Drug & Turn- -Style discount divs.), Ben- 
nett Bros. (wholesale mail-order house), Jay-Kay 
Distributors & Taito America, U.S. subsidiary of 
Japanese coin-op game maker & distributor. Also 
named was Venture Electronics International, which 
markets games under Video Sports label and in past, 
has been major supplier for Penney's. 


Jay-Kay spokesman told us firm is actually out of 
distribution business, sold "6 or 7 Unisonics" from 
Chicago retail outlet in past year. Bennett said 1978 
catalog—now being mailed—carries Coleco, APF, 
Hanimex, Unisonic & Wonder Wizard games. Suit 
also named Executive Games, Universal Research 
(now in Chapter XI) & Control Sales, Universal's 
marketing arm. Similar suit against Allied Leisure 
(also in Chapter XI) & Tandy's Radio Shack Div. is 
still pending. 

————_f-—_—_——__ 

Ad notes: Sylvania will launch multi-million- 
dollar TV campaign featuring "$100,000 Challenge" 
theme it has used in trade ads. Ads offer donation 
of $100,000 to scholarships if any brand has better 
picture than Sylvania's (Vol. 17:22 p9). Trade cam- 
paign ran from June 1 to July 31, drew no challenge... 
NARDA is creating five 30-sec. TV spots for use by 
servicing members. ..Atari has scheduled 9-week, 
34-market network TV campaign for video game line. 
Ads run in Sept., again in Nov.-Dec...GE buys full 
sponsorship of CBS Radio's Sept. 18 50th anniversary 
show...Craig has signed rock stars Dave Mason and 
Emerson, Lake & Palmer for print & radio cam- 
paigns featuring car stereo & cassette recorder 
lines... BASF plans fall series of print ads in hi-fi 
magazines for audio cassette line stressing its tapes 
deliver pure sound, don't hype high frequencies. 


TI confirmed delay in submitting new selective- 
call CB (Vol. 17:19 p10) to FCC for type-acceptance, 
wouldn't elaborate beyond statement that delay will 
permit "minor redesign to improve manufacturability." 
New unit will go to FCC in time for shipments later 
in 1977, spokesman said, adding that original prices 
will hold ($325 for mobile, $375 for base). Delay has 
triggered speculation, however, that TI is shooting 
for lower price point due to current low-ball pricing 
structure of CB market in general. 


July CB applications plunged to lowest level in 
nearly 2 years, dipping to 293, 662 compared with 
396, 080 last year. Through first 7 months, total 
was 3.5 million, meaning applications would have 
to run at monthly rate of around 700,000 during re- 
mainder of year to meet conservative goal of 7 mil- 
lion, In past, however, several manufacturers have 


insisted license applications aren't accurate guide to 


retail movement, since many purchasers apparently 
don't bother to apply for license. 


Jensen is No. 1 in car stereo speaker after- 
market, booked double its year-earlier orders at 
last Summer CES, parent Pemcor says in quarterly 
report to holders. 
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Trade Personals 


Robert Bergen promoted at Admiral to gen. mktg. 
mgr.; J.Q,. Reynolds appointed product planning dir.; 


T.A. Borski, ex-Taiwan plant mfg. engineering mgr., 


succeeds Reynolds as product program mgr.; Robert 
Stevens advanced from region mgr. to mdsg. elec- 
tronic products mgr.; Edward Orth advanced from 
sales mgr. to Houston zone mgr.; Jerry Leerstang 
appointed SW mgr...John Cashwell resigns as Hy- 
Gain communications dir., now Grey Adv. acct. 
supervisor. 


Victor Amador, BSR (U.S.) International New 
Products Div. pres., adds duties as Consumer Prod- 
ucts Div. pres., succeeding William McDaid, re- 
signed. ..Alfred Menozzi, ex-J.L. Hudson, appointed 
Magnavox Eastern audio sales mgr...Gene Schil- 
linger, ex-Beta Krypton, rejoins Sanyo Seiki as mktg. 
& sales asst. to Vp Y. Takeda, with full responsi- 
bility for sales organization... Don Hudson, ex- 
engineering administration mgr., promoted to Altec 
Lansing Sound Products Div. operational planning dir. 


Bruce Carlson resigns as Mostek finance vp & 
treas. because of desire to leave Tex., return to 
East Coast. ..Douglas Bosomworth resigns as Na- 
tional Semiconductor watch mktg. dir. to join Motor- 
ola Semiconductor as Opto-Ceram Dept. gen. mgr... 
David Donovan, DuMont Electronics treas.-controller, 
named finance vp...Sharon Raposa, ex-Digital Equip- 
ment Corp., joins Sylvania Components Group as ad 
mgr. 


John Sweeney advanced at Celanese Plastics 
from vp to pres., succeeding Robert Schroeder, now 
with Celanese Fibers. ..John Cox promoted at duPont 
Electronic Materials Div. from semiconductor pack- 
aging operation mgr. to product mktg. mgr., suc- 
ceeding David Anisfeld, now product mgmt. & plan- 


a 


kept 40 dB below fundamental frequency. isl 


died Aug. 23 of heart attack in Labrador. He had 
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Financial Reports of 1V-Electronies Companies ‘ 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Ampex 
1977-qtr. to July 30 
1976-qtr. to July 31 


Communications Properties” 
1977-9 mo. to July 31 
1976-9 mo. to July 31 
1977-qtr. to July 3) 
1976-qtr. to July 


Tandy 
1977-year to June 
1976-year to June 
1977-qtr. to June 
1976-aqtr. to June 


70,774,000 | 
65,449,000 | 


4,522, 0008 
1,812,000° 


1,783 ,000 
1,224,000 

781,000 
1,414,000 


20,074,000 
16,662 ,200 
7 ,037 ,000 
§ 824 ,000 


949 ,267 ,000 
741,722,000 ,524,000°]3. i 
216,709 ,000 12,836,000°| . 
184,708 ,000 18,215,000 |1. ; 


* Includes special credit. DIncludes loss & gain on 
CIncludes discontinued & spun-off 


Notes: 
sale of subsidiaries. 
operations. 


ning mgr. for Berg Electronics. 


Peter Hofmann shifts at RCA from staff vp- 
financial analysis to staff vp-auditing...Tom Hinkel- | 
man, ex-Monsanto, appointed Semiconductor Industry _ 
Assn. exec. dir...Michael Frandzel, ex-National 
Home Furnishings Assn., appointed NARDA west 
coast dir.; Len Geiser signed as retail management 
consultant. ..James Hillier, RCA exec. vp-senior 
scientist, cited by Electron Microscopy Society of 
America for development of first electron micro- 
scope in Western Hemisphere. 

FR — 


Mergers & acquisitions: Maremont says it will 
ask FTC for exemption from order barring acquisi- 
tions in auto equipment field to permit planned take- 
over of Pemcor, says it's suspending $16. 75-per- , 
share offer for Pemcor pending FTC reply. Pemcor, — 
which makes car stereo as well as hi-fi speakers, 
seeks Chicago Federal Court injunction against 
acquisition (Vol. 17:31 p14)... Siliconix says it has 
received $10-per-share offer from unidentified com- 
pany. Board considers proposal this week... Hy- 
Gain said merger talks with Omaha-based develop- 
ment company, Darco Inc., have broken off... See- 
burg has agreed to sell coin-op phono business and 
certain assets to group of independent Seeburg dis- 
tributors for $7.3 million. Seeburg will keep owner- — 
ship of plant & equipment, lease them to group. j 


Anti-theft device—wide-band swept RF generator — 
activating resonant tag on merchandise—has been 
approved by FCC. It will use 2, 4.5 & 8 MHz, with 
100 uv/m at 30 meters, with emissions outside band — 


Obituary 
Charles Odorizzi, 68, retired RCA exec. vp, 


been with RCA 24 years, retired in 1974. As senior 
exec. vp-services, he supervised RCA GlobCom, 
Service Corp., Parts & Accessories Div. & Hertz 
Corp. He's survived by wife, 3 daughters. 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast Consumer Electronics 


SBA LOANS LIKELY for TV-radio: Rulemaking DOWN FINAL WEEK closes books on Aug. color 
planned to lift ban on funds for acquisitions, possibly sales, though volume topped 200,000 for only 2nd 

also for applications. (P. 1) time this year. Month's annual sales rate a medi- 
CHURCHES ASSURE HUGE 'SOAP' audience by ask- °C © 8 6 million. (P. 7) 

ing members of 138,000 churches to watch first 2 ITC REPORT on industry health shows factory price 
episodes, write ABC affiliates. (P. 2) of average U.S.-made 19" color set fell 10. 7% in Jan.- 
ACCESS-CHANNEL OBSCENITY issue remanded June. Commerce reports decline in July imports of 


complete color sets. (P. 7) 


from court to FCC. Rules change likely to provide 
‘after the fact’ sanctions. 'Ugly George’ sex films HOME VTR PRICE war seen heating up this week, 
turn NCTA off. (P. 2) with Sony expected to tag new single-speed Betamax 
DALLAS STATIONS COOL TO NAB plan for public salle eran a haa a eet 
meeting, say 'you don't have to come to Dallas to CUT-OFF DATE for sale of old 23-channel CBs may 
find out how the people feel' about TV. (P. 4) be extended from Jan. 1 to Aug. 1 as result of 
FCC STAFF POLE-RATE VIEWS, submitted to Pathcom petition to-RCC., (P.' £0) 
Hollings by OPP and Common Carrier Bureau, lean PHILIPS VIDEODISC display at Berlin exhibit aimed 
toward local regulation. (P. 4) at attracting software suppliers. TED virtually out 
NAB SUGGESTS CARROT in form of tax break to of European consumer market, _(P. 10) 
broadcasters who sell to minorities. (P. 5) ZENITH SEES NET DOWN in 3rd quarter & 2nd half, 
HEARING ON OLYMPICS rights acquisition likely as result of high color promotion allowances given 
by House Communications Subcommittee. ABC in- to stay competitive, hold down inventories. RCA & 
vestigation of boxing tournament telecast finds no Sylvania say business is better. (P. 11) 
criminal misconduct. (P. 5) SEARS & RCA COMPUTERS aimed at personal-use 
VALENTI OPPOSES CHANGE in NAB TV Code. market. Sears to test under-$600 system with 9" 
Wasilewski says Code must go beyond existing law. monitor this fall. RCA VIP kit at $275 may signal 
Professor defends TV sex. (P. 6) direction for programmable games. (P. 11) 


SBA LOANS LIKELY FOR TV-RADIO: Rigid prohibition against loans to media with "opinion 
forming" capabilities, long maintained by Small Business Administration, may finally be 
discarded. First word of possibility came from FCC Chmn. Wiley during conference with Na- 
tional Black Media Coalition Sept. 2, when he stated that SBA planned to start rulemaking to 
lift ban. Prohibition is based on theory that govt., holding purse-strings, could have undue 
influence on media. 


SBA's plans seem to be in early stages. According to SBA spokesman, proposal would: | 
(1) Make loans to those seeking to acquire TV or radio stations. He said he expects this to 
cover applications for new stations as well as acquisition of existing operations. (2) Be avail. 
able to all, not only minorities. (3) Probably include cable—but that isn't certain yet. (4) 
Exclude print media. | 


SBA's rationale behind changing rule to admit TV-radio (and presumably cable) is, as 
spokesman put it: "We feel that, because they are regulated by FCC, we needn't be worried 
about the opinion-forming potential. That isn't true for print media, which aren't regulated." 
- He noted, however, that SBA makes loans to private small business investment companies and 
that these, in turn, lend to any businesses they choose, including media. 


VOL. 17, NO. 36 


ZENITH SEES NET DOWN: Zenith expects signifi- 

/ cant cuts in 3rd quarter & 2nd half earnings as result 
of new promotion allowance program, while GTE says 
its Sylvania subsidiary will show improvement, but 
remain in red, in 1977. Wall St. reacted to Zenith 
statement with stock sell-off, dropping shares to new 
low for year. Price of RCA shares also dropped. 


Need to maintain pricing position in highly com- 
petitive market has forced Zenith to give substantial 
promotional allowances to distributors. Move also 
is intended to avoid field inventory build-up, will have 
"very adverse" impact on 3rd quarter net, Zenith 
said. It's understood allowances are retroactive to 
Aug. 4, covering purchases made by distributors at 
last month's convention (Vol. 17:32 p8). Declining to 
discuss size of allowances, spokesman said they 
should be reflected at retail soon. As increased, it's 
understood, allowances run from $10 on small screen 
portables to $37 on 25" consoles in new line, up to 
$42 on clearance models, in addition to 1%-1.5% dis- 
counts on volume buys. 


RCA said it knows of no reason for decline in 
stock price, says it's having strong 3rd quarter, in- 
cluding consumer electronics, where its Aug. color 
sales were up 18% from same 1976 month, b&w 16%. 
RCA said color sales gain was made against factory - 
distributor inventories that are down 15% from year- 
earlier, noted b&w inventories are "also significantly 
lower." 


Sylvania should show "'substantial reduction" in 

. loss for 1977, compared with $16 million deficit in 
1976, GTE said, attributing improvement to higher 
color sales. GTE indicated hope of further improve- 
ment in 1978 when, it said, impact of quota on Japan's 
color exports to U.S. is expected to be felt. 


Soundesign offers to exchange 10% debentures for 
up to 550,000 shares, or about 17% of stock outstand- 
ing. Rate will be $16 per share, or about $3 above 
market price at time proposal was announced. Com- 
pany said it believes stock is undervalued. Soundesign 
said it expects to report 3rd quarter gains about equal 
to those of preceding period when sales rose 29%, 
net 21%. 


Leisurecraft blamed increased competition in 
digital watches, cost of developing Webcor audio line, 
higher sales and administrative expenses, for 9.5 
drop in sales, 91.8% decline in net for year (see 
financial table.) 


Electrohome indicates 2nd quarter loss was $1.76 
million, vs. $1.69 million deficit in same 1976 period 
on 11% sales decline to $21 million. For half, sales 
were up 8.2%, loss was modestly higher. 

—_—__ 

B&w capacity is being increased 10% to 2 million 
annually by Matsushita, which expects higher domes- 
tic & export demand. Total b&w output by Japanese 
industry in first half was up 13.7% to 2.34 million, 
with exports up 6. 7% to 1.71 million. 


Import impact aid eligibility investigation has 
been opened by Labor Dept. for workers formerly 
producing electronic watches & timing crystals at 
Bulova plants in Jackson Hts. & Woodside, N.Y. 


logging new Tri-Gem micro radio from Hong Kong's 
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SEARS & RCA COMPUTERS: Sears and RCA are 
jumping into personal/hobbyist computer fray—Sears 
with under-$600 system using 9"' video monitor and 
RCA with $275 kit which could signal future involve- 
ment in stand-alone home market. Sears will test- 
market computer in "selected markets" this fall 
(Vol. 17:31 p10), expand efforts in spring if tests are 
successful. 


Sears is aiming directly at home user (press 
release describes computer as way to plan meals, 
do taxes, remember mother-in-law's birthday, etc.), 
with future add-on features such as printer expanding 
applications to small businesses. Basic package 
includes monitor, memory, 73-key keyboard, data 
storage unit using standard cassette recorder & out- | 
put for 2nd recorder. ‘'Several"' optional programs i 
will be available, and Sears says blank or partially- . 
prepared cassettes can be used by owner to make . 
programs for home use. | 


Significance of move by nation's most powerful k 
and savvy retailer into field is underscored by Sears’ | 
explanation of market timing. ‘High-priced custom 
home computers—usually built from kits—have been 
available for some time, but only now has their ap- 
plication, market potential and diminishing cost been | 
attractive to mass merchants." : 


RCA's new Cosmac VIP (Video Interface Proces- 
sor) unveiled at recent Personal Computer '77 show 
in Atlantic City can be used to create and play video 
games, generate graphics and develop microprocessor 
control functions. Unlike Sears, RCA says it doesn't j 
plan entry into home market, but VIP uses much of ) 
same circuitry as Studio II programmable video game 
(including CDP1802 microprocessor), and some non- 
game functions of new kit may show up in future ver- 
sions of game. 


Kit comes with single PC card containing micro- 
processor, 4K bits of ROM, 2K bytes of RAM, key- 
board, 100-byte-per-sec. audio tape cassette inter- 
face, and video interface chip. CRT isn't included, 
but kit can be hooked directly to bew CRT display or 
through RF modulator to TV set. Included in oper- 
ator's manual are lessons on machine language 
programming and programming techniques, instruc- | 
tions for 20 video games which can be entered into }: 
system and played without need for learning program- . 
ming techniques. Kit will be sold through Solid State | 
Div. | 

—_—_s———_- 

Trendex report for 2nd quarter shows RCA closed 
gap against Zenith, increasing color market share to e 
19. 7% from 19.4% in same 1976 period, while Zenith | 
slipped to 21% from 24%. Also improving were 
Magnavox, 7.4% from 7.2%; GE 6.3% from 5.9%; 
Philco, 3.1% from 1.6%. Among decliners: Sony, | 
6.4% from 6.9%; Sears, 7.6% from 7.7%; Quasar 
5, 2% from 5.6%; Sylvania, 3% from 3.8%. 


Customs classifiers will have tough time proper 


Asia International Electronics. Unit combines AM 
radio, 6-function LED watch & butane gas lighter in 
3-1/8" by 2-1/8" by 1", 8-0z. package. AIE plans to 
produce 50,000 monthly. 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


WILEY ACTS; WHITE HOUSE DOESN'T: Wiley re- 
signation effective 'within the next month.’ Carter 
doesn't send Ferris to Senate as expected; appoint- 
ment now due this week. (P. 1) 


NCTA WANTS WRAPS OFF CARRIAGE— main push 
as board meets. To act on recommendations of Re- 
write Committee. Considers 5-year no-restrictions 
experiment. Positions offered on pay cable, access, 
leased channels, deregulation, etc. (P. 2) 


CBS PROFIT PLANS disclosed by network Pres. 
Wussler to security analysts. He sees ‘serious 
profit problem' next 2 years. Mini-series & specials 
out. (P. 3) 


WJLA-TV's 'CROSSFIRE' concentrates on ‘Soap’ 
night after Sept. 13 premiere. (P. 3) 


PUBLIC TV STORY—MONEY: No CPB-PBS con- 
frontation; Loomis & Grossman call differences 
‘healthy.’ Complaints of waste, duplication, govt. 
interference, poor CPB members, too little local 
programming, etc. (P. 4) 


TELEVISED VIOLENCE down 5% this summer, NCCB 
survey finds. ABC still most violent, CBS least. 
‘Starsky & Hutch' most violent show. (P. 4) 


Consumer Electronics 


MARK IV BULB being dropped b@ge 
Developed as part of Zenith ‘Able a4 
to yield economies. (P. 6) 


COLOR INDUSTRY cut output, factory inventory, in 
lackluster Aug. EIA reports FM sales up sharply 
for month. (P. 6) 


BVTR PRICE MOVES causing dealer's to worry 
about profitability of new market. Likelihood of 
discounting and delivery problems add to over-all 
concern. (P. 7) 


DUAL-PICTURE TV, MPU tuning systems, star in 
new offerings at Berlin Show. Japanese VTR makers 
in strong push to block market takeover by Philips 
VCR. (P. 9) 


QUASAR CLOSING CANADIAN subsidiary's color TV 
assembly plant, will ship in all sets from U.S. & 
Far East. General Instrument shutting Canadian 
yoke & flyback facility next Feb. (P. 9) 


PRICE CUTS ON VX-2000 cassettes made by Quasar. 
Sony promises 3-hour Betamax cassette next spring, 
will offer cassette changer by year end. Sony- 
Paramount launching taped movie market test in 
near future. (P. 10) 


WILEY ACTS; WHITE HOUSE DOESN'T: Chmn. Richard Wiley formally resigned from FCC 
last week—effective "sometime within the next month'~in Sept. 8 letter to President. He said 
move was made with "very sincere regret,"' thanked Carter for "permitting me to remain in my 
current position during some 9 months of your administration." 


In letter, Wiley noted he was acting now because "I am advised that the selection of my suc- 
cessor is imminent.” As matter of fact, Wiley and Senate officials had been informed (by White 


House) earlier in week that nomination of Charles Ferris would be sent to Senate Sept. 9 for 7- 
year term and that he would be designated chmn. That didn't happen—and White House aide told 
us at press time that "it might be Monday [Sept. 12]."" Also assured, but still awaiting FBI 
clearance, is appointment of black lawyer Tyrone Brown for 21-1/2 months remaining in term 
of ex-Comr. Hooks, now exec. dir. of NAACP. Both Brown & Ferris had sought full term. 


Wiley was appointed to Commission (he had been gen. counsel) in Jan. 1972 by Nixon, sue 
ceeded Dean Burch as Chmn. in March 1974. He has been extremely active leader of FCC and, 
according to former colleague, "by far the best administrator the Commission has ever had." 
Wiley paid great attention to the smallest detail and was very active in hiring and reassigning 
personnel. "Items that Dick was interested in just didn't get on the agenda unless he was sure 
where the votes were,"’ commissioners and staffers alike tell us. One of his proudest accom- 
plishments—and one he speaks of often—has been a continuing re-regulation process and aboli- 
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PARTS IMPORTS: First-half imports of component 
parts & accessories showed generally strong increases 
from same 1976 period, though softness in CB market 
& increasing popularity of varactor TV tuners appar- 
ently caused declines in imports of radio antennas & 
TV tuners. 


Picture tubes led component increases, up 65.1% 
to 393,000, as color tubes (mainly from Japan) rose 
57.2%, b&w tubes (mostly Taiwan) jumped 68.3% to 


286,000. Value of imports of TV deflection parts 
rose 23.6%, while TV antennas were up 36.2%. 


Among active components, ICs jumped 52.2%, 
transistors 25.7%, and receiving tubes 10.9%. In 
passive component area, fixed capacitors rose 51.6%, 
variable capacitors 23.7%, fixed resistors 43.7%, 
and variable resistors 20.6%. 


In accessory area, speakers rose 21.5% to 36.3 
million, microphones were up 16.3%, and audio cas- 
settes rose 66.7%, as some 22 million were imported 
from U.S.-owned assembly plants in Mexico, 9 mil- 
lion from Japan. Video field also came alive. TV 
camera imports rose 26.5% to 33,700, while imports 
of videotape cassettes leaped 156.4%, with 1.3 mil- 
lion coming from Japan, most of remainder from 
Korea. Here's picture: 


U.8. COMPONENT IMPORTS 


First Half First Half 
1977 1976 
Units Value($) Units Value($) 

Pic, tubes, color. 107,364 5,499,802 68,298 4,252,040 
Pic. tubes, b&w 

over 16.4".... 28 , 232 458, 731 169,833 1,365,668 
Pic. tubes, b&w 

Ra IS ee weak 257,549 2,179,929 NA. N.A. 
TV tuners...... 7,329,159 49,078,404 7,695,971 43,704,387 
TV antennas .... 4,820,299 4,339,723 3,539,020 3,080,319 
TV deflection parts - 31, 600,312 = 25,563,458 
TV cameras, color 9,299 13,862,345 3,829 9,391,174 
TV cameras, b&w 28,469 5,508,787 22,837 4,298,865 
Radio antennas... 5,449,413 17,722,418 6,569,811 19,542,558 
Microphones.... 4,344,483 11,426,296 3,733,871 8,912,017 
Audio amplifiers . 1,684,220 27,804,845 771,735 15,088,825 
Spkrs., unenclosed 22,628,556 30,999,432 17,281,483 21,804,617 
Spkrs., lone, encl. 10,299,761 26,080,261 10,432,900 23,422,951 
Spkrs., mult., encl. 3,389,634 19,500,294 2,166,255 10,555,776 
Receiving tubes... 26,790,488 15,100,350 24,146,722 12,098,841 
Audio cassettes... 39,143,313 16,239,955 23,485,958 11,679,448 
Video cassettes... 1,661,562 11,035,528 648,033 4,442,121 
Oi eis on ee 983,801 463,132 556, 026 369,924 
Transistors’... . 798 , 067 80,465 634, 892 64,447 
Fixed capacitors’. 1,576,352 76,270 1,039,588 57,102 
Variable capacitors 95,461 5,936 77,176 5, 289 
Fixed resistors’.. 2,735,379 23,682 1,904,057 15,887 
Variable resistors* 126,372 17,039 104,751 11,007 


*Units & value in 1,000s. 1/ Not reported separately in 1976. 


————- ——_{-——_-- 

Ad notes: Klipsch & Assoc. shifts speaker ac- 
count to Mangan Rains Ginnaven Assoc., Little Rock, 
from Goodlow Stuck Inc. ..Omron Electronics moves 
video display account to Huwen & Davies, Chicago, 
from Beverly Johnson & Assoc...Sanyo will offer 
Triumph sports car as grand prize in consumer 
sweepstakes contest promoting car stereo line, 


FCC seized $25,000 worth of illegal CB & amateur 
equipment in raids on 5 central Tenn, locations. Raids 
were triggered by complaints that illegal equipment— 
including linear amps—interfered with govt., industrial, 
TV & radio bands. 
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Computer Programs: ECD is marketing $987 
Micromind system designed to be used with standard 
TV set, but FCC says firm hasn't received type ap- 
proval needed under Class I TV rules and has sent 
ECD violation notice. ECD spokesman said RF 
modulator included as part of system would be sub- 
mitted to FCC soon. ..Apple II home unit ($1, 298) 
connects to standard color TV set, displays full 
alphanumeric characters and video graphics in 15 
colors and can be used for games, learning, business 
applications. ..Cromemco is adding dog fight and 
space war games to programs for $595 kit (chassis, 
power supply & computer module). Programs are 
available in disc, interface card or paper-tape for- 
mats...Compucolor says cost of 8001 stand-alone 
system shown at June CES may eventually drop from 
$2,750 to $1,500 range, with marketing shifting to 
larger retail stores. Macy's recently staged Compu- 
color promotion in calculator department of San 
Francisco store. ..Ohio Scientific is marketing range 
of hobbyist & home units, including new $598 system 
featuring keyboard, audio cassette interface and power 
supply. Unit is designed for use with conventional TV 
set or video monitor as display... Among first pro- 
grams for Sears home system (Vol. 17:36 p11): 

Small business inventory control, income tax data, 
checking account and 2 games—backgammon & black- 
jack, 


Mergers & acquisitions: Toshiba acquired 35% 
interest in Manaus, Brazil manufacturer Sempe 
Amazonas. Renamed Sempe-Toshiba Amazonas, 
company will start turning out Toshiba-brand color 
TV at 5,000 monthly rate by year end. Audio equip- 
ment production capability will be added later. 
Toshiba has been producing appliances & heavy elec- 
trical equipment in Brazil for several years. This 
is first consumer electronics venture there. ..UV 
Industries bought 16% of Globe- Union through open 
market purchases...Commodore is buying Frontier, 
Newport Beach, Cal. MOS producer (Vol. 17:33 p9). 
Spokesman said Commodore's primary interest in 
Frontier is additional C/MOS capacity for consumer 
products, but indicated new PET home computer 
might be produced there in future. Purchase price 
wasn't disclosed. ..Superscope & Memphis piano 
maker Aeolian called off merger talks. 


AM stereo testing has been completed by NAMSRC 
which will file results with FCC by Oct. 15. Accord- 
ing to Christopher Payne, asst. to NAB engineering 
vp, all 3 systems tested—Magnavox, Motorola, 
Belar—worked well. Said he: 'We hope AM radio 
designers will start all over again and build radios 
that sound like they used to—not the junk there is 
today. They're putting all their effort into FM. I 
think AM stereo quality will be such that you'd have 
to have a set over $400, and be a discriminating 
listener, before you could tell the difference from 
FM stereo.'' Other AM stereo systems, not tested, 
are Kahn, plus unidentified Japanese company and 
another expected to make announcement this week. 


Du Pont is doubling capacity of chromium di- 
oxide plant in Newport, Del. Addition should be in 
full operation by late 1978, increase employment by 
25-30. 
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Financial Reports of 1V- Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


eit | wee [wiow [lh 


Avnet 


1977-year to June 30 719,647,464 40,183,070°}2.80 
1976-year to June 30 621,498,103 35,415,721 
1977-qtr. to June 30 186 ,543 ,098 10,424,997 
1976-qtr. to June 30 164,079 ,877 10,011,779 


Columbia Pictures Industries 


1977-year to June 25 390,504 ,000 34,599 ,000°| 4.04 
1976-year to June 26 332,114,000 11,545,000. | 
1977-qtr. to June 25 121,487,000 6,701 ,000° 
1976-qtr. to June 26 80,625,000 1,473,000 
International Rectifier 

1977-year to July 3 84,652 ,000 909,000_| .35 
1976-year to June 27 58,606 ,000 11,652 ,000°| 4, 25 


Notes: “Includes special credit. DRestated. 


gen. mgr., CTS Components Taiwan, succeeding 
Willie Ozbirn, recently named gen. mgr... Lee Smith, 
ex-Cornell-Dubilier, joins Electro Motive as mica 
capacitor mktg. mgr... Norman Ackerman resigns 


Phone: 044-61-6605 
Trade Personals 


John Helms, former Magnavox Video Game 
product mgr., joins Westclox as new products devel- 
opment mgr.; Frank Kot, former Magnavox video 
disc chief engineer, becomes mgr. of new video 
equipment engineering department with control over 
game, disc & video tape development, assuming du- 
ties of Byron Garoufalis, former video product engi- 
neering mgr., resigned; Lee Hoke becomes mgr. of 
new TV product department; Charles Dolk, former 
sales planning vp, named product management vp, 
replacing Nathaniel Adamson (Vol. 17:27 p12). 


Patrick Burke, ex-Admiral, joins Quasar as 
private label business dir., new post...Jack Twed- 
dale promoted to Toshiba national key accounts sales 
mgr.; Bernie Garfinkel, ex-Bruno N. Y., succeeds 
Tweddale as northeast sales mgr...James Waldron 
advanced at R&A Distributing, Chicago (RCA) to ad 
& training dir., new post; he's succeeded as parts & 
accessories gen. mgr. by Milan Perich...George 
Serritella, ex-NARDA, joins Chicago buying group 
Post Merchandisers as managing dir. 


Paul Robichaux, SBE finance vp & treas., adds 
duties as gen. mgr. & acting chief exec., succeeding 
Pres. David Thompson, resigned...Julie Aronin & 
Robert Busch advanced at Daytron to exec. vps, as- 
suming mdsg. & sales responsibility of Mel Koenig, 
who resigned as pres. last month... Tara Thomas 
resigns as BSR (USA) communications dir. to form 
Tara Thomas Public Relations, 149 S. Roxbury Dr., 
Beverly Hills, Cal., with BSR as first client. 


Jerry Friedmann advanced at Buckbee-Mears 


from personnel dir. to human resources vp. ..Howard 
Hinnah advanced at CTS Knights from asst. gen. mgr. 


to gen. mgr., replacing Robert Hostetler, now pres.; 
H.D. Sun advanced from administration dir. to asst. 


as Chamberlain Mfg. vp, to found Perma Power 
Electronics, Chicago-based marketer of tube bright- 
eners & sound systems under rights reacquired from 
Chamberlain. 


James Burt, ex-Finance Div. investor relations 
dir., elected Corning vp & dir. of new Corporate 
Communications Div., assuming duties of Vp Camp- 
bell Rutledge, retiring Sept. 30; Robert Edwards, 
advanced from PR mgr. to exec. services mer. 


G.E. Bockmeier promoted at UL to Santa Clara, 
Cal. facility mgr., succeeding Derek Barton, vp- 
secy., reassigned to Chicago hq. 


Warren Richardson, ex-Assn. of General Con- 
tractors, named WEMA Washington lobbyist, suc- 
ceeding one-time Rep. Charles Gubser (R-Cal.) 
who's moving to Colo...John Cox promoted at duPont 
Electronic Materials Div. from semiconductor pack- 
aging operation mgr. to product mktg. mgr., suc- 
ceeding David Anisfeld, now product mgmt. & plan- 
ning mgr. for Berg Electronics. 


Gerald Beckmann named RCA Solid State Div. 
MOS operations planning & administration mgr. in 
realignment; Robert Winder appointed MOS systems 
dir.; Norman Turner appointed MOS engineering 
dir...Roger Smullen, Intersil senior vp, advanced 
from gen. mgr. of Analog Div. to head new Semicon- 
ductor Div.; Senior Vp James Cunningham, former 
Digital Div. chief, now responsible for business de- 


velopment, technical exchanges & license agree- 
ments. 


——___—___ 

TV was dropped from list of appliances & fix- 
tures (space heaters, shower heads, etc.) to be 
discussed at Oct, hearings of Cal. Energy Resources 
& Conservation Commission. Spokesman said staff 
will monitor industry trend toward more efficient 
sets before deciding whether to permanently elimin- 
ate TV from hearings on proposed efficiency stand- 
ards. EIA said it was pleased with decision. 
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Broadcast 


NAB's 'OUTSTANDING COMPROMISE! on Code sex 
issue deletes 'generally perceived' phrase on indecency 
& obscenity objectionable to networks. Reaction to 
'Soap' milder than expected. (P. 1) 


BROWN OUT, BACK IN, FOR FCC: Chmn.-desig- 
nate Ferris convinces black lawyer to take 21-month 
seat after Brown had declined White House offer. 
Ferris hearing set Sept. 26. (P. 2) 


SEX, VIOLENCE & FCBA: Agreement miniscule as 
panelists argue censorship, creativity, govt. (P. 4) 


NAB WINS AGAIN AS SENATE rejects Kennedy amend- 

ments requiring warnings in saccharin ads. Frey & 

Van Deerlin seek to delete House language giving such 
™ authority to FDA. (P. 4) 


ONCE AGAIN ON VIOLENCE: 
to vote on controversial report Sept. 29. CBS- 
financed violence study released in Britain. (P. 5) 


WEAVING OTP's FUTURE: Final version of White 
House plan to be decided at high-level meeting. Can- 
didates for OT asst. secy. have joint session. (P. 5) 


House Subcommittee 


WHME-TV RETURNS TO AIR as nation's 975th TV 
station. Scripps-Howard $5.4-million buy of KBMA- 
TV approved. (P. 6) 


according to NAB press release. 


NAB*s ‘OUTSTANDING COMPROMISE? ON SEX: 
most acceptable language that we could come up with,'' NAB TV Dir. Leonard Swanson told us 


Sept. 16 after TV board had strengthened Code provisions ''on obscenity, profanity & indecency'— 
Compromise consisted of deleting words "generally per- 


OF WEEK’S NEWS 


Consumer Electronics 


MAGNAVOX VTR deck priced about sa 
as identical RCA unit, but suggested list is $75-$95 
more. Quasar rebate program effectively brings 
VTR price down to $795 from $995. Sanyo, Sears, 
Toshiba units seen listing around $1,000. (P. 7) 


ZENITH STARTS REVAMPING, after group of major 
reverses, to help solve ‘serious cost problems.' First 
move is elimination of Research Dept., moving some 
personnel into advanced development. (P. 8) 


TRADE DEFICIT in TV, radios & phonos rose to 
$686.8 million in first half as value of exports slumped, 
imports climbed. (P. 9) 


MPU CASSETTE RECORDER by Sharp has automatic 
programmable functions, uses LC clock-timer-mode 
display. Eumig back in audio with high-performance 
cassette recorder. Digital audio developments in 
Japan. (P. 10) 


GAMBLE-SKOGMO ACCEPTS consent judgment to 
settle SEC suit charging its subsidiary took rebates 
from Japanese TV suppliers and ocean freight 
carriers. (P. 10) 


VIDEO GAME MARKET volume seen doubling to $450 
million retail this year by RCA, which estimates 
program cartridges will represent 10% of business. 
Other game plans. (P. 11) 


"It was an outstanding compromise and the 


ceived'' as obscenity— much opposed by networks—and "in their [stations] service areas" from 


proposed amendment (Vol. 17:35 p2). 


New language, which is effective immediately on "voluntary basis'"' among Code subscribers, 


reads: 
fane or indecent. 


"Subscribers shall not broadcast any material which they determine to be obscene, pro- 
Above and beyond the requirements of law, broadcasters must consider the 


family atmosphere in which many of their programs are viewed. There shall be no graphic 
portrayal of sexual acts by sight or sound. The portrayal of implied sexual acts must be essen- 


tial to the plot and presented in a responsible and tasteful manner. 
to bring positive responsibility and reasoned judgment to bear upon all those involved in the de- 
velopment, production, and selection of programs." It replaces a section of Code which stated: 

"Obscene, indecent or profane matter, as proscribed by law, is unacceptable." 


James Ebel & Mike Sha iro were leaders for change among current board members, al- 


Subscribers are obligated 


~ 


VOL. 17, NO. 38 

RCA ON GAMES: RCA expects video game market 
to double this year; sees plug-in cartridges pro- 
viding about 10% of retail sales dollars, according 
to Distributor & Special Products Div. Vp- Gen. Mgr. 
Paul Garver. 


He put retail value of 1977 game sales at $450 
million, up from $225 million in 1976, said sales of 
cartridges for programmable games should exceed 
$45 million this year, grow to $170 million by 1980. 
He estimated 3.6 million games were sold in 1976, 
virtually all dedicated (non-programmable) types. 
By 1979, he said, programmables should account for 
40% of unit volume. Pointing up seasonal nature of 
game business, he said some 70% of industry sales 
this year will come during Christmas season. 


Game plans: Factory rebuilt Magnavox Odyssey 
1000 3-game unit is offered by Alexander's in N. Y.C. 
for $15, vs. original $40 list. Same ad features 
Unisonic 6-game model with pistol at $40, down from 
$88...Coleco said it sold million games last year, 
expects increased volume this year... Ball-&-paddle 
pricing slump has extended to kits. Heath lopped 
$20 off 3-game unit offered last year at $70...RCA 
adds Blackjack & Match Fun cartridges to Studio II 
library; Atari adds Combat game cartridge ($20) 
with 27 variations of 4 tank & airplane games... 
Magnavox delays introduction of 19"' color TV-game 


combination until next year because of chip shortage... 


European market will absorb 1.4 million video games 
this year, climb to 3.5 million by 1980, according to 
U.K. game maker Videomaster. Company sees 
Germany & U.K. as biggest customers. 

———— 


Sunbeam is entering overcrowded microwave- 
oven field with 5 models, $319-$675. It forecasts in- 
dustry retail sales of 2.5 million this year, up from 
1.6 million in 1976, sees volume at 5.4 million in 
1981, by which time penetration will have risen to 
30% of U.S. homes from current 6%. Sunbeam said 
it expects to capture 5-10% of market, which should 
total $2 billion at retail in 1981. Sunbeam agreed that, 
with 28 producers, field is too crowded but expects 
some dropouts. Though company's Magic Chef sub- 
sidiary produces microwave ovens for commercial 
use, it will purchase consumer models from outside 
source. In related area, domestic microwave-oven 
producers generally came out in favor of import 
quotas on Japanese ovens, as requested in AHAM 
letter to President Carter (Vol. 17:37 p9). Non- 
member Amana indicated it planned independent push 
for import restrictions, declined specifics. 


GRT repurchased 179,000 of its shares for $537,- 
000 (about $3 each) from group of holders... Mostek 
prospectus for planned 500,000-share offering notes 
sales of Corvus watch & calculator products peaked 
at $10.9 million in 1974, dropping to $9.5 million in 
1975, totaled just $832,000 in 1976, year business 
was discontinued. 


Toshiba is cutting back on color tube production 
in Japan. Citing slow moving TV sales in Japan and 
quota on exports to U.S., company indicated it would 


@™) produce just under 4 million tubes this year vs. 4.3 


rh. 


million in 1976. About 35% of Toshiba's production 
was exported to Europe last year. 


TELEVISION DIGEST—11 


TOP ADVERTISERS: Three TV manufacturers made 
Advertising Age's annual list of top 100 national ad- 
vertisers of 1976. RCA at $100 million ( oP 12.3%) 
ranked 21st, GE with $90 million (up 28.6%) placed 
28th, and North American Philips at $40 million (up 
29%) was 72nd. Ad Age put value of ads by all 100 
companies at $7.7 billion, up 20%. Figures are for 
ads placed in measured media, generally exclude co- 
op funds and ads sponsored by distributors & dealers. 


Breakdown indicates RCA spent $11.6 million on 
color TV line, up $2 million from 1975, $4.8 million 
promoting record & tape clubs. GE's ad budget in- 
cluded $6 million for introduction of CB line, $3.1 
million each for smoke detectors & microwave ovens, 
$2.3 million for TV. In North American Philips out- 
lay was $4.5 million for Magnavox (up 11.2%), in- 
cluding $1.4 million for Odyssey video games, $210,- 
000 for audio, bulk of remainder for color TV. Parent 
also spent $466,000 on smoke detectors. 


CBS Records Div. is shown as having spent $9 
million, down 18%, while Columbia House (club oper- 
ation) increased outlay 25% to $15 million. Gillette 
spent $1.5 million on smoke detectors, and while it 
put no figure on investment, Ad Age says Gillette 
captured 22% share of digital watch sales in 13 test 
markets before deciding to abandon product because 
of intense price competition. Union Carbide report- 
edly spent $4.2 million for Eveready batteries. 

————_{___—__- 

CB Scene: CB's dark present & dim future have 
led to Korean Commerce-Industry Ministry decision 
not to permit construction of any new CB manufac- 
turing plants there...ELA Communications Div. Vp 
John Sodolski & PR Dir. Mark Rosenker plan multi- 
city tour to discuss CB industry with mass media 
editors and on radio talk shows. ..Canadian govt. 
plans to deal with range of CB problems by: (1) Ex- 
panding present band from 40 to 80 channels by 
switching completely to SSB or opening new frequen- 
cies. (2) Tightening specs to ease TVI problem. 

(3) Banning linear amps. (4) Replacing current in- 
person licensing system with mail procedure. In 
year to March 31, Canada licensed 440,000 CBers, 
expects 1.8 million licensees by 1980...Aug. CB 
license applications were marginally higher than 
disastrous July figure (Vol. 17:35-p11), but 294,318 
total remains among lowest of past 2 years. Aug. 
1976 total was 366,402. Applications through first 
8 months of 1977 were about 3.8 million. 


Upcoming video conferences & shows: (1) Video 
Expo, Madison Sq. Garden, N. Y., Oct. 11-13, ex- 
hibits, workshops & seminars geared to industrial- 
institutional market (914-694-8686). (2) ITA Home 
Video Systems seminar, N.Y. Sheraton, Oct. 25-27, 
discussions of all aspects of consumer video hardware 
& software (212-787-0910). (3) International Video- 
disc Programming Conference, NYU Loeb Conference 
Facility, Nov. 16-19, treating home videodisc & cas- 
sette programming, marketing & system formats 
(212-982-5244). 


Matsushita plans production of micro motors in. 
Singapore starting this fall. Operation will be in 
plant recently vacated by Omron, shifting calculato: 
& control equipment product to facility in Malaysia. 


, 
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Trade Personals 


Robert O'Neil advanced at GTE from Consumer 
Electronics Products Business mktg. vp to pres. of 
Consumer Electronics Co., new Sylvania Entertain- 
ment Products Group unit responsible for U.S. mar- 
keting & service of Sylvania & Philco consumer elec- 
tronics lines...T. Sugawa, ex-Sharp International 
Div. deputy gen. mgr., appointed pres. of U.S. & 
Canadian subsidiaries, succeeding K, Saitoh, who 
returns to parent as International Div. exec. vp... 
Denis Wratten advanced at Infinity Systems from 
international mktg. mgr. to corp. mktg. dir. 


Levon Berberian shifts at RCA from videodisc 
mktg. & programming staff vp to mktg. staff vp, 
succeeding Joseph Curran, now exec. vp of sub- 
sidiary Hertz...George Zebold promoted at Mont- 
gomery Ward from national mdse. comparison mgr. 
to mdse. mgr. for consumer electronics depts., 


succeeding James Tielke, now mgr., Inventory Mgmt. 


Div...Richard Hanselman promoted at Beatrice 
Foods from senior vp & pres. of Luggage & Home 
Enviroment Div. to exec. vp-mfg. 


Donald Meyers appointed gen. mgr., GE Mobile 
Radio Dept., replacing Donald Bates, now Informa- 
tion Services Business Div. gen. mgr... Barry Gold- 
man, ex-Dokoder sales vp, joins Cerwin-Vega as 
national sales mgr...Al Alexander advanced at Le- 
Bo Products from exec. vp to pres. ..James Kiggen, 
ex-Matrix-Churchill, elected Tenna pres.-chief 
operating officer, replacing Ronald White, dis- 
charged for unspecified reasons but continuing on 
board. 


Randall Lowry advanced from Sylvania purchas- 
ing mgr. to GTE Products Group N. American opera- 
tions materials mgmt. dir.; Robert McManus, ex- 
production & inventory control dir., named interna- 
tional operations materials mgmt. dir. ..Donald 
Whalen, ex-corp. auditor, and Stanley Roseberry 
advanced to RCA operations analysis staff vps; 
Donald Marquart promoted from Consumer Elec- 
tronics Div. product financial analysis dir. to 
Picture Tube Div. finance vp, succeeding Rose- 
berry...Larry Wyrick, ex-BSR, named Magnavox 
western audio sales mgr.; Richard Clearwater re- 
signs as Magnavox N.Y. Div. gen. mgr., succeeded 
temporarily by Abe Tresh...Ronald Petty, ex-Nowak 
Voss Ady., appointed U.S. Pioneer PR mgr...Alan 
Spurney, EIA International Business Council dir., 
named member of U.S. Chamber of Commerce Inter- 
national Trade Subcommittee. 


William Dennehy, ex-RCA, named Harris Semi- 
conductor Programs Div. mktg. mgr.. .Jeff Krawitz, 
ex-RCA, appointed Solid State Scientific MPU mktg. 
mgr., new post...George Adams advanced at Intel 
to single-chip MPU mktg. product line mgr., suc- 
ceeding Howard Raphael, now National Semiconductor 
MPU product mktg. dir. 


—— EE 

Color tube sales by U.S. factories totaled 4.3 
million in first half, up from 4.2 million in 1976, 
EIA reports. Value of shipments declined to $291 
million from $296.8 million. Totals include OEM, 
export & replacement market sales, exclude volume 
of independent rebuilders. 


Financial Reports of 1V-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Harvey Group 
1977-26 wk. to July 30 
1976-26 wk. to July 31 


MPO Videotronics 
1977-9 mo. to July 31 | 
1976-9 mo. to July 3] 


Tektronix 
1977-12 wk. to Aug. 20 
1976-12 wk. to Aug. 21 


Wells, Rich, Greene 


19,429,000 
15,794,000 


252,,000° 
11,000 


15,139,786 
13,856,334 


451,195 
477,240 


120,412,000 
89,543,000 


11,958,000 
8,419,000 


1977-9 mo. to July 31 25,697,260 1,206,997 |2.62 
1976-9 mo. to July 31 21,638,000 625,508 |1.37 
1977-qtr. to July 31 8,860,641 354,268 | .73 
1976-qtr. to July 3] 7,172,000 262,416 | .55 


Notes: 7 includes special credit. Adjusted. “Restated. 


Bally's programmable TV game-calculator-com- 
puter, first shown at CES as Professional Arcade 
(Vol. 17:24 p12), is being advertised as Bally Home 
Library Computer by mail-order marketer JS&A at 
$300. Package includes game console with built-in 
caleulator-programmer keyboard, 4 pistol-grip game 
controls, AC adaptor, plus diagnostic cartridge which 
causes any malfunction of unit to be spelled out on TV 
screen (cartridge will be sent to purchasers later). 
Unit is equipped to play 3 games; available extra 
game cartridges are Baseball-Paddle ($25) & Math 
Table-Math Bingo ($20). Next year, for $500, says 
JS&A, Bally will have computer accessory package 
consisting of dual magnetic tape decks & typewriter 
keyboard. Also free to JS&A customers is planned 
$100 hardware package that will let them hook directly 
into JS&A's computer to place orders. Ad notes FCC 
approval of Bally unit is pending, puts delivery at 4 
weeks. FCC told us Bally has never submitted sample 
for testing—which will take 5-6 weeks. Bally said it 
will have unit at FCC Labs this week. 


Japan's declining interest rates and uncertainty 
over yen's future performance in international money 
markets have manufacturers there canceling plans 
to raise capital in U.S. & Europe. Sanyo, which had 
planned to float $55. 6-million convertible bond issue 
in U.S., and Sharp, which had scheduled similar $37- 
million offering in Europe, will attempt to attract 
Japanese investors instead. 


Korea's Dae Woo is getting phono, cassette & 
miniature motor technology under 5-year contract 
with Lenco of Switzerland. Terms call for Lenco 
to get $60,000 payment, 3% royalty. Dae Woo also 
has agreed to buy record- changer know-how from 


Industria Cosmos of Spain. 


Anti-detector radar could spell end to boom in 
sales of automotive warning devices. System emits 
speed- measuring radar pulse only when oncoming 
target auto is in view, so driver's detector sounds 
off too late to do any good. Unit is being offered to 


ie 


police by Kustom Signals, Chanute, Kan. r 
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Broadcast 


WARNER'S COLUMBUS QUBIC MILESTONE; Plans, 
program lineup & prices for Dec. 1 start. Multi- 
million-dollar service to be available to 105,000 
homes by year's end. (Pp. 1 & 5) 


WHITE HOUSE PLANS FOR PUBLIC broadcasting in- 
tended to stop 'bickering' among CPB, PBS, NPR. 
Corp. would get $180-$200 million annually starting 
in 1981. ‘Strong journalistic role' seen for public 
TV. (4 2) 


NAB EXEC, COMMITTEE rejects RAB pres. attend- 
ance at board meetings, finds TV dues running light, 
increases convention fees, radio fall registrations 
down, other actions. (P. 3) 


WILEY MOVES; FERRIS WAITS: Kirkland, Ellis & 
Rowe law firm gets FCC chmn., who leaves Com- 
mission Oct. 7. Ferris Senate hearing turns into 
‘mutual admiration society'; confirmation probable 
this week. (P. 4) 


5- YEAR CABLE EXPERIMENT pressed at Communica- 
tions Subcommittee sessions. Valenti jibes at low 
cable copyright fee payments. (P. 5) 


FINGER POINTS TO NETWORKS & 'OTHERS' in vio- 
lence report adopted by House Communications Sub- 
committee in tight vote after contentious meeting 
drops stronger anti-network language. (P. 6) 

NBC WON'T EXPAND prime-time spots to boost de- 


pleted inventory; plans weekend 'Sportsworld.' 
Wussler says ABC wins with 'junk.' (P. 6) 


SUMMARY-INDEX OF WEEK’S NEWS 


Consumer Electronics \3, 
. $ f t t NG 
PHILIPS & MCA developing longer=p 
videodisc, postpone optical system marketing intro- 


duction until fall 1978. (P. 8) 


ZENITH SHIFT to low-wage foreign feeder plants 
dictated by U.S. competitors, not Japanese. Lans- 
dale plant to be written off, 5,600 jobs eliminated. 
(Pp. 8 & 11) 


JAPAN COLOR EXPORTS to U.S. dropped 28. 6% in 
Aug., CB shipments taking nosedive. Sears plea, 
new judge, seen causing further delays in Zenith 
antitrust suit. (P. 10) 


PROJECTION TV—GE seen about to jump with new, 
low-cost system next year as first U.S. TV maker in 
field. Directory shows 59 entities in manufacture- 
assembly or planning to enter. (P. 10) 


VTR PRICE SLIDE continues as Sanyo cuts list price 
of V-Cord II to $1,050, is silent about upcoming Beta- 
cord; JVC keeps Vidstar list price unchanged, but 
wholesale cost is 'competitive.' (P. 12) 


FRANCE'S THOMSON buying major interest in Ger- 
many's Nordmende. Ampex expands in Latin Amer- 
ica. E.F, Johnson buys mobile radio firm in Cali- 
fornia. (P. 12) 


CHRISTMAS CATALOGS highlight games as season's 
hot gift item—Sears' programmable Tele-Game, Ward's 
Bally system, Penney's Fairchild & RCA units (P. 14). 
GE-made VIR introduced by Ward; Sears & Penney 

cut TV prices. (P. 13) : 


WARNER CABLE'S COLUMBUS GAMBLE: In most expensive & elaborate cable experiment to 
date, Warner Cable last week kicked off selling campaign for its Columbus, O. "Qube" 2-way 
system. We went through plant last week-(following Rep. Van Deerlin [D-Cal.] by 2 weeks), 


4 


$10-million-plus project. Details: 


discussed plans with Chmn. Gustave Hauser & other officials, found them deadly serious in their 


(1) Service starts Dec. 1, with at least 10,000 homes expected to be equipped. Warner is 
only one of 4 cable franchisees in area, has 105,000 homes in its territory, expects cable to pass 


all of them by year's end, will offer Qube to all. 


Right now, 27,000 homes get conventional cable. | 


(2) System is single-cable (mostly Theta-Com gear), is video only one way—30 video chan- 


nels downstream, data 2 ways. 
voice"), 


There are no voice channels ("We can use the phone if we want 
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Systems Products, headed by theater projection TV pioneer A.R. Tucker, and at least one 
other undisclosed company. 


Among U.S. TV manufacturers, projection-TV interest appears to be alive only at GE, Ad- 
miral & Curtis Mathes. Zenith once sponsored lens-development project, then got turned off. 
Magnavox conducted feasibility studies on projection TV last year, presumably decided not to 
enter field, disbanded development team working on it. Admiral has been working on several 
approaches, had optioned Lessman patent, involving system of embedding beam- splitting system 
in liquid or clear plastic for low-cost fast lens system. Rockwell Consumer Electronics Pres. 
Charles Urban told us Admiral recently dropped option after completing prototype and deciding 
| it wasn't "right direction for us to go.'' He said Admiral is still high on projection, working on 
other approaches, but won't have product in 1978. Meanwhile, both Hodges & Tucker are be- 
lieved to be adapting Lessman approach. 


How big is projection-TV market? Don't believe what you hear. In compiling our directory, 
we asked manufacturers & assemblers to tell us their current monthly production. Some did, 


some didn't—but adding up figures of those who did gives us total of 328 ,000-units-per-year rate, 
which we figure to be about a 10-1 exaggeration. Major suppliers to projection-TV industry 
estimate sales are currently running at about 30,000-36,000 annual rate. 


Our last projection TV directory, in July 1976 (Vol. 16:28 p9) showed 25 entities. Although 


current one shows 59, we can't say this includes everybody in the business, or that some haven't 
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dropped out or flopped in the few weeks after filling out questionnaire—that's nature of the 


business. 


Among trends shown in new directory: (1) Product generally is being upgraded through use 


of washable screens and faster lenses. (2) Almost universal availability of ceiling-mounted 


units indicates that bar-tavern business is at least as big as consumer market. 


(3) Two-piece 


units are far more common than one-piece, and many of the 2-piece projectors are taking on 
"Advent look." (4) Sony remains most popular TV-set projection source (18 mentions), followed 
by Toshiba (9), Zenith (4), GE, Quasar, RCA (2 each), Hitachi, JVC, private-label Rumanian- 


made set (one each). 


(5) Most popular size is 50" diagonal, also known as 4-ft. or 32-x-40-in. 


selling for $695-$1,995 in 2-piece, $1,625-$3,000 in one-piece. 


ZENITH'S PLANNED LAYOFFS: Impact of Zenith's 
9,000-job cutback (see p. 8) will be hardest on plants 
specializing in audio equipment & color TV subas- 
semblies, least severe in facilities where color TV 
final assembly operations are conducted. Zenith 
spokesman said company is considering some inter- 
plant work transfers, also may create some new work, 
so while 5,000 figure represents number of current 
jobs expected to be eliminated, actual personnel lay - 
offs may be somewhat less. 


Current job loss schedule by plant: Chicago, TV 
assembly, 1,500 of 11,000; Springfield, TV assem- 
bly, 1,000 of 2,600; Sioux City, audio electronics & 
TV components, 800 of 1,400; Watsontown, Pa., TV 
& stereo cabinets, audio assembly, 1,000 of 1,900; 
Paris, Ill., TV subassemblies, all 700. In addition, 
Zenith plans to lay off 600 salaried workers. 

—_—— 


TI Computer ? TI won't comment, but it's known 
to be shopping in Korea for producer capable of sup- 
plying up to 5,000 monochrome TV chassis monthly, 
plus 5" & 9" monitors, beginning summer 1979. In- 
dustry sources indicate shopping trip may be first 
step into home computer field. 


White Radio Ltd., Burlington, Ont., named ex- 
clusive Canadian cable TV rep for Oak Industries 
CATV Div. Oak plans complete repair facility in 
Canada next year. 


Bottom line on Motorola's 1974 sale of TV busi- 
ness (Quasar) to Matsushita is $2.47-million loss. 
As finalized through negotiations that ended last Jan., 
Motorola had $3.82-million gain on deal, including 
proceeds from sale of assets not bought by Matsu- 
shita. However, Motorola lost $6.29 million from 
TV operation during period between announcement of 
sale and actual closing. Loss includes provision for 
cost of defending itself in Zenith's $1-billion antitrust 
suit against Japanese TV makers, excludes maximum 
$20 million Motorola has agreed to pay Matsushita if 
Zenith wins and Matsushita is forced to resell Quasar. 
Data is contained in prospectus for planned Motorola 
bond offering (Vol. 17:39 p11) which also shows sales 
of automotive products in first half were up 19.5% to 
$98 million, semiconductor operation sales up 23.3% 
to $265 million, sales of communications products 
up 16.1% to $390 million. 


Hazeltine acquires exclusive patent rights to AM 
stereo broadcasting & reception system developed by 
Leonard Kahn, price undisclosed. While not among 
those tested for FCC by NAMSRC, Kahn system has 
been subject of extensive experiments at stations in 
U.S. & Mex. 


Watch watch: Timex launched promotion cam 
paign for low-end Marathon LCD watches Oct. 1. 
Suggested retails start at $17...Texas Instruments 
plans 2-model "Star Wars" watch line for kids, $15. 
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CATALOG GAMES: Leading catalog retailers obvious- 
ly see electronic games as the hot gift item this year. 
New Christmas books from Sears, Penney & Wards 

all give prominent space to broad assortment of sharp- 
ly-priced programmables & dedicated video games, 
plus electronic handheld & board units. Example of 
Christmas game efforts is Sears, which devotes first 

6 pages of gift book to Tele-Game line (Atari). Penney 
& Ward both use back page for video games, and Ward 
highlights new Bally programmable system on p. 3. 


Sears: Private-brand version of Atari Video 
Computer System introduced as Video Arcade Cart- 
ridge System, priced $11 below Atari suggested list 
at $179, including 27-game Target Fun cartridge. 
Initial library of 6 other cartridges ($20-$35) is of- 
fered, plus other Atari arcade-style & ball-&~-paddle 
games, Mattel's handheld car racing ($17.84) & foot- 
ball units ($26.84), and Chess Challenger ($150). 


Penney: Three programmables are priced below 
supplier's list—RCA Studio II, down $10 to $140, Fair- 
child VES (called TV Video Center by Penney), down 
$20 to $150, Coleco Arcade down $5 to $95. Also 
featured: Coleco Combat ($70) & Ranger ($45, down 
$15) arcade games, Unisonic handheld blackjack 
games ($35 & $40), Mattel car racing ($20) & football 
($30), b&p TV Fun game ($25, down from $40). 


Ward: Bally's Arcade programmable is offered 
at $269, $30 below suggested list, 3 cartridges at $20- 
$25. Coleco Telstar Arcade is shown at full $100 
list, other Coleco arcade games at $45-$99. Other 
games: APF 4-game ($27, down $33) & 6-game ($60, 
down $20) b&p units, Video Sports b&p unit at $20, 
Chess Challenger at $190. 

——-——__ 

Where's Bally's game? That's question retailers, 
Montgomery Ward (which offers Bally Arcade in 
Christmas catalog) and mail-order specialist JS&A 
(which is running costly print ad campaign for system) 
are probably already asking Bally. FCC labs say 
application has been submitted by parent Midway, but 
actual test sample still hasn't been delivered. Lead 
time on game approval has been cut drastically from 
6-week logjam of month ago, but spokesman says 
game submitted now still wouldn't be approved until 
end of Oct... Labs have received 2 new program- 
mables, but staffer said names won't be released 
until game approvals are issued. 


Sears is recalling Sanyo-made microwave ovens 
found to radiate in excess of federal standard. Sears 
says about 7,000 ovens are involved, only 504 of 
which were shipped to stores, with fewer than 50 in 
consumer hands. Leakage was turned up by Sears 
quality control inspectors, Modification involves 
reinforcement of waveguide & cavity seams, can be 
done in consumer homes. Corrective action plan 
was approved by Bureau of Radiological Health... 
Consumer Product Safety Commission has awarded 
$48, 700 contract to Southwest Research Institute to 
study need for smoke-detector operating standards. 


Some 250 companies & communities continue to 
pollute N. Y,'s Hudson River, 2-year study by envi- 
ronmentalists shows. Among companies cited as 
discharging harmful industrial wastes into waterway: 
Channel Master, Fairchild Camera, GE, IBM. 
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AID FOR GE WORKERS: In follow-up on study first 
done in 1975, Labor Dept. said GE's TV business 
continues to be injured by imports, ruling 2,050 
workers now making color & b&w TV at Portsmouth, 
Va. will be eligible to receive import adjustment 
assistance if they're laid off—some press reports 
erroneously indicated GE laid off that many workers 
since July 7. 


In update of finding that gave aid to 800 at Ports- 
mouth 2 years ago (Vol. 15:30 p10), LD said color 
production worker employment at plant was trimmed 
30% in 1975, 3% last year, was down 7% in first 4 
months of 1977, while b&w workforce was cut 44% in 
1975, 31% last year, 24% in Jan.-April. GE had lay- 
offs at Portsmouth every month from Jan. 1976 to 
April this year, has layoffs scheduled for current 
quarter. 


Color TV production at plant was down 32% in 
1975, rose 9% in 1976, but was off 39% in Jan.-April 
1977. B&w output was down 46% in 1975, rose 6% in 
1976 and again this year. However, LD says, GE 
b&w sales have been declining, and inventories in 
April were up 24% from same 1976 month. Making 
needed link between imports & GE's problems, LD 
said both GE's color & b&w market shares declined 
in 1975 & 1976, while shares held by imports increased. 


Also approved for aid were workers formerly 
producing color TV convergence circuit boards and . 
coils at Tracor Adams plant in Bangor, Mich. LD 
said Tracor's largest customer, which purchased 
more than half of plant output, was increasing its 
Overseas purchases. Tracor itself also increased 
number of boards & coils sourced in foreign plants. 

———___##__—_—_- 


New microprocessor microwave ovens: (1) To- 
shiba unit has 2-stage memory, can program up to 4 
stages of cooking at one time, can be set to any of 99 
power levels (65-650 watts), has option of cooking by 
time and/or temperature; can be programmed to heat 
and hold predesignated internal temperature for up to 
100 min. without cooking. Price $619. (2) Litton intro- 
duced 2 ovens which simultaneously can cook 3 differ - 
ent items which normally require different cooking 
times. Priced at $429 & $629, latter with electronic 
control & memory, units feed microwaves from sides 
rather than top, causing foods at different shelf levels 
to absorb energy at different rates. Litton estimates 
MW oven sales this year at 2.2 million, up 38%, re- 
tail value at $900 million. 


Dealer sales of TV & appliances should increase 
more than 6% annually over next 5 years, GE Major 
Appliance Sales & Distribution Operations Vp Irving 
Griffin, told NARDA meeting at Notre Dame recently. 
He said forecasts were based on expected 1.4 million 
new households each year, plus significant increase 
in households representing 35-44 age group who are 
replacement customers. Negative factors included 
6-7% inflation and 6%-or-more unemployment rates. 


Two-year contract for development of home 
videodisc & videocassette programming has been 
signed by EMI Audio Visual Services and William 
Collins publishers, both of London. 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


VIOLENCE CRITICS OPEN NEW FRONT through 
Congressional Wives’ Task Force; see TV placing 
emphasis on ‘destructive aspects of life’ and televised 
violence having ‘serious deleterious effects.' (P. 1) 


WRAPS OFF PAY CABLE, as Supreme Court refuses 
review. Station-newspaper same-city cross-ownership 
gets high court scrutiny, with argument in Jan. (P. 2) 


FERRIS TO FCC OCT, 17 after Hathaway ‘hold’ lifted 
on confirmation. Wiley delays departure until Oct. 
13 for one last meeting. (P. 3) 


Rx FOR PUBLIC BCSTG, starts next week when 
House Communications Subcommittee begins hearings 
on President's recommendations and Carnegie Com- 
mission sits in Washington. White House proposals 
bring joy to PBS & NPR, dismay at CPB. (P. 4) 


HOUSE OFFERS NBC 'PROTECTION' from Russian 
pressures for propaganda programs ahead of Olympics. 
NBC says it'll back off $72 million investment if net- 
work integrity 'threatened.' (P. 4) 


NEW STANDARD VTR: RCA takes Sony license for 
1", Sony & Ampex plan recall to modify existing units 
to new standards. (P. 5) 


CRYSTAL FOR WALD AT NBC: ‘Differences in op- 
erating philosophies' cited as Crystal replaces Wald 
as News pres., seeks results 'right away.' (P. 5) 


Consumer Electronics 


RECORD COLOR SALES—321, 700 sold to dealers in 
one week, most ever, capping strong Sept., 2nd best 
month in history. Year's sales should top 9 million, 
could set record. (P. 7) 


CB SALES DATE extension for 23-channel units rec- 
ommended by FCC Chief Engineer's office. Waiver 
would push deadline from Jan. 1 to Aug. 1. (P. 7) 


EIA PLANS TO JOIN defense in MCA-Disney copy- 
right suit against Sony as friend of court. (P. 7) 


COLOR QUOTA REVISION talks being considered by 
Japan in reaction to increased share of import mar- 
ket going to other countries. TV imports slipped in 
Aug., still show increase for 8 months. (P. 8) 


ZENITH DEALERS REACT to problems with com- 
plaints, suggestions & praise. Lackluster ad ap- 
proach, absence of new features biggest gripes. Ma- 
jority convinced it will retain top TV spot. (P. 8) 


ZENITH EXPANDING Taiwan workforce to handle 
color subassembly, to add 600 by April; negotiating 
to buy former Warwick plant in Mexico. (P. 10) 


HI-FI MARKET conditions demand manufacturers 
look for new sales targets, IHF speakers warn. (P. 11) 


REGENCY DOWNPLAYING CB until stable conditions 
return, to concentrate on other products. (P. 11) 


VIOLENCE CRITICS OPEN NEW FRONT: ''Commercial TV puts an excessively disproportion- 
ate emphasis on the destructive aspects of life,'' according to 50-member Congressional Wives' 


Task Force—and they are urging public to help them do something about it. 


Task Force was 


formed last March, and its first effort attacks televised violence, stating there is ‘substantial 
evidence" that it has ''serious deleterious effects on children and on adults." 


Among recommendations of Task Force: (1) Citizens should ''demand of the networks that 
they serve the public interest in better ways than they do now."' (2) Networks, themselves, 
should provide solution but "in the continuing absence of such a solution, it falls to the American 
people to inform the networks of the importance of this problem through advertiser boycotts, 
through demands for governmental action, or by other means."' (3) Additional childrens’ pro- 
grams on Sat. and 3-6 p.m. weekdays—with limited antitrust waiver to permit networks to al- 


ternate airing of children's shows. 


(4) More time for pre-screening of network programs by affiliates. (5) Rating system t 


"allow parents to make responsible decisions about their children's viewing habits."' (6) "Con 
siderably less violence throughout the networks' entertainment schedule [because] we are finding 
that the networks are still relying on the use of violence as a substitute for quality programming." 
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AUDIO'S MARKET PROBLEMS: Warning hi-fi manu- 
ufacturers to start developing sales strategy to meet 
changing demographics and call for meaningful mar- 
ket statistics highlighted IHF's first annual market- 
ing seminar in N.Y. last week. 


U.S. Pioneer Corp. Planning Vp John Hall, Fla. 
International U. Prof. Willard Salzer & Newspaper 
Ad Bureau Account Exec. Don Drury cautioned that 
current industry ad market target, single 18-34-year- 
old males, will shrink in 1980s, urged development 
of growing markets—working women, blue-collar 
workers, senior citizens. 


Hall said Pioneer estimated hi-fi business last 
year was $1. 5-1.6 billion at retail, including acces- 
sories and blank tape, predicted $2-billion volume 
this year; additional $1 billion will be added by com- 
pact systems. Ziff-Davis Vp Edgar Hopper released 
study showing average hi-fi component buyer was 25- 
26-year-old male college graduate earning $16,000 
annually, who spends 19 hours weekly listening to 
system, owns 150 record albums, 38 recorded tapes. 
Based on interviews with 998 consumers who returned 
warranty cards to 30 manufacturers, survey indicates 
buying decision is most strongly influenced by retail 
salesmen, opinion of friends, manufacturer literature, 
magazine ads. Of group surveyed, 75% said they 
considered 2 or more brands before buying, 77% 
bought brand they didn't own before, indicating lack 
of brand loyalty. 


Need for market data was emphasized by Koss 
Chmn. John Koss who said industry was working in 
dark without knowing who buys hi-fi and why and what 
new product areas may be open to manufacturers. He 
called on IHF to assume responsibility for "an exten- 
sive & continuous effort in the area of consumer re- 
search,'’ pledged his company's cooperation. Data is 
necessary, he said, if hi-fi industry is to retain 
existing markets, develop new ones. 


During seminar, IHF released list of 60 manu- 
facturers signed for May 19-21 International Hi-Fi 
Show in Atlanta. Exec. Dir. Robert Gur-Arie said 
45% of space has been sold, predicted most major 
hi-fi & accessory producers who have been holdouts 
will participate. 

——-—— —f- -—_—. 

"Beam Box" is indoor FM antenna accessory to 
be marketed by British Industries next month at $90. 
Housed in cabinet about size of standard record 
changer base, device has 4-element X-shaped antenna, 
controls for directivity, bandwidth & tuning, uses no 
power, 


Personal Computing Festival will be featured 
part of National Computer Conference in Anaheim 
June 5-8, including exhibits of kits, hobby equipment, 


‘ 


disc & cassette systems, sessions on computer 


games, software design, small-business systems, 
related topics. 


Intentions to buy TV sets slipped sharply in Sept., 
along with consumer confidence, Conference Board 
reports. In Sept., 7.5% of families planned to buy 
color sets in next 6 months, down from 8.1% in Aug., 


ie monochrome buying plans dipped to 1. 5% from | 
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REGENCY DOWNPLAYING CB: Regency is backing 
away from volatile CB business, will concentrate on 
new products. In annual report, Regency says it's 
adopting "relatively dormant"' CB market position for 
near future while "industry's 'shakeout' runs its 
course,'’ expresses hope that "more stable & profit- 
able [CB] environment" will evolve. 


Buildup of excessive CB inventories had dampen- 
ing effect on Regency's sales of scanner monitors 
because of cash-flow problems at distributor & retail 
levels, company said. It reported monitor sales in 
year to June 30 at $13 million (down 42.7%), CB $7.6 
million (down 60.8%), FM transceivers $7.2 million 
(up 5.9%), communications test equipment $6.7 mil- 
lion (up 45.7%), components & other $2.9 million 
(down 19.4%). During course of year, Regency said, 
it devalued 23-channel CB inventories by some $2. 4 
million, 40-channel inventories by $1.1 million, no 
longer has 23s in inventory. 


National Semiconductor said it's continuing to 
lose money in consumer products, but at decreased 
rate, declined comment on whether it plans to quit 
watch business. 


Ampex will introduce new audio tape line this 
year, plans to enter market for home video cassettes, 
according to annual report. Ampex said sales of 
magnetic tape in year to April 30 rose 4% to $61.4 
million, provided 22% of revenue, down from 23% 
in fiscal 1976, while sales of audio & video equip- 
ment rose 13% to $120.3 million, to account for 42% 
of volume, unchanged. 


CB Scene: Aug. transceiver imports dropped 
29.3% to 1.69 million, bringing 8-month total to 
12.63. Import of base & mobile stations of all types 
dropped 57% to 665, 600 for full-period total of 6.87 
million, down 34.7%; hand-helds were up 21.6% in 
month to 1.02 million, stood at 5.76 million for 8 
months, up 111.4%. Aug. imports of 23-channel 
CBs were 134, 100, up about 13,000 from July, first 
such month-to-month increase since May; imports 
of 40s totaled 422,900. In 8 months, 3.94 million 
40-channel units were imported against 1.58 million 
23s...FCC crackdown on illegal operators goes on, 
latest round involving fines totaling $500 against 10 
CBers in 8 states & P.R. for failure to use call sign, 
excess power, unauthorized frequency, other 
abuses. ..Coast Guard is installing CB equipment at 
S&R (Search & Rescue) stations across U.S. to im- 
prove communications with small boaters. 


Radio Shack 1978 catalog indicates chain's con- 
tinuing commitment to CB, despite current market 
woes. Total of 15 base & mobile 40-channel units 
are featured (vs. 10 in 1977 book), ranging from 
stripped-down Mini-40 ($100) to deluxe base station 
($430) with built-in LED clock. Also included are 
firm's first radio-CB combination ($260) & radar 
detector ($70), advertised as aid to "better driving." 
Game line now features 3 ball-&-paddle units ($40- 
$80), including 4-game GI unit with 2 rifle options. 


VIR wins only Emmy engineering awards this 
year—presented to EIA Best. TV Systems Committee 
for developing signal, and to GE for first receiver 
to utilize it. 
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Trade Personals 


Roy Pollack, RCA Consumer Electronics Div. 
vp-gen. mgr., named to board. Also elected dirs. 
were Exec. Vp Julius Koppelman & Lehman Bros. 
Chmn. Peter Peterson; Howard Hawkins retires as 
exec. vp after 31 years with RCA, will continue as 
consultant; Group Vp Paul Potashner assumes Haw- 
kins' responsibility for RCA Records. ..George 
Evanoff, ex-RCA corp. development vp, joins Norton 
Simon as corp. planning vp...Allison Hails, ex- 
Sanyo Mfg. Co. mfg. vp, joins Quasar as operations 
vp, new post. 


William Boss, RCA distributor & commercial 
relations vp, now serving as acting vp-gen. mgr. of 
RCA Consumer Electronics & Appliances (Canada) 
pending selection of successor to Robert Mollerstuen, 
resigned... William Beebe, ex-Cramer Electronics, 
named Advent exec. vp, finance; Alan Robertson, 
ex-treas., appointed asst. to Pres. Peter Sprague; 
Donald Kramer, Gould vp & onetime KLH exec, vp, 
elected to board...Ralph Campbell, GE TV Div. PR 
mgr., adds duties as retail trade ad mgr... Madeline 
Taylor advanced at Antenna Specialists to co-op ad 
coordinator. 


Mel Koenig, ex-Daytron, named pres. of United 
Electronics International, recently formed to mar- 
ket color & b&w TV produced by Taiwan's United 
Electronics...§8. Yokoyama, machinery dept. vp of 
Japanese trading company Kanematsu-Gosho, named 
pres. of U.S. subsidiary Electra Radio, succeeding 
Edward Roach, retiring...William McFadden pro- 
moted at Breaker from national sales mgr. to mktg. 
dir...Andrew Szegda, ex-Automatic Radio, appointed 
Cerro Communication Products vp-gen. mgr... 
Robert McColloch, ex-Hamlin, appointed mktg. & 
sales chief, Antenna Specialists. 


C. Lester Hogan, Fairchild Camera vice chmn., 
adds responsibility for new corp. planning & technol- 
ogy office created in realignment; George Wells, 
ex-Components Group vp-gen. mgr., named senior 
vp in charge of new Semiconductor Group; similar 
post for new Systems & Equipment Group is unfilled; 
John Duffy, ex-International Div. vp-gen. mgr., ap- 
pointed worldwide semiconductor mktg. vp...John 
Donatoni, ex-Fairchild Semiconductor consumer 
products national sales mgr., named mktg. dir. for 
recently formed Video Games Div., replacing Charles 
Jacoby, now Time Products Div. mktg. dir...John 
Finch, National Semiconductor semiconductor com- 
ponents gen. mgr., named vp. Also named vps: 
David Martin, computer products gen. mgr.; F. 
Joseph Van Poppelen, semiconductor mktg. dir... 
Howard Lester, GE, named task coordinator of Per- 


sonal Use Radio Advisory Committee (PURAC) to FCC. 


Peter Levin, GE, chmn. of EIA International 
Business Council, wins EIA Distinguished Service 
Award for 1977; David McCarty, RCA, gets Mktg. 
service Award...H.J. Jackson advanced at Capitol 
fagnetics from consumer products mktg. mgr. to 
nternational sales mgr., succeeding Jayme De 
Barros, resigned...Gary Conway, ex-BASF, named 
Fuji magnetic tape west sales mgr...Norman Triplett, 
Triplett mktg. exec. vp, retires in Dec...Harold 


Anagnos advanced at Chicago Miniature Lamp Works 
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to mktg. mgr., succeeding Everett Meserve, trans- 
ferred to project mgr. staff post in Electro-Optical — 
Components Group of parent General Instrument, — 


Mergers & acquisitions: General Signal completed 
acquisition of Sola Basic for shares valued at about 
$98.5 million. Deal is being challenged in Chicago — 
federal court by Sola founder Joseph Sola, who claims 
terms discriminate against holders of preferred Sola 
shares and asserts he was denied voting rights... 
Superscope is negotiating acquisition of Grand Piano. 
Morgantown, N.C. Earlier talks to buy piano mal 
Aeolian fell through (Vol. 17:37 p11). Superscope 
wants piano company so it can offer models with its — 
Pianocorder electronic play-record system built in. 
Device is expected to be offered soon as attachment — 
for existing pianos... Litronix has signed agreement 
for its acquisition by Germany's Siemens, which will | 
buy 80% interest in Litronix for $7.5 million, most 
of which will be used to pay off Litronix creditors. | 
Shares will be of new issue, sharply diluting rer 


| 
| 


Ci 


of current holders. Siemens has also acquired 17 
interest in Advanced Micro Devices for $22.5 i 
will establish joint venture with AMD to produce 
microcomputers both in U.S. & Germany. ..MeDonne 
Douglas is selling control of Nitron semiconductor — 
operation for about $4 million to Nanon Electronics. 

Nanon was formed recently by Electronic ArrayS _ 
Chmn. Sam Nissim. 4 


New videodise being developed by Philips & MCA 
(Vol. 17:40 p8) will play at least one hour—30 min. 
or more per side-obviously not the "one hour per 
side" we erroneously cited in our report last week. 
We regret the error. - 


. | 


RCA Records' Indianapolis manufacturing facili- 
ties will be expanded & modernized in $13-million ~ 
program to be completed in 1978. ; 
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Broadcast 


MIXED TOPICS AT NAB CHICAGO: Fall tour drops 
concentration on FCC & govt. regulation for panels 
on sales, news, programming, etc. Rep. Russo 
says cable won't be considered ancillary to broad- 
casting in Act rewrite. TV sales boom seen con- 
tinuing through 1980. (P. 1) 


PUBLIC BCSTG. GRILL-WEEK upcoming in Wash- 
ington as Senate looks at CPB nominees Rockefeller 
& Sorensen. House Communications Subcommittee 
sets hearings on President's proposals; Carnegie 
Commission opens hearings. (P. 3) 


ABC & TECHNOLOGY: Goldenson warns it's ‘easy 
to be seduced' by promise of new developments. 
Erlick blasts cable for copyright fee, hits MPAA on 
TV production position. (P. 4) 


CBS—NEW RECORDS in earnings & sales for 3rd 
quarter & 9 months. All 4 groups’ sales up, but 
Best. Group hurt by Sept. program costs. (P. 4) 


FTC TO PROTECT KIDS from deceptive & unfair 
spots with emphasis on ‘highly-sugared' products, 
Pertschuk tells AAAA. (P. 5) 


Consumer Electronics 


LESSON OF ZENITH—go multination or die. Re- 
alities of marketplace show all U.S. & Japanese TV 
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& audio manufacturers are multinationals. Even 
middle ground—purchasing from others—has never 
worked out. (P. 7) 


COLOR TV INVENTORIES drop with soaring Sept. 
sales, now at less than 10-week supply. Sales in 
Sept. top production plus imports for 2nd consecutive 
month. (P. 8) 


ANTENNA SAFETY labeling rules for TV & CB masts 
cleared by CPSC. Decision on mandatory TV safety 
standard due this week. (P. 9) 


DEJA VU IN GAMES as industry watches replay of 
last year's supply pinch. Unit forecasts drop as 
suppliers wait for chip & MPU deliveries. (P. 10) 


ZENITH CONTINUES FIGHT against imports, appeals 
countervailing duty reversal to Supreme Court, hud- 
dles with Justice to prevent end of Japan antitrust 
probe. COMPACT chief urges new govt. agency to 
save import-threatened jobs & businesses. (P. 10) 


HOME ENTERTAINMENT programming for VTR 
spotlighted at N. Y. Video Expo, led by Magnetic 
Video's 20th Century feature package. (P. 11) 


PANASONIC'S HOME VTR list-priced at $1, 095, 
dealer cost competitive with RCA & Magnavox, de- 
liveries starting in Nov. (P. 11) 


RCA SETS RECORD in sales & income for 3rd quarter, 


sparked by color TV. Sanyo Mfg. reports nearly 
$500, 000 profit for 9 months. (P. 11) 


MIXED TOPICS AT NAB CHICAGO: Departing from long-standing custom, NAB's annual fall 
conference tour of 6 cities this year has dropped stress on govt. regulatory problems—partic- 


ularly FCC—in favor of sales, news, programming, promotion & engineering sessions normally 
Govt. involvement in Chicago last week was limited 


more prominent at other industry meetings. 


to Rep. Russo (D-I11.) on Communications Act rewrite (member of House Communications Sub- 


committee will appear at each conference) and FCC engineer (Wilson LaFollette). There were no 


commissioners and no panels on renewals, ascertainment, EEO, etc. 


"This probably will be a one-time thing,'' NAB Exec. Vp John Summers said. "It's an at- 
tempt to cater more to the day-to-day needs of the stations. ..We'll get a reaction from the 
members.'' He and Govt. Affairs Senior Vp Donald Zeifang said only de-emphasis really was _ 


on FCC participation, said major factor in that decision was pending Wiley-Ferris chairman- 
Ship transition. Ferris has been invited to appear at later conference, they said. 


Russo said "comprehensive'' rewrite of Act is necessary because all phases of telecom- 


munications are so intertwined that it's impossible to focus just on broadcasting. Cable will be 
considered "'as its own medium, he said, and not considered just ancillary to broadcasting. 
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000, down 9.4% in month (up 6.9% in year); distributor stocks 1,099,000, down 1.1% in 30 days 


(up 6.2% from 1976). 


Unless there’s 4th-quarter letdown, color set sales of 9 million or more seem to be indi- 
cated for 1977. Annualized sales rate for first 9 months came to 8.98 million, with Sept. at 
9.35 million. Third-quarter sales totaled 2,340,625, up 38.1% from 1976 pace, representing 
highest quarterly percentage increase over last year, but 3rd-quarter sales rate was 8.91 mil- 
lion, lowest of the 3 quarters as result of slow July & Aug. sales. (First quarter sales rate 


was 8.96 million, 2nd quarter 9.11 million.) 


Here are EIA Sept. sales fi 


res (5 weeks), showing that month was best of 1977 in all con- 


sumer electronics categories and bested Sept. 1976 & 1975 in all categories except auto radio. 


(For 9-month figures, see State of the Industry.) 


Sept. 

Product 1977 
SCTE: Sen siric ie achihnakbhemetedl 1, 686, 859 
CEIGT iss cle hits 00: iS peat 1,104,941 
monochrome. . 0.6 «as 081,918 
Total radio fs. 5 we ee 7,765, 263 
home, portable....... 6,524, 584 
AM=-Oniy. ss ss 8 as 1,559, 217 
FM & FM-AM....... 4,965, 367 
oo) | ne ee Yee 1, 240, 679 


ANTENNA SAFETY: Safety labeling rule for outdoor 
TV & CB base-station antennas as well as support 
structures has been cleared for proposal by Consumer 
Product Safety Commission. Rule will require that 
antennas & masts have labels capable of withstanding 
weather elements for 3 years, cautioning consumers 
to avoid contacting overhead power lines during an- 
tenna installation. 


Instruction literature will have to carry explana- 
tion of electrocution hazard, discuss proper support 
to use if mast isn't packaged with antenna, provide 
installation information. Manufacturers will be 
required to submit samples of labels & instructions 
for CPSC approval within 30 days after effective date 
of rule. 


Commission is slated for staff briefing on TV 
safety standard situation Oct. 19, is expected to 
decide whether mandatory federal or voluntary stand- 
ard is needed Oct. 20. 

———_—_——_- 

Radio Shack opens first Tandy Computers store, 
pilot outlet at firm's Ft. Worth, Tex. hq featuring 
new TRS-80 computer (Vol. 17:33 p11) and range of 
peripherals. Store will be followed by other around 
country in near future, spokesman said... Personal 
Computing Expo, comprising lecture series, daily 
tutorials & product displays, will be held Oct. 28-30 
at N.Y. Coliseum. 


Labor Dept. is investigating request for import 
adjustment assistance from Advent workers, as result 
of foreign competition in projection TV, table-model 
radios and tape recorders. 


Extension of time for filing comments in FCC's 
AM stereophonic proceeding: From Oct. 15 to Dec. 
21, replies from Nov. 21 to Jan. 23. 


Sept. % Sept. 
1976 change 1975 
1,389,916 +21.4 1, 262, 749 

861, 063 +28.3 745, 119 
928, 853 +10.0 517, 630 
4,837,132 +60.5 3,262, 760 
3, 487, 868 487.1 2,235, 435 
1,462, 353 +6.6 535, 272 
2,025,515 +145.1 1,700,163 
i 1,027, 325 


1,349, 264 -8. 


"Picture-in-picture"” concept is coming to Japan, 
which means it shouldn't be long before Americans, 
too, are offered opportunity to watch 2 TV shows at 
same time on same screen. Feature is available in 
Europe, is being eyed skeptically (Vol. 17:37 p9). At 
Japan Electronics Show, which opened at last week's 
end, Sharp showed: (1) Prototype of 21" color TV 
with 6"' b&w picture in upper or lower right-hand cor- 
ner for simultaneous viewing, along with automatic 
instant switching between the 2 channels; premium 
over conventional set in Japan will be about $190-$230. 
(2) Color TV projector using 3 tubes as light source, 
with 7-ft. screen, claimed to be 10 times brighter 
than previous units, for sale in 2nd half of next year 
at about $3,850 (1 million yen). (3) Microprocessor 
color TV which can pre-program up to 8 TV shows, 
for marketing in Japan next year. (4) First 3-gun 
consumer VTR color camera, for sale some time 
next year at about $2, 300 (600,000 yen). 


Mergers & acquisitions: Zenith has agreed to 
sell hearing aid business to Zenetron, new company 
formed by James Johnson, former Zenith Hearing 
Instrument Div. gen. mgr. and F. William Carr, 
Texas businessman. Price wasn't disclosed, but 
Zenith said it would be about book value. ..Soundesign 
said 475,000 shares were tendered in response to 
offer to exchange $16 worth of new 15-year 10% de- 
bentures per share; it had sought up to 550, 000 
shares, 


Sony is establishing video technology center in 
San Francisco area as base for systems & peripheral 
equipment development & production for institutional 
& special professional video. Sony cited its new in- 
vestment in Cal. as possible influence on state to drop 
system whereby it taxes subsidiaries of international 
companies on basis of worldwide business, rather than 
business done in state. 
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GAMES—DEJA VU SETS IN: Inevitable replay of last 
year's pre-Christmas supply pinch—again caused by 
slow semiconductor deliveries—has most suppliers 
scaling down 1977 forecasts as they scramble to meet 
mounting retail orders. Industry now generally pro- 
jects 5-7 million total for year (down from 7-10 mil- 
lion earlier), with MPU-based programmables ac- 
counting for 10-15% or 500,000-700,000 (down from 
1-1.5 million). 

Several suppliers blame problem on seasonality 
of game market, with retailers holding off until last 
moment on orders, forcing holdup in production sched- 
ules. But majority said biggest headache remains 
lagging chip & MPU deliveries, problem which won't 
be solved until some time next year. Shortage covers 
dedicated and MPU games, according to Coleco Pres. 
Arnold Greenberg, who says company will ship 2 mil- 
lion games in 1977. ‘We could sell at least 500,000 
more we can't even deliver." 


Supply problems in MPU field are caused partly 
by Bally's failure so far to get game through FCC 
tests and late deliveries by Atari, Greenberg said. 
But Atari Product Mgr. Patrick Kearney said 90,000 
of its Video Computer System MPU games have been 
shipped to all major market areas in past 2-1/2 
months and that total shipments in 1977 will exceed 
250,000. In addition to single Combat game cartridge 
included with system, Kearney said shipments of 
first 8 game cartridges began 3 weeks ago. 


Bally will still ship Professional Arcade MPU 
game in time for Christmas market, Consumer 
Products Div. Mktg. Dir. Robert Wiles told us, but 
only '!a very limited amount."" Game will finally go 
to FCC this week, Wiles said, with shipments sched- 
uled to begin around Noy. 1. Industry won't be able 
to supply 10-15% of total MPU demand for Christmas, 


according to Wiles, with total in 300,000-500,000 
range. 


Christmas market may also see another program- 
mable. Microelectronics Sales Mgr. Jeff Brown 

says plans for Interact I & If introduced at June CES 
(Vol. 17:24 p11) have been scrapped, that Interact II 
with built-in cassette input has been dropped to $194 
from original $244 and will be offered in limited 
quantities through remainder of year. Game is now 
waiting approval at FCC labs. Brown says Micro- 
electronics Riccochet line of dedicated games ($20- 
$80) is "bailing out lots of guys who can't get their 
original orders.'"' Brown & others in field pointed 

out that many dealers placed orders with would-be 
suppliers roaming halls of June CES who now can't 
deliver. ''A lot of suppliers were just trying to see 

if they could get the tonnage to justify importing them. 
When they didn't get enough, they just dropped their — 
plans and went on to something else," Brown said, __ 


Retail business is already picking up, APF Pres, | 


Sy Lipper told us, with dealers now begging for step- 
up in deliveries. "They got and sold their Sept. & 
Oct. orders, and now they want stuff originally or- _ 
dered for Nov."' Shortages will be severe across 
board, Lipper believes, with "anything more ad- 
vanced than a ball-&-paddle game in very, very short 
supply.’ NPU unit sales will hit less than 500,000, 
Lipper said, adding that APF won't make it to mar- 
ket with new programmable until next year. 


_ actions, he said sh¢ "subj judicial review, 
not review by t hould be ''subject to judicial Pers” 
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Another new programmable will also hit market 
next year. RCA Distributor & Special Products pip 
Vp Joseph Haimes told us color programmable will, 
be introduced next year, probably at June CES, New 
game may have separate control consoles, joystick — 
controls for some games—neither included in mono. 
chrome Studio Il game—and increased memory, 
Pricing will be in same $150 range as Studio II, 
Haimes said, unless price structure in industry —__ 
changes significantly over next year. Haimes deniej 
rumors Studio II is being dropped, said Christmas 
shipments are now being stepped up. 


ZENITH CONTINUES FIGHT: Don't mistake Zenith 
new moves toward overseas production as indication | 
it's giving up fight against Japanese imports—far 
from it. As if to underscore its determination, Ze- 
nith took 2 new actions last week: (1) Asked for Su. 
preme Court review of Customs Appeals Court's de- 
cision overturning countervailing duties on Japanese 
consumer electronics. (2) Met with Justice Dept, 
(JD) antitrust officials to reach compromise to pre- 
vent end of probe into Japan's check-price agree- 
ment. | 
Appeal to Supreme Court had been widely ex- — 
pected (Vol. 17:31 p9). Appeals Court had reversed 
Customs Court ruling that Japanese commodity tax — 
rebates on exports of consumer electronics consti- 
tuted subsidy. Administration officials have in- 
dicated they'll go to Congress for new law to circum 
vent any Supreme Court ruling upholding counter- 4 
vailing duties. 44 
Meeting between Zenith & JD officials was at  _ 
tempt to reach compromise to keep JD's inquiry 
going. Dept. had threatened to drop it, accusing — 
Zenith of blocking agreement which would give it 
access to confidential documents filed in antitrust — 
suit against Japanese manufacturers in Philadelphia — 
federal court (Vol. 17:39 p7). Zenith Chmn.-Pres. — 
John Nevin told us last week that meeting was "Very 
constructive—I think we have a basis to permit the ~ 
Dept. of Justice to proceed." JD presumably met 
with attorneys for Japanese manufacturers, too. 
Though neither side would reveal nature of any agree: 
ment reached, Nevin stated: ''I think we have a Cor 
structive basis to proceed with the case." = 


_ Meanwhile, Corning Glass Exec. Vp Allen Daw 

_ Son, co-chmn. of COMPACT, labor-industry group 
which filed petition leading to Japanese export quotas 
‘Proposed independent govt. agency to preserve 
American jobs & industries threatened by imports, 
Addressing Conference Board assembly in N.Y., 
‘Said: "'The procedures available to American firms 
for redressing grievances in international trade mit 
ters are in need of drastic overhaul. The Dept. o 
| pe Treasury has shown no stomach for enforcing Mt 
‘aw Of the land..." He said Treasury was 3-4 yeals” 

_ behind in assessing dumping duties. New agency's 


the Secretaries of State & Treasury: 
eee 
entire hi-fi te ces at retail & wholesale levels 
feosiketen © ine. Retail reductions average 5 00 
nid etn, 2,08 amplifiers, 17% on tuners. Akal 


Japanese manu otha eae blag Cuts are first by ™ 401 
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Trade Personals 


Donald Kronenwetter, Sylvania Electronic Com- 
ponents Group vp, named to head new Distributor & 
Special Mkts. Div...William Dickinson, Sylvania 
Tube Div., receives*EIA Engineering Award of Excel- 
lence... Jason Stewart, NEC America Electron De- 
vices Div. gen. mgr., named vp... Livio Dalto pro- 
moted at RCA from Canadian & Latin American li- 
censing dir. to staff vp & international senior 
counsel. ..Edward Goldstein, ex-Sylvania Entertain- 
ment Products, named general counsel, GTE Con- 
sumer Electronics Business. 


John Walsh, Mirco chmn.-pres., assumes re- 
sponsibility for video game operation, replacing 
Vernon Leas who resigns as domestic operations vp; 
Thomas Connors, one-time Mirco pres., succeeds 
Leas as Semiconductor Test Systems Group gen. 
megr...Lewis Coronis, Buckbee-Mears precision 
parts & components gen. mgr., named vp with re- 
sponsibility for worldwide production & mktg.; Jerry 
Friedmann advanced from personnel dir. to human 
resources vp...Herbert Cadel, ex-Morse & Pana- 


sonic, named Magnavox N.Y. Div. mgr., succeeding 
Richard Clearwater, resigned. 


William Gregory advanced at Dow Corning from 
corp. purchasing dir. to Hemlock, Mich. semicon- 
ductor materials plant mgr., succeeding Truman 
Bishop, now facilities engineering mgr... Jerry 
Huffman, ex-General Aviation Electronics, rejoins 
RCA as Sales Corp. Central region vp. 

—__4—_—_ 

Support for Sony in copyright suit brought by MCA 
& Disney was voted by EIA Consumer Electronics 
Group at last week's San Francisco conference, as 
we forecast (Vol. 17:41 p7). Special Counsel J. Ed- 
ward Day is preparing amicus brief, which will be 
circulated to all CEG members for approval. Mar- 
keting Services Committee, meanwhile, decided to 
start home videocassette recorder import & sales 
statistical program on monthly basis beginning with 
Jan. figures; EIA spokesman said all companies 
marketing VTRs have agreed to participate. CEG 
also took first steps with Record Industry Assn. of 
America (RIAA) & National Assn. of Record Merchan- 
disers (NARM) toward joint hardware-software hi-fi ° 
promotions with agreement of CEG to participate in 
NARM convention and NARM to appear on audio panel 
at Winter CES. 


Ad notes: Sony launches "multi-million-dollar" 
fall ad campaign for Betamax, using 57 network TV 
programs, magazines & large-space newspaper ads. 
Company previously had described new ad-promotion 


program as budgeted at more than $5 million. ..Sharp 


will use network TV & consumer magazines to pro- 


mote "Sharp Eye" microprocessor audio cassette sys- 


tem (Vol. 17:38 p10)... Philips (Netherlands) appoints 
Henry J. Kaufman & Assoc. Washington (adv.) and 
Irving L Straus Assoc., N.Y. (PR), for test equip- 
ment...GM's Delco launches print campaign urging 
new-car buyers to insist on factory-installed radios, 
tape players & CB's. Delco says FM now accounts 
for about 60% of new-car radio installations, should 
rise to 80% bv 1980; CB is ordered for about 6% of 
new cars... Motorola appoints Young & Rubicam for 
new corporate ad account. 
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Financial Reports of TV-Electronics Compas | , 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Company & Period — 


CBS 

1977-9 mo. to Sept. 30° 1,943,700,000 
1976-9 mo. to Sept. 30} 1,570,400,000 
1977-qtr. to Sept. 30° 655,400,000 
1976-qtr. to Sept. 30 524,700,000 


GE 


1977-9 mo. to Sept. 30.12,795,000 ,000 
1976-9 mo. to Sept. | 4:34 700 0 


1977-qtr. to Sept. 30, 4,348,700,000 
1976-qtr. to Sept. 30°} 3,774,300,000 


Gray Communications Systems 


1977-year to June 30 14,606 ,462 
1976-year to June 30 | 12,785,883 
Harte-Hanks Communications ‘| 
1977-9 mo. to Sept. 30 104,917,000 | 8,716,000 1.9) 
1976-9 mo. to Sept. 30 83,585,000 7,165,000 |1.63) 
1977-qtr. to Sept. 30 36 ,429 ,000 2,895,000 | 6! 
1976-qtr. to Sept. 30 30,011,000 2,370,000 | .&) 
North American Philips 
1977-9 mo. to Sept. 30} 1,382,820,000 
1976-9 mo. to Sept. 30| 1,234,695,000 
1977-qtr. to Sept. 30 487 ,262 ,000 
1976-qtr. to Sept. 30 427 ,664 ,000 
Owens-I]linois 
1977-9 mo. to Sept. 30} 2,093,263,000 
1976-9 mo. to Sept. 30) 1,938,926,000 
1977-qtr. to Sept. 30 726,094 ,000 
1976-qtr. to Sept. 30 668 , 236,000 


Raytheon 


1977-9 mo. to Oct. 2 2,071 ,253,000 


1976-9 mo. to Sept. 26] 1,775,365,000 
1977-qtr. to Oct. 2 696,874,000 
1976-qtr. to Sept. 26 604,198,000 
RCA | 
1977-9 mo. to Sept. 30) 4,267,500,000 | 181,500,000 jé:3!) 
1976-9 mo. to Sept. 30| 3,906,000,000 | 121,400,000 |I.i) 
1977-qtr. to Sept. 30 | 1,464,600,000 | 62,900,000 | 
1976-qtr. to Sept. 30 | 1,329,100,000 33,400,000 | -*) 
Sanyo Mfg. han 
1977-9 mo. to Aug. 31°| 45,456,000 437 ,000 | «I 
1977-qtr. to Aug. 31f 22,922,000 | 196,000 | 
Scripps-Howard Bcstg. | 
1977-9 mo. to Sept. 30] 34,474,000 7,447 ,000 |2.8 
1976-9 mo. to Sept. 30] 33,541,000 7,609,000 |2-s) 
1977-qtr. to Sept. 30 10,658,000 2,139,000 | 8) 
1976-qtr. to Sept. 30 10,510,000 2,297,000 | 
Sega Enterprises a 
1977-year to June 30 29,997,000 347,000 | + 
1976-year to June 30 24,229 000 1,916,000 |). 
1977-qtr. to June 30 7,811,000 273,000 | + 
1976-qtr. to June 30 6,408,000 534,000 | 
Wometco Enterprises van {7.101 
ies mo. to Sept. 10] 154,068,000 9,557,000 4 
Tere mo. to Sept. 11 140,177,000 10,093,000 |! 
begangnderere, eee 10 56 983,000 3,470,000 | =, 
_1976-qtr. to Sept. 11 49 987,000 3,333,000 | * 


ti . Ore aa 1 ; tat : 
Notes, etinate. PRecord. Restated. “Includes special 
ince Be Justed. TNo comparable figures available. 
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ee sic INDEX OF WEEK’S NEWS. 


Broadcast ae 
FERRIS—STAFF FIRST, PRIORITIES 2ND: Chooses 
Bruce for gen. counsel, wants Lloyd as top admin. 
asst., may get Jansky as chief engineer. Isn't lining 
up issues yet, but is obviously strong for network 
inquiry, fees, children's programs. (P. 1) 


FALLOUT FROM CBS SHAKE-UP: Schneider, 
Wussler moved to make room for Jankowski, Rosen- 
field. Daly heads new Entertainment Div. (P. 2) 


GOOD TURNOUT FOR NAB TOUR continues in Boston 
& Atlanta, where police chief appears hours after 
plane hijacking. Rewrite continues major issue; 
anti-broadcast options reportedly dead. (P. 4) 


PUBLIC-NAB MIXED REVIEWS: Wasilewski says 
Boston town meeting was 'worthwhile' despite small 
attendance, lack of substantive questions. (P. 4) 


ADVERTISING & CHILDREN: Disputes, discussion, 
studies, prescriptions—at Washington sessions. (P. 5) 


TV—1984, IN BOSTON: New England TV Academy 
features 3 network presidents who predict change is 
only safe prediction. (P. 5) 


QUAD VTR 'REPLACED' by new 1" standard, says 
member of SMPTE working group. Ampex to update 
VPR-1 for new standard at $3,500 each. (P. 6) 


'TINKERING' WITH PUBLIC BCSTG.? Carnegie 
Commission & House Subcommittee explore Carter's 
proposals, question White House and public broad- 
casting brass. (P. 6) 


Consumer Electronic’, 


RISE IN YEN value forcing more price hikes. Pana- 
sonic will go up 6%-10% Jan. 1; MGA, Toshiba, 
others may follow. (P. 8) 


OLYMPIC TO MAKE color TV in own Taiwan plant, 
plans 150,000 sets per year, presumably to replace 
leader bracket vacated by Japanese. (P. 9) 


TV SAFETY STANDARD to be voluntary for mechan- 
ical, implosion & shock hazards, but CPSC orders 
study to determine whether mandatory fire-contain- 
ment standard is feasible. (P. 9) 


HOME VIDEOCASSETTE PLANS firmed up by Sears 
& MGA. Matsushita races Sony to 50,000 monthly 
production. Latest U.S. sales forecasts by Sony. 

(P. 10) Table of VTR availability & pricing. (P. 11) 


FAIRCHILD EYEING computers, but next game prod- 
uct probably will be updated version of VES program- 
mable. (P. 12) 


VTR DEALERS quickly adding more lines, Television 
Digest study shows, with estimated 78% of retailers 
planning to be in field by year's end. (P. 12) 


RCA UPPED IMPORTS, transferred production out 
of U.S. in 1976 & 1977, Labor Dept. says in ruling 
employes eligible for aid. (P. 12) 


CB SALES DATE erupts into industry feud as Johnson 
& Hy-Gain challenge proposed deadline extension 
beyond Jan. 1, claiming it would flood market with 
23s, destroy FCC's credibility. (P. 13) 


FERRIS—STAFF FIRST, PRIORITIES 2ND: New FCC Chmn. Charles Ferris tells us his firs 
priority is to build staff, and he expects to begin identifying them this week. He wouldn't con- 
firm it, but it's known that Robert Bruce, of Hogan & Hartson law firm, will be gen. counsel. 
Also, he'd like OTP's Frank Lloyd to be his top admin. asst.—but Henry Geller wants Lloyd at 
Commerce Dept., where Geller is due to head communications activities, so there's a little 


good-natured competition there. 


(Geller becomes Commerce consultant Nov. 1.) For chief 


engineer, Ferris is understood to want Donald Jansky, OTP asst. dir. for govt. communica- 


tions. 
field (D-Mont.). 


Bruce is magna cum laude, Harvard Law School, has masters in public administration, has 


been at Hogan & Hartson since 1972, before that with PBS. His wife is Collot Guerard, attorney 
Lloyd was exec. dir., Citizen Communications Center, before 
joining OTP. Jansky has name familiar in Washington communications; he's son of late attorney 


with Media Access Project. 


Maurice Jansky, nephew of late engineer C.M. Jansky. 
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Ferris’ top secretarial aide is Donna Schade, who worked with him in office of Sen. Mans- : 
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sticking with 1978 & 1979 estimates. 


disc systems, isn't committed to any. 


WHO'S WHO IN VTR: Here's updated table of who 
will have what in home videocassette recorders. 
Number after format means maximum playing time 
for standard cassette. All information based on last 
reported statements by company concerned: 


Brand Format Mfr. Date List 
Ranta 2 ck és 2% (indefinite) 
py i ec ee Beta-2 Sony U.S. plans indefinite 
AEG a Sees 22% VHS Akai end '78 - 
ct Ae vey (indefinite) 
Witae 6:6 Ks Wik, o 6s VHS-2 Hitachi mid '78 -- 
he re ee VHS-2 JVC Oct. $1, 280 
m Magnavox....... VHS-4 Matsushita Nov. 1, 075- 
1,095 
C. Mathes: i.o.5 » 6. VHS-4 Matsushita end '77 = 
MGR 4.035.804 <'s.z VHS-2 JVC Nov. open 
M.. Wards. 20828 (indefinite) 
Panasonic ...... VHS-4 Matsushita Nov. 1,095 
PIODBGT «¢ « 2 .cue 2 ¢ Beta-2 Sony U.S. plans indefinite 
Qugsar eee Pee ic Vx -2000 Matsushita now 
ROA cette 2.08 es 25 VHS-4 Matsushita now 1,000 
SanGO is <a wars et V-Cord II Sanyo now 1,050 
Beta-2 Sanyo Nov. - 
BRSEE ey es nett 6.4 Beta-2 Sanyo Jan, -_ 
Charis bs cahesis VHS-2 JVC U.S. plans indefinite 
Co en ee ee Beta-2 Sony now 1,300 
Cy? ee VHS-4 Matsushita Nov. - 
Niehitat oper es Beta-2 Sony! now 1,300 
Seni Vist cee os Beta-2 Sony now | 1,300 


[Shipments of Toshiba-made deck to start next year. 


——————_f#__—_—- 

APF will join under-$1, 000 home computer 
sweepstakes with "promotional model" scheduled for 
introduction at Jan. CES. New unit will be priced 
in $500 range and probably will be designed for con- 
nection to TV set, Pres. Sy Lipper said. Deliveries 
of higher-priced PECOS (Personal Computer Oper- 
ating System) 1016 will begin at end of Jan., Lipper 
said, adding that price probably will be closer to 
$1, 500 than the $1, 000 quoted when system was in- 
troduced at June CES. 


Warner Communications' toys & electronic games 
operation (Atari, Knickerbocker Toy & Malibu Grand 
Prix) lost $401,000 in 3rd quarter on sales of $38, - 
859,000. For year's first 9 months, loss was $7,- 

. 277,000 on $62,011,000 sales. Warner said "slight 

- loss in 3rd quarter" resulted from amortization of 

_ part of purchase price of Knickerbocker & Atari, and 
; "we anticipate very strong 4th-quarter results." 


Here's how Sony sees consumer VTR production & sales: 
capacity figure but feels actual production in 1977 will total only about 80% of that due to start- 
up problems, demand situation, etc., resulting in output of 1.3 million. Of these, only about 
40% will go to U.S.—about 500-550, 000 next year, on top of 130-150, 000 for all 1977. 
Sony sees U.S. sales to dealers totaling 800-850,000, making 1980 first million year. By end 
of 1979, there should be around 1.5 million in use, representing about 2% of U.S. TV households. 


These forecasts don't jibe with RCA's predictions of 250,000 this year, 750,000 in 1978 
and 1.25 million in 1979. Well, RCA has quietly backed off of its 1977 forecast at least, but is 
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One of surprises at Japan Electronics Show last week was demonstration by Toshiba of pro- 


totype of RCA's new one-hour-per-side capacitance videodisc system. Except for stylus car- 
tridge (made by RCA), entire system was built by Toshiba. Discs were pressed by RCA from 
program material supplied by Toshiba. Company official told us Toshiba is still studying all 


Projection TV by Mitsubishi, shown at last June's 


Consumer Electronics Show (Vol. 17:24 p10), will be 
marketed in U.S. starting in Jan. under ''VSS by 
Mitsubishi" (for Video Scan System) tradename, we 
were told last week by Melco Sales Pres. Yoshito 
(Super) Yamaguchi. MGA brand won't be used, pre- 
sumably because system will be offered to somewhat 
different lineup of dealers—to MGA dealers plus 
those handling Mitsubishi audio and to video stores. 
Two-piece system has 6-ft. screen which will be 
assembled in U.S., along with rest of system, from 
material & assemblies imported from Japan. Pro- 
jector contains hidden door which closes over the 3 
tubes, converting it to end table when not in use. 
Remote electronic tuning is used. Yamaguchi said 
projection system is ''meniscus"’ type with lenses 
built into tubes. Price will be slightly under $3, 000; 
Melco will demonstrate system at Winter CES, offer 
it for immediate delivery. Three-tube projection 
systems also have been developed in Japan by Matsu- 
shita & Sharp. Former system is expected to be 
demonstrated publicly at Jan. CES (it was shown 
privately last June), but it's not believed pricing 

or marketing date will be announced then. 


GTE Consumer Electronics Products (CEP) sales 
moved into black in 3rd quarter, with net income of 
$444,000, compared with loss of $4, 297, 000 for 
1976's same quarter, parent company reported, 
crediting operations in both U.S. & Europe. Sales 
for quarter increased 28% to $224, 142,000 from 
$175, 407,000. For 1977's first 9 months, CEP lost 
$5, 688,000, compared with $12, 290, 000 in 1976 
period, while sales rose 18% to $590, 274, 000 from 
$498, 469,000. For parent company's record sales 
& earnings, see financial table. Latest quarter is 
believed to be first of profitable operation for CEP 
since 1974 or possibly 1973 (no quarterly breakdowns 
available for those years). Losses were $2.2 million 
for 2nd quarter of 1977 and $3.9 million for first 
quarter. Restated figures for CEP for 6 preceding 
years: Profits of $4 million in 1971, $8.9 million 
in 1972, $16.4 million in 1973; losses of $12.7 mil- 
lion in 1974, $277.6 million in 1975 and $19.9 million 
in 1976. 

Parts divs. of Erocomp, G&H Technology & 
Solid State Dielectrics were approved as EIA mem- 
bers at San Francisco conference. 


Company agrees with 1. 7-million 


For 1979, 


it 
in: 
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FAIRCHILD ON GAMES: Fairchild is looking at 
home computer market, but next major product in 
video area is likely to be variation on current Video 
Entertainment System (VES), according to Consumer 
Products Group Vp & Gen, Mgr. Greg Reyes. New 
game won't be introduced at Jan. CES, but will prob- 
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9 MONTHS AT-A-GLANCE: Here's summary of 
EIA monthly sales-to-dealer figures for 1977, com- 
pared with 1976: 


TELEVISION SALES TO DEALERS 
Color 


Monochrome 


; : a Month 1977 1976 1977 1976 1977 1976 
ably hit market some time next TERE Key to com January... 963,845 834,034 605,244 496,314 358,601 337,720 
puter market will be software & "human engineering, February ...... 1,044,817 878,800 630,796 522,378 414,021 356,422 
; ; March (5 weeks) 1,273,546 1,049,940 770,977 592,876 502,569 457,064 
ee lacy ear ce successful home units will ete eerie 932.915 719,329 577,142 418.133 355.773 301,196 
emphasize educational & family applications (income ay ee FIG638 782,982 489,378 473,932 307,260 309,000 
tax calculations checkbook b 7 cle June (5 weeks) . 290,438 1,171,454 794,760 690,027 495,678 481,427 
? alancing, etc.) bole eae. 955,641 900,613 583,109 527841 372532 372772 
; 7 K August ........ 1,016,108 927,049 652,575 571,771 363,533 355,278 
Market for programmables will be 500, 000 “600, Sept. (5 weeks) . 1/686,859 1,389,916 1,104.941 861.063 581.918 528,853 
000 in 1977, Reyes said, climbing to 1, 2-1.4 million TOTAL osc 9,960,807 8,654,067 6,208,922 5,154,335 3,751,885 3,499,732 
in 1978. Fairchild could have doubled VES shipments 
this year, Reyes said, by making decision in 2nd 
: RADIO SA 
quarter ''to flood the market—but you run the risk of ays omer a sk 
A . , ey ; uto 
ending up with a lot of inventory. Be) retailer refuses Month 1977 1976 1977 1976 1977 1976 
to take the risk of product obsolescence & price daniiary er Lies Lath cee eeM 1,049,892 981,110 947,762 
: : '" . ' . othe ebruary ...... 577, 293, 281, 1,059,770 982,828 979,091 
deterioration." Retailers aren't unhappy with limited March (5 weeks) 2,769,093 2,387,630 2,185,866 1,834,349 1,220,942 1,113,886 
shipments of games, Reyes said, "because we told ADEN cinta een 1,671,306 1,203,090 1,336,249 853,981 962,003 898,620 
7 ; " ; May ..s... 4082 2,491,147 1,304,133 1,807,071 965,004 1,065,867 1,035,460 
them exactly what we were going to do."" Even with June (5 weeks). 5,306,591 2.798827 4.136.609 2,413,659 1/182708 1'158,913 
undersupplied market, he said, consensus is that July Pare Wo 33879273 3,115,443 3,129,940 2,198,815 797,540 780,216 
iechild will-account for 200. 000-3 ugust ........ 4,575,172 2,856,302 3,308,882 1,869,737 863,979 1,027,489 
SRE eae ateoce hc Wako Ak OS Sept. (5 weeks) . 65241584 3487/868 4.965.367 2,025,515 1,240,679 1,349,264 
programmahbie market tis year. | jf | Ean 30,148,704 19,792,916 22,997,889 14,270,722 9,297,656 9,290,701 


* Includes table, clock & portable. 
** Included in home radio; excludes auto radios, radio-phonos & radio-recorders, 


Fairchild is now shipping 10 VES cartridges, will 
feed 11th (Backgammon) into pipelines this month, and 
12th (Maze) in Nov. Three new cartridges (''Sea Hunt" 
battleship, ''Chase'' space war, and ''Time's Up"' num- 
ber games) will be added to line in Jan. Major 
product & price changes in programmable field prob- 
ably won't show up at Jan. CES, Reyes said, "'with 
most pricing action taking place at the June CES." 


RCA'S OVERSEAS SHIFT: RCA increased imports 

of TV components 22.8% from 1975 to 1976 as it 
"transferred production of 8 TV components from 
Bloomington to its overseas facilities ,'' Labor Dept. 
found in investigation which resulted in certifying 
former & some present workers at RCA's Blooming- 
ton, Ind. TV plant for adjustment assistance as re- 
sult of rising imports. ''Transfer of monochrome 
TV production from Bloomington to RCA's foreign 
facilities in the 2nd quarter of 1977 creates the threat 
of further declines in production & employment” in 
Bloomington, report added. It noted that production 
of color & monochrome TV & components at Blooming- 
ton dipped 6% in 2nd half 1976 from same 1975 period 
and 3. 6% in first quarter of 1977. (RCA currently 
makes some high-end 19'' b&w sets in U.S., remain- 
der of monochrome sets being built in Taiwan.) 


Venture Electronics Vp Herb Grindel forecast | 
major price breakthrough in programmables next 
year. "If our engineers are right, we'll be able to 
offer hardware with the capability of the Atari system 
[$190] retailing for under $100."' Venture will show 
programmable at June CES. 


DEALERS ON VTR: If home VTR market fizzles, 
suppliers won't be only ones in for shock. New study, 
based on poll of our nationwide Early Warning Report 
retail panel, shows that 72% of consumer electronics 
dealers now carry at least one VTR brand, and 78% 
will be in field by year's end. Study also indicates 
that overwhelming majority of dealers already in VTR 
expect to add new lines between now and end of 1977— 
while 54% now offer more than one brand, 92% plan to 
carry at least 2 brands before end of year. 


Other findings: Of dealers carrying VTR, 46% 
carry one brand, 15% two, 27% three, 11% more 
than three; by year's end, only 9% expect to carry 
one line, with 42% carrying two, 23% three, 11% four, 
19% five. Asked what brands they carry now or plan 
to add before end of year, 73% mentioned Sony, 53% 
RCA, 42% Quasar, 15% each Zenith, Magnavox & 


Sanyo, 7% Toshiba. 
—- -. ¥g— ——— 


CB Scene: Pioneer of America lopped $100 off 
2 in-dash FM-AM-CB combinations, dropping model 
with pre-set tuning to $200, manually-tuned unit to 
$180. New promotion offers dealers bonus FM-AM- 
cassette recorder with CB scanner on each 12-unit 
in dash order. ..Sylvania publishes 4-page guide 
mating Match-All CB mike adapters to 1,080 models 
& 153 brands. 


Labor Dept. has opened investigation to deter- 
mine whether workers at Buckbee-Mears, maker of 
TV tube shadow masks, have been injured by imports. 

——_——-§- - 


FCC extended comment deadiine on AM stereo 
inquiry to Dec. 21, reply deadline to Jan. 23. Exten- 
sion was granted after EIA Consumer Electronics 
Group told FCC that NAMSRC needed more time to 
compile data on recently completed tests (Vol. 17:37 
p11), draw up final report. NAMSRC hopes to file 
report by Dec. 1, Chmn. Harold Kassens said, due 
to wide interest inissue. ''Many interested parties 
have told us they want plenty of time to read the re- 
port before filing comments."' Harris Corp., latest 
to propose AM system (Vol. 17:39 p11), won't be 
included in NAMSRC report, but will file separate 
petition with FCC. FCC could issue AM stereo rules 
by next fall, Kassens said. 

y ay ! 


Sanyo is negotiating to buy out its 50% partner in ¢. 
Australian color TV manufacturing venture, Sanyo- 
Guthrie, launched in 1973. 
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i 7 Financial Reports of TV-Electronics Companies Company & Period tee Net aig. 
1 4 These are latest reports as obtained during past week. Dash Meredith — 
i indicates information not available at press time. Amounts expressed 1977-qtr. to Sept. 30 65,035 ,000 3,391,000 WwW 
? I in dollars. Parentheses denote loss. 1976-qtr. to Sept. 30 95 5285 000 3,591 0008 
l I ; Metromedia j | 
1977-39 wk. to Oct. 2 212,110,200%| 
€ , Company & Period Reems Net Earnings A 1976-39 wk. to Oct. 3 186,441,745 
1977-13 wk. to Oct. 2 65,153,837 
] Advent 1976-13 wk. to Oct. 3 62,574,706 
t @ 1977-6 mo. to Sept. 30 16,412,000 647,000°} .25 3M : 
-6 mo, to Sept. 30 12,552,000 719,000°| .29 m 4 
‘2 1977-qtr. to Sept. 30 | 10,119,000 866 ,000°| . 33 1976-9 mo. te Sept. 30 2639 /000;000 749,600 0 at 
A 1976-qtr. to Sept. 30 6,763,000 318,000°| -12 1977-qtr. to Sept. 30 | 1,032,000,000 | 108+8003000 | a | 
, 7 Midhen. Radio 1976-qtr. to Sept. 30 | 919,300,000 | 85,200,009 | al | 
| 2 1977-9 mo. to Sept. 30 1,425,255 | 56,341 | .11 Motorola ah 
| -9 mo. to Sept. 30 1,405,808 74,145 | .15 ¥ d att 
e § 1977-atr. to Sept. 30 517,225 (3,224)| -- 1976-9 mo. to Sept, 30° Irivacenioee,| | ee | | 
n @ 1976-qtr. to Sept. 30 605 ,597 32,945 | .07 1977-qtr. to Sept. 30} 445,664,000 a 
backee ti : 1976-qtr. to Sept. 30 369,720,000 24,054,000 | .8i| | 
-9 mo. to Sept. 30] 47,400,000 1,273,000 | .41 Multimedia a 
t & 1976-9 mo. to Sept. 30} 42,437,000 636,000 | .21 1977-9 mo. to Sept. 30 65,750,972 8,188,632 {1,95}. 
t | 1977-qtr. to Sept. 30 16,406 ,000 547,000 | .17 1976-9 mo. to Sept. 30} 56,016,956 6,824,463 [1.85] 
i ||| 1976-qtr. to Sept. 30 14,471,000 17,000 | .01 1977 801, espe 
" ; ’ ’ -qtr. to Sept. 30 22,801 ,674 2,972,127 | 6} 
= Clakieeat me 1976-qtr. to Sept. 30 19,690,604 2,409,037 | § 
-9 mo. to Oct. 9,894,900 326,900 59 Pemco a 
: 5) al ° r : 
3 1976-9 mo. to Oct. 2 8,834,600 268,000°| .48 1977-6 mo. to Sept. 30 77,851,159 4,151,078 |1.9) 
Cohu 1976-6 mo. to Sept. 30 55,065,694 1,551,207 | 2 
Ci | 1977-9 mo. to Sept. 30 12,972,048 443,503 | .25 1977-qtr. to Sept. 30 39,951,182 2,253,105 |1.0) 
egiaiat cca oe tere 169 825 09 1976-qtr. to Sept. 30 30,027,989 | i) 
| -qtr. to Sept. »205 558 140,208 | .08 Scientifi | | 
a) 1976-qtr. to Sept. 3 , -US), cientific-Atlanta 
3 q ept. 30 3,792,235 57,961 | .03 1977-qtr. to Sept. 30 14,660,0007 
ee Sc ay dita 1976-qtr. to Sept. 30 11,140,000 
Yr. “7 ? a= , > > > x 
1976-9 mo. to Sept. 30 94,093, ‘ Seen (ozs Storer Bestg. 
a! a a oeet 20 33,590,000 | 1,665,000 | 86, 1976-9 mo. to “ith 30; 89°987;000 
-qtr. to Sept. 30 31,958, | . Pole : as 
A ite Glass j ii pistes: $8 eee “ey eee sete 
Col | -qtr. t 
Ci | _ 1977-40 wk. to Oct. 9 | 868,870,000 | 70,803, 000° 14.00 ‘Taft By ene rahe 
ch 1976-40 wk. to Oct. 3 783,388,000 | 64,329,000. |3.64 aft Bestg. 
M 1977-16 wk. to Oct. 9 340,880,000 | 23,333,000°|7. 3) 1976-6 “4 4 alg 0 66°219 913 
1976-16 wk. to Oct. 3 307 ,564 ,00 2,857,000 |1. | “8 mo. to Sept. 66,219,9 
bn hose 0 | 22,857,000 |1.29 1977-atr. to Sept. 30 45,412,738 
| /O-qtr. to Sept. 30 »223,257 
L 1977-qtr. to Sept. 30 | 33,052,000 | 2,547,000 | a Bs p 39,223.25 
ac Electronic Memories & Magnetics 1976-9 mo. ns rang feats pos 
te 1977-9 mo. to Oct. 1 80 ,660 ,000 3,398,000_] .48 ‘| 1977-qtr. to Sept. 30 43,965,000 
; | 1976-9 mo. to Sept. 30] 65.398 000 7,114,000 |1. 1976-gt 275, 
as 2998 ,0I »114,000° |1.17 /9-gtr. to Sept. 30 36,275,000 
z 1977-qtr. to Oct. 1 27,379,000 | —1,303°000.| ‘19 TRW a. 
1976-qtr. to Sept. 30 22,184,000 1,633,000°| .25 dal 3 
ae ; pee 1977-9 mo. to Sept. 30] 2,399,800,000 | 110,600,000 {3-4} 
Fuqua Industries ; e | 1976-9 ‘mo. to ci 30 2.174.500.000 96 700 000 12.93) 
O7EL9 me oe cepts 90) 453,017 000 1 1g tek Mtge TN 1 TaiTigty, tm Sept ay | ay eco ee | ee 
1976-9 mo. to Sept. 30] 384,765,000 | 10.7893000 |1.21| ~1976-atr. to Sept »300, "100.000 | .98t 
su _*(1977-qtr. to Sept. 30 | 157,231,000 | 4;330;000 | 44} pease ee 80 | ~—-708+200,000 | 32,400,000 | 8 
ni 1976-qtr. to Sept. 30 | 129.336.000 3,089,000 | .34) ‘| UNited Cable Tv 
R aire ge te pe Paes eae te Aug. 31 4,907,000 
1976-9 mo. to Sept. 30] 4,901,312,000 | 308,376,000 |2.93 197 
41 1977-qtr. to Sept. 30 | 1,927,575,000 | 143,408,000 | .99 ae 4 41,452,000 3,931,000 1.0 
23 1976-qtr. to Sept. 30 | 1,698,170,000 | 114,305,000 | ‘a2 | isn 34,084,000 2,754,000 | «7 
is International Rectifier | ak Te ee 14,801,000 
de 1977-13 wk. to Oct. 2 22,564,000 497,000*| 19) = ya x 11,346,000 
we 1976-14 wk. to Oct. 3 20,232,000 50,000 | oz} {"2 cations 
th Kansas State Network tis. \ F 1976-9 mo Se 745,893,000 
1977-year to Aug. 31 15,720,000 | 1,799,000 |1.05|  —'|_-1977-qtr | 36540145000 
ca 1976-year to Aug. 31] 13,659,000 892,000 | .S2] |. ‘ 272,853,000 
LIN Bestg. a | ‘Note tl, — - é 
do 1977-9 mo. to Sept. 30 30,793,000 5,474,000 |1.99] = = § chane, qe UGGS Special credit. padiusted. 
1976-9 mo. to Sept. 30} 26,712,000 3,995,000 |1.55]  _—~ 98s “Record. Restated, a al 
1977-abr. to Sept. 30 10,599,000 2,050,000 | .74 Se gn eee =e 
| -qtr. to Sept. 30 9,199,000 1,339,000 | . > a Sy in RN REI mantel 
ra | , gi hizo this fall (vq) 7 to test-market home compute! 
Ct PLR. Mallory aa |! . : «~ £5536 11). Ca a) ee ae haset 
on 1977-9 mo. to Sept. 30} 266,741,000 | 11,098,000°|2.53] OM "Marketing ac.:.> ay or encellation was Pay 
a 1976-9 mo. to Sept. 30 236, 109 000 7,162,000 {1.82 that } E on," Spokesman said, < pe 
qtr. to Sept. 30_ 1,689,000 3,638,000 | .83 uter te hee Me planning stage."’ If com 
; tte ar oly a. r is mark ee ee Cee! ee 
~ 1976-qtr. to Sept. 30 82,894,000 | 2,869,000 7 same as syst. Ventually, it may or may: not be 
vt ae / | | Sept., he said. ; 
) > 7 i. ane a 
& 4 ’ ‘1 SS a ' ay’ 
| — ———————— ‘ = eae Ne = — 
ee ~~ s ail 
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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast $1,300. Sony may act this week. Sears to offer 
—— Sanyo-made 'Betavision' in 5 markets this month at 
NEWSPAPERS, STATIONS, CABLE—Competition: $995. Quasar expected to add VHS unit early next 
JD's antitrust chief strong for direct-to-home satel- year. (P. 6) 

lites, drop-ins; compares U.S. with Japan. Geller, TV BOOM & BUST—at same time: Oct. color sales 
Hartenberger & Grossman offer forecasts, philoso- to dealers set new record, but some manufacturers 
phies. (P. 1) complain prices are too low for profit. Most fore- 
'MOST EXCITING GATHERING’ ever of cable in- cast price increase; Sony cuts prices on 17" & 19" 
dustry due this week in San Diego, Aaron says. sets. (P. 7) 

Senators, congressmen, commissioners to partici- TV IMPORTS DOWN for Sept. & 3rd quarter as color 
pate at Western Show. NAB in San Diego, too. (P. 2) shipments from Japan drop sharply. Import mix 
NBC'S '$50 MILLION GAP': Griffiths pledges net- shows continued concentration on 19" and growth in 
work will catch-up with CBS on pre-tax profits by tinyvision. CB imports continue nosedive. (P. 8) 


stressing regular series. Satellites servicing cable 3 ; 
seen as ae profit center. (P. 3) ¥ RCA HEADED for record sales & profits this year 


and probably next, Griffiths says. Sees further cost 
PAYMENT OF PERFORMANCE FEES by radio backed _ reductions in RCA sets, forecasts strong recovery 
in study commissioned by Copyright Office which con- for Zenith. (P. 9) 
cludes cost could be passed on to advertisers. (P. 4) 

, MATSUSHITA GROWTH slowed in 3rd quarter; com- 
Consumer Electronics pany predicts modest 4th-quarter gains. Wells- 
SS eS ah SY = cee ee Gardner shows 3rd-quarter loss. Writeoffs plague 
DOMESTIC CB MAKERS ask 50% duty increase at ITC CB marketers. (P. 10) 
hearings. Johnson puts inventories at 11.5 million, ee 
blaming importers. Opposition says FCC's 40-chan- xs pti imice ng heer hye oe! weno claiming 
nel timing caused problem. (Pp. 6 & 10) Cees ee peat Rows y pent 

coming next year. GE ad spending to be upped 33% 

ZENITH CHOPS PRICE of Beta VTR to $995 from next year. (P. 11) 


NEWSPAPERS, STATIONS, CABLE—COMPETITION: New Justice Dept. Antitrust Chief John 
Shenefield made noises like a trustbuster last week as he spoke on ''Competition & Communica- 
tions" at Federal Bar Assn. seminar. For example, recalling how former FCC Comr. Robinson, 
during an oral argument, asked JD's Barry Grossman: "If-we don't do what you want us to do, 
are you planning to drag us into court?" Said Shenefield: ''The Antitrust Div., let me assure 

you, is more than willing to accommodate any interests the FCC might have in ‘being dragged _ 
into court." 


Shenefield seems to be advised by some rather bleary eyed crystal-gazers. Said he: "It 
the TV business, I expect we shall see the FCC reappraising its traditional frequency rationing 
techniques and before too long, the advent of real direct broadcast satellite services, The Co 
mission is already reexamining the validity of its technical rules in connection with the VHF 
drop-ins proceeding. To give you some idea of the potential for competitive changes there, it 
is worth noting that while we only seem to have been able to squeeze in about 500 VHF stations 
here, there are more than 5,000 things that look suspiciously like TV stations currently broad- 
casting in Japan—a land area about 10% smaller than just California." 


First off, no one familiar with ways of Congress sees slightest glimmer of chance for direct- 
to-home TV 1 SE 
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Mm up 13. 9%, Relatively larger increase posted for imports of bigger-screen b&w is mainly re- 
/*” flection of continued transfer of U.S. production to Taiwan rather than rise in market demand here. 


Total transceiver imports in Sept. sank 39.6% to 1.47 million, for 9-month total of 14.1 
million, down 10%. All of attrition was due to drop in base & mobile stations (mostly CB), 
down 66. 2% in Sept. to 481,400, 38.4% for 9 months to 7.35 million, while hand-helds (mostly 
toys) were off just 2. 3% in month to 993,000, closing out quarter up 80.4% to 6.75 million. Im- 
portation of 23-channel units seems to be winding down. For import classifications where num- 
ber of channels are indicated, Sept. imports of 40-channel models totaled 331, 900, while all 
others, including 23s, were just 61,600, or 14.6% of total. In Aug., share held by 23-inclusive 
categories accounted for 24% of total, and for 9 months share was 26. 4%. 


GRIFFITHS ON RCA: "If I never read a newspaper 
I would never know that there was anything wrong 
with the economy."' So said Pres. Edgar Griffiths 
last week in predicting record RCA sales & earnings 
for this year and probably next in talk to N.Y. secu- 
rity analysts. He painted picture of a strong & prof- 
itable RCA, with TV sets leading the way. He even 
. digressed to reassure Zenith that everything would 
| come out all right: "'Zenith's difficulties will be... , 
resolved very quickly...I think you'll find Zenith back 
. with a vengeance in 1978, and I think you'll find their 
performance on the P&L is probably exciting." 


He said Zenith's problems weren't RCA's—RCA's 
"inventory problems" involve shortages (see p. 8). 
Griffiths forecast 1978 color TV sales would be about 
same as 8.8-8.9 million of 1977. He said RCA chose 
$1,000 VTR price to be fair to consumers and that 
everyone can make profit at that level. RCA won't 
manufacture VTR in U.S. until "3rd, 4th or 5th 
generation.'' He insisted RCA had no intention of 
abandoning videodisc —"we would never have sent it 
back to the laboratory...if we didn't believe it had 
a possible chance of going forward." Difference in 
selling price between disc player & VTR must be 
significant, he added. If VTR is $600-$700 and the 
disc player is under $400, "it has an excellent chance 
of being introduced."" Other points made by Griffiths: 


RCA is largest picture tube maker in U.S., has 
been "struggling all year in all plants to meet the 
demand."" Referring to plant it's building for Poland, 

_ he said ''a number of other countries are most anxious 
_ that we construct tube plants for them." Portion of 

RCA Labs has been relocated in Indianapolis for closer 

relationship with Consumer Electronics operation. 

_ RCA's research & engineering —about $300 million, 

of which $115 million is funded by RCA—is oriented 

60% toward improvement of existing products, 20 

toward next generation, 20% "blue sky.'' Asked about 

_ personal computer, he said it "suffers from the 

problem of definition." He thought eventually such 

devices might be built in as part of TV set—until then 

_ it will be "relatively small business." (For Griffiths' 

comments on NBC, see p. 3.) 


Zenith has acquired former Warwick TV sub- 
assembly plant in Reynosa, Mex. from Thomas In- 
ternational, confirming our report of negotiations 
(Vol. 17:41 p10). Modern, fully-equipped facility 
was built in 1974, wasn't included in package when 
, Sanyo bought Warwick TV business last Jan. Zenith 
» announced plan to transfer much of its color TV cir- 
'  Cuit-board & chassis assembly operations to plants 
_ in Taiwan & Mex. last Sept. (Vol. 17:40 p8). 


TELEVISION DIGEST—9 


Commodore has delivered over 300 PET comput- 
ers so far, is now moving 30-40 daily, spokesman 
told us at Chicago Personal Computing Show. Bottle- 
neck, he said, is in testing—company is now installing 
new test equipment which will permit increase in ship- 
ments to 200-300 daily by Jan. Next year, Commo- 
dore plans to add high-end model with typewriter key- 
board. PET models currently are $595 & $795. 

Tandy spokesman told us it has been delivering its 
TRS-80 ($595) since Sept., will have demonstration 
units in selected Radio Shack stores by year's end. 

Ad in Dec. Popular Electronics will give 800 phone 
number for information—company would rather give 
information by telephone than depend on store sales- 
men. Taking orders at show, Tandy promised deliv - 
eries in one to 2 months. In Japan, Matsushita 
entered home computer field with Panakit KX-33, 
easily assembled $160 kit aimed at 12-14-year-olds; 
limited-function device can perform simple control 
tasks, create music, has 4-digit LED display, doesn't 
interface with video. Among 58 exhibitors at Chicago 
show was "itty bitty machine company," using initials 
"TBM ."'..Coleco plans to enter home computer market 
on mass-market basis next year, Wall St. Journal 
says. Pres. Arnold Greenberg had previously said 
firm was "deep into project,'' wouldn't discuss time- 
table (Vol. 17:17 p11). 


Digital audio recording moved into product stage, 
on professional level at least, at AES convention in 
N.Y. last week where 3M unveiled commercial stu- 
dio equipment and Ampex announced tape line. Min- 
com Div. of 3M expects to offer 32-track studio sys- 
tem next year for "under $150,000." System, devel- 
oped in conjunction with BCC, uses special 1" tape, 
still unpriced. Ampex said it's now offering digital 
audio blank tape, selling 4,600-ft. reels at $71.40 
for 1/2", $114.75 for 1". Japanese also got into 
digital act. Mitsubishi & TEAC gave first U.S. dem- 
onstrations of pulse code modulation (PCM) laser- 
read optical audio disc systems, and Mitsubishi also 
showed PCM audio tape recorder which uses VHS 
videocassette deck as transport. | 


Discouraging dealers from installing non-Detr¢ 
supplied radios in new cars is clear goal of auto ma 
facturers who have started offering AM radios as 
standard equipment on some new-car models. In 
most cases, however, consumer gets credit if car is 
ordered with higher-priced radio or without radio. 
GM, meanwhile, has agreed to cooperate in House 
Small Business Antitrust Subcommittee study of feasi- 
bility of offering FM-AM radios as standard new car 
equipment. 
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Broadcast 


‘INDICATION OF THINGS TO COME' seen by some 

in Ferris & Brown comments on lack of Spanish 
programming in KVIA-TV renewal. Ferris ‘liberal’ 
advice and failure to consult with other commissioners 
hit. Network inquiry staff delayed. (P. 1) 


MPAA ATTACKS HBO 'MONOPOLY': Goes to Justice 
Dept. & FTC, where first reaction is mild. ‘Include 

us out,’ say Warner & Columbia. Levin calls attacks 
‘absurd.' (P. 3) 


SEVAREID'S GOOD-BYE: Full text of CBS corres- 
pondent's commentary as he retires after 38 years 
with network. (P. 4) 


FCC BLASTS AT&T RATES for TV transmission, 
rejects tariff, orders hearing an existing & new rates. 


_ Fogarty thinks rates may be ordered to support broad- 


cast diversity. (P. 4) 


_ V's & U's OPPOSE DROP-INS: Existing stations & 


assns. unanimous in opposing FCC plan to add VHFs 
to4 markets. Prime support comes from those who 
would apply for channels. ABC expresses interest 
in U ownership. (P. 5) 


CANNON EXPECTED TO HEAD Commerce Commit- 
tee, Magnuson shifting to Appropriations following 
death of McClellan. (P. 5) 


_ THAT HIGH PERFORMANCE TV SET, developed by 


Texas Instruments under contract with FCC, promises 
elimination of almost all taboos. (P. 6) 


SUMMARY-INDEX OF WEEK’S NEW 


Consumer Electronic 


CONSECUTIVE RECORDS for month set by Oct. & 
Nov. color TV sales to dealers. First-quarter opti- 
mism reflected in brief shutdowns planned for holi- 
days. Quasar & Sanyo raise TV prices. (P. 7) 


CB ACTIVITY in court & ITC: NARDA & Fulmer chal- 
lenge FCC marketing decision. U.S. producers band 
together as Committee to Save American CBS. (P. 7) 


MOVIE CASSETTE sales outstrip capacity, Magnetic 
Video Corp. says. Output to increase from 12,000 
to 20,000 monthly. Company stressing sales through 
dealers despite mail-order ads. (P. 8) 


JAPAN'S COLOR, B&W exports to U.S. down in Oct. 
VTR shipments soar, CB shows signs of recovery. 
End of dock strike, halt in dollar slide buoys import- 
ers. U.S. warns Japan on trade. (P. 9) 


QUASAR INTRODUCES VHS deck as high-end unit, 
Sanyo adds Betacord as low-end, both at $995. Ad- 
miral will have VTR in '78. Ward catalog lists VHS 
at $974. Table shows status of VTR brands. (P. 10) 


V-DISC COMPATIBILITY among RCA, Matsushita & 
TED systems seen as eventual possibility as united 
front against optical systems. RCA says its system 
has same advantages as Matsushita's. (P. 11) 


TAPE INDUSTRY GROWTH at modest 7.8% annual 
rate through 1985 predicted in study which anticipates 
major increases for mini-recorders, highway hi-fi, 
moderate volume for home VTR. (P. 12) 


'AN INDICATION OF THINGS TO COME': "The whole thing was a trial balloon... This is an in- 


_ dication of things to come,'’ FCC commissioner told us last week after hour Commission discus- 
sion on renewal of KVIA-TV El Paso. Station was renewed, but not before Chmn. Ferris & 
Comr. Brown raised questions about station's paucity of Spanish-language programs (30-min. 7 


per week) since area is 56% Hispanic. 


‘ Renewal had been opposed by 11 area Mexican-American organizations and normally re- 
newal would've been granted through staff delegation, but one or more commissioners asked 4 

that it be discussed. First Amendment question came up during debate, with Comrs. Quello & 

‘White (who moved for renewal) defending station. While it never was proposed that Commission 

require KVIA-TV to add Spanish programming, "'that certainly was the implication of the Ferris’ 

_ & Brown questions," we were told. Renewal & Transfer Chief Richard Shiben pointed out FCC 

_ would have to issue inquiry before it could consider subject. | . 

é -off to tougher times ahead for licensees. 

_ petitions to deny will get much more thorough scrutiny in the future," veteran staffer said. 


Commission observers see debate as ti 


» 


a 
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YVIDEODISC COMPATIBILITY? Demonstration of 
low-cost mechanical videodisc system by Matsushita 
(Vol. 17:48 p6) coupled with indications Telefunken 
is working on rigid 12"' long-playing version of TED 


| disc (Vol. 17:47 p10) provide at least circumstantial 
) evidence that interchangeability among those 2 sys- 
tems and RCA's capacitance system is easily within 


reach, 


he Prospect of compatibility among these 3—and 

a possibly others—would appear to provide opportunity 
for strong competitive weapon against optical systems. 
Optical system, in fact, represents coming together 

of 2 different proprietary systems, developed by 
Philips & MCA, each of which has patents in field. 

By same token, Matsushita, RCA & Telefunken-Decca- 
Teldec all have patents relating to various aspects of 
own systems. 


with Matsushita on videodisc system, RCA Videodisc 
Operations Staff Vp Richard Sonnenfeldt, noting that 
disc parameters & dimensions were similar to RCA's, 
sy commented that ''the only bar to interchangeability 

ie: seems to be the size of the center hole, a detail." 

} Hole in Matsushita's "'Visc"' disc is same size as that 
| of standard audio record, while RCA's is larger. 


| Although he said RCA hadn't worked in any way 


Current version of TED disc for NTSC system 
ie is flexible, 8'' diameter, 1,800 rpm, but it's under- 
i stood Telefunken is experimenting with rigid discs 
at slower speeds. TED encoding system is different 
from RCA's, but presumably could be changed for 
sake of compatibility. Sonnenfeldt says TED's pres- 
Al sure pickup could play back discs of both other 

a], systems. 


As for Matsushita's claims for its Visc system, 
Sonnenfeldt says they all could also apply to RCA 
system. RCA could use standard polyvinyl chloride 
material for discs, he said, but employs new com- 
pounds for higher stability, more freedom from 
warpage better temperature specifications. "We've 
made thousands on ordinary record presses, but we 
like injection molding better to get yields up. We 
have played the same record thousands of times with 
both pressure & capacitance pickups—but in estimat- 
ing record life we give anticipated consumer averages. 
We do think the price could be lower"' than the $480- 
$600 Matsushita quotes for player. 


Note: Matsushita is not RCA videodisc licensee; 
we erred last week in stating that it was. 


—___—_—_—_ 


First public report on high performance TV re- 
ceiver developed by Texas Instruments under contract 
to FCC is scheduled for Dec. 5 IEEE conference on 
consumer electronics in Chicago. TI's Darrell Ash 
delivers paper that claims receiver virtually elimi- 
nates need for most UHF taboos and would be priced 
within $30 retail extra cost set by Commission. FCC 
Comr. Lee at same conference sees possibility of 
Saving of 100 MHz of UHF TV of space which he wants 
reserved for future developments (see p. 6). 


BASF has opened audio cassette production faci- 
lity in Indonesia. BASF Indonesia Magnetics is 80% 
Owned by German firm, rest by local group. 


TELEVISION DIGEST—11 


NEW HOME COMPUTER: VideoBrain Computer Co. 
(Umtech) becomes first company to aim directly at 
home computer market with programmable MPU 
system designed for attachment to TV set. FCC ap- 
proved VideoBrain recently. Retail price, including 
3 ROM program cartridges, will be $500, additional 
programs $20-$50 depending on complexity. Produc- 
tion has already started, Mktg. Dir. Rich Melmon 
told us, with first shipments planned for Jan., grad- 
ual expansion to national distribution during 2nd 
quarter. 


Computer will be introduced at CES with 12- 
cartridge library, but additional 35-40 programs will 
be added during year, Melmon said. Primary em- 
phasis will be on home management (budget, taxes) 

& education (math, music, vocabulary), with some 
game cartridges atso included. Distribution will be 
through department, audio and electronic specialty 
stores, he indicated. ''This is strictly a consumer 
item—I don't think the small businessman or the 
hobbyist will be interested." 


FCC is also working on other programmables 
(including Microelectronics Interact IV), but Bally 
Professional Arcade—featured in Ward's Christmas 
catalog—remains unapproved. Though unit is re- 
portedly nearing approval, hopes for Christmas sales 
are obviously dead. 

————__-+#_- ——- 

Superscope's new low-end Imperial audio line, 
unveiled at N. Y. showing, starts with bi-mode com- 
pact at $130; tri-modes with 8-track $160, $180 & 
$250, last 2 record; tri-mode cassettes are $200 & 
$250, cassette-8-track record high-end version is 
$300. Consollette trio, $170-$230, starts with bi- 
mode unit, with top-of-line containing 8-track rec- 
ord. Consoles are $270-$300 for 44"' models, $300- 
$369 for 55", all tri-mode with 8-track record in all 
but low-ends. Consoles are fully detailed on 3 sides, 
with hardboard lids & basis. Line also includes 3 
electronic digital clock radios, $30-$60, last being 
stereo, 4 portable radios at $13-$70, battery cassette 
recorder at $30. Deliveries start next month. Jan. 
also marks last phase of Superscope's contract to 
distribute Sony tape products here. On Jan, 1, Sony 
America takes over sales of stereo & 8-track decks, 
blank cassettes & cartridges, leaving Superscope 
with Sony car stereo & open-reel products until con- 
tract runs out Dec. 31, 1979. 


People become bored with video games after 
about a month, according to Michael Moon of Milton 
Bradley Co., one of country's top game manufacturers. 
However, he said, toy industry will be making more 
and more electronic games. Video entertainment is 
passing fad; he said: "Americans love gadgets and 
this is just another gadget. The problem with the 
toy industry historically is that it overreacts to 
trends. It [video games] is the same thing that hap- 
pened with CB radios, 35mm photography and stere 
components," 


Labor Dept. erred in stating Automatic Radio 
was halting U.S. car radio production, switching to 
imports for all future requirements (Vol. 17:48 p10), 
according to Mktg. Vp George Lyall. He said Auto- 
matic has consolidated all manufacturing in Melrose, 
Mass., will continue turning out car radios there. 


Bb £8ZU1U | 


Television 
Di 


Consumer [-! 4 § 
ELECTronics os» 


The authoritative service for broadcasting, consumer electronics & aitted-fields | 
q DECEMBER 12, 1977 VOL. 17, NO\50_ | 
4 SUMMARY-INDEX OF WEEK’S NEWS UEC | © 1377 | 
‘) ee 

“op, y COPY eS 

Broadcast 1977 COLOR SALES to dealers Withcdm’ suatein 2% 


TV-RADIO STONEWALL REWRITE: Advisory com- 
mittee decides major redraft 'is neither necessary 
nor desirable,’ says current Act is ‘basically sound.’ 
Van Deerlin ‘disappointed,’ hopes 'bridges aren't 
burned.' (P. 1) 

DETROIT-WASHINGTON SWAP unlikely to precipitate 


immediate imitators. Most expected to await Supreme 
Court decision. Revenues & earnings reported. (P. 2) 


MORE ON FERRIS' FCC: No commitments for net- 


work inquiry staff, although 'I've certainly given it 
the effort." Economist Owen expected to join FCC; 


lion sets. Nov. sales at 9.53-million rate. Best 
b&w month since 1974. (P. 8) 


COLOR IMPORTS continued slide in Oct. as b&w hit 
4-year high, home VTR imports jumped 12-fold. 
Meany promises anti-import fight. Taiwan cuts 
duties on electronics imports. (P. 9) 


of 1973's all-time record, totaling around 9.1 mil- . 
GAME MARKET confused, some dealers reporting 

strong programmable sales, others citing slow move- 
ment & heavy discounting. RCA hardest hit by price- 


cutting. (P. 10) 


after schooling, Roberts to shift to Safety & Special; 
reorganization of Gen. Counsel's Office. (P. 2) 


IT's NAB BUDGET TIME: Staff proposes budget of 
$5,528,000 with $1,000 surplus. Changes expected; 
network TV & radio dues going up. (P. 3) 


FIBER OPTICS communications joint venture estab- 
lished by Corning & Siemens for commercial sales 
of optical communications systems. (P. 4) 


Consumer Electronics 


GE & HITACHI to pool U.S. TV supply in jointly 
owned General TV of America, which will take over 
GE TV, picture tube & subassembly plants, manu- 
facture & import for GE. (P. 7) 


ard. Approves Sylvania plan for color-control but- 
tons. Magnavox recalling MX tuner-amps. (P. 10) 


VTR MARKET attracts all 10 Japanese TV makers, 
latest being General Corp., choosing Beta. Pre- 
Christmas sales strengthen in U.S. Magnavox intro- 
duces TV-VTR combos. JVC cuts list price. (P. 11) 


ZENITH CLOSING PLANTS in Watsontown & Sioux 
City next spring. Labor Dept. clears 5,500 Zenith 
workers, some GE employes, for import impact 
aid. (P. 11) 


V-M MAY FOLD Jan. 1 if search for buyer or 
financing fails. Last of old-line U.S. changer 
makers in bankruptcy, still operating on limited 
scale. (P. 12) 


TV-RADIO STONEWALL REWRITE: Broadcasters' advisory committee on Communications 
rewrite met in Chicago last week and after ''careful consideration'' decided industry won't su 
mit list of acceptable proposals—as requested by Rep. Van Deerlin (D-Cal.), chmn. of Com- 


munications Subcommittee. 


In unanimous statement, 14-man group reportedly will tell Van Deerlin that a rewrite of 
Act "is neither necessary nor desirable... Our committee believes that insofar as broadcasting 


and broadcasting-related matters are concerned. ..the Communications Act is basically sound. — 


It has fostered a locally-based and nationwide system of radio & TV broadcast stations that 


continue to serve America's unique broadcasting services well and which we have stated is the 
best system in the world." 


Van Deerlin said he was "very disappointed. ..I'd hoped we could have a rewrite with their 


participation, but if that is their position, so be it...We can certainly do it without their help... 


_ To say that legislation reform is impossible without the participation of broadcasters is to say 


that legislative reform is impossible and that simply isn't the case."" He said he'll continue to 
seek cooperation and "I just hope the bridges aren't burned." 


| 
CPSC TV FIRE STUDY: Considering fire-only stand- 
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imported in Oct., up from 61,600 in Sept., while imports of 40s rose to 389 
Total transceiver imports in month fell 33.9% to 1.58 million, with hand-h 
million, mobile & base stations of all types down 61.4% to 554, 400. 
ceiver imports of 15.69 million were down 13.2%, with hand-helds up 64.7% to 7.79 mill 
others down 40.8% to 7.89 million. Mobile CBs for full period were down 41.2% to Teer 


GAMES—RETAIL CONFUSION: With 2 weeks left, 
Christmas games market still doesn't have definable 
shape—particularly in high-end programmables. 
Quick survey of stores across nation revealed ex- 
tensive regional variations in sales, pricing and 
general retail mood over Christmas prospects. 
"There are hot spots & cold spots," said buyer for 


major chain with outlets scattered throughout country. 


"In some cities, sales have been good because we've 
promoted hell out of them. In others, promoting 
hasn't helped even with some very sharp pricing." 


Sharp pricing is order of day in some regions, 
and major victim in programmable field seems to be 
RCA, which apparently dropped list price on Studio 
II to $90, dealer cost to around $60. Game has al- 
ready shown up as low as $78 (Chicago), but L.A, 
dealer said RCA was too slow in cutting price—"'that 
game crashed at $150, but they're coming in too late 
with the lower price."’ Other low prices: Atari Video 
Computer System with $190 list, $145 (Houston) & 
$160 (N.Y.); Fairchild VES, $170 list, $130 (Cin- 


cinnati); Coleco Telstar Arcade, $99 list, $79 (L.A.). 


"I've got a bad case of the nerves," dept. store 
buyer in Southwest told us. "With $400,000 tied up 
in inventory, I've got to get rid of them any way I 
can by Christmas, ‘cause after that they're dead." 
Highly seasonal nature of game business, in fact, is 
contributing to retail concern over market. ''My 
programmables won't be worth a nickel on Jan. 1," 
southern retailer griped. "If TV sales slowed down 
over Christmas, it'd be bad but not disastrous be- 
cause I could make it up. With games, it's a one- 
month go-for-broke deal." 


In some areas, discounters are adding to con- 
fusion by blowing games out over 2- & 3-day periods. 
Major west coast department store buyer complained 
that discounter recently promoted Atari heavily at 
$157. "I had to match him at $157, but now he's out 
and I'm back to $179, which I was advertising as a 
good deal in the first place. If he gets some more, 
I'll have to go back to his price." 

Programmables haven't turned into Christmas 
demand item many in industry were predicting, ma- 
jority of retailers agree, but several said feature- 
oriented promotions coupled with judicious buying 
had paid off. "I walked gingerly on programmables, 
and I didn't buy a lot. ButI ran an Atari ad just 
after Thanksgiving at $169 and it was dynamite. It 
slowed down toward the end, though, and I'm glad I 
didn't have any more. Now, if I can order just 
enough for a quick hit, I might try it again." 


Lowball game market appears to be stronger 
than programmable field, but most dealers said sales 
were being made at little or no profit. ''I finally 
turned it over to the toy dept.,'' electronics buyer 
for west coast store said. '’Those toy guys have a 
magic formula: They sell a game at $2 below cost 
and end up with a 10% markup." 
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, 300 from 331,900, . 


Total 10-month trang- 

ion, 
Million, | 
CPSC TV FIRE STUDY: Having decided no compre. | 
hensive federal TV safety standard is needed (Vol, 
17:43 p9), Consumer Product Safety Commission js 


developing plan to study still-open question of Ty 


fire-only standard, with emphasis on keeping fire 4 
inside cabinet. 


Staff is proposing 2-part investigation: (1) Ana- 
lyze TV fires, looking at heat generation, burning __ 
characteristics and how they relate to TV construc. _ 
tion & materials. (2) Fire containment, practicality 1 
of standard development. Project would run to April _ 
1979—no standard could be expected until 1980, 


In other actions, CPSC approved Sylvania's 
corrective action plan for modifying 15" & 19" Phileo 
color sets with color-control buttons that could pose 
shock hazard (Vol. 17:29 p11), extended to Dec. 21 
comments deadline on proposed labeling rules for 
CB & TV antennas & support structures. EIA had 
requested postponement. 


Meanwhile, Magnavox is recalling 4 MX-brand 7 


tuner-amps (11, 200 units) made between May 1974 
& March 1975 for possible fire hazard. Spokesman 
said possible malfunction in circuitry of power amp 
could cause cones in non-MX speakers to overheat. 
Problem doesn't exist when MX speakers are used, 
he stressed. Firm is asking dealers to give pur- 
chasers toll-free number so modifications to models — 
involved (1580, 1581, 1620 & 1630) can be arranged. — 
Magnavox is also contacting purchasers directly, 
using warranty registration cards. 

———— =*¥—___- 
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Hitachi shelved controversial plan to build color 
TV plant in U.K. (Vol. 17:35 p12)—whether for polit- 
ical or economic reasons isn't clear. Proposal to 
locate facility in economically depressed N.E. * 
England, which would have entitled Hitachi to receive 
some financing from U.K. govt., was bitterly opposed 
by domestic industry & unions. They said industry 
already had excess capacity—2.7 million vs. 1.7 
million demand—and that Sony & Matsushita plants 
already operating there had captured 10-20% of market, 
They claimed another color plant would result in loss 
of 2, 500-6, 000 industry jobs. In addition to hostile 
atmosphere, Hitachi was battling proposed U.K. 
requirement that sets use locally made tubes. Hitachi — 
had planned to buy them from Finland. 


Sylvania ad campaign, which company says may. 
be largest ever undertaken by a TV manufacturer bed 
first quarter, will be themed "Sylvania Beats Them 
All." Multi-million-dollar drive will be based on 
results of independent consumer survey which indi-_ 
cated Sylvania had "best over-all picture.” Test was 
conducted by Leferman Assoc. at Trumbull Mall, 
Bridgeport, Conn., involving 2,022 consumers Who 
judged pictures on various TVs with brand names & — 
cabinets masked out. Results show strong preferent? fj. 
for Sylvania Si : 


y: Supersets as compared with other high- _ 
end 19" & 25" brands, : .) 


eld up 5.2% to 1,94 


; 


ny 
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tiring board member Hughes in article to be pub- plant on 100-acre site in Lebanon, : 
lished next month. Criticizes quality of board mem- will have 300,000-set yearly capacity by 1980, “ 
bers & staff, ‘internecine struggle' with PBS, CPB employ up to 1,000, with expansion provision. (P. 7) 
program interference, White House plans. Tax on 
commercial broadcasting pushed. (P. 1) 


LOOMIS RESIGNS; CPB LEADERSHIP hit by re- Lion, fo bedlgoe ! 


GROWING VTR strength shown in survey of Early 
Warning Report dealers: 86% were selling it in 
QUELLO'S CALL FOR UHF ACTION: Urges moves Nov. Quick buildup of retail sales reported by 

on tuner noise rulemaking, conference with antenna those who were handling it before Nov. (P. 8) 

& lead-makers. Says Varian near ‘tremendous 


advance’ in transmitter efficiency. (P. 2) FCC OKs BALLY GAME. Shipments to start this 


CONFUSION AT NAB ON BUDGET: Exec. Committee Week, first units going to Ward & JS&A. Bally 

and staff fail to agree on proposed expenditures for for ecasts strong sales in first quarter, due to un- 

year starting April 1. Network dues increased. satisfied demand. (P. 9) 

Staffers to get 'merit' raises. (P. 3) ZENITH'S SHARE of consumer electronics market 
VAN DEERLIN & REWRITE: Blasts broadcasters’ slipped this year, according to Labor Dept. study 

- committee for not offering suggestions on law change, Sowing color sales growth less than industry 

says he'd have thought they'd want help from Cong- average, with b&w & stereo volume down in first 

ress vs. tough regulators. (P. 4) 9 months. (P. 10) 

SBA PLAN to provide funds for radio-TV ownership NO RECALL of J.C. Penny 18” color sets needed, 


taff to tell CPSC. Engineering study shows models 
wins unanimous support. Urged to keep govt. out of * ; ; 
programming, raise ceiling. (P. 5) sold in 1970-72 aren't dangerously fire-prone. (P. 10) 


UNION, FCC EMPLOYE SUE FERRIS on change in CAR RADIO COST study by Booz, Allen for NAB & 


work hours, charging he didn't follow mandatory CPB indicates little profiteering by auto makers on 
- govt. procedures or prepare environmental state- FM units, price differential over AM mainly repre- 
ments. (P. 5) senting added manufacturing costs. (P. 12) 


LOOMIS RESIGNS: CPB 'LEADERSHIP' HIT: Henry Loomis said last week he'll retire as C. 
pres. when term ends in Sept., or sooner if successor is found early. Action comes just 2 
weeks before magazine article is to be published—written by CPB Dir. Robert Hughes—which 
contains ringing charges of poor leadership by CPB executives and board members. (Hughes is 
veteran of Pa. public broadcasting commission, is head of Mellon Bank & Mellon Foundation in 
Pittsburgh. He was appointed to CPB board as a Republican.) 


Article will be published in Nov. -Dec. issue (due out first week in Jan.) of NAEB Telecom- 
munications Review and calls for Loomis’ resignation, says his replacement ''must come from _ 
within the [public broadcasting] system" and without interference from the White House or Con- 
gress. ''The Carter Administration may have another Frank Mankiewicz [new NPR pres. | 
waiting in the wings, but whether public broadcasting can absorb or endure the appointment of 
2 such politically motivated leaders is doubtful." 


Hughes is a CPB incorporator and original member of its board; his term expires in March 
_ (along with 4 others). He has little good to say about Corp., blaming it for "internecine strug- 
gle'' with PBS, for program interference, says it has become politicized, and he doubts com- 
 petence of current CPB board. He says continued warfare between CPB & PBS "'is taking its 
: toll [and] there is a stultifying leadership vacuum at the Corporation due in large measure to 
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PET'S PROGRESS: Delivery schedule has now 
stretched to 60-100 days for Commodore's PET 
(Personal Electronic Transaction) home computer, 
. despite fact firm hasn't spent cent on consumer ad- 
vertising, according to Mktg. Vp Sam Bernstein. 
Virtually all orders have come directly from end 


' users, Bernstein said, with only those accompanied 
by full payment accepted. So far, only half dozen 
‘ dealers have been appointed—on nearly random 
| ; | basis—to provide feedback on problems. ‘We're in 


anew industry, and we're oneof the pioneers. We 
want to learn what the problems are." 


PET, introduced at 1977 Winter CES (Vol. 17:3 

| p9), is now offered in 2 versions—4K unit at $595, 

. 8K at $795. To date, 600-700 dealers have applied 
for PET, Bernstein said, and Commodore will be- 
gin appointing dealers on national scale at end of Jan. 

| Of major retailing categories, Bernstein sees com- 
puter specialists & TV-stereo dealers as 2 of most 
promising. Hi-fi stores are particularly attractive, 
he said, since "that kind of retailing tends itself to 

| this product." 


Commodore isn't ready for national retailers 
(presumably, major catalog houses), ''even though 
they're ready for us,'’ Bernstein believes. He said 
involvement with national chains requires more mer- 
chandising knowledge of product than Commodore 
has developed on computer—"'at this point, we must 
rely on the dealer's know-how." Retailers selected 
won't be offered exclusive territory, but Bernstein 
said there would be limited number of dealers in any 
given area, 


Production rate is ''slower than we'd hoped, but 
it's increasing satisfactorily,'' Bernstein said. Al- 
though he wouldn't discuss specific output, it's under- 
stood firm is shooting for 1978 total of about 100,- 
000 units. 


APF will formally introduce PeCos (Personal 
Computer System) 1016 at Winter CES, updated ver- 
sion of prototype shown privately at June CES (Vol. 
17:24 p12). Self-contained system (9'' monochrome 
CRT display, 5l1-key keyboard, dual cassette tape 
decks) now carries $1,495 price, up about $500 from 
original estimate. APF plans to make 5,000 by end 
of March, 25,000-50,000 in 1978. Two more PeCos 
systems are planned for 1978, 4th is "on drawing 
boards,’ according to Pres. Sy Lipper. 

ee 


AM stereo test results will be filed with FCC 
this week by National AM Stereo Radio Committee, 
according to Chmn. Harold Kassens. Document will 
make no recommendations, give technical measure- 
ments of 3 systems tested-—Belar, Magnavox, Motor- 
ola. Complete text will be available around Jan. 1 
from EIA for $20. NAMSRC will ask FCC to extend 
Dec. 21 deadline for comments on AM stereo feasi- 
bility & desirability for about 2 weeks to give in- 
terested parties time to read its report before com- 
menting. At least 2 other AM stereo systems, not 
tested by NAMSRC, are in the running--Kahn Com- 
munications & Harris Corp. After current pro- 
ceeding, FCC is expected to propose AM stereo 
. system or systems—probably all systems. Kassens 

believes AM stereo system could be chosen within 
year. 
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BALLY GETS FCC OK: Bally finally won FCC ap- 
proval for $299 programmable game, and Mktg. Dir. 
Robert Wiles said firm won't waste any time getting 
unit on market. Production was scheduled to start 
this week, with limited shipments scheduled through 
remainder of 1977. Though virtually entire $7. 4- 
million Christmas contract with Ward was lost, Wiles 
said Ward & mail-order specialist JS&A will get bulk 
of supplies this year, with other accounts receiving 
game samples. 


JS&A—which mounted ad campaign in Sept. (Vol. 
17:38 p12)--"naturally got a lot of cancellations," 
since first shipments were scheduled for Oct., Pres. 
Joseph Sugarman told us. But Sugarman said JS&A 
hopes to begin shipments this week, catch up with 
backlog by 3rd week in Jan. Bally expects "good num- 
bers” in Jan.-Feb., according to Wiles, due to un- 
satisfied demand. 


Four game cartridges, including demonstrator 
with sales pitch & sample of cartridge library, will 
be shipped during rest of 1977, 3 more in Jan. Game | 
will be upgraded to home computer (Vol. 17:17 p11) | 
in June-July with shipments of computer module. 
Game will "'nestle"’ inside module, Wiles said. If 
normal pattern holds, programmable market will 
look like this in 1978, according to Wiles: 10-15% 
of year's volume in first quarter; 15% in 2nd; 25% 
3rd; rest in 4th. Bally will do better than industry 
as whole in first quarter, he said, due to unsatisfied 
demand. 


Other developments: Mattel said reports it’s | 
planning programmable for private-label sale next 
year are ''wrong in many respects.'' Mattel will show | 
new products at CES, others at hotel suite on invita- 
tion-only basis. . 
———f- —-—- | 
Reports on U.S,-Japan trade talks in Washington 
last week, indicating U.S. negotiators found Japan's | 
list of concessions inadequate, dropped yen-to-dollar 
exchange rate below 238 for first time in history. 
While rate climbed back to 239 by week's end, decline 
was upsetting to U.S. importers who've been using 
floor of 235 in planning purchases for early 1978. | 
Most expect to raise prices in Jan., and any further i | 
slippage in value of dollar could mean unexpectedly 
higher prices when new lines are introduced in 2nd | 
quarter. | 


Cybernet's workforce is now down to about 1, 600, 
some 900 less than Jan. level, and salaries are being 
trimmed 20% in reaction to U.S. CB slump. Japan's— 
and world's—largest CB maker is now down to pro- | 
duction of about 50,000 monthly, compared with mil- 
lion-a-month during peak 1976 period. Cybernet cut 
production to about 300,000 monthly last spring, 
dropped back to 80,000 in Aug. Earlier this month, 
Uniden, world's 2nd biggest CB maker, said it was 
closing Japanese plant, moving all production to 
Taiwan, 


Mail-order consumer electronics retailer JS&A 
"will establish a position in VTR" next year with ap- 
proach completely different from any tried before, 
Pres. Joseph Sugarman told us last week. He said 
approach involves both hardware & software, but 
declined to elaborate. | 
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NAB SHOPPING LIST FOR FCC: Wasilewski advises 
Ferris on FCC's 1978 priorities, has fee refunds at 
top. Fogarty gets NAB views personally. Ferris 
working on Jan. -March calendar, many NAB items 
included. (P. 1) 


NOV, SWEEPS CONFIRM HUT DROP; Nielsen & 
Arbitron report 8% fall drop in HUT levels. CONTAM 
hires Metzger to find out why. NAB's Dimling doing 
own analysis. (P. 2) 


TIME-ATC MERGER: Time Inc. acquiring 3 million 
ATC shares in addition to one million it owns, in 
$140 million stock exchange deal. Would have 740,- 
000 subscribers. (P, 3) 


6 SEATS UP ON NAB TV BOARD: Only 2 incumbents 
are among 12 candidates. On radio side, 28 seek 

12 seats, including 7 incumbents. Many ex-board 
members running. (P. 4) 


BACK REWRITE of Communications Act or suffer 
consequences, Van Deerlin tells broadcasters. 

Sees advances by cable, videocassettes, discs, etc. 
jeopardizing over-air broadcasting. (P. 4) 


"TORTURED HISTORY' OF ALA. TV cited by Mont- 
gomery UHF in seeking deintermixture of that market 
_and Columbus, Ga. (P. 5) 
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SUMMARY-INDEX OF WEEK’S NEWS 


Consumer Electronics 


PRICING PUZZLE -when is an increasé 
Nobody seems to know, as color TV makers announce 
minor hikes along with major promotions. RCA's 
$20-$75 cash rebate to customers. Admiral up 2% 
on some models, throws in remote free. (P. 7) 


JAN. 1 DEADLINE on sale of 23-channel CB upheld 
by Appeals Court, which rejects bid for stay or 
reversal of FCC rule. FCC turns down request for 
new amateur band. (P. 7) 


LOWER TV SALES FORECAST by manufacturers in 
our annual survey—8.8 million color, 5.3 million 
b&w. Color prices seen rising 4%, VTR sales put 
at $487,500. (P. 8) 


TRADE DEFICIT in selected consumer electronics 
topped $1 billion in first 9 months, despite 3rd- 
quarter fall-off for color imports. Industry exports 
for 9 months dropped 18% to $178.8 million. (P. 9) 


SONY RECORDS for sales & earnings reported for 
fiscal 1977, which closed with strong 4th quarter. 
Hy-Gain shows $20-million loss in 4th quarter. (P. 10) 


MOST VIDEO GAMES won't damage TV screen if 
used properly, FTC says. Agency issues sugges- 
tions for use, cautions consumer against buying 
games having excessive modulation settings. (P. 10) 


NAB SHOPPING LIST FOR FCC: Knowing that new FCC Chmn, Ferris is ''studying issues and 
determining priorities," NAB Chmn. Wasilewski last week suggested 9 "long-pending matters 
that would seem ripe for [FCC] action." NAB pres. also expressed concern over "rumors" that 
Commission will be "reconsidering proposals rejected by previous Commissions [such as chil- 
drens' TV and financial disclosure] or figuring out new ways of making government regulations 
more onerous." 


: Leading NAB's shopping list is refund of fees—something broadcasters have sought ever 
since court ruled them illegal for cable systems (whose fees were refunded). Broadcasters, 
Wasilewski said, should get a ''full refund" of $47 million that's been paid since 1970. Among 
other points made by NAB: : | 
UHF (Vol. 17:51 p2)—''Here is an area where the FCC might take the initiative—rather than — 


focus only on ways of parceling out the UHF spectrum to other users. The Commission staff 
_might be directed to reorient its energies on ways to foster the development and growth of UHF.’ 


- Qver-all radio allocations policy—Should be developed in preparation for 1979 WARC and 
should take account of long-standing rulemaking to break down Class A clear channels. 


| | Automatic transmission systems—Noted that year ago, Commission said it expected to ex- 
tend such authority to TVs & directional AMs by end of 1977; this hasn't been done. 
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9-MONTH TRADE DEFICIT TOPPED $1 BILLION: Although falloff in color TV imports in 3rd 
quarter kept growth of consumer electronics industry's unfavorable international trade balance 
in selected products minimal for period, deficit was enough to push shortfall past $1 billion for 
first 9 months, our analysis of Commerce Dept. data reveals. 


Exports of U.S.-made TV, radios & phonos, including TV & radio kits, were valued at 
$69.9 million in quarter, down 7% from same 1976 months, while imports of same products 
(excluding kits & chassis) rose 2.4% to $470.7 million, despite 18.8% decline to $139 million 
in value of complete color sets brought in. July-Sept. trade deficit edged up 4.3% to $400. 7 
million. Full-period results show exports at $178.8 million, down 18%, imports at $1. 27 billion, 


up 18.8%, for unfavorable $1. 09-billion balance, up 28. 2%. 


Analysis of exports by country reveals no surprises. Canada was best customer for color 
TV (82, 100), car radios (214, 500), phonos (139, 800), radio kits (40,000). Mexico was leading 
buyer of b&w TV (27, 600), followed by Panama (27,300). Mexico also accounted for most TV 
kit exports (956, 400), followed by Taiwan (411,000), but most of those were presumably destined 
for processing in U.S.-owned factories there and re-exported back here. 


Color tube exports, not shown in table below, continued rise for full period, with shipments 
up 10.7% to 924,900, but total value dropped 15.4% to just under $68.1 million, as our overseas 
customers shifted purchases to smaller sizes. Exports of color tubes 22''-&-under leaped 155% 
to 527,600, value jumping 187. 7% to $35.12 million, while shipments of larger tubes dropped 
36.8% to 397, 300 and value fell 51.7% to $32.96 million. Figures reflect stepped-up production 
of big-screen tubes in Europe. France emerged as leading purchaser of U.S.-made color tubes, 
accounting for 312,000; U.K. placed 2nd with 310,400. Exports of b&w tubes dropped 49.9% 
to 34, 800, value fell 34.8% to $900, 300. 


Changes in average prices for consumer electronics exports for full period were mixed. 
Rising were TV chassis & kits to $51.57 from $46.14, home radios to $15.87 from $13.81, auto 
radios to $56.03 from $52.72, radio kits to $22.07 from $14.84. On downside were prices for 
color TV to $351.06 from $384.34, b&w TV to $104. 44 from $123, 28, radio-phonos to $110. 76 
from $121.67, phonos to $56. 21 from $82.25. Average export price of 22''-&-under color tube 
rose to $66.56 from $59.13, while average big-screen tube sold for $82.96, down from $108. 71. 
B&w tube average climbed to $25.87 from $19. 86. 


9-MONTH U.S. CONSUMER ELECTRONICS EXPORTS 


Units % $ Value (add 000) % 
1977 1976 change 1977 1976 change 
TOtaEEY .. «ck see es 221,683 218,097 +1.6 01,821 96,987 -9.1 
COIGP a wis 5 «ssa es 116, 242 115,306 +0.8 40,808 44,317 -4.9 
monochrome..... 105,441 102,773 +2. 6 11,013 12,670 -13.1 
TV chassis & kits .. 1,507,282 2,521,348 -40.2 TT, 137 116,323 -33. 2 
Total Paqgio)..64 S269 656, 342 047,877 +19.8 24,215 19,487 +24. 2 
RIQHO 65 seo. aes aie 312, 731 241 , 543 +29.5 4,962 3,336 +48.7 
RU a ns re 343,611 306, 334 412.2 19,253 16,151 +19.2 
Radio chassis & kits. 119,373 290, 139 -58.9 2,639 4,308 -38.8 
Total phono....... 314,474 223, 566 +40. 7 22,399 20,941 +7.0 
radio-phono...... 86,571 64,713 +33.8 9,589 7,874 +21.8 
phono-only...... 227,903 £58-653 -.. 443.5 ---42,810 13,067 -2.0 
Magnavox will finally enter programmable video TV sets and other appliances give off low-level 
game market in June, with MPU system using alpha- radiation and govt. does poor job in policing such 
numeric keyboard. Firm is expected to announce hazards, Senate Governmental Affairs Committee 
plans—but not show product—at next week's CES... report says. Two years in preparation, report rec- 
RCA says it doesn't plan to introduce color version ommends Environmental Protection Agency be placed 


of Studio II programmable game it intends to continue __in charge of radiation safety, taking responsibility 
offering, but is evaluating entire field, including com- from other agencies. Study concluded impact of long- 
puters. | term exposure to radiation isn't known. | 
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SONY POSTS RECORD: Sony reported record reve- 
nues & earnings in year to Oct. 31. Sales were up 
9.2% to $2.1 billion, net rose 12.9% (see financial 
table). Company recovered from 3rd-quarter setback 
when net was off 28%, sales down 0.5%, showing 4th- 
quarter sales gain of 15%, profit increase of 20 h, 
from year earlier. For full year, Sony said, over- 
seas sales rose 14% to $1.29 billion, domestic volume 
increased 2.2% to $813.8 million. Sony said it plans 
to increase dividend 2¢ to 12¢ per share as result of 
gains. 


Virtually all Sony sales gains came from VTRs 
& related products. VTR volume for year rose 
49.8% to $297.7 million, while sales from unspeci- 
fied "other" products, a classification which includes 
video tapes & cameras, were up 29.2% to $448.7 
million. Sony's TV sales dropped 1.5% to $695.4 
million, audio recorder & radio sales were off 2.9% 
to $426.3 million, hi-fi volume, at $240.4 million, 
was up less than 1%. While rate of sales decline 
increased for audio recorders & radios in 4th quarter, 
all other product categories showed improvement 
over first 9 months. 


Hy-Gain report for year to Aug. 31 indicates 
4th quarter loss of $19.57 million, against $1.64 
million loss in same period last year, on sales of 
$5.06 million, down 68.2% from $15.9 million. 
Company said CB industry continues to suffer from 
excess inventories, caused mainly by heavy imports. 
While it continues to view CB as viable industry for 
long term, Hy-Gain said it does not expect to show 
profit in fiscal 1978, added that—because it makes 
CBs in Puerto Rico—it's in position to benefit if 
International Trade Commission & President Carter 
decide to restrict CB imports. 


Capehart had sharply increased loss in fiscal 
2nd quarter on 27.3% sales decline. For full period, 
Grn bee $4.5 million operating loss as sales slid 
33.37”. 


Electrohome has arranged new govt.-guaranteed 
15-year $15-million loan, received 10-year extension 
on outstanding $10-million loan. 

————____——- 

Computer Programs: Compucolor followed 
through on promise to offer lower-priced version of 
Compucolor computer (Vol. 17:37 p11), will show 
new compact Compucolor II priced in $1, 500 range 
at CES. New unit has 13" color display, keyboard, 
27K memory & built-in mini-dise mass-storage 
system. Firm is shooting directly at home market 
through mass merchants, will offer complete library 
of games (StarTrek, chess, etc.) and programs 
aimed at household management (checkbook balancing, 
income tax). Language (Basic 8001) uses simple 
English statements, familiar mathematical nota- 
tions...Apple (Vol. 17:37 p11) moves all research, 
production & marketing operations to new 20, 000- 
sq.-ft. hq in Cupertino, Cal...TI reportedly looking 
for engineers & software designers with experience 
in personal computer field. 


TI share of calculator market is about 25%, 
company says in brief filed in Ft. Wayne, Ind. fed- 
eral court in Bowmar antitrust suit. TI claims 
share has never exceeded 30%. 


‘$750. 
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FTC CLEARS GAMES: Long-awaited FTC report on 
video games gave industry qualified bill of health— 
"reasonable" use of games shouldn't damage TV 
screens. Agency added, however, that prolonged 
use of some games may imprint pattern on screen, 
particularly monochrome sets. FTC will continue 


to monitor games—especially newer programmables— | 
for imprint problems, will also keep eye on ads & 
promotions for possible "false or deceptive" repre- 
sentations of burn problem. 


FTC advised consumers to: (1) Buy games & 
cartridges with low-modulation video signals, and 
games with constantly changing brightness level & 
colors when game is on but not being played. (2) 
Adjust set for normal broadcast picture before turn- 
ing game on. (3) Shut game off when not in use, 
Though FTC has received no consumer complaints, 
testing by National Bureau of Standards revealed that 
games with high modulation settings can imprint 
monochrome set after 100-200 hours of use, color 
sets after more than 350 hours. 


gf ——— 

UL was nominated as officiai U.S. inspection & 
certification agency for component exports. Approval 
of UL or some other certifying organization by Inter- 
national Electrotechnical Commission is necessary 
for U.S. participation in IEC's Quality Assessment 
System. Latter is intended to simplify worldwide 
trade in components by establishing internationally 
recognized quality and standard guarantee program. 
System is expected to be in operation in 1979, and 
component manufacturers whose products aren't 
properly certified will be shut out of many foreign 
markets, 
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GE declined comment on report that new TV 4 
manufacturing subsidiary General TV of America, 
50% of which is being sold to Hitachi (Vol. 17:50 p7), 
will be capitalized at $38.5 million. Spokesman 
said financial details were being withheld pending 
approval of deal by U.S. & Japanese govts. GTA 
consists of GE's Portsmouth, Va. TV set & Syracuse, 
N.Y. picture tube plants, Singapore TV components 
operation. Hitachi is contributing cash & technology, 
presumably will be responsible for any U.S. plant 
modernization. 


Ad notes: GE launches 20-market spot TV cam- 
paign for rechargeable batteries. ..BBB's National 
Ad Div. closed investigation into Marantz claim its 
components have "vital ingredients" that set line 
apart from others, when company said ads were being 
discontinued... NARDA has package of five 30-sec. 
TV spots for use by members. It contains audio 
cassette, 25 color slides, can be used by servicers 
to create own ads, is $50. 


"Phony 4" alert issued by Harman Kardon warns ~ 
dealers some HK Model 900 four-channel receivers : 
are being offered without its authorization. Units, 
presumably overruns & rejects from a Far East sup- 
plier to HK, won't be serviced at warranty stations, 
company says, cautioning retailers against buying . 
goods from other than usual supplier. - 


| 


New Admiral sets for post-holiday promotion: | “* 


19" at $470; 25" consoles at $700 & (electronic 


